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These advertisements present the products of 
for honest differences of opinion, 
however 


customers. They do, 
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Acco Products, Ine 


Ace Fastener Corp 

Addo Machine Co., Inc 
Advance Industrie 

Advanco Products Div. A.S.B 
Airline Mfg. Co 


All-Steel Equipment, Ine 
Allen, R. C 


Jusiness 


Machines, Inc 2 
Allen-Wales Add. Mach. Div 1 
Allied Carbon & Ribbon 


Mfg. Corp. 
Alma Desk Co. 
Aluminum Seating Corp 
Amberg File & Index Co 


Amer. Latex Products Corp | 
American Map Co., Inc 

Amer. Numb. Machine Co 16 
A nderson-Hickey 124 
Arrow Fastener Co., Inc 148 


Art Metal Construction Co 
Art Steel Sales Corp 


Automatic File & Index Co 


B 
Bankers Box Co 
Barkley, C. L., & Co 1 


Barrett Add. Mach. Div l 
Bates Mfg. Co. 1 
Bentson Mfg. Co. 22 


Berger Mfg. Div. Republic 
Blair Aluminum Furn. Co 
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Burroughs Adding Mach. Co 
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E 

Elbe 
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Esterbrook Pen Co 
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File & Binder Co 22 
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‘LASSITFICATIONS 


f the subscribers the lines advertised in this issue are here classified. Many of the requirements of the modern 
ve represented. Should subscribers be interested in any article of office equipment not listed here, they are invitea 
with the service bureau, through which the information will be promptly and cheerfully furnished by lettes 





without obligation 


Bullt to Order Office Furniture 
Manufacturing 
Business Forms 


Watson 


Ex! 


ne 


William, 


Ir 


Caleulating Devices 

or Safe & Equipment 

Caleulating Machines 
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Ine 
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.) Ir 


s. Machines, I 


lo Machine Co 
Allen, R. C Bu 
Allen-Wales Add 


Mech 


Dis 


Rarrett Add. Machine Div 
Burroughs Adding Machine ‘ 
Monroe Cale. Machine Co 
National Cash Register C 
Smith, L. C., & Corona Tyr 
Sorvall, Ivan, Ine 
Swift Business Machines Cort 
Victor Adding Machine Co 
Calculating Machines, Used 
Check Writer Co., Ine 


Rellable Typw. & Add Ma 


Distributors 


ewrlter 


Calendar Pads & Stands 
Ge E & ¢ 
Carbon Papers 


Fox 


‘o 


Tr 


See Ribbons and Cartons 
Card Index Boxes & Trays 
All-Steel Equipment, Inc 
Amberg File & Index Co 
Art Metal Construction C 
Art Steel Sales Corp 
Rents Manufacturing ( i 
Rerger Mfg. Thiv. Republic 
Cole Steel Equipment Co 
Columbia Steel Equipment ¢ 
Corry-Jamestown Mfg. Co 
Dehler Mfge. Co 
General Fireproofing Co 
Globe-Wernicke Co., The 
Guide System & Supply Co 
Hedges Mfg. Company 
Tlome-O-Nize (<« The 
Imperial Methods Co 
Invincible Metal Furniture ( 
Metal Office Furniture (« 
Parker Steel Products, Ir 
Rockwell-Barnes Co 


Shaw-Walker Co 


Wels Mfg. Companys 
Wells Chair Corporation 
Yawman and Erbe Mfg 
Card Index Files, Revolving 
Business Efficiency Aids 
Card Indexes, Mechanical 
Diebold. Ine 
Cards, Business 


Wiggins, J. B 
Cash Boxes 


Airline Manufacturing ( 
Art Steel Sales Corp 
Cole Steel Equipment Co 
Del Mfg Co 
General Fireproofing C< 
( be-Wernicke Co The 
Guide System & Supply Co 
Peerless Steel Equipment Co 
Nockwell-Rarnes Co 
Cash Register Parts 
Int'l Cash Register Parts ¢ 
Cash Registers 
Rurroughs Adding Machine ¢ 
Cash Tills 
I na Cash Drawer Co 
Casters, Caster Bearings, Slides 
Darnell Corr Ltd 
Celluloid Envetopes 
see Er e " es Plastic 
Chair trons 
Seng Co The 
Chair Mats 
Office Furn. Wholesale D 
ice Prod. Div. Wood 
S pel Mfg. Company 
Chairs, Folding 
Krueger Metal Products 
Lyon Metal Products, Ir 
Royal Metal Mfg. Co 
Wells Chair Corporatior 
Chairs, Office 
‘ num Seating Corp 
r Aluminum Furr re ( 
Chair Co 
7 r Posture Chair ( 
r Chrome Products 
r z-Cross Co 
Q Fireproofing Co 
Rapids Leather Fur 
e, W. H., Chair 
Cor 
Point Bend. & Chair ¢ 
le ather F ivT Led ‘ 
er Chair Co 
r Seating ( 
¥ (hair to 
e, B. L, Chair ¢ 
al Office Furniture ( 
" Indiana Chair Co 
Frank, & Sons, In 
June, 1950 


w-Walker Co. Desk Work Distributors 
Stanley Mfg. Co Advar Prod. Div. Adv. 8. B 
Sturgis Posture Chair © Dehler Mfg. Co 
Taylor Chair Co Fox, Geo BE.. & Co 
Toledo Metal Furn. Co Giobe-Wernicke Co., The 
I'pholstery Leather Group, The Lyon Metal Products, Inc 
Wells Chair Corporation Victor Safe & Equipment Co 
‘hairs, Posture Wilson Jones Co 
Aluminum Seating Corp Desks 
right Chair Co Alma Desk Company 
Cramer Posture Chair Co Art Metal Construction Co 
Dixie Chrome Products, Ine Rentson Mfg. Co., The 
ritz-Cross Co Rrowne-Morse Co 
General Fireproofing Co Cardinal Sales, Ine 
Gunlocke, W. H., Chair Co Corry-Jamestown Mfg. Corp 
itarter Corp Federal Equipment Co 
High Point Bend & Chair (¢ Futuramic Steel Products Corp 
Imperial Leather Furniture Co General Fireproofing Co 
sper Chair (Co ( he-Wernicke Co.. The 
hnson Chair Co Itaskell Mfe. Co., Ine 
King Posture Chair (+ Imperial Desk Co 
Marble. B. L.. Chair Co 1 neible Metal Furn. Co 
New Indiana Chair Co er Desk Co 
Noval Metal Mfg. Co lasper Office Furniture Co 
Sturgis Posture Chair Co Leopold Company 
Tavior Chair Co \icLeod Furniture Company 
Toledo Metal Furn Co Metal Office Furniture Co 
Wells Chair Corp Viertle Desk Company 
Che e r N mal Desk Co 
a. 7 Orna Metal Preducts Co 
New Indiana Chair (C¢ Peerless Steel Equipment Co 
Wells Chair Corporatior Roval Metal Mfg. Co 
Checks, Stamped Metal Scerbo. Frank, & Sons, Ine 
Dayton Stenell Works Shaw-Walker Co 
Pe Sheesgg? Standard Furniture Co 
Cheekwriters & _Signers Victor Safe & Equipment Co 
Hall Welter Company Wells Chair Corporation 
Safeguard Corp Worden Company, The 
Cheekwriters, Used Yawman and Erbe Mfg. Co 


Check Writer Co., Ine Diarles 
Clipboards See Memo Books) 
= r inte. <i 7 . 
er Arch & Clipboard F Diectating Machines 
Coin Bags, Trays, Wrappers Crescent Industries 
See. & Co Dictating Machines, Used 
Exline, William, Ine Typewriter Distributors, Inc 
Copyholders | Drafting Instruments & Equipment 
: q I —— a Ine (-Thru Ruler Co 
tankers ox tf) Cardin Cc 
Hall-Welter ¢ nee ——., 
Rite-I c Haskell Mfg. Co., Ine 
( 7 cntaee. tlt Oe See S See 
orre ‘ Code Mfg. Corp 
a ——- oo m ¢ Graphic Duplicator Company 
rt eel Sules or , * 
Corry-Jamestown Mfg. Cor oe — _—— 
Doro Mf Cc Hever Corp e 
= 0 . £ = & Co Ink Specialties Co., The 
ox e0 7 Manifold Su C 
Globe-Wernicke Co., The Ola ry Ribbon & Carbon (« 
Hedges Manufacturing Company en Ribbon & Carbon Co 
Imperial Methods Co ) ‘” 
Maso Steel Products a —— a oo _, 
f I ith, L. ¢ & Corona Typw 





Peerless Steel Equipment (« e4-0 Pr nt Corp 





Sengbusch Self-Cl. Inkstand ¢ tae , 
Service Prod. Div. Woodall le ~ Rt. ha —_— Co 
Shaw-Walker Co graph - 
, Victor Safe & Equipment 0 
rng Bay | Company Wolber Dupl. & Supply Co 
walle ‘Guir fo Duplicating Machines, Used 
Youmen and Erbe Mie Graphic Duplicator Company 
. omy . Envelopes 
“Gene ernicke Co., The Cooke & Cobb Company 
“Salle Products € f be-Wernicke Co., The 
4 rthern States Envelope Co 
McLeod Furniture Company . 
Peerless Steel Equipment Cc Quality Park Envelope Co 
Comp ny Smead Mfg. Company, Inc 
aleo pa ' 
Wells Chair Corporation Ww or poy 
Cushions & Pads, Chair a a ° 
American Latex Products Corporat 10 ompany 
Foz, Geo E., & ¢ Erasers, Rubber 
Perfect Rubber Seat Cushion ¢ Roberts, Weldon, Rubber Co 
Cuspidors Eyelets & Eyelet Fasteners 
Lawson. The F. H.. Company Rates Mfg. Co 


Rivet-O Mfg. Co. 
Dating Stamps 


American Numbering Machine ( File Boxes, Collapsible Corrugated 
Rates Mfg. Co Rarkley, ¢ L, & Company 
Consolidated Stamp Mfg (« File Boxes, Fibre 
Force, Wm. A Company Rankers Bos Co 
I ilton Marking Equipment Co Globe-Wernicke Co., The 
Rivet-O Mfg. Co Guide System & Supply Co 
Stewart, R. A.. & Co ’ronto File Corp 

Desk Bumpers File Boxes, Fire Collapsible 
For, Geo. E.. & ¢ Diebold, Ine 


Desk Lamps Filing Cabinets, Insulated 
Industrial Lamp Corporatiot Herring-Hall-Marvin Safe Co 
Midwest Naturlite Co Meilink Steel Safe Co. 

Wells Chair Corporatior Shaw-Walker Co. 

Desk Name Plates Victor Safe & Equipment Co 
Plastic & Wood Products Co Filing Cabinets, Metal 

Desk Pads and Tops Advanco Prod. Div. Adv. 8. B 
For. Geo E.. & Co All-Steel Equipment, Ine 
Of. Furniture Wholesale Distr 4 Metal Construction Co 
Wilson Jones Co Art Steel Sales Corp 

Automatic File & Index Co. 

Desk Pen & tak Sets Rentson Manufacturing Ca, The 
Sengbusch Se . Inkster . Rerger Mfg. Div. Republic 

Desk Side Files rowne-Morse Co. 

Advance Industries usiness Efficiency Aids 
Amberg File & Index Co Cardinal Sales, Inc 
Automatic File & Index ¢ Cole Steel Equipment Co 
ss Efficiency Aids mbia Steel Equipment Co 
man and Erbe Mfg Co Corry-Jamestown Mfg.- Corp 

Desk Trays Futuramie Steel Products Cor 

See Correspondence Tra Continued on page 6) 
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(Continued from page 5) Loose Leaf Books & Systems Rubber Bands 
4 rg File & Ir * ¢ é We Parker ~ ; « I 

General Fireproofing Co. I File & B er ( I Rubber Stamps Peerles j 
Globe-Wernicke Co., The 5 ard, C. E., ¢ Tag & Sa Pront Cort 
Guardsman Safe Co andard I eal { Rubber Type Rockwe B ‘ 
Invincible Metal Furn. Co Standard Loose Le A ‘ lated S Shaw-Walker ‘ 
Keystone Steel Equipment Co W 1 Jones ( Wr 4 We Mis 
Metal Office Furniture Co Loose Leaf Metals Marking Fx Yawman and } Mfg. ¢ 
Parker Steel Products, Inc Elbe File & B w R. A., & Store Fixtures & Equipment 
Peerless Steel Equipment Co eppard, C. E., ¢ Rulers, Transparent All-Steel | nt, Is 
Remington Rand, Inc ‘ " nes | C-1 Ruler ¢ Strong Boxes 
Rockwell-Barnes Co Loose Leaf Sheet Cover Plas Safes, Office Airline Mf 
Shaw-Walker Co Marki ( Me ( Strong Boxes, Fire Protected 
Victor Safe & Equipment Co W m Jones P ( Diebo I 
Watson Manufacturing Co., Ir Mail Bags, Canvas or Leathe ee Herring-H Mi Saf 
Wels Mfg. Company Canvas Prod ‘ r Fir Ml rk < Safe < 
Yawman and Erbe Mfg. Co Mall Distributors ( Wernici ‘ Protecta M ( 

Filing Cabinets, Used sae See? Safe hag pens 

Hobe-Wernicke ( ’ , 

First American National Bank , ‘ H M Ma : _ é' ai 
: r 8 eta abies 

Filing Cabinets, Wood Map Tacks k Steel Saf ne M ‘ 

Globe-Wernicke Co., The Graff. Geor R t Mfe. ¢ Browne-M ( 

Imperial Methods Compar Mans, Globes, ete r Rand ( as 

Weis Mfg. Co " M ‘ Safe ( Cor “re ‘ 
Wells Chair Corporation ( The ( ~ r Co een Bite é 

Fillng Supplies Marking Devices : & F Federal | ‘ 

Acco Products, Ine ut lat Ss Sales Books Globe-W k ‘ I 
Advance Industries Cor r &s Haske M ‘ I 
Advanco Prod. Div. Adv. 8. B Matched Office Suite Sand Urt } ‘ I 
Amberg File & Index Co I ( eT Lyon M I I 

Art Metal Construction ( , « F Maso 8 I 

Art Steel Sales Corp F . Peer ; 8 } I 
Barkley, C. L., & Co Memorandum Books rapeeens Shaw-Walker ( 
Browne-Morse Co “ . “ S 8 \ r Safe & I pme ( 
Cooke & Cobb Company " Bart ( ing , Wells Chair Corpora 
Corry-Jamestown Mfg. Cory mes ( : ' . Yawman and Erbe Mfg. ‘ 
Globe-Wernicke Co.. The Memorandum Devices , . Tables, Revolving 
Guide System & Supply Co { ( Shelving Roto- Ta r 

. A11-S Fx 

Imperial Methods Co M #., Tabulating & Statistic Machines 
Metal Office Furniture Co Mending Tape M ) Burrous , v) ‘ 
Northern States Envelope (« M M ( 2 em inet R , 
Oxford Filing Supply Co { M & r R ( Ta 
Parker Steel Product Metal Badges, Cheeks, Tokens “Mir - 7 
Quality Park Envelope (: t W D f Ent : ® Bele 
Rockwell-Barnes Co Moisteners s M ’ : . 
Shaw-Walker Co oO mf ( M Pr Telephone Accessories 
Smead Mfg. Company, Inc f-4 I Corpora Bates M , 
Victor Safe & Equipment Numbering Machines Shows and Exhibitions \ © . 
Warshaw Mie. Co Ine N r ‘ usir < Thumb Tacks 

, " ° ~ 
Weis Mfg. Co M ‘ Sianals, Index Card wes, , 
Yawman and Erbe Mfg. 8 M ] © Tac & Sa Vail Mf ‘ 

Fountain Pens F V A., Comy Graff, George B Time Clocks and Recorders 
Esterbrook Pen Co : . N v r Safe & Ea Int'l B 5 
Kahn, David, Inc . S § Smoking Stands, Office Jos! \ : Mfg. Cor 

, 2 Office Partitions and Railings . . A 

Globes, Geographical ‘ Wasnidhea ¢ La § le Products Trimming Beards 

Cram, The George F., ¢ Manuf e . Compar Phot M ‘ 
W le (halt Ce Photo ate 

Gummed Cellulose Tape Office Printing Outfits . 

. orti ay] Typewriter Cleaning Material 
Minnesota Mining & Mfg. ¢ Marking I ee Ss s Cardinal ¢ 
. Pads Fi r e¢ 4 

Gummed Cloth Rings ' a ae . 1 Ert Multista 
Dennison Mfg. Co Sens Spindle Files N rt 1D ( 

Gummed Tape & Sealing Machines Ww Cor = ( 

. ve ) ‘ir 
Dennison Mfg. Co Paper Clamps Stamp Pads Wi ee. 
Minnesota Mining & Mfe € " , Pr e Rat arr Co . . 
Cushion Bases Kone 

index Card Signals ) Mf Cons Stamr oe ty - — . 5 

(See Signals, Index Cards rbror P ( r Marking Eq P ; : 
Paper Clips Phi ‘ wess C . 

Index Tabs Ther A : rn oO we Co Typewriter Cushion Keys 
Advance Industries . q - & Peerie I ‘ 
Amberg File & Index Co - x ' - : o - - ; ee. Cor 
Ry ~ ” . amps. uplicating . ou 
ange oe ae r: , vr Co Muitistamn Co Typewriter Parts & Tools 

c 0 m 7 W te as 
Globe-Wernicke Co., The Paper Fastening Machines Stamps, Rubber : A 
Graff, George B., Co Fastener Cor See Rubber & Typewriter Tables 
Guide System & Supply Co Aree Fs ‘ Stands for Office Machine See St om M 
Markilo Company ~ , a 4 Justri Typewriters, Mfrs. of 
Shaw-Walker Co s . ‘ Stee Eq Allen. R. ¢ | s M 
Sheppard, C. E.. Co N r Safe & I Card Sal Paillard Pr as. Ir 
Victor Safe & Equipment ¢ Paper Joggers rn Mr ( Remingto K I 
Warshaw Mfg. Co., Ine M r M ‘ ral Fireproof ( Royal T r ( 

Inks, Adhesives, etc Parcel Post & Postal Scales rT r Cor Smith. L ¢ . Corona 

Dennison Mfg. Co far “ Steel Pr l rwood ¢ 

- r . £ \l fat k Stael ~ f { 
Ink Specialties Company “na - . - Typewriters, Rebuilt & Used 
Rivet-O Mfg. Co Paste ap Metal Mtg. ( tegal 1 ( 

Inkstands hag B--- , Saar egl te _ eo Reliable T ct A M 
Cushman & Denison Mfg. ( ' WW ‘ = seine Shipr Var i ( 
Sengbusch Self-Cl. Inkstand ( : rypew r tor 

Pencils & Pencil Stands Staple Extractors 
Knives ; 4 , > Si Upholstered Furniture 
Thompson Eng. & Mfe. Co " ‘ Mife ¢ Blair A F 
Pen Mechanical Rr t < ( 
Labels 1 Staples and Stapling Machin« Cardir ‘ 
Dennison Mfg. Co liieeas 4 besangay “ee 2. dir > Sa 
Imperial Methods Co ; \ - r < tonsa rR E 
Oxford Filing Supply Co a . ue Ca a é /~ ' 
Warshaw Mfg. Co., Inc es T, . Mfe ( pertal on 
Weis Mfg. Co ' Mi Compar $s , 
Pin sand Pin Conta F a R Mota ‘ ‘ 

Ladders, Library, Store & Vault ‘ : , cnair : I . 

Cotterman, I. D Stencils, Brass S wr 
. Presentation Covers D mn Ster Wor { f 

Leads for Mechanical Pencils ‘ i : : Sta s Rf 
Kahn, David, In Pp & Sign Markers a Rae vere : ne ae ( 

rag . [ ster “ ' 

Leather Goods t amp M ' Rernes ( We C ‘ - 
Canvas Products Corp Mar I Stools 
Doppelt, Charles, & Co one . ls Upholstery Materials 
Mashek, Frank, & Co Punehes + r r Cor . , 

Stebco Products A a Storage and Transfer Cases I pes I . 
Stein Bros Ml F 4 . onan Visible Systems Equipment 

Letter Trays ‘ & Index Art Metal ‘ ‘ 

(See Correspondence Tra ‘ \ M Construct phy - " : . 
Ribbons nd Carbon c . Diebold 

Library Equipment ; ; a ; _ Mcrae Globe-Wer 
All-Steel Equipment, Inc a ite oe Re 
Browne-Morse Co : , ; a & ,s 3 ‘A 
Corry-Jamestown Mfg. Cort 4 : 5 M n, ‘ ‘ 

Lockers & Storage Cabinets Manif g ‘ cin Statior P ( 
All-Steel Equipment, Inc 0 R  ¢ re Ine \ r Sa & | 
Anderson-Hickey Co., Inc Imper f I ( W ’ 

Art Metal Construction Co ‘ : Steel } Yaw ; Mfg. ¢ 
Berger Mfg. Div. Republic m & ( ( ( x we ( Waste Baskets 
Browne-Morse Co l . Mire (Co Art St . 
Corry-Jamestown Mfg. Corp Ra t Stag —_— ‘ ~ ; ( 
Globe-Wernicke Co., The m & ¢ ( Fireproofing ( Corr ( 
Invincible Metal Furn. Ca ‘ e-Wernitcke Co For, Geo e ¢ 
Keystone Steel Equipment Co Mi System & &S Ger . ( 
Lyon Metal Prod., Inc 7 Mar S G Ww r 
Parker Steel Products, Inc RK Mi ‘ aw sor Cot 
Shaw-Walker Co. M f Shaw - Walker 

Yawman and Erbe Mfg. Co " wate ul or } \\ Cha ‘ 
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WANTS AND TOR SALE 


The rate for classified advertisements is twelve cents a word, minimum charge $2.40 




























































































SITUATIONS WANTED — ile MECHANICS AND REPAIRMEN WANTED a 
ESMAN UAL ABILITY W serve as sales manager De rYPEWRITER MECHANIC, ALL MAKES good on Royal, Under 40 years 
t West for manufacturer of stationery or office fur d, adding machine experience and sales ability helpful but not neces 
r vith good sales record. Will consider sing ary Opportunity with Royal dealer in California's fine coast city 
petitive, depending pon potential Top Refer Address I. A. Cleveland, Personal, 735 Broadway, San Diego, California 
Office Appliances, Chicago 6.0 EXPERIENCED MECHANIC ON SUNDSTRAND Adding Machines and/or 
CHA th dealer more interested in producing quality Underwood Typewriters. Permanent job and good salary, 40 hour week, 
tomers ¢i etting a fast buck Fx paid vacations. Send references and full information including previous 
aetna Clar Randalenndl Burroughs. Victor plovers to Fisher's, Box 1123, Boise, Idaho. 
t Exes references Box F-2¢ are MECHANIC experienced on Smith-Corona Typewriters and Allen Wales 
f Adding Machines, good salary, permanent position. Typewriter Service 
wena spe Company, 120 North Third Street, Albuquerque, New Mexico 
PEW if witl yea xperience, also experience ! a : 7 es om 
“- Mecha 4 West Eleventh, Little WANTED Experienced Typewriter and Adding Machine Mechan‘« Ex 
ellent opportunity. Good pay. 40 miles from Chicago. Give references 
—V_aaE es ind experience. Box T-78, care Office Appliances, Chicago 6 
EXECUTIVES AVAILABLE — COUNTRY NEWSPAPER wants young man experienced in typewriter and 
CECUT experience in sales promotion, management. p adding machine repair whose hobby is photography. No whiskey or cig 
esale, reta tationery and office equipment irets. Box 107, Mohall, N. Dak ae : Pe =e ae Te ae 
Excellent recor Finest references. Would pre ADDING MACHINE REPAIR SHOP. Wanted to handle local service con 
vest locatior Box F-27, care Office Appliance tracts of well known electric adding machine Opportunity to also act 
sales agent. Write Room 802-A, 210 Fifth Avenue, New York 10, N. ¥ 
EXECUTIVES WANTED a SALES REPRESENTATIVES AVAILABLE 
AG RGE STATIONERY and off equipment store. Write SALESMEN. FOUR MEN WITH AUTOMOBILES. Established coverage 
rnings. and minimum requirement Evening New n New York, New Jersey, Pennsylvania, Maryland, Washington, D. C 
\ tons Connecticut and Massachusetts, now carrying line of leather upholstered 
— ——————— furniture Desire allied line for these territories. In reply, send full 
SALESMAN WANTED irticulars. Address F-29, care Office Appliances, 100 East 42nd St., New 
. : rear eerantenee York 17, N. ¥ 
I Y'S LEADING MANUFACTURERS of office equi; Ea OS a ae eT ene 
1 representative to travel the states of Mar SALES REPRESENTATIVE for manufacturer or wholesale stationer, 20 
\ th Car lina. Excellent opportunity Salary years experience calling on retail stationers, seeks additional lines. Ter 
uph and < plete details of experience Box itory New York State, Baltimore, Md., Washington, D. C. Best of ref 
” Shtonen 4 erences available Address F-30, care Office Appliances, 100 E. 42nd 
= - St.. New York 17, N Peer 
ALESMAN VW TED Must be experi n A. B DICK Dup iting NEW ENGLAND SALES 
sien Write 4 — —— oa cs SEASONED SALESMAN, thoroly familiar from closer-than-usual cover 
mmission. Write qualification I re ige of office furniture and supply retailers in the six N. E. states, seeks 
AP] ‘ go f 4 trong desk—chair—files and auxiliary lines warranting maximum effort 
<PERIFE* LES REPRESENTATIVI NEEDED BY OLDEST nd development Boston headquarters and exceptional standing with 
NIUFA CARBON PAPEI INKED RIBBONS AND ASSO the industry, assures strong representation in N EK. and possibly up 
ATED } /PPORTUNITIES IN ALL AREAS BECAUSE OF tate New York, for volume seeking manufacturer lop references Ad 
RREN Ni E IN PRODUCTION AND PROMOTIONAL EI ress_F-31, care Office Appliances, Chicago 6 wichdedeugammean 
RTS I LARY AND COMMISSION BASIS. SEND EXP! JOBBER ITEMS WANTED Smaher office pply items.and supplies 
ENCE |! ND TERRITORY PREFERENCE IN FIRST LETTEI vanted to distribute along with the Print-O0-Matic machines and supplies 
REPI ' L BE HELD IN STRICT CONFIDENC! BOX T-7 Minnesota, Dakotas and surrounding territor Donald F. Rossin Co 
E OF! IANCES, CHICAGO ¢ 6 So. 4th St., Minneapolis 1, Minn eas _ 
/9EVALUATION—NEW LOW PRICES RATED OFFICE FURNITURE MANUFACTURER wants one or two kin 
Pr NITY FOR OFFICE EQUIPMENT SALESMEN ired lines for exclusive distribution in Illinois, Michigan, Indiana and 
VORLD FA ALCULATING and Addir Machines. made in Sweder Ohio. We offer top record in sales for volume items Box F-32, care 
. nerformance. now Served at drastics . ofl Office Appliances, Chicago 6 Ses er 
4 If interest n promoting these ichine FOR NORTHERN CALIFORNIA, specializing in educational, library field 
| Fifth Avenue, New York ( 7 Interested in manufacturer's products of wood, steel, miscellaneous sta 
. — tionery items Box F care Office Appliance s, Chicago 6 
~ ~ \ ~~ pw oe ———— — a — 5 ry - 
VASHIN ‘ ouverte Rot ane a wr RNITURE STORE } . SALESMAN WITH LARGE POLLOWING, Stationers and Office Machine 
‘ .4 ements te aa icine oh all oo Dealers, desires lines of merit Travels entire Pacific Coast from San 
detai g .- si ‘tn Seah’ fabhen ‘R « 7 - ne: Diego to Bellingham, Washington Write F-24 ire Office Appliances 
KE. 42d St New \¥ Chicago 6. a os aE Os : 
PT . . MANUFACTURER’S REPRESENTATIVE seeking line of steel and wood 
ACRPI RTUNITY for experience ribbon an¢ art | ‘ fice chairs for West Coast tox F-35 ure Offic Appliances, Chicago 4 
f ttractiv me t », India Mic Saab a Ten —— a a — 
oe e a ee MANUFACTURERS REPRESENTATIVE now selling to Office Supply 
pe iggeee a en Meee tores in Indiana, Illinois, Wisconsin, Minnesota and Eastern Towa desires 
ee Aecsegge Alfa 5 cond imiegiaieei dmcemmuedilen or two additional lines. Prefer leather goods, office accessory of 
Carbon & Ribb = ¢ 1 : L. a oO : ffice furniture items. Box F-36, care Office Appliances, Chicago 6. 
: cane - SALES REPRESENTATIVE with a good f wing in the six New Eng 
. ' FACTURER rf - ppiles ekir the ! ind States, wants one additional Office Equipment line for sale to the 
g man wit ! t to rey t the (iffice Furniture trade Reply to F-37 care Office Appliances, 100 East 
Please writ f leta Box T-74 ‘ 2nd St New York 17. N. ¥ 
: SALESMAN, TRAVELS ENTIRE PACIFIC Coast area, with large fol 
\TL.FSM for Pennesvlv at Ny York Territor ‘ ving among best stationery and department tores, desires fine boxed 
| bor ind Hectog Supplie Exceptior tationery line Box F-38, care Office Appliances, Chicago 6 
t } e had experier +} . r with fies . ee C _- _ s—_ —— 
! Office Appliances, Chicago ¢ __SALES REPRESENTATIVES WANTED 
mang . : : ; P WANTED MANUFACTURER'S REPRESENTATIVES All territories 
5A ent gl ines nplet Calling on stationers and office equipment trade to represent ‘Magne 
r : 2 Highly , Dex New Visible Card File System. Commission basis only Protected 
ay Go lee, Sot i. territories. Write Business Efficiency Aids, Skokie, Illinois. i 
: = SALESMEN—JOBBERS, make a sale on every call, shirt savers are now 
XY PERIE) SMAN wanted by g tablished ret tat er icked 12 to a display carton, retails for .35c, no more punching of holes 
ra intie Rar pportunity for ! ur through shirt pockets, no smudging of shirts, made of plastic cloth with 
Write fully. Send phot f availab Addre stic plate, holds pencils in place and will not fall from pocket when 
cag f ending over Shirt Saver Mfg. Co., 610 West Magnolia, Ft. Worth. Tex 
Xf 4 , W \NTED by estal ‘ I Angele Come st WANTED—SALES REPRESENTATIVES having Payroll sales experience 
ner, wit preferre Excellent proy tior Write | take agency for new and revolutionary Payroll systems. Opportunity 
W Calif t be in business for yourself with small investment Territories now 
> aes a - a» ees elementos g assigned. All replies strictly confidential. Write for details OX 
equipment and + Gy Og om , 82, care Office Appliances, Chicago 6. teeta nana 
Office Appliance ( go f WE NEED GOOD EXPERIENCED REPRESENTATIVES to sell the fa 
Arma Line of Paper Clips, Staples, et in the following terri 
ANTED } S SMAN and M er sie Fetal 
D , a - , > ae > ao + tories All of New England, the Dakotas, Texas, Oklahoma, Louisiana 


Mi sippi and Arkansas. Straight commission basis. Exceptional oppor 


ty rv right men. Give complete information and references in first 
SID} sles ir tat ‘ i off : tter Write Pittsburgh Cut Wir Company 1112-20 Galveston Ave 
AMES STATIONERS, AMES, IOWA Pittsburgh 33, Penna Ne 
2 os WANTED—Experienced office equipment salegmen to represent manufac 
DR ten = os POT rl tall eee rer f metal office chairs yo ame chair line M a valuable terri 
MAN ex} | in taking telephone or¢ tories open. PREFERABLY INTERESTED IN MEN WITH STEEL DESK 
nn maekece Omen & a + = ‘- \ND FILE LINES. Box T-83, care Office Appliances, Chicago 6 


WANTS AND FOR SALE, Continued on Page & 
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WANTS AND FOR SALE, Continued from Page ADDING MACHINE PARTS, TYPE, etc 
SALES REPRESENTATIVES WANTED — | used Adding | 

FREQUENTLY USED OFFICE SPECIAI f t trit 0 nd, Calif 

tion to business offices. Multiple f : hers ; 

missions. Combine with present Write T-S4 FOR SALE AND WANTED TO BUY, USED EQUIPMENT 


care Office Appliances, Chicag 








REPRESENTATION in area ; and | ne — —— 3 
Mountain Territories require ) fort ve ( Office Ar ! Ww 
f Office Specialties Box 7 
PRINTING JOBBEI VAI IG M } ry r.} | 4 o Ma g 
YOU SET THE PRICES. Complet Sa f e ( [vpewriters 
Hydeman Printing, Piqua, O} ‘ W \ Se M ‘ 
————————————— ANTED TO BUY—S ind book Pp M 
RETAIL BUSINESS FOR SALE « a ee Bee “wr 
OFFICE AND RECEPTION ROOM FUR) Case t N. wee ; Es ; 
Equipment Business. Ideally at Be" : 
lation Strict! cash busine f N klesme ROUGH MOON HOPKINS, ELLIOTT-FI 
Electric Elliott Address Machi: ; t M st t tor ght | 
ing part of Va., South Car N. ¢ \ “ctros f I : t Min: 
catalog and van body tr 1 Show 
Windows, wonderful show 1 I I 0 } | g 
to expand in Printing and Stat \ ria 
Inventory good will etc. $4 $ “ \ ( g 
Principals only Will star g 
required. Address T-8€ are Offic \ . = tor ind i 
- — _ - I ipacit ] or 
FOR SALE Office Equipment : ex t York ee 
Wealthy community city of 40,0 ‘ 
Liberal terms to right part In W : MACHINES |] : 
for selling. Address: T-87 re Off \ B South D r t ( 
Chicago 6 
—_——_—— — HS BOO PING MACHINES A M 
OFFICE MACHINES BUSINESS t I t f 
elusive TOP LINE Adding Ma t grow W 
Southwest city of 200,000. Trad \ ; ie 
Complete Service Department { : | r LE BI | CHECK WRITI , \ 
Office Appliances, Chicago 6 ( } I 1] n tab t tr Shift 1 
THE MOST UP-TO-DATE TYPEWRI M e, ¢ egiste Mi ; Nort B gt I 
store in the west n the heart of t t I I 
exclusive office machine bet ‘ } Ft A ) g g ) ADDI \ | rYPEWRI ) is 
business. Have exclusive line " } H hotwpe 
ovens and store fixture Wi y} ‘ Give num} uf 
his business Vust come we t i elf { Sf . \ = 
Write T-89 ire Office App nee { 
OFFICE SUPPLIES AND STATION t 
ines Increase in sales ve f ( 
located in suburb of Chi I 
vertised hefore r promoted | KINS } l 
fieations financially and t) 
ure Office Appliance Chicag é 
maneunsem a “tf New \ 
OFFICE SUPPLIES EQUIPMENT 
vivania mplete line ipplie t t t " oH tir 
$52,000 stocl brick bh lir “ | ('r ( “ 
very little competitior W 
ERS, Cleveland. Ohi 
——— SOGRAPHS W ED: CLASS 
FOR SALE STATIONERY rol | | 
twenty-five years. Location tor I | M 
dena 1, California 
i a ae i) t | 
SFATTLE’'S LEADING TYPEWRITEI t ( t 
lease $80,000 Box T-91. ear of Sf Ne 4 
< * ) | Ml P 
WANTED TO BUY RETAIL BUSINESS ' t | 
YOUNG MAN WITH TWENTY-TW ie 
upply business is interested in tr 
State of Vermont. Any offer t “r- nile 
is in purchasing a small healt ng 
ment. Box T-92, care Office Apr . TO RI p ' p ting XE 
OFFICE SUPPLIES— Stat , . ' 
20,000; prefer West Texas 
Office Appliances, Chicago 6 » SAFES FO 
MANUFACTURING BUSINESS FOR SALE tock 
<a _ _— f I 
FOR SALE—Duplicating Mact M " f We 
Maltby, 905 Winters Bank Rr neg ) ; ' , 
— —-— - — Safe ( St.. New ¥ 
FOUNTAIN PEN REPAIRING : NS OF COST: ALL OR PA an 
WELTY’S REPAIR ALL MAKES Ft \ ts green. Al ra ' te 
ete. Repaired at standard price t \ h and 
mproving We especial! featur VA ‘ FRMA. ALSO ! \ 
WAHL, PARKER, WELTY. SHEAF! . t et vir M 
ther makes. We feature G P } ' ‘ \ . ; 
to ONE place for better service \ NEW \ PENS § 
to $10.00 LIST. Welty Pen ar | S$ 7 E FIl VEX, ACME, POSTIN Y AND 
Chicago 8 ‘ A\ IN HAN f t 
ae r } 
DESK PLATES ; 
FOR THE WORLD'S MOST BEAUTIF! : 
lesired to Mail-N-Post, Wapping. Cor 
CIFT ITEMS WANTED 
0 GIFTS for office work t 0 gift \ Vis 
for men in ce, cost not : \\ t 2 / 
you offer Redwood Office Supr ' 1 
sota \ , uN 
I i Q 


MAILING MACHINES 


STAMP AFFIXERS, ENVELOP! 

ike We rebuild standard s : . 
utters, redress feed belts, to tl t ; 
Business Machine Exchangé 
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Copies of patents shown here can be 
»btained from the Commissioner of 
Patents, Washington, D. C., for 25 
cents ea in cash, postoffice money 
orders r certified check. Stamps 
ind persor checks not accepted 
Copies lemgn patente are ten 
cents each 
April | 1950 
er & s I O* 
Envy for Filing Purposes and the 
g Equipment ( 
S . 
System for Use witt Tr 
s F and Method of Using th 
g Sheet Material 4 
Moistening and/or Gumming De 
Material Equipment for A t 
M a } 
F. Sadg 
‘ R 
- Sheet pport and Vertica 
Q 
Mu . 
Ma e ‘ 
‘ “I 
alculating Machine 
v iP 
4 t w nstrument Carrying Telephone 
Numbers Warwick, KR 
Aor 8. 1950 
4.179 t f ink Bottles. BR 
J w trument Having an Ellipseid 
Revolving a Race B. Ehrhart rarer 
OFFICE APPLIANCES, June, 1950 
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rth, Ka Byr 4. Piner, Terre Haute, Ind 
2,504, bn, Pencil Pointing Device George E. Har 
ir “ N 
2, 504, 244 Measuring Instrument ( rles I Bar 
lay. PI at 0 
2.504, 343. Utility Shelf for Filing Cabinets. Wal 
r ©. Mitet W slif 
2,504,353. Fountain Pen. A G. Rosa, Lynd 
ot NOS 
2,504,355 Display Device Having a _ Loose-Leaf 
Binder for Suspending Charts Florence M. Stade 
I’ ly b Mi 
2,504,420 Magazine Pencil with Rotary Lead Pro 
— er P ( H nes e, Wis 
Ox Gilt . \ Fla assigr 
e Parker ‘ e, W 
2 ‘04 532 Calculating Device Benedi DK 
elphia, Pa 
2,504,649 Ball Point Writing Implement | , 
r Oo . assig Fag 
2,504,690 Moistening Brush and Holder Aug ‘ 
i el. ¢ 0 
2,504,694 Pad Holder ) Jenk Sea 
2,504,783 Loose- Leaf Binder KR : A 
2.504.799 Card Filing Equipment. Ceors ‘ Bb 
‘ Sot Ls I 
‘ go, I 
Granted April 1950 
2,505,046 Keyboard for Mechanical Shorthand 
Writing Machines ‘ I ‘ Ir K 
2,505, 11 Card index BH gs. Ls 
( 
2.505.162 Retractable Pen and Pencil Device 
‘ \\ N Calif 
2,505,274 Type Action —. for Portable Type 
writers \ ‘ Par Fram 
r ~ r ' t ; xe 
2.505, 30 Copy der Far \ ace Stowe 
2.5 417 Desk Calendar Pad Charlie Maline 
2.505,43 Stamp Affixing Machine Tomitearé Sar 
I ( f 
2.505,43 Mechanical Pencil Her Stoller 
‘ I ‘ 

2.505.452 Pencil Sharpener (le E Wir 
2,505,694. Fulerum for Loose-Leaf Binders hn B 
Granted May 2 1950 
2.505.769 Page End Signaling Means for Type 
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writers, Billing Machines and the Like. Frank 8 Has 
ell, Jr., Washingtor ) 
2 rey wie on eae A 
‘ t ashingtor 
2.505 jon. Card one john W 
Cor ‘ r to Rand 


‘ 
for Typists Bertha Taylor 


Hartford 
Buffalo 


Gross 


ssigr et gt Ine 


. ) 
2,505,977 
I 


The 
de 


Like 


Autographic Register and 
P Waal 


iquist Copenhage and au 
(Cientofte, Denmark 

2,506,035 Weiting Kennett 
Janesville Vis, pest gnor to Parker 
Janesville, Wis stration 

Smee tee Tabuiater for Typewriters 

so, Yverdon, tzerland, sassignor 
a corporation of Switzerland 

a 306 261 Card Register Johar 
ngen, Stockholm Sw eden 
Gummed Tape Dispenser 
Villa Park and William ¢ 
I’ t i assignors to Miller Wrapping 
Machine o., Cl 

2,506 290 
Bishor 
2,506,357 
Oklahoma Ci Okla 

2,506,423 Cireular Stencil 
Ilerbert W lemy altor 


Marsh Ster 


s 


Parker 


Instrument 
T Pen Co 


The 


Chiuseppe 
Paillard 


Sw 


Samue! Zandelir 
Bengt A 
Rut! 
«A 


Des 
Sealing 
cag I 
Capanersie 
Buff y 
Wy 


Loose Page Binder. (Charles 


Binder William (¢ Hamilton 
Attachment 
Belleville 


Co Belle 


Feeding 
Marsh 
l assignors to Machine 
Jackson 
Business 


I} 
2.506, 456 


N ass) 


Copyholder. Carlton T 
x to International 
wk, N 

tn * Card 


Conesus 
gm Machines 
Cort New Y¥« 
2,506, 461 
Mateo Call 
I a cori 
2,506,470 
Hawthorne 
Contr and hn N 


Internati 


Sar 
Co 


Leach, 
Crocker 


Thomas L 
to H 8s 
alifornia 
‘ieoeine Gauge System. Robert I. Rot! 

Y Arthur H. Dickinson, Greenwich 
Wheeler, Hawthorne N ’ as 
Business Machines Corp 





gnors to 
« York, N. ¥ 
2,506,504. Gummed Tape Dispenser 
Philadelphia, Pa 
DESIGN PATENTS 
Combination Fountain Brush and 
Like Walton { Marst Belleville 
Marsh Stencil Machine C Belleville 
1950 
ee J 


yal 


B. Hud 


Jease 


Marker 
iil 
u 


158,114 
or the 
assignor to o 
Giranted April il 

158,145 Ruler N. J 

ranted April 11 
158.186. Date ma Casing 


Staab, Springfleld 


Jack Fairchild Fiem 





ing, Scarsdale assignor to Sterling Plastics 
Co, Union, N. J. Granted April 18, 1950 

158,401. Desk Stapier, Curt E. Nyberg. Chicago 
I assigt vor to Vail Mfg. Co., Chicago. Ill Grante« 
Via 40 








Cmbarrassment 


HEN OFFICE APPLIANCES set 
out upon its mission to carry 

the message of American manu 
facturers of office equipment to 
the chief market places of the 
world, no thought, it would seem 
was given to probable interest of 
manufacturers abroad. One reaso1 
may have been (a surmise only 
that tariffs were considered an ob 
stacle to entry in the United States 
market. But other markets were 
reached by the journal, and, de 
spite such tariffs as were in effect 
in this country, several manufac 
turers abroad (Austria, England 
France, Germany, Italy, Japan 
who were subscribers to the jou 
nal tendered advertisements 

In view of the policy established 
this expression of good will and 
indication of their seals of ap 
proval on the publication emba! 
rassed the publishers. They could 
only express their appreciation of 
the offer and explain that although 
the advertising pages were con 
fined to American manufacturers 
(entailing loss of considerable 
revenue to the publishers) sub 
stantial services of other kinds 
were afforded to manufacturers 
abroad without expense to them 

This service was primarily for 
the journal’s dealer subscribers 
It, consisted of announcement in 
the text-pages of new systems 
new machines and other new util 
ities produced abroad. The infor 
mation sometimes obtained from 
the manufacturers, sometimes 
from correspondents and _ fre 
quently from the pages of trade 
journals of the industry in othe 
lands. 


Purpose to Advance Industry 
Everywhere 

No organization or publication 
anywhere had greater desire to 
advance the Office Equipment In 
dustry everywhere than OFFICE 
APPLIANCES Which had been 
to propose and which so urgently 
advocated co-ordination of the 
detached trade units of which it 
is composed into an _ industrial 
entity. 

Under the head ‘‘In Othe! 
Lands” in each monthly issue were 
items concerning the industry 
overseas, while under the head 
“Digest of Foreign Press’ wer 
references to trade activities 
quoted with full credit from the 
excellent trade journals published 
in the several countries of Europ: 

Thus subscribers wherever 
cated were furnished information 


10 





Being a review of some 


events at the start and 

in the progress of the 

OFFICE EQUIPMENT 
INDUSTRY 

and its trade journal 


OFFICE APPLIANCES 


of important activities in all coun- 
tries, of new inventions in the 
various divisions of the industry 
and made acquainted with the 
journals in many countries, from 
publishers of which more particu- 
lars of events and products could 
be obtained 
Journal’s Foreign Policy Approved 
For several years the foreign 
policy received much favorable 
comment abroad. It was once 
noted with approval in Bure 
Bedarf Rundschau, outstanding 
trade journal of the office equip- 
ment industry in Germany. In 
France, too, the policy received 
some attention as the following 
letter dated January 29, 1914, re 
veals 
At the annual meeting of our 
Society of Office Appliances 
note the term) Dealers, Agents 
and Business Organisers lately, 
I had occasion to make your at- 
titude regarding foreign busi- 
ness clear to some of my col 
leagues. They all seemed to un 
derstand and appreciate it.” 
The writer was representative for 
France of an English manufactur 
ing company 
Then in 1921 came a copy of 
Buro Bedarf Rundschau, with 
which we had “exchanged” for 
several years and which had ap- 
rroved the foreign advertising 
0licy a few years before, with its 
lead article under the head, “Open 
Letter to the Editor of OFFICE 
APPLIANCES, Chicago.’ 
The article, highly complimen 
tary to the journal but critical of 


T 
i 
? 
t 


the foreign advertising policy, was 
based upon a letter of ours to a 
German manufacturer regarding 
a tender of advertising and a sub- 
scription order 

Although the war ended in 1918 
no treaty between the United 
States and Germany had been 
Signed. Some trading had been 
started but at the risk of the trad- 
ers. A few days before our letter 
was written a German freighter 
at the port of New York had been 
unable to arrange for discharging 
its cargo 


“Technically at War” 


Our position, the same as that 
of many others, was that the 
countries were technically at 
war.” 

The “open letter” article was re- 
printed in OFFICE APPLIANCES with 
our comment in like form—‘“Open 
Letter to the Editor of Buro Bedarf 
Rundschau, Berlin, Germany.” 

The article ended with this 
quoted statement 

“We did not declare war as 
individuals but as a nation. Nor 
as individuals shouid we assume 
by our acts to declare its termi- 
nation.” 

The writer in Buro Bedarf 
Rundschau contended a_ trade 
journal should confine its com- 
ment to “purely manufacturing 
and commercial interests.” He 
considered our comment upon the 
German ship was “to make politi- 
cal capital out of the circum- 
stances of the ‘Times.’”’ 

We quite agreed that the mis- 
sion of a trade journal is to re- 
port and portray the activities of 
the industry it is designed to serve 
But that service is not to com- 
merce and manufacturing but to 
persons engaged in those pursuits 
and that all industry being af- 
fected by war, reference to the 
freight ship incident seemed ap- 
propriate. 

The Buro Bedarf Rundschau 
article closed with the following 
paragraph: 

“T have above conceded unre- 
servedly that I regard your 
OFFICE APPLIANCES as a weighty 
factor in the spreading of infor- 
mation upon the international] 
market and that I hold it in the 
same high regard as the respect 
which you have expressed for 
the German trade papers. In 
all the world efforts are being 
made at this time to tread the 
way of understanding in all 
fields. May it be that with re- 
spect to the theme treated above 
there may also follow in the 
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course of time an understanding 
to the benefit of the industry.” 


German Association Urges Accept- 
ance of Foreign Advertising 


Fight later (March 20, 
1929) an officer of Reichsverband 
Buromaschinenhandler wrote, 
Several German manufacturers 
inform us that it is not possible 
to publish advertisements in your 
newspaper, the advertising pages 
being reserved for American man- 
ufacturers If you publish a 
professional newspaper of inter- 
national character and impor- 
tance, you ought to publish adver- 
tisements too.’ 


years 


Then follows statements of the 
organization’s attitude toward 
American manufacturers, their 
frequent assistance in the way of 
information to American agents 
about possibilities and furnishing 
names of firms who might be in- 
terested in the proposals 

Then Up to this day we have 
always supported the gentlemen 
in any possible way. If, however, 
the leading American professional 
newspaper takes such a one-sided 


to change our way of proceeding. 
Especially with regard to office 
appliances our two countries en- 
tertain a strong exchange of 
goods. Why do you make business 
so difficult to German manufac- 
turers while we do all we can to 
facilitate business to American 
manufacturers? You will have to 
admit that this condition will not 
be feasible in the long run. We 
therefore beg you to kindly in- 
form us if you could not leave 
your former point of view and if 
you are inclined to publish adver- 
tisements of German manufac- 
turers in your periodical.” 


Journal Serves Manufacturers 


Replying to this letter, so com- 
plimentary to the journal and 
with a note of good will, we were, 
happily, in position to state that 
despite the advertising policy 
OFFICE APPLIANCES was doing the 
same sort of service for manufac- 
turers abroad. Not only describing 
new productions but by corre- 
spondence and personal interviews 
endeavoring to interest firms here 
in agencies for certain products. 


manufacturers abroad in contact 
with firms here with whom busi- 
ness relations might be estab- 
lished. 


When the advertising policy was 
established so long ago, general 
conditions here and the tariffs 
made profitable cultivation of the 
market for imported office utilities 
difficult. Under the conditions 
our journal went forth as repre- 
sentative of United States office 
utilities, to compete in friendly 
rivalry with journals carrying the 
messages from other countries, in 
the markets of the world. 


But we frankly stated that we 
had long been conscious that con- 
ditions had changed and that de- 
spite our friendly sentiments 
toward other peoples we some- 
times appeared in the distasteful 
position of withholding good will 
from those from whom our indus- 
try receives good will in liberal 
measure. And that for some time 
we had attempted to develop a 
plan under which conditions would 
be changed. And then came events 
that delayed such development. 
And events during the past decade 


position, we shall of course have And had put 


representatives of 


have kept the plans in abeyance. 














IN JUNE OF 1880, WHEN: 


Funeral serv 


res were held in New York for the late Charles 
The Stationers Board of Trade was represented 

Willy Wallach. No changes were to be made 
n the firm name of Porter & Bainbridge . . . The 
el] Company was manufacturing a rolling pocket 
ite E. De Young of New York City said: ‘Where we used 
sel] about 90 per cent of uncut quills and only 10 per cent of 
s now just the reverse, and the bulk of our trade 


n the manufactured quills ready for use, an evidence that our 
forefathers were not as lazy as this generation” . . . Samuel C, 
Tatum & Company, Cincinnati, Ohio, issued a new illustrated 


(From files of the American Stationer 


IN JUNE OF 1890, WHEN: 


price list of pying 


;reen grass was beginning to cover the graves of thousands 
f victims of the Johnstown flood on the first anniversary of the 
lisaster rise of ten per cent was reported in the cost of 


rubber bands The Chicago check perforator was retailing 


$20.0 The Eagle Pencil Company announced a new 


fountain pen with a glass vial in the barrel to hold the ink. Re 
fills were available . The Gem pencil sharpener to point both 
lead and slate pencils was retailing for $3.50 . . . The contract 
r supplying the Quartermaster’s Department, U.S.A., with letter 
ks was awarded to the Chadwick Copying Book Company 
From files of the American Stationer 


IN JUNE OF 1900, WHEN: 


Herbert A. Shattuck, advertising manager of the Bates Manu 
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facturing Company, begun publication of “The Phonogram”, a 
32-page monthly . . . Frank McLees & Brothers, 218 William St., 
New York, N.Y., announced a process “by which a job printer, 
with an ordinary job press, can produce a perfect imitation of 
lithography.” ... The Ritefast note book and copyholder was 
introduced to hold any size or style of note book or manuscript 

George P. Cargin, Spokane, Wash., was issued two patents 
for a paste pot with threaded well so that the brush can go only 
to a certain depth . . . Thomas W. Jones, known as the oldest 
blank book manufacturer in New York City, died at his residence 
in Harlem . . . (From files of the American Stationer). 


IN JUNE OF 1910, WHEN: 

The Census Bureau was using 100 special !7-column machines 
(adding capacity 99,999,999,999,999,999) trom Burroughs Adding 
Machine Company . . . Announcement was made that the 12th 
annual Business Show would be held in Madison Square Garden, 
New York, N.Y., October 22-29 . . . George H. Van Dyke pur- 
chased the rights to manufacture and sell the Fast Mail envelope 
sealer in Illinois, Indiana and Ohio . . . The Underwood Type 
writer Company assigned /. J]. Phelan to management of a new 
branch at Springfield, Mass. . .. Dr. H. J. Reynolds, Chicago 
physician, invented the Reynolds envelope sealer . . . (From files 
of Office Appliances). 


IN JUNE OF 1920, WHEN: 


Shortages in typewriter supplies were reported in Chicago 
One branch manager said he was 4,500 machines behind in 
orders from his territory. The Government's war demand crippled 
the manufacturers’ ability to satisfy the requirements of com 
Then followed material shortages . . . Announce- 
ment was made of the foundation of the commercial furniture 
division of the National Association of Stationers & Manufacturers 

The Safe-Cabinet Company of Marietta, Ohio, announced 
the purchase of the entire assets of the Victor Safe & Lock Com 
pany of Cincinnati, Ohio . . . The Kansas Book Deglers Associ 
ation voted to affiliate with the National Association of Stationers 
& Manufacturers .. . Plans were made by the Chicago Stationers 
Association to hold the annual picnic at Fox River Grove, near 
Aurora, on August 7. . . (From files of Office Appliances). 
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The State of the Industry 


Public Opinion on 
Federal Spending 


Values in Price 
Maintenance 


Sales Ineptitude 
Is in Evidence 


Brief interpretations of significant facts and trends 


e ON THE SOUND PREMISE that editors of small town newspapers 
are accurate reflectors of the thinking of people in their conm- 
munities, "The American Press," an independent magazine circu- 
lated among publishers of small town papers, recently conducted 
a survey among country editors to obtain opinions about increas- 
ing government expenses, unbalanced budgets and mounting Fed- 
eral payrolls. Answers from the 500 editors polled indicate that 
90% of them are strongly in favor of a major reduction in the num- 
ber of Federal employees; 62% approved an across the board cut 
for all government departments ; 54% want reduction of aid to for- 
eign countries and 37% favor reduction of Federal housing funds. 
This rising trend of opinion against Federal overspending 
Should be brought forcibly to the attention of Washington leg- 

lators. Will you do your part in the process of informing them? 


e TRADE=MARKED products sold at standard retail prices estab- 
lished by manufacturers constituted an estimated $35,200,000,- 
000 or roughly 27% of the annual retail sales in the United 
States, according to Maurice Mermey, director of the Bureau of 
ducation on Fair Trade. Only 4% of total retail sales, or 
5,200,000,000, represent national brand products sold through 
the type of resale price maintenance permitted under the volun- 
tary Fair Trade laws. These two trade systems maintain prices 

531% of all retail sales. The third type of price maintenance 
is the one operated by the retailer himself on the 69% of the 
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merchandise not subject to legal controls. It is in this area 


that the dealer has the greatest poportunity to keep himself 
profitably in business. Adding to the cost of merchandise all 
perating costs plus a reasonable net profit desired, the dealer 
irrives at a resale price. Any deviation on the negative side 
is not only a poor business practice but leads to doubt in the 
tuStomer's mind about prices quoted. This is especially true if 
Stated price is reduced simply because the customer says he 
can get that item cheaper elsewhere. Customer skepticism is a 
angerous thing. 
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e TESTS CONDUCTED AMONG commercial stationers pr 
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pointing evidence that store clerks are merely order-takers 
and not salesmen by any stretch of the imagination. P 
hoppers armed with money and instructions to buy additional, 
related merchandise, if suggested, were given no opportunities 


. + ote | ‘ 
roression + 


to buy anything except the items specifically requested. In 
recent issue of "Printer's Ink" a man records a similar experi- 
ence in a personal shopping tour. "Now that the boom days are 


behind us,” he writes, "I wonder how long this lazy selling is 
going to be permitted." Sales muscles have become flabby from 
of use. They need to be put through the hardening process 


lack 
of training or retraining. For the good of the salesmen, deal- 


ers and the industry, steps should be taken to make sure that 
sales follow-through is a part of every customer contact. 
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The Typewriter e IN A RECENT ISSUE of “Ship-Ward News," published by the Ship- 

Situation man-Ward Manufacturing Company, Jim Ward says, "Dealers today 
are up against a tough proposition in selling late model type- 
writers because of the high prices they have to pay for these 
machines in the rough or rebuilt. We wish we could give the good 
news that prices are coming down. We believe that there will be 
little, if any, reduction in the balance of this year. There 
are now fewer used typewriters in the stocks of wholesalers and 
the manufacturers than at any time since the war." The scarcity 
is caused by the current custom of delaying purchases by busi- 
ness houses and schools. Further, the Federal government has 
been forbidden by Act of Congress to buy new typewriters except 
in extreme emergencies. Mr. Ward offers this sound advice, "If 
you have any old machines that are still good for rentals, hold 
on to them unless you can replace them, as they cut down on your 
rental investment." 


Business Failures e IN HIS STUDY, ""“Peaks and Valleys in Wholesale Prices and 
on the Increase Business Failures, Roy A. Fouke, vice-president, Dun & Brad- 
street, Inc., points out that the principal reasons for business 
failures—lack of working capital, excessive liabilities, top- 
heavy fixed assets, inadequate sales, excessive inventories 
are all results of faulty thinking that can be ascribed to the 
executive staff. During the first 30 years of this century 90 
out of every 10,000 concerns failed each year. The failure 
record went down steadily each year, reaching an all-time low 
in 1945 of only four failures for each 10,000 concerns. In 1949 
it went up to 34 failures for each 10,000 concerns. While still 
small as compared to the record in the early in the early decades 
of this century, it behooves all businessmen to look well to their 
commercial enterprises and to mend their fences in time. 








—WSL 
Good Reading This Month 
e THE WAY OF THE SPECIALIST in the office preview of how his office will appear when 
juipment industry is one of profit. As completed. See page 28. 
commended reading we present “Ideas on e IT'S THE SILVER anniversary of the Na- 
elling Visible Systems and Equipment," tional Office Machine Dealers Association 
ge 15, and "The Specialist in Stationery anda big convention is ahead in Chicago. 
is a Sales Winner," page 18. Read on page 33 how the business program 
e IN WAY OF REBUTTAL to the Bureau of In- and entertainment has been planned to make 
rnal Kvenue's interpretation of taxable this session one of profit for the office 
ipital gain on sales of rental machines machine dealer. 
7eorge W. Lyon, Jr.'s article on page 20. e CONTINUING THE REGIONAL NSA convention 
H uote the courts’ interpretations coverage, Office Appliances presents pic- 
which do not Support the Government's stand tures and stories on District No. 2, Buf- 
n this question, vital to the office ma- falo, N. Y., District No. 4, Boca Raton, 
stry. Fla.; District No. 9, Houston, Tex., and 
e FULL SCALE PLANNING service extends the District No. 14, Phoenix, Ariz. The re- 
furniture market. A revealing article ports begin on page 34. In addition read 
tells how business has improved at the Al- on page 44 how the National Association of 
ert Manion Company, Washington, D.C. The College Stores held a record 27th annual 
firm uses color dynamics in securing the convention in Chicago. When the industry 
est effects. Through the use of sketches is in session Office Appliances is there 


ind arrangement of suites the buyer gets a with camera and pencil. 
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KEEP IT FLYING 


LUNG AGAINST the sky, the Stars and Stripes provide a symbol 

of a free nation seeking to maintain that status at home and abroad 
in the face of liberty-stifling Communism. On Flag Day, June 19, 
and any other day, the U. S. flag should be displayed with pride as 
an emblem under which to live and, if necessary, die to defend. 
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pte CHAPS with the thinning hair like mine re- 
member the sad October day in 1929 when we dis- 
overed that the oracles in the banks and investment 
feet of clay. And those of you who were 
n business in depression years can perhaps 
recall when a national accounting firm certified 
$5,000,000 worth of NON-EXISTENT inventory, “E & O 
E.” That ; some error, or should we call it an omis- 
sion. Both those professional failures put serious dents 

nfidence, but they opened a field of profitable 
the enormous field of advisors to busi- 


in Oul 


opera l iaer 
ness 
For the 
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10,000 items in the equipment and supply 
TOOLS OF MANAGEMENT. In our business 
an owner has a choice. Will he be in a class with 
the corner filling station, content with some sales of 

as and oil, or will he reap the profits from the new 
inclusive service facilities of the ambi- 
tor who has the stock and the trained people 
job? 
and I both welcome an opportunity 
to add our small bit to the information of 
I i] for we firmly believe that the way to that 
$300,000,000,000 volume we hear will be Mr. Truman’s 
logan lies not so much in the peddling of 

as such, but in the development of that 

market which is uncovered when people 
results which follow proper application of 
thods to their problems. 
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ampaig1 
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An I we can look ahead to a bigger place in the 
sun, perhaps we should “view with alarm” a danger 
which y opinion at least, has reached the propor- 
ions serious handicap to our progress. We're all 
in this together. Every effort of the manufacturer, 
wholesaler, store and salespeople center about the 
nove yur products that last three feet—across 
the counter or desk into the customer’s possession 

Wha is danger? It is the load of detail which 
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Ideas on Selling Visible 
Systems and Equipment 


Outline of a Talk Presented at the Quarterly 
Meeting of West Virginia Office Equipment 


Dealers Association at Charleston, W. Va. 


hy H.W. Barnes 


Educational Director, 
Victor Safe & Equipment Co. 


smothers managers and administrative personnel. As 
someone has said, “We are so busy doing things that 
are urgent we don’t have time to do the things that 
are important.” 

While the office supply business is far from alone in 
this, there are hundreds of stores which “manage their 
managers,” where executives’ time is so occupied with 
minor activities and decisions that they have none to 
spare for the forward planning, the co-ordination of 
the many phases of well-rounded promotions, the in- 
telligent direction of their salesmen. 

Yes, the nature of our business forces us to live with 
a mass of detail. But, managers can master it, and still 
have time to perform their proper functions if they will 
only set up adequate controls to show up out-of-line 
conditions promptly and make decisions from up-to- 
the-minute facts rather than from “guesstimates.” 

Once upon a time there was a stationer—and he must 
have been a successful one, for he devoted more than 
half of his adult life to unpaid public service—who gave 
us a slogan for our business. It is just as true today as 
when Ben Franklin said it 175 years ago: “Keep thy 
shop, and thy shop will keep thee.” 

You'd like to know how to sell more visible records? 
Use them! There isn’t a company represented in this 
room which does not have a stock control problem or 
a collection problem. There isn’t one which could not 
do a better job of servicing its customers if it knew 
more about those customers, their needs, their poten- 
tials, their office equipment. There isn’t one which is 
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not concerned with narrowing profit margins caused by 
rising expenses. 

Because using visible leads to that practical knowl- 
edge which fosters enthusiasm, and because an actual 
record in use is so much more convincing than a dem- 
onstrator setup, I urge you to establish in your own 
offices the types of records which will give you efficient 
control of all important operations. Put the detail 
where it belongs and guide your business from sum- 
maries put together quickly by people on clerical 
salaries. 

I was a bit startled by reading not long ago, “If a 
thing has been done the same way for ten or 15 years, 
there is obviously need for a change.” Think it over 
obsolescence and improvements are your bread and 
butter, and your cake as well. Charles Kettering de- 
fined his job as research chief of General Motors to be 
the business of keeping people moderately dissatisfied 
with the cars they own. Let’s see if a bit of dissatis- 
faction with our old way of doing things won’t spur 
us to set up better ways and means. 

And as we plan these new controls let us look not 
only at the expense side but also at the sales angle 
Are we selecting the equipment which will not only 
return its cost most quickly, but will be the type most 
adaptable and most profitable to sell? You're in the 
office equipment business—your own office and meth- 
ods should be your most effective display facilities 


Why Should a Customer Buy Visible Records? 


Because they produce results other methods cannot 
duplicate—practical, tangible results of cash- and 
time-savings over a long period 

What are these results? 

Savings in Executive Time. Properly signaled records 
pick out that small part—perhaps only ten per cent 
which need attention at any one time. Immediate ref- 
erence through visible filing 

Savings in Clerical Time. 
no misfiling, for cards are not 
cards can replace lengthy reports 
be overlooked when clearly signaled 

Increased Profit. From foregoins 


Posting is faster; there’s 
removed. Summary 

Follow-ups cannot 
from 


Savings, and 


prompt, correct decisions based on accurate, easily- 
found facts. 

It’s profitable; full markup and a clean market as- 
sures full profit on every deal. A good salesman of my 
acquaintance says, “Unless a deal pays out three ways 
it isn’t a good proposition.” It should be worth while 
to the customer, to the vendor, and to the salesman 
So make sure your setup is such that the salesman gets 
a fair share of the gross profit on visible sales. The 
line should show fast turnover, for equipment for the 
big jobs is bought after the sale is made, and the sales- 
man’s work is perhaps 75 per cent of the transaction 
Consequently visible sales should pay a bit better rate 
than supply sales. 

Builds Confidence in YOU—A visible sale is one of 
the best door-openers to new accounts 

Sets You Apart as a Business Consultant 

Builds Business for the Future—-Good business insur- 
ance through important contacts at the top 

There seems to be a very prevalent idea that visible 
records are mysterious, require a lot of specialized 
study, are something to keep away from. That’s just 
plain bunk! The salesman who can sell some ledger 
sheets, a binder and an index that will fit together can 
sell some forms, a holding device and signals for a visi- 
ble record. The only difference is that the sale will be 
increased and the customer will get his investment 
back more quickly from the visible transaction. 

What’s the difference between visible and blind-filed 
records? Just that visible margin, and what can be 
done with it. Because the accounting schools neglect 
to teach its possibilities, YOU have to carry the gospel 
to the office people. If they knew how to use that valu- 
able bit of space, they would call up and buy the stuff 
and there would be no need for salesmen 


Blind vs. Visible Filing 
Let’s look at an example of blind versus visible filing 
which has been used for 30 years. Here’s a hand from 
a pack of cards blind filed, and the same hand fanned 
out to expose a visible index, for instant selection. Visi 
ble records use the same principle, but we can do one 





A SIMPLE EXAMPLE OF THE ADVANTAGES OF VISIBLE FILING 


Left: hand from a pack of cards, blind filed. Right: 
same hand fanned out to expose a visible index. 
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Visible records use the same principle, but have 
added advantage of signaling right one to play. 
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thing more with the records, we can signal the one 
to play 

We do not need to worry about the body of the form; 
let the customer have it any way he likes, just so long 
as it will provide the information we wish to signal. 
Our thought can best be given to that most valuable 
visible margin. 

How can we make that space—for which the custo- 
mer must pay a heavy premium—a good investment for 
him? And how can we prove its value, so he will spend 
the money? 

I do not propose to go into the different types and 
makes of records. Your manufacturers’ field 
men do that better than I, and anything I would say 
would naturally be colored by my personal preferences. 
But the principles which follow can be applied to most 
types, and consideration of them will be, I hope, well 
worth your time 

Well, let’s get down to cases. If there is one part of 
business which needs every bit of help we can give, it is 
the sales department. Without an adequate volume of 
profitable sales, every other activity loses all import- 
ance 

The job of the sales department has been boiled down 
to three essentials: 


space—the 


icith! 
visipie 


1. To get new accounts 

2. To revive inactive accounts. 

3. To sell more to present accounts. 
How can visible records help a concern get new ac- 
’ Consistent, persistent follow-up controlled by 
a good prospect record and backed up by attractive 
offers will get those new accounts on the books. New 
items coming on the market every week will open doors 
to new volume, but every sales manager must plan 
complete coverage of his territories and direct his men 
into paths that have proved profitable if he is to corner 
his share of new business. A duplicate prospect record, 
signaled for next call date, keeps the salesmen making 
those calls on time and permits the sales manager to 
review and direct their activities. 

The salesman’s form is pulled and given him a couple 

days before the call is to be made. The signal stays in 
place until the form is returned; thus the sales man- 


counts 


Sales Record, As July | 


should show up promptly any cessation of activity, so 
action can be taken before competition gets firmly en- 
trenched. Using a margin with the months of the year, 
if we signal the month of the last order, will make any 
customer who stops buying stand out like a sore 
thumb. 

Why have these accounts stopped buying? Perhaps 
they haven’t been asked to buy, perhaps they have 
complaints. When did the salesman last call? Signals 
of two different colors can bring the “last call” and 
“last order” story down on the visible margin for in- 
stant analysis. It would look like this: 

How would we tackle increasing sales to present cus- 
tomers? Where to go and what to talk about? Suppose 
we knew which customers were slipping—that would 
give us a good starting point. Here we signal by per- 


SALES RECORD 
Sales by Lines--Block 10 Total 


Increase lw Decrease ME No Saleslt__] 








































































































Month of Last Call Peres" | 

Month of Last Order [ou 
JAN FEB MAR JUNE JULY AUG SEPT OCT NOV DEC 
JAN Fes MAR JUNE JOLY AUG SEPT OCT NOV DEC 
AN FEB MAR JUNE JULY AUG SEPT OCT NOV bac 
TAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 
JULY AUG SEPT OCT NOV DEC 
JULY AUG SEPT OCT NOV DEC 
JULY AUG SEPT OCT NOV DEC 
JULY AUG SEPT OCT NOV DEC 
JULY AUG SEPT OCT ~ NOV DEC 
JULY AUG Sert ocY NOV DEC 
JULY AUG SEPT OCT MOV DEC 
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reviving inactive accounts? Our record 
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centage on 1-10 blocks, one color for increases, another 
for decreases, compared with last year, or against 
quota if the company sets quotas. Our job is defined 
for us—work on the more important customers first, 
but try to promote some more business with everyone 
signaled in red. 

But that is still only part of the story. It calls for 
intensive planning to establish “full line” customers- 
the ones which buy some items in every merchandise 
classification. As a start in this direction, suppose we 
let the first nine blocks represent lines the company 
has to sell, and number 10 block total volume. Here, let 
us say, is a group of accounts from Jimmie Smith’s ter- 
ritory: 

Doesn’t look too bad—only two out of 11 accounts 
show decreases and one no sales—but there’s more to 
the picture still. Note that he’s doing a good job on the 
first four lines, but the others, particularly 7, 8, and 9, 
are not well covered. What does it mean? People sell 
what they know, so Jimmie Smith needs sales training 
on these lines. 

Blank spaces here mean opportunities to sell; we 
must find ways to get our lines introduced if we are 
to wring full profit from our operation. For it is axio- 
matic in sales work that selling more items on each call 
is the least costly way to increase volume. Another 
angle is profit management—salesmen who concentrate 
on low-profit lines are not contributing their share, 
consequently need coaching on the profit-makers. 

Now let’s look for a moment at part of a record 

(Turn to page 176, please) 
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MR. GORTON 














tnat in 


have in 


right at the start 


ASSURE YOU 


ET ME 
choosing the title of this talk I did not 
mind any relationship between you and the specialist 


And yet when you think 
meaning of a 
about his 


as portrayed by Chic Sales 
about it, Chic Sales really knew the 


0 know 


t 


specialist. He knew all there was 
profession. He knew just where to place his little 
building in relation to the big house and the apple 


tree, just how big to make it in relation to the size of 
the family, just how to decorate it on the outside and 
how to furnish it on the inside. Finally, he knew all 
about the whims, ideas, and desires of his customers 
To him his profession was both an art and a science 

It’s been said that business is the oldest of the arts 
and the youngest of the sciences. The science of busi- 
ness, however, is catching up rapidly. It is following 
the typical American custom of knowing more and 
more about less and less—specialization 

But when you go into a drug store, a 
or a hardware, to say nothing of a common variety 
store, you wonder if this modern business trend of 
specialization has been completely overlooked by the 
retailing profession. 

The drug store is almost a general stor« 

The five-and-ten makes no bones about 
itself a variety store 

The grocery store is nibbling all 
with unnatural merchandise, and the 
you’d think they would find it hard 
chandise their natural lines without 
others. 

Instead of spending their time 
tion in thinking up ways to do the 
of merchandising and selling their 
these other stores have taken the easy path of adding 
anything that looks like a quick-turning item—and 
many of their stores look it. They don’t look profes- 
sional; they are not specialists 


grocery store 


it, calls 


around the edges 
hardware, well, 
enough to mer- 
reaching for 


and imagina- 
possible job 
items, 


effort 
best 


natural 


Variety Stores Are Scientific Retailers 
Of course we can’t criticize the variety store too 
much on this point because they announced their ob- 
jective in the beginning by calling themselves variety 
stores. In accomplishing their objective, the variety 
stores have done a more scientific job of retailing than 
any of the others. Another point that must be put 
into the record here is that a measure of the 
variety store success can be charged directly to these 
other independent retailers—and I am sorry to say 
stationers are included. They stole a march on the 
others. The simple, fundamental human trait that the 
variety stores recognized and capitalized upon was 
impulse purchase. They put their merchandise out 
where the public could see it and help itself. They 
based their store layouts and merchandise displays on 
the two causes for impulse purchases: first, the human 


large 


The Specialist in Stationery 


ls a Sales Winner 


Address Before a Recent Meeting of the 


Connecticut Valley Stationers Association 


By Haward E. Gorton 


Merchandise Manager, 
Dennison Manufacturing Company 


desire to possess something that suddenly appeals to 
the eye, and second the seeing of something that is 
needed, but momentarily had been forgotten. Obvi- 
ously, this kind of selling cannot be done with the 
merchandise hidden in boxes up on the shelf. As a 
result of this method, they and others have found that 
between one-third and one-half of all buying over the 
retail counter is done on impulse 

Of course, I have been oversimplifying the character 
and operation of these other stores. But I have been 
speaking of a few fundamentals. I know that there 
are good and probably sufficient reasons why these 
other retailers have moved away from the purity of 
their original concept. There isn’t time here to go into 
reasons and rationalizations as to how and why they 
moved away from their true fields and arrived where 
they are today. So let’s accept what I’ve said so far 
as background for an examination of your possibility 
as a specialist 

You come closer to being a specialist than any of 
these other retailers. But you are not taking full ad- 
vantage of this position. You're right track 
but as the saying goes, “Even if you are on the right 
track you may get run over if you sit still.” 


on tne 


Here Are Phases That Need Investigation 


Now what can you do to turn your advantageous 
position as a specialist into more volume and profit 
for your business? 

The things you can and should do affect nearly 


every phase of your business. Starting from the side- 

walk in front of your store and going through to the 

back door, these are 

Your windows 

Your store fixtures 

The lighting 

The layout or arrangement of fixtures 

The merchandise itself 

The display of the merchandise 

The promotion and advertising 

Your service to customers 

The training of inside and outside 

Your business stationery and the correspondence 
that on it 

Your price lists and catalogs 

Your handling of bids and estimates 

The presentation of office layouts to customers 

The handling of adjustments and complaints 

The rendering of statements. 


Salespeople 


goes oul 
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here ree ways of handling every one of these 


oppy, disorganized and _ indifferent 


rhe edium, prosaic, ordinary way 
T) fessional, carefully-planned, specialistic 
rhere time to go into all of these phases, but 


rate my point with a few of them 


Build Advertising Around Central Theme 
Let’s take ivertising and promotion first. This is 
1 over-all function of your business that reaches 
cross and into almost all parts. How will you impress 
ipon the iblic that you are a complete specialty 


tore capal f supplying all needs for writing mate- 
als, b forms, note books, office equipment 
yf the emendous trifles that make possible what- 
er at oes on around a desk whether it be in 
he home ffice or school? How can you get the public 
ealize dvantage in buying from you, the spe- 
ialis 
The theme or gist of this thought must run through 
of your promotional and advertising material. A 
itchlins hrase can be used that will be repeated 
onstal ll ads. Use it in the windows, on display 
irds, il mailing pieces, in your catalog. Some- 
times it wi tand alone, sometimes it will be worked 
with othe! py. But it will always be there. Here 
f T¢ iggestions 
Buy From the Specialist 
We Are Stationery Specialists 
See Y Stationer First 
You! ner Has It 
: Who Knows—yYour Stationer 


Fo! Your Stationery and Office Requirements 
Specialists in Home, Office and Schoo] Stationery 
At No Higher Prices. 

nk of better ones. But select that 

then use it constantly. Such a phrase 

yn’t d whole job. Your advertising copy also 
ild br nted in the same direction. It should 
offering better selections of mer- 


one 


xplain that vou are 


handise, better service and at prices comparable or 
ter th your non-specialized competitors 
Youl also can carry this same theme first 
the \ d second in the way you show your 
erchal Present related items. Don’t put in a 
nglor s of “stuff.” A single idea well pre- 
ented wi te an impression on the mind of the 
sser-b} vhereas a profusion of unrelated items 
ives 1 ession. Several items can be used in 
resentil lea, but they must be related—for ex- 


ple, writ materials, loose leaf forms, typewriters 


lies, labels, groups of related items 
th copy that explains your complete 
establishes you as a specialist in your 
Fixtures Frequently a Weakness 
sider the fixtures, the layout of your 
resentation of merchandise. 
lere objective should be to do a pro- 
create an impression on the cus- 
mer that r store knows what it is doing, that it 


hat it specializes, that he should buy 
w large or small your store, the first 

departmentalize, and indicate with 
mes where and what the departments 
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are. This organizes the store, helps the customer and 
saves time for your salespeople. 

Next, consider the fixtures and presentation of mer- 
chandise. Make your fixtures serve the needs of the 
merchandise displayed and carried on them. You 
wouldn’t display diamonds on a butcher's table. Study 
the merchandise and then present it professionally. 
Get your tremendous trifles out on open display where 
they will sell on impulse. One of the reasons why the 
public buys your type of merchandise in other stores 
is because they happen to see it there. Or perhaps, 
if it’s a variety store, they think they get it cheaper. 
Dispel this idea with better display and advertising. 

Let’s look at a few pictures that illustrate some of 
these ideas. 

No. 1—This isn’t all that it might be, but it does 
illustrate some planning in the best way to display 





PHOTO NO. 1—AN EFFECTIVE DISPLAY OF GIFT 
WRAPPING PAPERS, BOTH IN ROLLS AND SQUARES 


Note the professional way of 
fard or 


eift wrapping papers. 
handling roll paper sold in this case by the 
12-yard roll. 

No. 2—Here is a specially-designed fixture for ring 
books, forms and indexes. How much more profes- 
sional this is than a haphazard display of books on a 
flat table. I happen to know that where this fixture 
is being used properly, dealers have found that besides 
doing a good job on ring books, it has increased their 





2—WELL-DESIGNED SELF-SERVICE 
FIXTURE FOR RING BOOKS. FORMS AND INDEXES 


PHOTO NO. 


filler business tremendously. The specialist studies his 
merchandise and presents it to his customer as though 
he were proud of it. 
We had a box salesman many years ago who, to be- 
(Turn to page 168, please) 
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Capital Gain on Sales of Rental 


Machines 


By George W. Lyon, fr. 


Attorney and Accountant Associated with 
Peat, Marwick, Mitchell & Company, 
Chicago, III. 


Editor’s Note—In the February issue, page 25, “Office 
Appliances,” was carried an article “Capital Gain on 
Sales of Rental Property” by George W. Lyon Jr., a 
staff member of Shipman-Ward’s certified public ac- 
countants. Further explanation has been given in 
response to a letter Clarence Bush, a typewriter dealer 
in Washington, D. C., obtained from the Bureau of 
Internal Revenue. The ruling had been requested by 
Mr. Bush. Writing to J. G. Coumbe, president of Ship- 
man-Ward Manufacturing Company, Chicago, Mr. 
Lyon makes the following comment: 

HIS LETTER is written in reply to your communica- 

tion dated March 9, 1950, forwarding and requesting 
our comments on a ruling letter which Clarence Bush, 
a typewriter dealer in Washington, D. C., obtained from 
the Bureau of Internal Revenue. The ruling had been 
requested from the Bureau by Mr. Bush following pub- 
lication of the article “How to Minimize Your Income 
Tax” which we had prepared at your request 

In the Bureau letter of March 6, 1950, the position is 
taken that typewriters and office machines which are 
used for. rental purposes do not retain that status, 
when sold, for purposes of Section 117(j) of the In- 
ternal Revenue Code, since such machines are ordi- 
narily sold to customers in the usual and normal 
course of a taxpayer’s business. Accordingly, it is ruled 
that gains from such sales constitute ordinary income 
and may not be treated as capital gains under Section 
117(j). In our aforementioned article we had advanced 
the theory and taken the position that sales of such 
equipment could qualify for capital gains treatment 
if properly handled. 


Bureau Not Sustained in Court 


It would not have been difficult to foresee and pre- 
dict the position which the Bureau would take with 
respect to profits from sales of typewriters and office 
machines which had been rented prior to their sale 
Its ruling is no new departure or theory, but is con- 
sistent with pronouncements in the past on similar 
questions. A like position has been maintained by the 
Bureau in connection with slot machines, residences, 
dairy cattle and breeding hogs, to mention only a few 
To date, however, the Bureau has been singularly un- 
successful in attempting to deny capital gain treat- 
ment, when its theories have been tested in the courts 
In practically every instance involving judicial review 
of the question presented, Section 117(j) has been 
applied much more liberally and extensively than the 
Bureau was willing to approve 

In our article it was emphasized that in order to 
qualify for capital gains treatment upon sale, the 
rental machines must not be held primarily for sale 
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Decisions in Court Cases Fail to 


Sustain Revenue Bureau’s Stand 


to customers in the ordinary course of business. We 
also pointed out that there is a natural inference that 
a dealer’s equipment is held for sale, which the dealer 
must be prepared to overcome in order to establish 
applicability of capital gains treatment. As so quali- 
fied we wish to reaffirm the opinion expressed in the 
original article which we wrote 

Section 117(a)(1) of the Internal Revenue Code 
contains a definition of capital assets and excludes 
from such definition “property held by the taxpayer 
primarily for sale to customers in the ordinary course 
of his trade or business.” For the most part the court 
decisions have turned on the proper interpretation of 
this phrase. The courts have usually interpreted this 
phrase as if it referred to the primary purpose for 
which the taxpayer used the property. If the property 
was acquired primarily for rental purposes, then the 
sale to customers is, at best, secondary. The sale to 
customers is only the method of disposing of the rental 
property after it has satisfied its primary purpose. On 
the other hand, the Bureau has interpreted the phrase 
as if it read “primarily for sale to its customers in 
accordance with its usual custom of disposing of rental 
machines.” It is our position that such an interpreta- 
tion constitutes an unwarranted extention of the plain 
meaning of the statute as actually written and not at 
all a proper reflection of congressional intent in en- 
acting the statute 


A Case Is Quoted 


Amongst recent cases in point should be mentioned 
A. Benetti Novelty Co., 13 T. C. No. 132, (December 22, 
1949). This case involved the applicability of capital 
gains treatment to used slot machines which were sold 
after fulfilling their primary purpose as rental equip- 
ment. It was held by the Tax Court that the con- 
trolling factor was the purpose for which the machines 
were held. Since they were primarily acquired for 
rental purposes and were rented up to the date of sale 
the profit on the sale came within the provisions of 
Section 117(j) and was entitled td capital gain treat 
ment 

Another case in point is Nelson A. Farry, 13 T. C. 8 
(July 6, 1949), which involved a taxpayer owning cer 


tain residences which he held for rent and who was 
also in the business of building residences for sale 
The Tax Court held that the rental houses were held 
primarily for investment purposes despite the fact 


that the taxpayer was engaged at the same time in the 
business of building and selling houses. It stated that 
a dealer can also be an investor and, where the facts 
show clearly that the property is owned and held pri- 
marily as an investment for revenue, such property 
does not constitute property held primarily for sale to 
customers in the ordinary course of trade or business 
The Commissioner announced his acquiescence in the 
decision of the Tax Court in this and did not 
appeal to higher authority. 

One of the leading cases dealing with the scope of 
Section 117(j) was decided March 10, 1949, by the U.S 


case 
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Court of Appeals for the 8th Circuit in R. W. Albright 

U. S., 173 F92(d) 339. This case was concerned with 
the sale of dairy cattle and breeding hogs. The prin- 
iated are equally applicable to the sale of 
rental machines. In that case the taxpayer followed 
dustry practice of selling his entire breeding 
each year and replacing it with a new 
treating the profit as capital gain. The Court 
the Commissioner’s theory—that once the 
itisfied its breeding purpose it immediately 
perty held primarily for sale to customers 
the capital gains provisions applied. 


ciples enuns 


normal i 
herd of ho; 
one 
rejected 
herd had 
pecame pr 


ana rul tnat 
Bureau Will Persist 
ases could be cited but such citation is not 


nor warranted. One fact can be 
that the Bureau will con- 


Other < 
deemed necessary 
taken to be well established 
tinue to attack the validity of Section 117(j) treat- 
ins such as those mentioned above and 
such as would be derived by typewriter and office ma- 
chine dealers selling their rental equipment. The mere 
fact that the Bureau will not willingly and voluntarily 
oncede the ue to taxpayers, however, does not alter 


ment fo! 


their court-sanctioned right to such treatment in the 
determination of their tax liability. The enforcement 
of that right by litigation may be necessary in order 
to prevail ultimately, but the decisions clearly indicate 
that the Bureau is wrong in its position and that tax- 
payers can eventually succeed in their contention. It 
is impossible to predict in any given case what the 
results of an examination by a revenue agent will be. 
It is always possible that the issue will not be raised 
by the examiner. If it is raised, the above review 
makes possible a prediction as to the eventual outcome 
if carried to a final conclusion. 

At any rate we deem it worth while for a dealer 
having any substantial volume of transactions of this 
nature to claim the benefits of Section 117(j) and to 
provide for the segregation of rental property in his 
account-keeping, both for purposes of depreciation and 
for identification. It seems more than remotely likely 
that eventually a decision will be rendered, perhaps 
by the Supreme Court, that will settle this issue once 
and for all. We are satisfied that such a decision will 
establish the right of taxpayers to apply the clear 
meaning of the statute without Bureau objection. 





ADAMS COMPANY 75 YEARS OLD 

On March 14, 1875, two young men—S. G. Adams 
age 21, and S. F. Wathene about the same age—came 
to St. Louis from Baltimore, Md. and formed a part- 
nership to manufacture rubber stamps and seals with 
store and factory at 327 N. Third St. The firm was 
known as Adams and Wathene. 

The company moved in 1883 from the Third St. 
314 N. Sixth St. After Mr. Wathene died 
1885, the name was changed to S. G. Adams. In 
company was incorporated and the 
to S. G. Adams Stamp & Seal Com- 
Mrs. 


S. G. 


iOcavllon 


As | Oo ? 
‘pri 1893 


name changed 


S. G. Adams died in 1893 and his wife, 
Rose Adam became president, a position she held 
intil her death on December 16, 1925. John B. Sey- 
ir, who was manager of the rubber stamp depart- 


F. K. ADAMS 


en 
. ADAMS 





e of Mr. Adams’ death, became secre- 
of the mpany and managed the store until his 
eath on J ary 1, 1904. 
A stations epartment was started in 1898 and the 
mpany ight out Scherer’s Book & Stationery 
Company 6th and Olive Sts. R. G. Craig became 
ecretary < company upon the death of Mr. Sey- 
mour, in 1904, and held this position until his death 
n Decembe 1936 
In 1910 Haskell Engraving Company was pur- 
hased si ompany could enlarge its manufactur- 
r facilitic In 1912, the company bought the Ringen 
Stove Com} building, a five-story structure at 
#10-12-14 N. Sixth St. With the larger quarters, the 
department, was expanded and the office 
rtment added. On May 18, 1914, the 
nanged to S. G. Adams Stamp & Sta- 


atvllonery 


— 
irniture 
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In 1915, a factory at Garrison and Franklin Aves. 
was purchased to give the company greater manufac- 
turing facilities. In 1920, the Kasper Stamp & Seal 
Company was purchased to further increase the facili- 
ties for the manufacturing of rubber stamps. 

The S. G. Adams Metalware Company was formed 
in 1923 to solicit metalware business. The manufac- 
turing business had increased so much that in 1924 
it was necessary to double the floor space at the factory 
with a modern four-story concrete building adjoining 
the original building. This increase in floor space 
made room for modern machines and special equip- 
ment that make this factory the most completely 
equipped sheet metal factory west of the Mississippi. 

In April of 1926, the basement at 410-12-14 N. Sixth 
St. was remodeled for office furniture display rooms. 
It was decorated in Italian style and is considered one 
of the finest office furniture show rooms in the coun- 
try. 

The firm name was changed in April of 1920 to S. G. 
Adams Company, the name it bears today. 

In June 1941, the Company moved to its present 
seven floor building on the southeast corner of 10th 
and Olive Sts. 

Approximately 45,000 square feet of floor space is 
used for retail store, general offices, and stockrooms. 
It is air-conditioned throughout and the ceilings of 
the sales floors and offices are sound-proof. Within 
this building is a complete array of stationery, office 
furniture, marking devices, and general office supplies. 

In 1943, the Company received a perpetual charter 
from the secretary of the State of Missouri, as the old 
charter had expired after 50 years existence. In 1945, 
the third generation of the Adams came into the busi- 
ness, when Stephen Adams Jr. and Powell Adams 
returned from service with the armed forces and took 
an active interest in the company, Stephen specializ- 
ing in manufacturing, and Powell at the store. 

Officers of the company since 1925 are S. 8S. Adams, 
president, and F. K. Adams, vice-president and treas- 
urer. Both are sons of the founder of the business. 
Department heads and length of service are as fol- 
lows: George Eberhardt, manager of printing depart- 
ment, 52 years; L. R. Maze, manager of marking de- 
vice department, 44 years; Walter Ruedy, manager of 
stationery department, 40 years; Walter C. Weihe, 
manager of office furniture department, 32 years; 
Harold Duffy, manager of sales department, 31 years; 
Floyd Bryan, manager of metalware factory, 29 years; 
Leo Robben, manager of sales floor, 29 years, and 
G. O. Shaver, manager of sign department, 28 years. 
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MODERN DISPLAY for the 
OFFICE EQUIPMENT DEALER 





This Month's Idea 
for the Dealer's 


Ad Window 


Suggested by the March Advertisement 
of the Federal Equipment Company 


HE O.A. AD DISPLAY for June is suggested by the 
advertisement appearing on page 179 of the March 
issue Of OFFICE APPLIANCES. This is an advertisement 
of the Federal Equipment Company of 2412 Pennsyl- 
vania Ave., N.W., Washington, D. C. This smart ad- 
vertisement depicts and suggests a very attractive 


The “OA” Display Section Is Conducted 


By George D. Taylor 


Long Beach, Calif., 

Display Specialist Now Actively 
Connected with the Office 
Equipment Industry 











window display sure to call attention to the desk you 
wish to promote 

There are several methods of approach to the detail 
of this display. The writer purchased a paper target 
and five arrows from the nearby sporting goods store 
and, placing the target on the background of the 
window, arranged the arrows on wires as if they were 
in flight directly aimed at the bullseye which featured 
the desk on display. This was accomplished by using a 
screw eye in the center of the bullseye and stretching 
the wire to various points in the front of the window 
Small signs containing sales talks were fastened to 
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TARGET FOR TODAY—DISPLAY SUGGESTED BY FEDERAL EQUIP. CO. AD 
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each arrow means of drafting tape and the main 
reader carried the message, “Your Target for Effi- 
ciency This sign also carried the name of the desk 
lisplayed. The store name was shown in the front of 
tne window 
) Another method would be to fasten the arrows to 
X a costumer and have each one pointed at the target 
on the background 
“7 Paper arrows, each with a sign, could be used instead 
of the real arrows and a very effective display planned 
in this mann Of course, the target and the arrows 
ire only a means to an end. They should be moulded 
into the « so that the desk is the feature. This is 
done by spotlights shining down on the desk, making 
stand like the star it is meant to be. 
The beauty of this particular display is that $5.00 
should cover the entire expense and it does not take 
a lot of time to install. An expert is not needed to 
do a creditable job on this target display. It is a very 





thod of attracting attention, and its chief 
that it PLANTS THE THOUGHTS 
them planted—IN THE MIND OF 
Don’t forget that many prospective 
What you 


effective me 
value is the fact 
where you want 


YOUR PROSPECT 
desk custome shop your windows daily 


have placed there for them to see and to think about 
has a large bearing on the final results. 

Results from show windows in office furniture ex- 
clusively are not always direct or immediate, but don’t 
make any mistake about their potency. They are just 
as potent in the over-all picture of the office furniture 
business as they are in the over-all picture of any other 
type of business. Your windows stamp the character 
of your business and the desirability of your mer- 
chandise indelibly on the mind of your prospective 
customer. They can drive them away; they can bring 
them in. They can present a challenge; they can pro- 
mote indifference. Like any other salesman, the train- 
ing you give them has a lot to do with the results 
they obtain for you and the favorable advertising your 
firm receives from them 365 days a year. 

Our artist has depicted a general arrangement of 
the “target window” which should be of help in mak- 
ing your own arrangements. Once again, an adver- 
tisement in the Orrice APPLIANCES has supplied the 
theme for an attracitve promotional window display. 
The Federal Equipment Company is to be congrat- 
ulated on the prozressive advertising which has pro- 
vided the theme for this progressive display. 





O ECENTLY I had the pleasure of being conducted 
on a tour of one of the finest, if not the finest, 

tationery store on the Pacific Coast. Yes, Stationers 
Corporation, San Diego, has accomplished a master- 

F merchandising arrangement in as beautiful a 
1 will find anywhere on the coast. From 

the modern store front, illustrated in the photograph, 
right on through every department, you sense the 
I has been put into every detail of point- 


? 


piece of 


setting as 


1ought that 


of-sale advantage to the customer. It is easy for the 
‘ustome! hop at Stationers in San Diego. Careful 
planning with thought behind it has made this in- 
evitable. This being the case, there is no doubt that the 
of the store are maximum because of maximum 
volume achi through this clever concentrated 
effort on the part of Bruce Watt and his capable staff 
I will re my experience during my visit which 
is ma pleasant by the courteous attention 
f Telford McEwan, the genial and very much alive 
ore superintendent 
Arriving at the store I immediately sought the office 
f Bruce Watt, the store manager. I was particularly 
impressed with the smart arrangement of Yawman 
i Erbe furniture and Harter chairs which are being 


ised in the general office of the progressive organiza- 
tion. No salesman will ever be embarrassed when he 
spect to the furniture department, which 
right next to the general office. They 
they preach at Stationers in San Diego 
Their own office is as smart as the one they advocate 
Mr. Watt introduced me to Mr 
“tour” began 


practice wnal 


tnel istomers 


McEwan, and the 


Visual Introduction to Store 


of this store presents an ultra-modern 
Flanked on either side by small frame- 
like window et in red brick, the straight glass front 
lisplay window and as a visual introduction 

tion, book section, office supply section, 
iepartment on the mezzanine floor, all of 
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: Display at Stationers, San Diego 


Smart Furniture Arrangement, 
Ultra-Modern Store Front 
Feature Firm's Appeal 


By George D. Taylor 


Display Specialist 


which are visible from the street. The window display of 
gift items and smaller supplies is arranged on glass 
displayers, which are plainly visible in the photograph. 
These displayers, made of shining chrome with glass 
shelves, can be easily moved back and forth on rollers. 
When it becomes timely for a furniture display the 
store uses a temporary platform in front of the glass 
and arranges the furniture on it. 


Gift Section at Front 


The attractive gift section confronts you as youenter 
the store, the merchandiis being attractively arranged 
on displayers made entirely of glass. This gives the 
customer an unobstructed view of all the merchan- 
dise displayed thereon, and leads him on from piece 
to piece to his final selections. The woodwork in the 
gift section is of blonde plywood and combines with 
the displayers to present a very clean and smart ap- 
pearance. You get the feeling that there is no display- 
battered merchandise to be found in such a lovely 
setting. 

Up a few steps and you are on the main floor office 
supply section. Here again, ease of selection has been 
the objective and every item of merchandise is so 
arranged that the customer can pick it up if he so 
desires. The expensive pen sets, however, are beauti- 
fully shown under smart glass showcases and are 


23 











the 
has a 


segregated. The Parker case, 
Eversharp in another, and so on 
permanent location on the shelves at Stationers in 
San Diego and everything is in its place. In this way, 
with confusion eliminated, maximum turnover 
sured. In this department, as in every other depart 
ment in the store, the shelving has been planned and 
built for the size of the merchandise to be stored 
thereon. There is no wasted space. Open table display 
is the rule and, according to Mr. McEwan, this sort 
of planning has paid off handsomely. The writer will 
go into more detail on display setups in this section 
of Stationers, San Diego, in subsequent articles. There 
is much to be learned from the many arrangements 


pens are in one 
Everything 


IS aS 


New Greeting Card Display Idea 


One of the most interesting departments is the card 
and gift wrap section in the lower floor section of the 
store. I was amazed to see seasonable greeting cards 


displayed away from the main entrance as is the 
custom in most stores. I found out that this was 
Planned deliberately with a purpose in view. By 
bringing the card customer to the lower floor at 


Christmastime and on all special occasions, Mr. McEwan 
explained, it is true that they lose approximately 25 
per cent of the card sales they would make if the 
seasonable cards were shown with the rest of them on 
the main floor. 

However, by showing the gift wrap and gift items 
in the same department they have been able to in 
crease the sale of these items to where the “loss” is 
negligible in the over-all picture. There is a lot of 
space in this downstairs section and it has been used 
very efficiently to increase the sale of these other items 
A bar has been set up in one corner to display rela- 
tive merchandise. The gift wraps are shown very ef- 
fectively on slanting displayers, designed to hold the 
paper and ribbon in plain view and in such a manner 
that the paper suggests the ribbon. The latter is 
shown in quantity in the same section near the match 
ing paper. 
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INVITING—The attractive front of Sta 
tioners Corp., San Diego, Calif., where 
merchandise is given a setting which 
encourages the customer to shop. 


We next took the automatic elevator to the mezza- 
nine floor. Here the art department overlooks the 
main floor. Right next to this department is the type- 
writer section with a comprehensive display of port- 
ables. The art section presents an uncrowded display, 
detailed to suggest and promote the materials used in 
art circles. The front of the balcony is used from time 
to time for demonstrations, which can plainly be seen 
from the street and from the main floor. 

Our next stop was the furniture department ad- 
jacent to the main offices. This was very tastefully ar- 
anged, not too overcrowded with smart furniture 
ines. About one-third of this second floor was taken 
up by the general offices and the rest was occupied 
by the furniture department. The over-all picture of 
this floor was very pleasing to the eye and reflected 
the smartness of the products offered for sale 


} 
i 
] 
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Orderly Storage Provided 


One of the most important details of good manage- 
ment at the store is to be found on the fourth floor 
This floor was devoted to the storage of broken lines, 
from which small orders are filled and the stock of 
the retail sections of the store replenished. Everything 
has a place in this storeroom, and it is an easy matter 
to go there and find what you are after immediately 
This enables the personnel to give the customer prompt 
and courteous service at all times 

While talking to Mr. McEwan in the stockroom 
he made a remark which caused me to wonder if the 
attitude of men like him is not one of the greatest 
contributions to modern display anywhere. He said 
this, “I have one of the finest groups of people work 
ing with me to be found anywhere.” No wonder there 
were sO many smiling faces in this San Diego store 
In the opinion of the writer, smiling faces are dis- 
tinctly a welcome addition to modern display at its 
best. They supply that spark of modernism which 
says to the customer, “Here is a place where you are 
welcome,” and causes the rejoinder, ‘Here is where I 
want to spend my money.” 
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John Ruskin Suggests a Good Window 


Display 


F YOU ARE REALLY anxious to present ideas in 
| your window which will cause thinking merchants 
to dwell on you and your furniture stocks, here is a 
imple but impressive idea which came from the 
ibrary of one of the Los Angeles merchants. There 
is nothing original about this idea with the writer 


omeone else made the research which is usually nec- 


essary to uncover a new approach. This idea was 
suggested in a house organ of a progressive Los An- 
eles merchant and adopted by the writer for your 
how windov 
Here is a quotation from John Ruskin, as presented 
the house organ: “It’s unwise to pay too much, but 
vorse to pay too little. When you pay too much you 
se a little money, that is all; when you pay too little, 


sometin lose everything because the thing you 

apable of doing the job it was bought 
The common law of business balance prohibits 
getting a lot. It can’t be done. If 
lowest bidder, it is well to add some- 
for the risk you run and if you do that you will 
pay for something better.” 


. +4 na 
yin a e ana 


ou daeal Wwitn Une 
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Good Theme is Provided 


This statement by John Ruskin furnishes a natural 
furniture window display. The 
very nature of what he says goes along with what we 
emphasize in all our sales talks to our 
show office furniture and quality 


office 


potential cu mers 


nerchandis« t a fair price, for satisfaction is not 
nd whe e is the main consideration in making 
e purch 

Now the iil of a window display such as this is 


“It’s Unwise to Pay too Much. 
It's Foolish to Pay too Little,” 
Is Theme for Appealing Window 


very simple. It might cost a little money initially, but 
the good it will do if displayed prominently in the 
window and afterwards in the store is immeasurable. 
There are two props needed for this display. A large 
framed sign should carry John Ruskin’s message in 
full. This sign should be lettered by an expert and be 
very legible. Then a “reader” should be made for the 
front part of the display, worded as follows: “It’s un- 
wise to pay too much. It’s foolish to pay too little.” This 
sign is the attention-getter. Next, run a ribbon from 
this reader to the spotlighted, framed sign on the back- 
ground of the window. The merchandise should be 
arranged in usual manner to depict a smart office. 


Appeals to Thinking Public 


The beauty of an idea such as this is that it can be 
used with any smart display of quality merchandise 
and it appeals to the common sense of all thinking 
prospects. Remember, in the office furniture business 
most of your appeals are made to men of this type 
who want to know the reason for everything. Make 
your display windows talk. Make them talk sense, and 
let such men as John Ruskin supply the sense which 
will create demand for your quality merchandise in 
your display program. 

When you are through with the display in the win- 
dow keep the framed sign and hang it in your show- 
room as a constant reminder to all those who read. 
Keep your eyes open for all such potent sales me- 
diums. They are to be found in books, and are there 
for the reading. 





VISITOR WELCOMED TO 
FIRST U. S. INTERNATIONAL 
TRADE FAIR.—While visiting 
the Merchandise Mart, week- 
y mecca of thousands of 


buyers from over the na- 
tion, George E. Fox of George 
E. Fox & C Chicago of- 
fice supply manufacturers, 


receives invitation from Miss 


1950 
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Dee Steffens of the Merchan- 
dise Mart to visit the First 
U. S. International Trade Fair 
to be held August 7-20 at 
the Navy Pier, Coliseum, In- 
ternational Amphitheatre and 
the Arena. Merchandise pro- 
duced in the U. S. and 40 
other countries will be dis- 
played. 
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Special Promotion Sells Furniture 


HAT A SPECIAL promotion can do for an office 

supply dealer’s furniture volume was dramatical- 
ly demonstrated in Atlanta recently when Ivan Allen- 
Marshall Company, the city’s largest dealer, renowned 
for its aggressive merchandising methods, launched a 
six weeks’ sales campaign on February 20 

A unique feature of the promotion was the fact that 
it was planned around the products of just one manu- 
facturer—the Blair Aluminum Furniture Company of 
Marietta, Ga. The completeness and variety of this 
line, both as to products and prices, made such a 
campaign possible. 

There were three closely co-ordinated phases of the 
campaign: powerful advertising under the direction 
of the advertising manager, W. D. Harris, in co-opera- 
tion with Blair’s advertising agency; imposing window 
and store displays of Blair furniture supervised by 
B. F. Lowe, store manager, and aggressive personal 
selling behind the able leadership of Hayden C. Jones, 
Jr., furniture department manager 


The opening gun of the campaign boomed out on 
the morning of February 20 when a smashing full-page, 
two-color advertisement, featuring the Blair institu- 
tional line, appeared in the Atlanta Constitution. This 
was probably the first color advertisement of its size 
ever placed by an office outfitter in the American press 

A second advertisement, also full-page, two-colors, 
appeared the evening of March 6 in the Atlanta Jour- 
nal. This one featured the Blair office line 

To augment the newspaper advertising, the two 
newspaper advertisements were adapted to a direct- 
mail broadside which was mailed to Ivan Allen- 
Marshall’s list of 12,000 customers and prospects. 

The store’s two large windows on Atlanta’s much- 
traveled Pryor St. were devoted to colorful Blair fur- 
niture. To keep the windows alive, changes were made 
in the colors of the displayed pieces each week and 
a complete change of displays was made every two 
weeks. 

Mr. Lowe pointed out that even such minor changes 





SECTION OF IVAN-ALLEN-MARSHALL SALES FLOOR DURING BLAIR PROMOTION 


The entire first floor of the store's display area was 
devoted to the Blair line throughout the six-week 
promotion starting Feb. 20. Powerful advertising, 
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imposing window and store displays and aggres- 


sive personal selling under H. C. Jones, Jr., furniture 
manager, 


turned campaign into record success. 
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CLOSE-UPS OF BACK WALL DISPLAYS AT IVAN ALLEN-MARSHALL’S BLAIR PROMOTION 


Exterior views are actually photographic blow-ups mounted 
on panels behind windows. Above: Blair aluminum direc- 
tors’ table with matching aluminum chairs and corner stand. 


switchil hair of one color for the same model 
not only excited the interest of pass- 
by, but also helped to sustain the enthusiasm of 
tore wn salesmen 


Displays Feature Blair Furniture 

The stort entire first-floor display area was de- 
furniture which was arranged in at- 
tractive groupings, with such accessories as table 
igs and pictures to heighten the general 
ffect. A dramatic demonstration of the wide range 

Blair up! tery materials and colors was achieved 
irapings of the materials and various 
valls and pilasters. 


oiors on 


To stimulate the efforts of the 25-man sales force, 
Mr. Jones set up a contest with a $75 U. S. Savings 
Bond going to the top man for the six-weeks’ period, 
1 $50 bond to the second man, and a $25 bond to the 


third man. The progress and com- 
petitive of each salesman 


Above: an office setup utilizing Blair executive swivel and 
side-arm chairs, side table and corner plant stand. Desk is 
by another manufacturer; window is photographic mock-up. 


place a chair on trial in a prospect's office. The first 
day’s kick-back was $2 for failing to place a trial chair, 
the second day $5, the third day $8, and so on in 
increasing amounts each day. If any team failed to 
sell a chair by the end of the week, all of its original 
$25 was to be returned. 

This ingenious “extracurricular” contest was a 
notable success. One team sold five chairs, and total 
unit sales of that particular chair amounted to more 
for the one week than the store had sold in the entire 
12 months preceding. 


The end results of the over-all campaign, which 
closed March 31, were equally spectacular. The sales 
of Blair aluminum furniture totaled more than $10,- 
000 for the six-weeks’ period, and the increased store 
traffic and customer interest created by the promotion 
produced a gratifying jump in sales of other mer- 
chandise as well. 





was charted for all to see in the AN ORNA-METAL INSTALLATION FOR ST. LOUIS POLICE 


sales offic« 


Toward middle of the cam- 


paign, Manager Jones sparked a 
back-stretch sales spurt with what 
he called a sales contest “in re- 
verse,” because the contestants re- 
ceived the prize at the beginning 
f the contest rather than at the 


A Novel Contest Set Up 

Based 01 ist one model in the 
Blair line (the top-price executive 
posture chal! the contest was set 
ip like thi At the beginning of 
the week the outside city sales 
force was paired off in two-man 
teams and each team was handed 
y. The first team 
sell a chair was to be awarded 
an additional $25, the team selling 
was to receive an 
additional $12.50 and the first team 
to sell more than three chairs was 
get an extra $50. But each team 
was required to return a certain 
ortion of it riginal $25 at the 
that it failed to 


$25 in prize mone 
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Shown is the machine records section of the Bureau of Records at the St. Louis 

Police Department, St. Louis, Mo. Here all routine and special analytical reports 

on crime problems, in addition to semimonthly payroll and pay checks are pre- 

pared with the aid of electrical tabulating equipment. The Orna-Metal Products 
Co. Skyliner desks were installed by The Bensinger Co., St. Louis, Mo. 
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Full-Scale Planning 


orating service to 
pieces is build- 


N OFFICE PLANNING and det 
fit in with its office and contract 
ing up a rapidly-expanding professional and exclu- 


sive sales market for the Albert Manlon Company 
1742 K St., N.W., Washington, D. C 

In keeping with the trend of the times which 
utilizes the principle of color dynamics to best effects 


the firm’s salesrooms emphasize furniture of varying 
shades together with accessory pieces which tie in 
naturally. These are lamps, mirrors, wall coverings 
and other fixtures, all of which are functional as 
well as appealing to fine tastes 

“The first step in this type of approach,” explained 
Albert Youngman of the firm’s executive staff, “is to 
ascertain what a prospective customer has in mind 
in the way of decorating his office, den, library, re 
ception foyer or whatever project we are called upon 
to outfit. One effective way of doing this is to pre- 
sent a series of 25 color ads cut out from national 
magazines to feel out preferences. That way we know 
whether a man likes modern furniture, period designs 
or French styles.” 


When Manlon’s salesman makes a call to take 
measurements and give an estimate he brings back 
with him an idea in the rough as to what type of 


prospect and how he 
determines the color 
informa- 


suit the 
Then he 
nd other 


furniture will best 
wants it arranged. 
motif, types of fabrics 
tion. 


pertinent 


A Layout is Sketched 
to Ralph W. McClure of the 
Store’s staff who sketches a layout in black and 
white to show how the will fit in. After this 
is approved, the “rough” is taken to Mr. Youngman 
who makes a rendering in colors 

“This painting gives an immediate realistic im- 
pression of how the completed job will appear when 
finished,” pointed out Mr. Youngman. “It shows the 


The next step is up 


pieces 


colors, fabrics, wall coverings, floor coverings, types 
of lighting, mirrors and all authentic styles. There 


is no minor detail uncovered. In that way a prospect 
can size up our stock immediately against the back- 
ground of his own office and the selling job is that 
much easier.” 


atching interior 


Besides carrying some samples of m: 





WASHINGTON SALESROOM — One of the salesrooms of 

Albert Manlon Co., Washington, D. C., which illustrates how 

interior decorations such as lamps and end tables are dis 
played against conforming office furniture. 
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Service Pays 
By Alhert S. Keshen 


Special Writer 


decorations in the has a 


front salesroom, Manlon’s 


smaller display room in the rear. Versatile office and 
contract pieces and overhanging desks are shown 
together with many solid walnut seating pieces. In 


prominent view are several paintings executed in 
popular styles, such as French or English provincials 


Display Special Furniture 


Another salesroom upstairs is for the display vu! 
special furniture for reception rooms. These are, in 
the main, comfortable small pieces. A sidewall cabi- 
net contains 5,000 fabric selections of domestic and 
imported swatches. They are presented for customer 
inspection for feel and color so that he has a chance 
to match and contrast them with the completed col- 
ored rendering sketch. 

‘We have four interior decorators in our organiza- 
thoroughly qualified to do this type of 
work and most of their time on calls,” said 
Mr. Youngman. “We color the woods ourselves so 
there is not the least likelihood of getting the wrong 
tint. Another innovation is that all of our desks are 
laminated to prevent burns from neglected cigarettes 

Supplementing the color renderings are small mod- 
els of furniture which can be laid out on paper and 
shown to a prospective purchaser, either in the firm’s 
office or at the buyer’s place of business. These 
miniatures are used for a visual approach to certain 


tion who are 
spend 


realistic-minded persons who would rather see “live” 
models than paper layouts. 
“Emergency Truck” Maintained 
Available for immediate servicing of fabrics and 


samples is what the firm calls its “emergency truck” 
which is a station wagon prepared to go out on quick 
This truck supplements the large 


calls van used to 
deliver the heavier bulky items. 

For external promotion, Manlon’s relies on adver- 
tising space in the Washington newspapers, which 
play up the interior decorating service. In addition, 
the firm has its own mailing pieces of samples in 


colors, all designed to show that “a well-planned and 


equipped office, reflecting confidence, acumen and 
stability, is the smartest investment any executive can 
make.” This direct-mail literature is sent out at peri- 


odie intervals to regular accounts and prospective 
buyers in its trading area. 

As a result of this specialized approach, the com- 
pany numbers among its clients many of the numer- 
embassies and legations in the nation’s capital, 
lawyers, doctors, libraries and other pro- 
fessional accounts, most of whom would not have been 
obtained otherwise. These people have shown that 
they have a decided preference for prestige office fur- 
niture designed for highly discriminating use 

For Federal Government purchasers, a special room 
aside in the rear with from 12 to 15 
samples of desks, furniture and files, all conforming 
to the most popular specifications required by this 


‘lass of trade 


ous 


as well as 


has been set 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 
CONFIDENCE... COUR- 
AGE ... CO-OPERATION 


r E ji decidedly different 
Slant in I. Will Pepper-Upper’s 
monthly pri 


award of our Busi- 





ness Build broadcast. Our win- 
wing contributor is a physician 
nd surges who, as he put it, 
eversed thie id comment of a 


atching up on his 
perusing several 
copir )f OFFICE APPLIANCES 
. Texas office outfit- 
ers’ reception room. And, in so 
loing, he decided to send in this 
contribution to this department 
Here it is, and 
we know you'll get 
a bang out of 
it, just as we 
did, when we slit 
open the air-mail 
envelope from 
Texas and found 
this 





Tell me what you eat’, said a 
lunch-counter philosopher, “and 
tell you what you are.” 


Whereupon, a meek little man 


itting a few stools away, called to 
tne waltre 

Cancel my order for shrimp 

lad.” 
* + 

Our genial little mas- 

. er of ceremonies, step 

Ny ping down from his 

a. brothers at the mast- 

Mie head of our televised 

reports that there 

vere exactly one dozen other run- 

nerups in this month’s I. Will 

Pepper-Uppe statement contest 

you wish to have a complete 

anscript, send in to the co-ordi- 

itor of this page, at Box 2153, c/o 

1aw & Borden Company, Spokane 

Wash., and by return mail you 

have this for your own use 

1 application. As one contribu- 

puts it, these provide mighty 


opy for attention getters on 
ivertising blotters 


An ! appreciation of 
this particu ffice outfitter’s di- 
comment to us, we sent him 

e h l received from 
National B Book Company’s 
Pacific Northwest representative 
Kenneth E. Dickensheet. It reads 
If someone hands you a lemon 
all you have to do is make 
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I-D-E-A E-X-C-H-A-N-G-E 
Presented each 
month to give your dol- 
x lars CENTS-INSURED 
ee plus SENSE-ASSURED! 
Remember the price- 
ONE IDEA FROM YOU 
FOR EACH IDEA ORDERED BY 
YOU! (Always mention idea num- 
ber, and address the co-ordinator 
of this page at the mail address 
given elsewhere in this telecast.) 
* > + + : * > 
B. B. “Idea’’ No. 1950-21: “LAST 
YEAR, THIS YEAR, AND NEXT 
YEAR BUSINESS BUILDER CAL- 
ENDAR.” We thought so much of 
this Business Builder idea, dis- 
patched us by a sunny California 
office appliance manufacturer’s 
representative, that we immdi- 
ately applied it to Shaw & Borden 
Company’s direct mail efforts and 
reproduced it. Therefore we will 
send you our version of this al- 
ready resultful and useful item, 
which is in most convenient bill 
fold size format folder showing 
last year, this year,and next year’s 
calendars for ready ref- 
erence. Here you have 
a real opportunity for < 
a direct mail and sales- 
man give-out piece, = = 
where your commercial 
part of the message will have long 
life and the right kind of appreci- 
ated readership. Out here in our 
Inland Empire, our city and out- 
of-town salesmen report the pleas- 
ure of our trade in getting these; 
and many are put under the glass 
tops of their personal office desks, 
thus giving added publicity to our 
firm in its office equipment and 
supplies reminder message. So 
send for your copy now; and be 
sure to enclose your Business 
Builder idea in payment. Thanks 


— — 


* * > ’ * * + 


B. B. “Idea” No. 1950- 
22: “HUMOR IN THE 
FOUNTAIN PEN DE- 
PARTMENT.” Here is 
a corker of an idea that 
can be utilized by sta- 
tioners large and small and me- 
dium size, too. 


> * > . > ” * 


B. B. “Idea” No. 1950-23: “SOME 
THINGS TO LEARN IN THIS 
OFFICE OUTFITTING BUSI- 
NESS.” Here in rhyme from an 
eastern veteran stationer we offer 
a most intriguing and 
truly inspiring message. 
It is as invigorating as 
partaking of the fa- 
mous Walter Camp’s 
daily dozen, so reach 
for it and exercise your sales staff 








and yourself with a mental alert- 
ness check-up! 


* > + & > . > 


B. B. “Idea” No. 1950-24: "CAN 
YOU?” is the title of 
this most valuable Bus- 
iness Builder sent us by 
a Nebraska stationer. 
Send for it and you'll 
receive a most effective 
prescription for your sales organi- 
zation. 
* * a. * o - . 

B. B. “Idea” No. 1950-25: “MY 
DAILY PLAN.” We plan 
for others, helping 
them in their over-all x 
straight lines of office 
routine, so why not give 
first thought to our 
own daily efforts, suggested this 
Ohio stationer. 

CREATE DESIRE—Get people 
to want to try out what you have 
to sell, to use it, to benefit by it, 
to want it so much they will buy 
it. 

CLOSE SALE—Ask for the order 
at every point in your solicitation. 
Tactfully and politely make your 
point and ask the prospect to buy 
it or to sign the order. 

CLINCH SALE WITH SERVICE 

After you sell your product and 
deliver it, continue to call on the 
owner to be certain that he is 
getting the maximum service and 
value out of it. Ask him if he has 
a friend upon whom you might 
call to show and demonstrate 
what you have to sell. 

“Remember the statement in 
‘Grand Hotel’ that people come 
and people go but nothing ever 
happens. If such a condition ex- 
ists it is a reflection upon your 
ability, for it is up to you to make 
things happen, and we mean 


sales.” 
> > > > * > > 





Remember the names 
of the genial little brief 
case carriers below: 
“TERSE TRAILERS 
PRODUCE FOR YOU.” 
The fifth brother steps 
above, and here proclaims this 
month’s winner from Kansas with 
the words of William Allen White, 
quote: “I am not afraid of to- 
morrow, for I have seen yesterday 
and I love today.” (Send us your 
Terse Trailer nominations.) 


3b, It 38 


Office-efficiently yours! 
RALPH B. ORTEL 
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Practical Way to Build Jrade 


@@ CHICAGO is to be host to the first U. S. 
International Trade Fair, August 7-20, an exposi- 
tion for which more than 35 nations have already 
taken space. The city promises to be the mecca 
for millions. 

Comforting to the men and their firms who 
look on export business as something essential 
to any nation’s economic well-being is the fact 
that the basic idea of the International Trade 
Fair is to be the same as that of the British Trade 
Fair. That is, no more or less, that it offers a 
reduction of the import-export gap, a practical 
basis for generating trade between nations in- 
stead of using Marshall plan dollars permanently. 

Of interest to our industry also is the fact that 
office equipment and furniture forms one divi- 
sion of the space allotment. And furthermore, 
the advisory and executive committee staffs in- 
clude Thomas J. Watson, president of Inter- 
national Business Machines Corporation and 
Charles P. Peirce, president of the Peirce Wire 
Recorder Corporation. 


_—_—-e-- 


@@ MANY RETAILERS are thinking these days 
of reducing costs in ratio to the total net sales. 
The problem, however, is how to reduce costs 
without reducing efficiency. It is not a matter of 
cutting sales personnel to the point of losing 
competency, neither is it expedient to turn off 
lights until the stores becomes gloomy. 

Reducing costs at this time can be done to a 
large extent of ridding the firm of careless habits 
acquired when buyers flowed in and didn’t need 
persuasion. It may be cheaper to supervise and 
train the help better and to furnish them with 
time-saving equipment rather than firing them. 
It may be cheaper to use money for better adver- 
tising rather than cut it out altogether 

Yes, efficiency is still the goal in cutting of 
costs. 


Here and There 


HOSSFIELD NAMED OFFICER 1 Cath E 
OF EXHIBITORS’ GROUP tors A ation 
George L. Hossfield of Und rganized at tr 
wood Corporation, ten time Nat ; 
ner of the world's professional tyt tion in Ne 
ing championship and resident of hn J. Ke Bru 
W. Englewood, N.J., was named mpany, Milwaukee 


secretary-treasurer of the newly elected 
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Price-Cutters Don't Win 

&@ MANUFACTURERS in a number of indus- 
tries have launched a counter-offensive against 
Fair Trade violators, the Board of Education on 
Fair Trade points out. This move is in itself sig- 
nificant to our industry where Fair Trade has 
the blessing of the majority. 

Unfortunately the wide support for Fair Trade 
is in jeopardy by price cutting. And that leads 
others to see an excuse for themselves to flout 
the Fair Trade laws. Morally, there is no excuse 
for such a theory, rationalizing that a firm has 
the right to break a law just because some other 
people “are getting away with it.”’ 

And going beyond the morality issue, price cut- 
ting is still, as always, economically unsound. It 
results in a greatly reduced profit and eventually 
means that the price cutter goes out of business. 

Fair Trade is no more or less than price main- 
tenance in a standard price economy. It is still 
“best business,” too. 


_—_-—- 


Sales Initiative Needed 

@¢ BETTER SALES suggestion appears to be 
the crying need in this industry, as well as others. 
At NSA meetings and others of parallel nature 
the point is being stressed that too many retail 
“salesmen” don’t earn the title but instead are 
merely clerks and order fillers. 

Too many salespeople are not aware of the 
sales potential in every contact with a customer. 
Surveys have pointed out that “suggested” buy- 
ing is lacking because an order is merely filled 
and never expanded. 

Loose leaf covers are being sold without the 
extra sheets, staplers without the staples and 
pens without the ink. And that’s where the store 
owner who doesn’t keep close watch on his sales- 
people is losing the “potential” needed today. 
With more “suggestion” there is less “resistance”’ 
in sales. 
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YAWMAN AND ERBE BRANCH 
MANAGER ELECTED HEAD 
OF CHICAGO ROTARY 
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CHARLES G. STILES 





‘LIFE TIME'’—THE TERM 
CAN BE CONFUSING 
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indestructible iridium, one writes on 
and on to journey's end. 

With the pencil one rubs off and 
off—both markings and particles of 
the rubber until no rubber is left, 
and the owner And there 
we are. 


survives. 





A CLOCK STRIKING 13 
NOT SO FANTASTIC 

A recent feature article in OF- 
FICE APPLIANCES regarding a 
clock times, “It's Not 
Always Too Late not nearly as 
fantastic as it uggests C. M. 
Falconer, treasurer of the Falconer 
Company, Baltimore, Md:, manufac- 
turers of bank and commercial sta- 
tionery. 

Says Mr. Falconer: 

"My wife and | live across the 
treet from a fire engine house and 
he checks our f clocks against 
the fire time siqnal. 


striking 13 


eem: 


department : 


TI! 


This is given three times a day and 
nsists of 12 strokes on the alarm 
jong. 
| have noticed that usually there 
3 thirteenth stroke, so one time 
askea a Ttireman how that came 
about. He replied that, whereas 
formerly a fire alarms were 
unded in every fire engine house, 
me months ago they changed the 


ystem so that the alarm would be 
heard only by those in the tire en 
It is desirable 


gine house affected. 
f ignal to be 


tho + 
urse TOr ne me 


heard throughout the city. To ac 
complish this, it is necessary to 
disconnect the automatic selector 
by throwing a switch by hand. 
Sometimes, in fact most of the 
time, the operator is not quick 
enough in putting it back to auto 
matic and the gong keeps on 
sounding. | have never counted 
more than 13 strokes." 





A. B. DICK, JR., HEADS 
PRESBYTERIAN HOSPITAL 
$5!, MILLION DRIVE 
Albert B. Dick Jr., chairman of 
the board of the A. B. Dick Com 
pany, has been named chairman of 
the eight-month campaign desiqned 
to raise $5,500,000 for the Presby- 
terian Hospital of Chicago. This 
sum will be used to finance construc- 
tion of additions for more patients 

and nurses. 

The hospital is appealing for pub- 
lic support for the first time since its 
doors opened in |884. The new units 
will give the hospital seven buildings 
and form the nucleus of the pro- 
posed West Side Medical Center. 





R. C. ALLEN AND GROUP 
WEATHER ATLANTIC IN 
SEA-TOSSED VESSEL 

R. C. Allen, president of R. C. 
Allen Business Machines, Inc., and 
@ group including two others of this 


WIELDING CURLING BROOMS CAN BE FUN 





John Meyer of Meyer & Wenthe, Inc., Chicago marking devices firm, and some of 
his curlers sans stones. Mr. Meyer finds his favorite winter sport on the ice in 
participating in curling bonspiels and his associates are used to seeing him taking 

off for a meet, broom in hand. 
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industry, Mr. and Mrs. Byron Gaar 


of Louisville, Ky., were caught three 


days in a furious Atlantic storm 
Their vessel finally arrived in por 
at Charleston, S. C., with its engine 
out and its sails in tatter 


The 107-foot motor boat, ‘'Vaa 


rant," owned by Mr. Allen, was 


en route from Bermuda to New York 
City and encountered rough weather 


24 hours after it left Bermuda 


The "Vagrant" was approximately 
east of Norfolk when it was neces 
sary to hoist sails because of engine 
trouble. Unable to make headway 
against the winds and wave 
captain turned the shit rd 
Charleston, where it finally made 
port. 


+ 








Otto Schulz, president of American 
Automatic Typewriter Co., Chicago. 
offers evidence of his prowess as an 
angler. The catch, a 50-lb. tarpon, was 
made during his February vacation at 
Gasparilla Inn, Boca Grande, Fla. 





HOW HERBERT BOWEN 
SPENDS HIS TIME 
Herbert Bowen, a commercia 
tioner of Sanford, N. C 
vice-president of the Sanford-Lake 
County Chamber of Commerce. He 
is secretary of the Sanford Kiwani 
Club and headed the Lake County 
March of Dimes campaign this year 
which substantially exceeded the 
quota set. Just before leaving hor 
to attend the annual meetina of the 
Fourth District of the Nati 
tioners Association in Boca Rat 
Fla., April 13, 14 and 15, he wa 
elected vice-president of the San 
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sinior Chamber: 
addition + all this extra 
ular activity, Mr. Bowen ha 
thea time ana eneray ?t bu 
nt where hi 
ana enlarge } 
In the first 


ne t the c 

’ 
had to be remodeled 
twice it former ize 


hree months f 1950 his busine 
ne ran three times as muct 
the same period in |949. 


And Herbert Bowen has been 
tizen of Sanford for only two year 





MILWAUKEE FIRM BELIEVES IN 
KIDDING CUSTOMERS 

It pays to kid the customers and 

irself now and then. This is the 

losophy behind a humorous sign 


hich is attached to the wall di- 
ectly behind the wrapping counter 
the E. W. Spangenberg Co., 200 
f Mi higan St Milwaukee ; ta 
nery firm. The sian says: 
THE WONDER STORE. 
We Wonder where it is 
u Wonder if we have it 


Everybody Wonders H 
we Tind it 
sign gets a4 
ustomers and helps 

waiting’ tension during 


Say the manaaement. 


+ T CNUCK 


h 
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EDGAR RICE BURROUGHS’ 
DEATH RECALLS START 
IN THIS INDUSTRY 


Ay hen Edaar ~ ce Burr 
Jeatn Va Irred recent 
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2 WHO STREET 


OAK TREE L 


Dear Editor: 

Jayville has a population of 
2,000. Up to a while ago all these 
birds worked in the feather fac- 
tory supplying new feathers for 
the Jays when they molted. One 
day the Town Council decided 
that the workers weren’t produc- 
ing enough feathers, and so they 
made Pelican Pete the ““Potentate 
of Plumage Production”. 

“The feather output is badly 
planned,” said Pelican. “I can 
get better results by taking some 
birds out of the factory and put- 
ting them to work planning plum- 
age production”. 

So, he put 100 birds to work 
writing regulations, used 100 
more to train the workers to fol- 
low regulations and then he se- 
lected 100 secretary birds to type 
the regulations. Soon there was 
so much paper work scattered 
around that he had to get 100 
more birds from the factory to 
file the data. Then, the office be- 
came overcrowded with files 
and he requisitioned 100 more 
birds to transfer the material to 
storage and keep the warehouse 
in order. Later, 100 more birds 
were taken off production to 
supervise the work of the ana- 
lysts, investigators, economists, 
legalists and co-ordinators, and 
finally, 100 more were needed to 
act as judges to interpret the in- 
terpretations on court cases. 

This Jeft 300 workers on pro- 
duction,'700 planning production, 
and by this time Pelican was 
using up so much paper plan- 
ning increased plumage produc- 
tion that a paper shortage de- 
veloped. 

“We can't increase production 
unless we have enough paper to 
plan the speed-up,” said Pelican. 
So, he transferred the remaining 
300 workers to a paper factory 
in order to get enough paper. 

The feather factory is still 
closed and no one knows when 
it will open again. 

When bureaucracy feathers 
its nest, production molts. 

Very wisely yours, 
OLLIE THE OWL 
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Front row, left to right: Jack Weiner, Belmont Type- 
writer Sales & Service, Chicago, general chairman: 
Harold Merrill, Merrill Office Machines Co., Chicago, 
finance; Marjorie Vowell, Central Typewriter Ex- 
change, ladies’ entertainment; Jack Teeter, Hammond, 
Ind., registration; Sam Polonski, All Makes Type- 
writer Exchange, Chicago, entertainment. Back row: 
Larry Walter, Peter Paul Mechanical Service, Chi- 


ANNOUNCE PLANS FOR 1950 
SILVER ANNIVERSARY NOMDA 
CONVENTION AT CHICAGO 


Speaking Program Being Arranged; Repair Clinic 
on Agenda; Dates Are June 28-July 1 


nal Office Machine Dealers Association planned 
1e 28, 29, 30 and July 1 at the Palmer House in 


i ie 1950 SILVER ANNIVERSARY convention of the 
Nati 
for Jui 
Chicago will te addressed by a number of prominent 


peakers, announces Chairman Jack Weiner of Bel- 
ont Type er Sales & Service, Chicago. 
Dr. Ray Jenney, pastor of the Bryn Mawr Congre- 


~ 


COMMITTEE CHAIRMEN FOR NOMDA ANNUAL CONVENTION, CHICAGO, JUNE 28-JULY 1 


cago, finance; James P. Ward, Shipman-Ward Mfg. 
Co., Chicago, program; Harvey C. Miner, Miner Busi- 
ness Machine Co., Kankakee, Ill., convention hall; 
Burns Marvil, Ames Supply Co., Chicago, publicity: 
Kenneth P. Aubry, Aubry & Taendler Office Machine 
Co., Chicago, transportation; Fred Gamrod, Adroit 
Office Equipment Co., Chicago, hospitality. 


gational Church, Chicago, will speak on “The Per- 
sonal Equation.” Carlisle Emory of Ruthrauff & Ryan, 
Inc., advertising, will be heard on “Action Is Power.” 
He will be accompanied by Jo Anne Skelly, stage, 
screen and radio star. “New Store Fronts” is to be 
the subject of an address by E. A. Lundberg, manager 
of the architectural, development and design depart- 
ment, Pittsburgh Plate Glass Co. He has made many 
presentations on this subject. 

“How Far Does Your Premium Dollar Go?” is the 
provocative topic for an address by H. S. Raymond 
of the insurance firm of Moore, Case, Lyman & Hub- 
bard. Other noted speakers will be heard on subjects 
pertinent to the office machine industry. 

Another office machine repair clinic will be con- 

(Turn to page 167, please) 
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1949-50 NOMDA BOARD OF DIRECTORS AT JUNE, 1949, MEETING IN LOS ANGELES 


Standing, left to right: George Purvin, Superior Typewriter Co., 
Inc.. New York City; Irwin Vincent, Western Typewriter Co.. 
Topeka, Kans.; Louis Wood, Midwest Typewriter Co., Kansas 
City, Mo.; M. W. Woodliff, Woodliff Office Machine Co., Waco, 
Tex.; E. E. Peck, Peck’s Office Appliance Co., Oakland, Calif.; 
Liston Jackson, Typewriter Supply Co., Fort Worth, Tex.: 
C. R. Chappell, Peter Paul Mechanical Service, Pittsburgh, 
Pa.; Charles Krause, NOMDA counsel, New York City: Os- 
wald Schreiner, Jr.; John D. Romano, Valley Typewriter Co., 
Fresno, Calif.; Ralph Archinal, Alameda Typewriter Co., Ala- 


meda, Calif.; Russell D. Brewington, Brewington Typewriter 
Co., Houston, Tex.; D. L. Keeney, Jr., Keeney Office Equip- 
ment Co., Dallas, Tex.; Charles S. Myers, Miami, Fla.; Win 
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Phillips, Win Phillips Co., Oakland, Calif; Earl De Groot, 
De Groot Typewriter Exchange, Kalamazoo, Mich. Seated. 
left to right: Louis De Sciose, LX.L. Typewriter Co., Denver. 
Colo.; L. N. Mauck, American Typewriter Exchange, Rich- 
mond, Va.; Irving Ritchie, Typewriter Distributors, Inc., New 
York City: Gordon Miller, Southern California Adding Ma- 
chine Co., Los Angeles; E. J. Toussaint, Central Duplicator 
& Typewriter Co., Camden, N. J.; Dick Kelley, Aberdeen, 
Wash.; Lynn Roper, Roper Office Machine Co., Seattle, 
Wash.; Tom Stack, Stack Typewriter & Supply Co., Chicago: 
James P. Ward, Shipman-Ward Mig. Co., Chicago; David 
Ligon, Glendale Typewriter Exchange, Glendale, California. 
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DISTRICT No. 2 NOMINATES 
MILLER FOR RE-ELECTION 


Excellent Program Proves Magnet to NSA Conven- 
tionites Assembled at Buffalo, N. Y.—Better 
Selling Is Theme of Speakers. 


Walter H. Miller, Otto Ulbrich Company, Buffalo, 
N. Y¥., was the unanimous choice for re-election of 
the District No. 2 NSA regional convention in session 
at the Hotel Statler in Buffalo, N. Y., on March 30 
and 31. Not only was this the largest gathering of 
the Second Region but it marked a new high for 
genuine interest. The S.R.O. sign was out for all three 
business sessions. The entire program was of excep- 
tional calibre and went off without a hitch 

At a pre-convention “open house” held on the mez- 
zanine floor of the Statler, the “early birds’ enjoyed 
refreshments and sport highlight movies. The morn- 
ing of the first day of the convention was allotted 
to registration and perfection of well-laid plans. 


Dr. Butzer Keynotes Convention 


The first regular session of the convention was a 
luncheon in the Niagara Room with Governor Miller 
wielding the gavel. After a short but hearty welcome 


to the convention there assembled, he introduced 
Louis Hoelscher, Hoelscher’s, Inc., Buffalo, N. Y., as 
chairman of the session. 

Dr. Albert G. Butzer, minister of Westminster 


Church, Buffalo, N. Y., was introduced by Mr. Hoel- 
scher as one of Buffalo’s leading citizens, outstand- 
ing in his profession. A native son of Buffalo and a 
chaplain in the infantry during World War I, Dr. 
Butzer demonstrated immediately the reasons why 
he had attained renown in his chosen profession by 
the manner in which he talked to his audience. 

Dr. Butzer said the name stationer intrigued him 
so he sought enlightenment from the dictionary. 
There he found the word “station” defined as “a 
place where a person usually stands” as a station 
in life. This latter definition suggests the possibility 
of various stations or class distinctions. But in the 
United States there is little attention paid to class 
distinction. There is a battle station for all of us, 
however, he said, because there is a battle being 
waged today between our way of life and communism. 
Eternal vigilance is the price of liberty and each 
has his duty to perform. We just can’t take our lib- 
erty complacently, he reminded. We must be at our 
battle stations, determined to do our duty for God 
and our country. 

FIRST BUSINESS SESSION 

With Hugh Wharton, Swan Printing & Stationery 
Company, Buffalo, N. Y., in the chair, the first busi- 
ness session opened to a packed house in the Chinese 
Room. The chairman, after appropriate introductory 
remarks, introduced Hon. Peter Crotty, president 
Buffalo Common Council, who presented the official 
welcome to Buffalo. 

Headed by NSA President Earl R. Kochheiser, 
Charles Ritter Company, Mansfield, Ohio, the NSA 
Troupers were on hand to present the talks which 
have been reported in detail at other regional con- 
ventions. They included Irving A. Kathman, Ever- 
sharp, Inc.; Paul B. Buckwalter, National Blank 
Book Company and vice-president, NSA Manufactur- 
ers’ Division; L. R. Addington, president, Wabash 
Filing Supplies, Inc.; H. H. Suender, General Fire- 
proofing Company; Paul E. Burbank, general manager 
National Stationers Association, and Frank R. Shaw. 
Rust Craft Publishers, Inc 

President Kochheiser received a cheering round of 
applause as he was introduced to speak on “Raising 
the Level of Our Industry—or Are You a Fatalist?” 

Governor Miller then appointed the various neces- 
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1. H. B. Van Dorn, Joseph Dixon Crucible Co.; John Knauer. Knauer 
Office Supply Co., Erie, Pa.; Lew Foster. Speed Products Co., Inc.; 
Dan Sullivan, Hoelscher’s, Inc., Bufialo, N. 

2. Allan Murray, Victor Safe & Equipment Co., Inc.; William J. Sie- 
bold. Heinrich-Siebold Staty. Co., Rochester, N. Y.; Hugh T. Mor- 
gan, Clemco Desk Co.; Fred P. Brouwer, B. L. Marble Chair Co. 

3. Harvey P. Rockwell. Yawman and Erbe Mig. Co.; Kenneth C. Hein- 
rich, Heinrich-Siebold Staty. Co.; Rochester, N. Y.; L. R. Addington. 
Art Metal Construction Co.; Mark T. Morgan. George H. Courter 
Co., Niagara Falls, N. Y. 

4. President E. R. Kochheiser. Charles Ritter Co.., 
Robert C. Beach, Medina Stationers, Medina. N. Y.; 
Eberhard Faber Pencil Co.; Phillip G. Powell 
Nitschke, General Pencil Co. 

5. Dick Steinbeck, manufacturers’ representative; G. L. Stewart, Vic- 
tor Safe & Equipment Co., Inc.; C. P. Piscitelli, Seneca Novelty 
Co.; Fred H. ‘Telnen. manufacturers’ representative; Harry Tehan. 
Jr.. Cooke & Cobb Co. 

6. Harry Sanner, Jr., Sanner Office Supply Co.. Erie, Pa.; Paul Buck- 
walter, National Blank Book Co.; ““Doc’’ Williams. Ryan & Wil- 
liams, Inc., Buffalo, N. Y.; R. E. Gooley, Cushman & Denison Mig. 
Co.; Harry F. Sanner, Sanner Office Supply Co., Erie, Pa. 


Manstield, Ohio: 
C. A. Swanson. 
and Gordon A. 


sary convention committees and a short recess was 
called. 

The second part of this session was presided over 
by Chairman Frank B. Hoole, Buffalo, N. Y., who in- 
troduced Trouper Irving A. Kathman, Eversharp, Inc., 
who discussed the subject of “Complacency Costs Sta- 
tioners a Quarter of a Billion Dollars a Year.” Mr 
Kathman drew a picture of the market for remem- 
brance gifts that at the moment was being served by 
itinerant salesmen. His contention was that stationers 
were in the best position to sell this market if once 
they were fully cognizant of its existence and equipped 
themselves to go after it. 

Sam Smith, sales manager, adding machine di- 
vision dealers sales, Remington Rand Inc., then de- 


livered some instructive advice on “Building Profits 
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Thru Selective Selling.” Reminding his listeners that 
in the final analysis the dealer only made money on 
merchandise he actually sold to customers, he stated 


that the responsibility for inventory is up to the 
dealer, for no manufacturer’s salesman can overstock 
a dealer if the dealer won’t buy. Mr. Smith presented 


four guideposts to assist dealers in 
merchandise: 


the following 


selecting tnelr 


1. How does the offered merchandise fit in with my 
established customers’ wants? 
How does the offered merchandise fit in with the 
other items in my store? 

3. How does the offered merchandise fit in my store 
location 

4. How does the offered merchandise fit in with the 
‘know how” of my sales organization? 


The Buffalo stationers were hosts at a cocktail 
party for the convention on the first evening. C. L. 
Doc” Williams, Ryan & Williams Company, Buffalo, 
N. Y., and committee were excellent hosts. 


Irwin S. Besser, Besser’s, Inc., Buffalo, N. Y., was 
in the chair as the second business session started 
the serious business of the second day. He introduced 
Trouper Paul B. Buckwalter, National Blank Book 
Company, who discussed the subject of “Distribution 
in a Welfare State.” 

“Training Salesmen to Sell” was the subject of 
Trouper L. R. Addington, President, Wabash Filing 
Supplies, Inc. 

H. H. Suender, General Fireproofing Company, then 
spoke on the subject, “Selling Metal Office Furniture 
is Not Difficult.” A better brand of salesmanship he 
declared to be the salvation to more dollars in deal- 
ers’ pockets. The buyer never has had a better op- 
portunity to buy furniture to save him time and 
money, nor has the seller ever had a better oppor- 
tunity to serve and profit, he declared. The dealer 
must know his market, must plan his approach to 
gain that market, must make certain his salesmen 


(Turn to page 124, please) 





AT DISTRICT NO. 2 NSA REGIONAL CONVENTION, HOTEL STATLER, BUFFALO, N. Y., MARCH 29-31 


Arthur C. Shearman, Boorum & Pease Co.; Harry Tehan, Higgins 
Ink Co.; Dotty Lehman and Paul E. Burbank, NSA. 

Philip Yawman and Bill Ludwig. John R. Bourne Co., Rochester 
N. Y 


J. George Aigner. G. J. Aigner Co.; H. A. Holmlund, Scrantom’‘s 
Book & Staty. Co., Rochester, N. Y.; Irwin S. Besser, Besser's 
Inc., Buffalo, N. Y.; G. J. Aigner, G. J. Aigner Co. 

4. H. W. Gunlocke, W. H. Gunlocke Chair Co.; Paul Buckwalter. 
National Blank Book Co.; H. H. Suender. General Fireproofing Co. 
Dr. Albert G. Butzer, Pastor, Westminister Church, Buffalo, N. Y.. 
luncheon speaker; Governor Walter H. Miller, Otto Ulbrich Co. 
Buffalo, N. Y.; Hugh D. Wharton, Swan Staty. & Ptg. Co., Bufialo 
N. Y.; Paul E. Burbank, NSA. 

6. R. B. Macke, Macke-Williamson Staty. Co., Rochester, N. Y.; H. 
pL Gunlocke, W. H. Gunlocke Chair Co.; W. R. Kane, Oxford 
iling Supply Co 

7. © Panfil, Frank B. Hoole Co., Buffalo, N. Y.; J. S. Croke 
National Blank Book Co.; R. G. Mahoney and C. E. Geer, Geer- 
Dunn Co., Jamestown, N. Y. 

8. Cornelius Kurtz, Retirement Plans, Inc., luncheon speaker; Richard 
W. Eaton, Eaton Office Supply Co., Bufialo, N. Y. 

9. E. S. Howard. E. S. Howard Co., Oswego, N. Y.; Frank R. Cur- 
tiss. Neva-Clog Products Co.; Tom Freeman, Bainbridge, Kimpton 
& Haupt, In New York City: Herb Walsh, Ace Fastener Corp. 
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10. James Sutherland, Sutherland Staty. and Ptg. Co., Buffalo, N. Y.; 
Roy Stolzenburg. Delbert Press, Tonawanda, N. Y.:; Dwight Miles, 
Scrantom’s Book & Staty. Co., Inc., Rochester, Y. 

ll. Newly-elected Empire State Travelers officers: J]. S. Croke, Na- 
tional, Blank Book Co.; Frank E. Wilkerson, Dennison _- 0.: 
Gouse Anderson, Boorum & Pease Co.; Dick Conner, Eagle Pen- 
cL °°. 

12. H. Hemenway. Wallace Pencil Co.; Charles J]. Amman, Victor Safe 
& Equipment Co.; E. A. Keeling. Art Metal Construction Co. 

13. Frank H. Palmer, Eaton Paper Co.; F. H. “Ted’’ Caswell. F. 5S. 
Webster Co.; Roy E. Wells, Art Metal Construction Co.; J. Ed 
Conlon, Rockwell-Barnes Co. 

14. Fred R. Smart, Stationers Guild of Canada; A. L. McDonald and 
Q. L. Horsman, Duggan-Rider Co., Erie, Pa. 

15. Harold Graves, Wilson Jones Co.; Harry Tehan, Higgins Ink Co.; 
David Eaton. Eaton Office Supply Co., Buffalo. N. Y Ed Strebe. 
Hoelscher's, Inc., Buffalo, N. 2 

16. Jack Asthalter, W. A. Sheaffer Pen Co.; Harry Tehan, Jr., Cooke 
& Cobb, Inc.; George C. Pohnke, Stationers Loose Leaf Co. 

17. Ted Hansbury. Geoffrey L. Pippette and Joe G. Kelley, all The 
Carter's Ink Co. 

18. Irving A. Kathman, Eversharp, Inc.; Laurence Paul, Jr., Laurence 
P. Paul, Buffalo, N. Y., Quartus P. Graves, Eversharp, Inc. 
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DISTRICT NO. 4 OF NSA GOES OVER 
THE TOP AT BOCA RATON 


Registration of Dealers, Manufacturers and Ladies 
Reaches 424—George Stuart Nominated to 
Lead District Next Year—1951 Conven- 
tion City Yet to be Selected 





OR TWO of the three convention days—April 13 

14, and 15—it seemed as though the annual assembly 
of District No. 4 of the National Stationers Association 
in Boca Raton, Fla., was going to register no better 
than a tie with the all-time record established in St 
Petersburg, Fla., last year. Then Herb Walsh of the 
Ace Fastener Corporation put the Boca Raton meeting 
over the top by arriving and registering on Saturday 
morning. The final registration figure of 424 exceeds 
by one the record established by the district last year 
and in consequence, is the all-time high for any NSA 
district. Governor Ben H. Vanderford, E. H. Clarke & 
Bro., Memphis, Tenn., and his co-workers deserve a 
full measure of praise for this outstanding achieve- 
ment. 

As in the past at Fourth District meetings, plenty 
of time was allowed in the schedule for recreation 
Business sessions were conducted on Thursday morn- 
ing and afternoon, and Friday and Saturday morn- 
ings. Evenings were given over to special entertain- 
ment and dancing preceded by Houses of Friendship 
sponsored by the Southern Travelers Club on Thurs- 
day and Friday and by the stationers of West Palm 
Beach, Ft. Lauderdale and Miami on Saturday. An 
aquacade at the Cabana Club added to the pleasures 
of Friday afternoon. Two feature attractions on Sat- 


urday afternoon—a golf tournament at the Boca Raton 
Golf Club, and horse 


races at the Gulfstream Park 








/ ie 
am i ‘ : : 
: ‘a } > entail 


Orlando, Fia., re- 





Gov.-elect Geo. Stuart. George Stuart, Inc., 


Top: 
eaves congratulations from Immed. Past Gov. Ben Vanderford, E. H. 


Clarke & Bro.. Memphis, Tenn. Bottom: New officers of the Southern 
Travelers Club: Ist Vice-pres. W. J. Schroeder, Bainbridge, Kimpton 
& Haupt: 3rd Vice-pres. A. C. Lampkin. manufacturers’ representative; 
2nd Vice-pres. Glen Moak, The Carter's Ink Co.; Sec.-treas. Chas. 
Hucke, manufacturers’ representative. Homer Nix, president-elect of the 
club was not present due to hospitalization following an automobile 
accident. 


36 


race track—divided the total group. Some went boat- 
ing, fishing or surf bathing. 

Of the ten formal addresses of the convention, six 
were presented by the NSA Troupe, headed by Presi- 
dent Earl E. Kochheiser, The Charles Ritter Company, 
Mansfield, Ohio. Appropriately, President Kochheiser 
was the first speaker of the convention, giving his 
challenging address, “Raising the Level of Our In- 
dustry.” The other troupers, in order of their appear- 
ance on the program, were as follows: L. R. Addington, 
Art Metal Construction Company, “Training Salesmen 
to Sell;” Irving A. Kathman, Eversharp, Inc., “Com- 
placency Costs Stationers a Quarter of a Billion 
Dollars a Year;” Paul B. Buckwalter, National Blank 
Book Company, “Distribution in a Welfare State;” 
Paul Burbank, NSA general manager, “The Stationers’ 
World;” Frank R. Shaw, Rustcraft Publishers, “Are 
You Securing Your Potential in Greeting Cards?” The 
speeches of the troupers were reported in some detail 
in a previous issue. 

Despite such attractions as beautiful weather, com- 
fortable beds and lovely lobbies and gardens, the first 
business session was called to order only 20 minutes 
after the scheduled starting time. Immediate Past- 
governor Arthur Hubert, Jr., John H. Harland Com- 
pany, Atlanta, Ga., presented an appropriately en- 
graved gavel to Governor Vanderford, who immediately 
proceeded with the business of appointing committees 
and introducing the NSA officers present. Next came 
the addresses by President Kochheiser and L. R. 
Addington. 

The last talk of the morning was made by R. J. Clay, 
Marshall & Bruce Company, Nashville, Tenn. Mr. Clay, 


ON THE OPPISITE PAGE— 


1. Al Walker. Al Walker Co., 
Jos. Dixon Crucible Co. 


Atlanta, Ga., and H. B. Van Dorn 


2. Mr. & Mrs. George Stuart, George Stuart, Inc., Orlando, Fla., 
governor-elect of NSA Dist. No. 4. 
3. Al Marschall, manufactures’ representative, and J. Bert Miller 


who will cover North and South Carolina, Georgia and Florida 


for Al Marschall. 

4. C. H. Howell, T. H. Payne Co., Chattanooga. Tenn.; Mrs. T. H. 
Le Bosquet. Mrs. Gaines Campbell and Mrs. C. H. Howell, all of 
Chattanooga. Tenn.; Mr. & Mrs. J. R. Sheorn, T. H. Payne Co., 
Chattanooga, Tenn.; Jess Haralson, Boorum & Pease Co. 

5. Harry Betts, Thomas Furn. Co.; Ralph Bender. manufacturers’ 
representative; James M. Caroill, James M. Cargill Co., Savannah. 
Ga.; Larry Damon. Art Steel Sales Corp.; Joe Shanks. manufac- 
turers’ representative; Wyatt Seybt. Jr.. W. A. Seybt & Co.. 
Greenville, S. C. 

6. Mr. & Mrs. C. M. Long. Long Office Supply Co., Miami, Fla.; Jim 
Scott, Rockwell-Barnes Co. 

7. Two hard-working ladies of the registration committee who kept 
all the registrants names up to date—Mrs. Chas. Hucke and Mrs. 
Jess Haralson. 

8. Ted Caswell. F. S. Webster Co.; Mrs. C. M. Long, Miami, Fla.; 
David Price, Eagle Pencil Co. 

9. Bert Weter. Business Equip. Co.. Tampa. Fla.; Mrs. & Mr. J. W. 
Barton, Wallace Pencil Co.; Mrs. Bert Weter, Jack N. Carlson, 
Pinellas Oifice Supply Co., Clearwater, Fla. 

10. Mr. & Mrs. Roy Evans, James A. Head & Co., Birmingham, Ala.; 
Mr. & Mrs. Jack Lydiard, Sanford Ink Co.; C. O. Rumph, The 
Globe-Wernicke Co. 

ll. Hollis Stephens, Smead Mig. Co.; Mrs. H. B. Van Dorn, Jersey 
City. N. J.: Mr. & Mrs. J. L. Waugh. Halsey & Griffith, West Palm 
Beach, Fla.; Horace B. Van Dorn. Jos. Dixon Crucible Co. 

12. W. Bruce Ellsworth, Corry-Jamestown Mig. Corp.; J. M. Gooding. 
Skagseth Staty. Co.; Miami, Fla.; B. I. Amberg. Amberg File & 
Index Co.; E. S. Harter, Harter Corp. 

13. Jack Clark, W. A. Sheaffer Pen Co., vice-president NSA Field 
Division; John A. Wactor, Knight Bros., Inc., loyal son of Sum- 
ter, S. C., who is growing a beard in honor of the sesquicenten- 
nial: Tommy Tompkins, Holt Pen Co. 

14. W. M. Walter, Knight Bros., Inc., Sumter, S. C.. wears a beard 
as a token of deference to his forbears ‘‘whose hirsute glory he 
but meagerly reflects’’ in honor of the sesquicentennial. 


1S. Tom Hatcher. Hatcher’s Office Supply, Fayetteville, N. C.; Ken 
Davis and Harold O. Wolff, both W. H. Gunlocke Chair Co. 
16. Chas. McIntosh, Printing & Supplies Co., Meridian, Miss.; E. H. 


Burr and W. F. Barth. both Office Supply Co., St. Petersburg, Fla.; 
James Wilson, manufacturers’ representative; Bernie Goldsmith. 
Markwell Mig. Co. 

17. Mrs. Herbert Bowen, Sanford, N. C.; Julian Bowen, Lakeland, Fla.; 
Alvin Bowen, Eastern Office Equip. Co., Ahoskie, N. C.: Herbert 
Bowen, Bowen Office Equip. Co.; Sanford. N. C.; Mrs. Alvin 
Bowen, Harold Thorpe. Hall & McChesney, Inc.; B. L. Grinstead 
and R. G. Blauvelt. both Herring-Hall-Marvin Safe Co.; W. B. 
Davis, American Pencil Co. 

18. J. N. Rosolio, Thomasville, Ga.; H. R. Clark, Corry-Jamestown Mig. 
Corp.; Mrs. Henry Coleman, Savannah, Ga.; Mrs. H. R. Clark, 
Philadelphia, Pa.; Victor Scheinman, Cole Steel Equip. Co.; Mrs. 
ere Scheinman; Mr. & Mrs. Samuel Henning. Cole Steel Equip- 

o. 

19. Mrs. Paul W. Bumbarger, Jr.: Mr. & Mrs. James B. Wilson, manu- 

ufacturers’ representative; Mr. & Mrs. O. S. Penegar., O. S. Pene- 


ar Co., Gastonia, N. C.; C. F. Runge, Underwood Corp.; Paul 
umbarger, Jr.. Bumbarger’s. Hickory. N. C.; Fred T. Benford. 
Benford Staty. Co., Lakeland, Fla. 

OFFICE APPLIANCES, June, 1950 


30 


18 


OFFICE APPLIANCES, June, 





37 








until recently a salesman for a manufacturer, spoke 
on the subject “Office Furniture and Equipment from 
the Dealer’s Viewpoint.” Recalling the days not too 
far in the past when stationers handled only sta- 
tionery, Mr. Clay went on to say that the average 
dealer today does, or should, handle office furniture 
The degree of success achieved in the sale of office 
furniture is dependent upon the application of certain 
standards and methods. Mr. Clay named the follow- 
ing: 1. Analyze and select carefully the lines to handle, 
making sure they are broad in coverage. 2. Provide 
salesmen with product information and train them to 
sell. 3. Avoid price-cutting. 4. Prepare good displays, 
both in the store and in the windows. 5. Make intel- 
ligent surveys of prospects’ needs. 6. Hold regular 
training sessions for salesmen. 7. Make a special effort 
to get steel shelving, storage cabinet and institutional 
furniture business. 8. Establish a maintenance and 
repair department. 

After luncheon on the patio, a dealers’ session was 
held in the auditorium while the Southern Travelers 
Club met in the Cloister Loggia. The dealer meeting 





1. NSA Pres. Earl Kochheiser, Chas. Ritter Co., Mansfield, Ohio, with 
NSA 4th Dist. Gov. Ben Vanderford, E. H. Clarke & Bro., Memphis. 
Tenn., and NSA Vice-pres., Distributors Div. Zac Smith. 

2. Seated: Mrs. J. H. Hic 7 Geneva, Ill.; Mrs. Ralph Bender, Atlanta. 
Ga.; Fred Chindgren. Watson Mig. Co.; Mrs. Ed Mulvaney, Silver 
Springs. Md. Standing: Mrs. Gordon Meals, Shaker Heights, Ohio 
Ralph Bender, manufacturers’ representative, Jim Hickey, Cardinal 
Sales, Inc.; Ed Mulvaney. manufacturers’ representative. 

3. Mrs. & Mr. James A. Honekamp, Oakville Co.; Mrs. & Mr. John 
M. Robinson, Allied Carbon & Hibbon Mig. Co. 
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was presided over by Zac Smith, Zac Smith Stationery 
Company, Birmingham, Ala., vice-president, Distribu- 
tors Division, NSA. On the subject of “Local Associa- 
tion Experiences,” the following made reports: C. Rel 
Hughes, S. C. Toof & Company, Memphis, Tenn.; S. T. 
Wyrick, S. T. Wyrick & Company, Greensboro, N. C.; 
Arthur Hubert, Jr., John H. Harland Company, Atlanta, 
Ga.; W. B. de Lemos, Dixie Office Supply, Montgomery, 
Ala. 

The remainder of the afternoon was devoted to a 
general discussion of dealers’ problems. Many partici- 
pated, to the benefit of all. 

Following dinner Thursday evening, an excellent 
floor show was presented under the sponsorship of 
the Southern Travelers Club. Dancing continued until 
midnight. 


Southern Travelers Elect Homer Nix 

At the annual meeting of the Southern Travelers Club, 
Second Vice-president William Schroeder, Bainbridge, 
Kimpton & Haupt, Inc., presided. Jack Autry, Wilson- 
Jones Company, who was elected president last year, 


4. Mrs. Geo. Slater, Decatur, Ga.; E. S. Harter, Harter Corp.; Mrs. 
Ethel Gates. 

5. J. H. Hickey. Cardinal Sales. Inc.; Wm. L. Sagendorph, Penn Meta! 
Corp.: Fred A. Chindgren. Watson Mig. Co. 

6. Jack Emhardt, Columbia Steel Equip, Co.; Mrs. & Mr. H. R. Clark 
Corry-Jamestown Mig. Corp. 

7. J. N. Rosolio, Thomasville, Ga.; Walter A. Boren. Long Office Supply 
Co., Miami, Fla.; Fred Milner, Jos. Dixon Crucible Co. 

8. C. A. Burton, Howard Baum and Frank Grumbach, all Berger Mig 


Div., Republic Steel Corp. 
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was forced to resign because of being transferred to 
a territory outside District No. 4. Homer Nix, The 
Globe-Wernicke Co., first vice-president of the club, 
could not be present at the meeting because of an 
automobile accident in which his arm was broken. 

Brief talks were made by President Kochheiser, 
General Manager Burbank, and Field Division Vice- 
president Jack Clark, W. A. Sheaffer Pen Company. 
An outline of the operations of the Stationers & Pub- 
lishers Board of Trade was given by Howard Sanders, 
secretary of the SPBT. 


Tribute to William E. Smith 


During the business meeting a letter from Uncle 
Charlie Small, honorary life president of the club, 
was read. Then everyone stood in silent memory of 
the late William E. Smith, Ace Fastener Corporation, 
an honorary member of the club. Following an an- 
nouncement that the club is now in its twenty-fifth 
year of operation, four charter members were found 
to be present. They were Jim Cooper, Jr., manufac- 
turers’ representative; Ben McGinty, Yawman and 
Erbe Manufacturing Company; Larry Damon, Art Stee] 
Sales Corporation, and Glen Moak, The Carter’s Ink 
Company. 

The final business of the meeting was election of the 
following officers: Homer Nix, The Globe-Wernicke Co., 
president; William Schoeder, Bainbridge, Kimpton & 
Haupt, Inc., first vice-president; Glen D. Moak, The 
Carter’s Ink Company, second vice-president; A. C. 
Lampkin, manufacturers’ representative, third vice- 
president; Charles Hucke, manufacturers’ representa- 
tive, secretary-treasurer. 

Three of the four addresses delivered Friday morning 
were by NSA Troupers Buckwalter, Burbank and Kath- 
man. The other talk, titled, “Can the Stationer Sell 
Office Machines Successfully?” was given by H. C. 
Harper, Harper Brothers, Inc., Greensboro, N. C. An- 
swering the query in the affirmative, Mr. Harper 
pointed out that the office machine fleld is highly 
competitive and that success can be achieved only 
by the use of creative salesmanship. Another must is 
a good service and repair department. Mr. Harper 
recommended establishment of a machine rental serv- 
ice as being profitable in itself and contributory to 
the sale of supplies for the machines rented. Further- 
more, renters frequently can be turned into buyers of 


(Turn to page 142, please) 


1. Jack Lydiard, Sanford Ink Co.; Ralph Hilburn, Bates Mig. Co.; Hy 
Linden, Ace Fastener Corp.; Jack Cooper and Stan Mollerstrom, 
manufacturer's representatives; H. S. Locke, Mittag & vere. Inc.; 
— Reed, W. W. Welch Co.; J. P. Marshall, Mittag & Volger, 

Jim Cooper, Jr., manufacturers’ representative. 

2. C. Ww. Baldwin, McClure-Baldwin Co., Macon, Ga.; Joe Shanks, 
manufacturers’ representative; Hugh Vineyard, F. S. Webster Co.; 
Cosmo Williams, Williams Staty. Co., Sarasota, Fla.; John J. Loner- 
gan, L. E. Waterman Co. 

3. C. A. Robbins, Carolina Office Equip. Co., Rocky Mount, N. C.; 
Ted Myers, Wilson Jones Co.; J. M. oding. mks Desk ptaty. Co., 

iami, Fla.; Mrs. C. A. Robbins; Tom Pitts, 


4. Dan White and M. B. Moore. both Columbia Ribbon 6& "dade 
Mig. Co.; Joe McCormick, Stationers’ Guild of America: C. W. 
Baldwin, McClure-Baldwin Co., Macon, Ga.; Ralph Graham, Co- 
lumbia Ribbon & Carbon Mig. Co. 


5. NSA Pres. Earl Kochheiser. Mr. & Mrs. R. M. Pound, Pound & 
Moore Co., Charlotte, N.C.; Rose Cushman, Asst. to NSA Gen. 
Mgr.; Harry Fellowes, Bankers Box Co., vice-chairman NSA Maru- 
facturers’ Division. 

6. Arne Skagseth. Skagseth Staty. Co., Miami, Fla.; R. M. Pound, 
Pound & Moore Co., Charlotte, N.C.; Geo. W. Martin. Martin 
Office Equip. Co., Jacksonville, Fla.; Robt. M. Sanford, Sanford- 
Hall Co., Jacksonville, Fla.; C. O. Rumph, The Globe-Wernicke Co. 

7. Tom Hatcher, Jr., Hatcher's Office Supply. Fayetteville, N. C.; T. R. 
Pitts, Myrtle Desk Co.; enjoying Dist. No. 4's roulens ates success- 
fully concluding his own is NSA Dist. No. 5 Gov. —y 4 - oy, SY 
Office Serv., Beckley. W. Va.; Herbert Bowen, Bowen fice 1 Equi 
Co., Sanford, N. C. 

8. Mrs. Wm. E. Sampson, Ft. Lauderdale, Fla.; Mr. & Mrs. Geo. 
Crane, Wilson Jones Co.; Mr. & Mrs. Murray Joiner and Wm. E 
Sampson, both Business Equip. Co., Ft. Lauderdale, Fia. 

9. Sam Henning, Cole Steel Equip. Co.; Gordon Meals, The Taylor 
Chair Co.; NSA Gen. Mgr. gh Fred Chindgren, Watson 
Mig. Co.; Frank Palmer, Eaton Paper Co. 

10. J. G. Brightwell, J. G. Brightwell Co., Greenville, S.C.; Mrs. Hy 
inden, St. Petersburg. Fla.; E. J. Boulos, Shaw-Walker Co. and 
Master-Craft Co.; Tommy Tompkins, Holt Pen Co.; Hy Linden, Ace 
Fastener Corp.; Joe Wilson, Capitol Office Equip. Co., Tallahassee. 
Fla.; C. A. Burton, Berger Mig. Div., Republic Steel Corp. 
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NINTH DISTRICT STATIONERS 
RALLY AT HOUSTON 


Robert G. Stampp Nominated to Succeed Howard 
Dear as District Governor—Select New 
Orleans as Site for 1951 Session 


TATIONERS and manufacturers’ representatives 

from Texas, Mississippi and Louisiana gathered at 
Houston, Tex., for their annual convention which 
started with a golf outing and a barbecue April 18, 
followed by a day and a half of business sessions. It 
was held in the Rice Hotel. One entertainment event 
took the ladies to the famed Shamrock, some five or 
six miles from the downtown area. Robert C. Stampp 
of Fulton Company, Houston, was nominated to suc- 
ceed Howard Dear, Standard Stationers, Jackson, Miss., 





1. Bill Small, Johnson Chair Co.; Jim Cooper, manufacturers’ represen- 


tative; Willis Lowe, E. L. White & Co., Fort Worth; Ken Davis 


W. H. Gunlocke Chair Co. 

2. Lionel Colomb, Weis Mig. Co.; R. M. Ives, Wilson Ptg. & Staty. 
Co., Houston; Dick Buchanan, Stewart Office Supply Co. Dallas: 
Jim W. Cooper, Jr., manufacturers’ representative; ¥. C. Reid. Reid 
Office Supply Co., Lafayette, La. 

3. Mrs. Elizabeth Phelps: Charles Phelps, Houston; Mrs. Henry 
Deutsch; Mrs. Raymond W. Howard; Henry Deutsch, manufacturers’ 
representative; Mrs. Art Buchanan 

4. Ralph W. Graham, Columbia Ribbon & Carbon Mig. Co.; Art Car- 
row. Speed Products Co., Inc.; Zac Smith, Zac Smith Staty. Co.., 
Birmingham. Ala.; Mrs. Ralph Graham; H. M. Cooper, Associated 
Stationers Supply Co.; Bill Epps, Columbia Ribbon & Carbon 
Mig. Co. 

5. Frank Palmer, Eaton Paper Corp.; H. R. Royer, Standard Office 
Equipment Co., Fort Worth: C. W. Clark. W. A. Sheaifer Pen Co., 
vice-president NSA; Ferd Munz and R. Blauvelt, Herring-Hall-Marvin 
Safe Co.; Earl R. Otta, manufacturers’ representative; R. L. Hop- 
kins, Herring-Hall-Marvin Safe Co. 
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as district governor. New Orleans was selected for the 
1951 meeting. The convention program, both business 
and social, was carried out in best Southwest tradition. 

The addresses were supplied mainly by members of 
the NSA Troupe, all of whom are experts on their sub- 
jects and capable of imparting their facts convincingly. 
Comments on their talks have appeared in the reports 
of earlier meetings. Other speakers were Ivan Nevill, 
purchasing agent for Cameron Iron Works, Houston, 
and Walter Casey, owner of the New Crosby Hotel, 
Beaumont, Tex., nationally-known sales analyst and 
lecturer. 

Governor Dear called the meeting to order. A city 
official extended a cordial welcome, Bob Stampp, lieu- 
tenant governor of the district, responding. After the 
appointment of committees, President Earl Kochheiser 
was introduced. He prefaced his talk with reference 
to the beautiful formal gardens at the Greenbrier at 
White Sulphur Springs, at Boca Raton and in Houston. 
He said the same type of precision planning and care 
used to obtain such excellent results was necessary to 
the stationer who would make his business better. 


Hear Addington, Nevill 


L. R. Addington, president of Wabash Filing Supplies, 
Inc., gave his address on “Training Salesmen to Sell.” 
He was followed by Mr. Nevill, whose talk, “As the Pur- 
chasing Agent Sees the Salesman,” aroused consider- 
able interest. 

Mr. Nevill said he was not impressed with the sales- 
man who comes in with a bang nor with the timid, 
apologetic soul, but prefers the one who announces 
himself in the manner of, “I am Bill Smith,” gives his 
company’s name, a hearty handshake and proceeds to 
explain how his wares or services will benefit the busi- 
ness of his prospect. He is not interested in the sales- 
man who knocks his competitor’s products and whom 
he likened to the politician running for office on his 
opponent’s demerits. Reciprocal buying he considered 
expensive because of the lack of competition. His type 
of salesman is well groomed, well mannered, tells his 
story in impressive style and has regard for the buyer’s 
time. Saying some salesmen called as often as every 
other day, he said once a week was ample. The sales- 
man’s worth depended upon his ability to render serv- 
ice. Salesmen need good policies and ethics, he said, 
just as they are needed by purchasing agents. Among 
bear traps for salesmen to avoid he mentioned discus- 
sion of personalities, acceptance of favors that cannot 
be told to the boss, losing temper, indulgence in off- 
the-record remarks, wasting time of salesman or pur- 
chasing agent and permitting changes in bids unless 
the salesman obviously has made an error. Mr. Nevill’s 
talk completed the first forenoon session. 


Hear Battery of Speakers 


In the afternoon Wyman S. Randall, western sales 
manager of Rust Craft Publishers, spoke on “Are You 
Securing Your Potential in Greeting Cards?” Paul B. 
Buckwalter, vice-president of NSA and of National 
Blank Book Company, gave his address on “Distribu- 
tion in a Welfare State,” using charted facts and fig- 
ures to good effect. General Manager Paul Burbank, 
talking of “The Stationers’ World,” told of NSA activ- 
ities, of things to come and of possibilities for better- 
ment. Preceding the two Pauls was Mr. Casey whose 
subject was ‘Price of World Leadership Is Higher Than 
High.” 

Walter Casey had recently traveled extensively in 
Europe and observed varying degrees of recovery in 
different countries. He reported greatest industrial 
progress in France and Western Germany. He stated 
that by 1952 the United States will have given $35,000,- 
000,000 for the European recovery program. 

The last session was opened by Irving Kathman, vice- 
president and sales manager of Eversharp, Inc., whose 
topic was “Complacency Costs Stationers a Quarter of 

(Turn to page 132, please) 
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FOURTEENTH DISTRICT OF NSA 
HOLDS ENTHUSIASTIC MEETING 


Assembly at Phoenix, Ariz., April 24 and 25 Re- 
nominates Ed Harrington as Governor—High 
Dealer Attendance and Outstanding 
Program Mark Gathering 


OLDING its annual meeting in Arizona for the 

first time, NSA District No. 14 staged a conven- 
tion on April 24 and 25 at Hotel Westward Ho, Phoenix, 
Ariz., that was an outstanding success for interest, 
program, entertainment, good fellowship and attend- 
ance. Governor Ed Harrington of the Pasadena Sta- 
tionery & Printing Company, Pasadena, Calif., and 
his aides planned and performed so well that Mr. 
Harrington was renominated to succeed himself. Out 
of a registration of 225, dealer attendance was 112 
the first day, to which number several were added 
the second morning. 

At a subsequent meeting of Governor Harrington 
with the Stationers Association of Southern California 
it was decided to hold the 1951 assembly in the Hotel 
del Coronado, San Diego, Calif., on dates still to be 
determined. 

Westward Ho is one of the nation’s famous hotels. 
In addition to being completely air-conditioned it has 
a delightful roof garden with only sky and stars over- 
head, roof facilities for sun-bathing and a large patio 
where one can sit in the sun any time of the day 
or in the shade if preferred. Notwithstanding many 
diversions the visitors turned out in large numbers 
for the business sessions. 

Attractions on the program were unusual. The bar- 
becue dinner and square dance held the first evening 
at Bud Brown’s barn outside the city long will be 
remembered. The barn houses a great assortment of 
antique wagons, sleds and other equipment in common 
use a generation or two ago; also shoes, phonographs 
and other articles from times gone by. A buffet 
luncheon at the noted Camelback Inn near the foot- 
hills at noon of the second day likewise was an event 
of rare interest. A feature of the ladies entertainment 
was a luncheon party followed by bridge and canasta 
at which each of the ladies present was given a silver 
pin and a miniature orchid flown in from Honolulu. 

Most of the travelers were well acquainted with 
Phoenix and its surroundings but to many of the 
dealers every prospect was a pleasant revelation. 
Beautiful homes in the country, transformations from 
desert to garden through irrigation, inviting eating 
places out of town where least expected—all contrib- 
uted to the visitor’s enjoyment 


NSA Troupers Provide Program 


Except for the welcome extended in person by Gov- 
ernor Dan E. Garvey of the state of Arizona, all the 
addresses were furnished by the NSA troupe. Regis- 
tration was handled by experts, being in charge of 
Blake Lockard, secretary-treasurer of the Stationers 
Association of Southern California, Assistant Secre- 
tary Mona Finch and Clarence Conrad, Jr., also from 
the office of Southern California Association. 

Registration occupied the first forenoon. The hotel 
was good enough to keep the registration area sup- 





Additional Regional Meeting 
Reports Will Appear 
Next Month 
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6. C. S. 


plied with liberal quantities of coffee and doughnuts. 


The convention was called to order by NSA Gover- 
nor Harrington, who introduced Governor Garvey. The 
state governor extended a cordial welcome, topped 
off by the presentation on behalf of the stationers 
of a ten gallon, southwestern style Stetson to NSA 
President Earl Kochheiser, which will be seen in the 
convention pictures. Shortly afterward NSA General 


Manager Paul Burbank was presented with a pair of 
embossed leather cowboy boots, which he wore the 
following day to the Camelback Inn. 


1. F. E. Rising. Jr.. manufacturers’ representative; Bob Heck, Eaton 
Paper Corp.; Jane Heck: Thomas, Grimes-Stassforth Staty. 
Co., Los Angeles; Harry Fellowes, Bankers Box Co. 

2. Gilbert Weis. Weis Mig. Co.; Ed Harrington, Pasadena Staty. & 
Ptg. Co., Pasadena, Cal., governor l4th District: Mrs. Harriett 
Minister; Doug Minister, Old Pueblo Office Supply Co., Tucson: 
Dick Gill, Gill's Office Supply & Equipment Co., Long Beach. 

3. Bert Morris, Bert M. Morris be.; hones Wallace, Southern Cali- 
fornia Stationers; Mrs. Wayne Journigan; Ernie Daniels, Bert M. 
Morris Co.; Morris Piltzer, Piltzer Bros.; John Wikle, Millam & 
Wikle, Phoenix. 

4. Bill Tonkin, Sturgis Posture Chair Co.; Hal Nelson. PBSW Supply 
& Equipment Co., Phoenix; Lou Mann, Sturgis Posture Chair Co.; 
George Gingras, Gingras & St. Clair, Bakersfield. Calif.; Bill 
Sands, Yuma Stationers, Yuma, Ariz.; B. J. Wilson, PBSW. Pres- 
cott, Ariz. 

5. Ralph W. Alexander, Alexander Staty. Co., Hollywood; Ed L. 
Robinson, Sanford Ink Co.; Jack Guerin, Eberhard Faber Pencil Co.; 
Walter McNiven, Stationers Corporation; . L. Lucas. West Coast 
Ptg. & ws Co., Los Angeles: John E. Hencke, W. A. Sheaffer 
Pen Co.; . S. Ward, Arrowhead Office Equipment Co., San 
Bernardino. Calif. 

. S. Ward, Arrowhead Office Supply Co.. San Bernardino; Bob 

Smith and Roger Lambert, manufacturers’ representatives; Dick 

Mittler, Parker Pen Co.; George Alter, Invincible Metal Furniture 

Co.; Cy Lungren, F. S. Webster Co.; Jerry W. Turrell, manu 

facturers’ representative. 
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Addresses were made by Mr. Kochheiser, Irving A. 
Kathman, vice-president Eversharp, Inc., and L. R. 
Addington, Art Metal Construction Company. Their 
topics were, “Raising the Level of Our Industry,” 
‘Complacency Costs Stationers a Quarter of a Billion 
Dollars a Year,” and “Training Salesmen to Sell.” 
Presiding at this session was Grant Howard, Howard 
& Stofft, Tucson, Ariz., vice-chairman of NSA’s re- 
uilers divisio1 


R. W. Davis Presides on Second Day 


The presiding officer for the second day was Rus- 
sell W. Davis, Alhambra Office Supply Company, 
Alhambra, Calif., newly-elected president of the Sta- 


tioners Association of Southern California. The speak- 
ers and the ibject of their addresses were Wyman 
Randall, Rust Craft Publishers, “Are You Securing 


= 
AT NSA DISTRICT NO. 14 REGIONAL, HOTEL WESTWARD HO, PHOENIX, ARIZ., APR. 24-25 
12. foul, Beshenty general manager, NSA; Paul Buckwalter, National 





1. Russ Davis, Alhambra Office Supply Co., Alhambra, Calif., presi- 
dent Stationers Association of Southern California; Ed Harrington. 
Pasadena Staty. & Ptg. Co., governor 14th District. 

2. Jack Tamany. Boorum & Pease Co.; Don Stone, Heinze, Bowen & 
Harrington Shcosin Hart Palmer, Boorum & Pease Co. 

3. Clarence Conrad, assistant to Mr. Lockard; Mrs. Mona Finch. 
assistant secretary: Blake Lockard. secretary-treasurer, Stationers 
Association of Southern California. 

4. Governor Dan E. Garvey of Arizona and Paul Burbank, general 
manager NSA 

5. Mr. and Mrs. George Alter, Invincible Metal Furniture Co.; Mr. 
and Mrs. Wayne Journigan, manufacturers’ representative. 


6. R. L. Smith anufacturers’ representative; Mrs. R. L. Hoven, San 
Marino, Cal 

7. Shirley Davis, Mrs. Arthur Carlson, Mrs. Joe Savel. Mrs. Jack 
Polster 


8. All Eversharp: Stewart Sheffield. Irving Kathman, Byron Nelson. 

9. Mrs. Wayne Journigan, Mrs. Russ Hollenbeck. Mrs. Ed Harrington. 
Mrs. Bob Heck. presiding over free coffee and doughnut service 
provided by Westward Ho Hotel. 

10. Grant Howard, Howard & Stofft, Tucson, admiring boots held by 
Paul Burbank. given to him by Governor Garvey on behalf of 
stationers in the district. 

ll. Bob Smith, manufacturers’ representative: W. E. Nevis, Ideal Sys- 
tem Co. 
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Your Potential in Greeting Cards?”; Paul Buckwalter, 
National Blank Book Company, “Distribution In a 
Welfare State,” and Paul Burbank, “The Stationer’s 
World.” 

After the election which followed, Mr. Harrington 
expressed his sincere thanks to many helpers, includ- 
ing Mrs. Grant Howard who handled ladies’ enter- 
tainment; the travelers for their valuable promotional 
work, including sponsorship of the luncheon on the 
first day and the friendship hour; and the local deal- 
ers who helped in their communities. Mr. Burbank 
told of the need for good governors, asked that he 
be given the best and expressed his appreciation 
for Mr. Harrington’s return. 

The convention closed with a banquet and dancing. 
After the dinner, guests at the speakers’ table were 


(Turn to page 120, please) 


Book Co., vice-president NSA, and trouper: Ebenezer Wal- 
lace, Southern California Stationers; Carl W. Draper. manufac- 
turer's representative; Vernon H. Vallet, Southern California 
Stationers. 

13. Se ge Kochheiser wearing Stetson given him by Governor 

Dan E. Garvey of Arizona. 

14. Norman Horton, Zellerbach Paper Co.; Jack Polster. Wilson Jones 
Co.; Larry Levine, Reliance Pencil Co.; W. E. Jenkins. Jenkins 
Index Card Co.; Carl Draper, manufacturers’ representative: 
Vern Brower, W. A. Sheaffer Pen Co.; C. G. Grimes. Grimes- 
Stassforth Staty. Co., Los Angeles; Wayne Journigan, Manufac- 
turers’ a ey 

15. Two troupers samp Westward Ho's coffee & doughnuts: Earl 
. [pene president t NSAs L. R. Addington, Art Metal Construction 


16. 4 C. McDonnell, Carter's Ink Co.; Wayne Journigan, manufac- 
turers’ representative; Jack Tamany, Boorum & Pease Co.; Omar 
nore and W. M. McNiven, Stationers Loose Leai Co., Los Angeles, 


17. Seated: Roy Wilson and Guy Denison. Joe D. Hale Co. Standing: 
Jack Polster, Wilson Jones Co.; Joe Savel. Savel Staty. Co., Los 
Angeles; Russ Davis, Alhambra Office Supply Co., Alhambra, Cal.; 
Joe Hale, Joe D. Hale Co. 
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N.A.C.S. HOLDS RECORD 27TH 
ANNUAL CONVENTION IN CHICAGO 


Registration at Convention and Exhibit Totals 
922 — Nationally-Known Speakers Participate — 
Ralph Stilwell, U.C.L.A., Elected President 


NE OF THE LARGEST and most successful annual 
meetings of the National Association of College 
Stores was staged at the Palmer House, Chicago, April 
19-22, as college book store managers and employees 
from throughout the nation gathered to participate in 
the panel discussions and to inspect the numerous 
displays of new merchandise being offered 
The annual meeting opened with a trade book clinic 
under the direction of Mrs. Elsa Lichtenstein, Barnes 
& Noble, Inc., on Wednesday morning at 9 a.., fol- 
lowed by a number of committee meetings and an 
after-dinner manufacturers’ mixers. party at 8 P.M 
in the Red Lacquer Room. The first general session 
convened at 9:15 a.m. on Thursday, April 20, with the 
convention keynote being sounded by George Racine, 
Northwestern University, convention chairman. He 
was followed by two speakers—Albert Leventhal, Simon 
& Schuster, Inc., and V. Edward Canale, National Ad- 
vertising Service—who joined forces in covering the 
“Potential of the College Field.” 


General Program Opens on Thursday 


Presiding at the Thursday luncheon was Jared L. 
Johnson, Northwestern University, who introduced 
President Herbert Hays, Berea College, Ky Following 
Mr. Hays’ annual address, Zenn Kaufmann, Philip 
Morris & Company, Ltd., gave a most interesting talk 
on “Showmanship in Business,” pausing at intervals 
to dramatize his chief points. The Thursday program 
closed with a panel of four manufacturers discussing 
the topic, “A Manufacturer Looks at College Store 
Merchandising.” Participating in the discussion were 
A. W. Littlefield, Littlefield, Adams Company; Charles 
Lofgren, Sanford Ink Company; David Warsowe, Col- 
lege Seal & Crest Company; Ken White, Ken White 
Associates, and A. A. Lynn, Colgate-Palmolive-Peet Co. 

Following a closed business session for N.A.CS. 
members only, the Friday morning session was opened 
by John Jenkins, St. Louis University, immediate past 
president. He presented the morning’s only speaker, 
Dr. Kenneth B. Haas, Department of Marketing, 
Loyola University, Chicago, who presented the topic 
“Something to Crow About,” a treatise on store sales- 
manship or, more correctly, the lack of it 


Less Crowl Speaks at Luncheon 


E. C. Rather of the University of Texas presided at 
the Friday luncheon, where the featured speaker was 
a man well known in NSA circles, Less Crowl, president, 
Blade Printing & Paper Company, Toledo, Ohio, who 


gave an outstanding talk on “Farewell to Amateur 
Standing.” 

“Building Sales” was the theme of the panel fol- 
lowing Mr. Crowl’s address, the participants being 
Sam Hanna, De Pauw University, Greencastle, Ind., 
chairman of the store planning committee; Ray Ven- 
derhoef, University of Iowa, and Dempster Passmore, 
University of Chicago. 

Saturday morning was devoted to sectional meetings 
for private and institutional store meetings for man- 
agers and salespeople. Final speaker for the conven- 
tion was another personality well known to NSA 
members—Ralph Carney, vice-president, The Coleman 
Company, who spoke at the closing luncheon on “Weld- 
ing the Weakest Link.” The annual banquet and din- 
ner dance was held at 7 p.m. on Saturday evening. 

Elected as president for the ensuing year was Ralph 
Stilwell, U.C.L.A. Student’s Store, Los Angeles, Calif. 
George Racine, Student Book Exchange, Evanston, II1., 
was named vice-president. Selected as manufacturers’ 
representative for 1950-51 was Albert E. Farr, National 
Blank Book Company, with Russell Reynolds continu- 
ing as executive secretary. 


Exhibits Well Attended 


The 102 exhibits in the Exhibit Hall of the Palmer 
House, as at past conventions, proved to be the central 
point of interest for registrants. Displays ran the 
gamut of college supplies, from athletic goods through 
art and engineering supplies to campus and fraternity 
jewelry. ; 
THE EXHIBITS 


Acco Products, Inc,., Ogdensburg, N. Y.——lDisplayed were 
Accopress binders, Accobind folders, Acco punches, fasteners, 
paper clips and clamps. William J. Boyd, sales representa- 
tive, was in attendance 


Allison Mfg. Co., New York 1, N. Y.—vTee shirts and terry 


cloth shirts with college emblems were featured. S. H. Cass- 
idy, president of Cassidy Products, New York distributor, 
was present, assisted by Milton Frank, Wendell Gray, Morris 


Schiller and Herb Schaefferm, salesmen 

American Artists’ Color Works, Inc., Brooklyn 20, N. Y¥.— 
The company’s line of artists’ materials, colors and brushes 
were on exhibit. Present in the booth were Alan Friedburg, 
3ernard H. Piatt and Howard Feinberg 

American Blueprint Co., Inec., New York, N. ¥.—The display 
featured drawing equipment and instruments, ncluding 
drafting instruments, T-squares, triangles, drawing boards, 
pantographs, slide rules, proportion dividers and tracing 
papers 


American Lead Pencil Co., Hoboken, N. J.—-Venus pens and 


1 complete line of popular-priced fountain pens, ball points 
mechanical pencils, pen and pencil sets and trio sets were 
shown by Leonard A. Hehner, sales promotion and advertis- 


ng manager. 

American Pad & Paper Co., Holyoke, Mass.—Featured were 
the company’s well-established lines of fillers, Wire-O note 
ind composition books, drawing tablets, engineering papers 
and typewriter papers. Donald R. Taber, treasurer, was as 


sisted by Russell E. Ragan and Douglas I. Allen of the Chi- 
cago office. 

Angelus Pacific Co., Los Angeles, Calif..-The company 
showed an extensive representativ« ne of decal under 
the supervision of Hugh Waddell, president, and Don Waller, 
West Coast representative. 

Art Specialty Co., and 


Chicago, Ill.—-Flexo, Litemaster 
nt lamps were displayed under the direction 
rt Natenberg 
Westport, 
educational 


Flexarm fluoresce 
of Arthur and Robe 

Artext Prints, Inc., 
especially selected for the 


Conn,.—Prints and cards 
field were on display 
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That's what you get in PANAMA-BEAVER Carbon Papers 


Constantly precise as the most detailed operations in producing an airplane, 
are the manufacturing processes employed here to make PANAMA-BEAVER prod- 


+ shot out te offtce officiomey 


Brilliantly conceived, meticulously planned, developed into vital being for yeo- 
man service in the most important of America’s offices and institutions — PANAMA- 
BEAVER Carbons and Ribbons can never suffer from the obvious faults of mass- 
production, never be other than head and shoulders above the commonplace. 





PANAMA-BEAVER 
yiboae Ca Whitt 


MANIFOLD SUPPLIES CO, 188 3rd Ave, Brooklyn 17, N. Y. 


Coast to Coast Distribution 








CARBON PAPERS HECTOGRAPH UNI-MASTERS INKED RIBBONS 
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Francis H. Robertson, president, and Charles L. Morgan, field 
representative, were in attendance 
arnes & Noble, Inc., New York 3, N. ¥.—Displayed were 

the books of the College Outline Series and the Everyday 
Handbook Series, as well as other Barnes & Noble publica- 
tions. Representing the company were John W. Barnes, John 
C. Krogstad, Frank O’Rourke, Elsa Lichtenstein, Anthony 
Cariello and J. R. Warren Clymer 

Bienfang Paper Co., Inc., Metuchen, N. J..-The company’s 
line of Dependable tracing papers, drawing and charcoal 
papers, illustration, showcard and poster papers, acetate in 
rolls and sheets and a number of specialty items were on dis- 
play. George J. Bienfang was in charge of the booth. 

Blackbourn Systems, Minneapolis 5, Minn,-Displayed were 
personal and home budget books, along with a display case 
of the company’s other simplified bookkeeping systems for 
small businesses, trades and professions Bruce A. Black- 
bourn was in attendance. 


C-Thru Ruler Co., Hartford, Conn.—The C-Thru line of 


rulers, triangles, T-squares, protractor lettering guides 
curves, scales and stencils were exhibited under the super 
vision of Jennie R. Zachs and Clinton J. Cooper 


Cardinell Corp., Montclair, N. J._-The complete Cardinel! 
line of ink eradicators, tracing paper, type cleaner, stamp 
pad inks, adhesives, scales, protractors, truedges, T-squares 
straightedges, triangles and lettering guides was shown. In 
attendance were President J. D. Cardinell and Sales Manager 
Theodore Reichard. 

Carmelle, Inc., Los Angles 38, Calif.—_-The Carmelle line 
of engraved college stationery was on display, supervised by 
Mr. and Mrs. M. L. Woolley 

Carter’s Ink Co., Cambridge 42, Mass.—A full showing of 
Carter’s inks, ribbons, carbons and adhesives was made, with 
emphasis on the new nylon ribbon, new ten-cent oval ink, and 
carbon paper in college-imprint folders. In attendance were 
A. R. Waterbury, Chicago manager, assisted by Art Jansky, 
Royce B. Way and Jerry Grinnell, Chicago salesmen. 

Charvoz-Roos Corp., New York 3, N. ¥.—An_ extensive 
showing of drafting and drawing instruments and supplies, 
surveying instruments, optical instruments and dissecting 
kits was made. In charge was Abel Gottheimer, president, 
Ed McKenna, Chicago representative, and several other re- 
gional representatives 


By 
CAUGHT BY OUR 


1. Bruce Blackbourn, Blackbourn Systems. Inc.; Joe Roth, Reliance 


Pencil Corp. 


2. Jennie Zachs and Clint J. Cooper, both C-Thru Ruler Co. 

3. suagic Blegen and Milt Shuster, both Smead Mig. Co. 

4. M. C. Sammons, University Bookstore. W. Lafayette, Ind.; Chas 
E. Cones. Trussell Mig. Co. 

5. W. H. Morris. College of the Pacific Bookstore. Stockton. Calif.; 
L. G. (Risky) Morris and Ed Rohrs, both Eaton Paper Corp. 

6. George A. “Doc’’ Witte, T. K. Nickerson and Neal T. Dean, all 
White & Wyckoff Mig. Co. 

7. Harry Tehan, Higgins Ink Co.; Sally Wilde. San Francisco State 
College Bookstore; Jim Bradley. Higgins Ink Co. 

8. -_? C. Calvin, Abe J. Heller. Herb Johnson and Arthur V. Olsen 
all Wilson Jones Co. 

9. R. W. Vater. G. E. Nelson, Jr., and John W. Henn. all Joseph Dixon 
Crucible Co. 

10. Je Grinnell, Royce B. Way. Art Jansky and Austin Waterbury 
all Carter's Ink Co. 

Il, Rus Reynolds, secretary N.A.C.S.; Les Crowl, Blade Pig. & Paper 


Co., Toledo, Ohio, speaker at the Friday lincheon; Harry Tehan 
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Chicago Cardboard Co., Chicago 6, Ill._-Among items ex- 
hibited were illustration boards, drawing bristols, mat and 
poster boards, mounting boards and canvas panels. A com- 
prehensive exhibit of art work on various types of illustra- 
tion boards was made. In attendance were M. H. Degen, vice- 
president, assisted by G. O. Cook 

Clay-Adams Co., Inc., New York 10, N. Y¥Y.—Shown were 
dissecting kits, and instruments and supplies for the bio- 
logical and medical sciences. Harry Hoth, Jim Geffen, Bob 
Glennan and Bill Schulz were in attendance. 

Colad Co., Ine., Buffalo 16, N. Y¥ Colad book covers under 
the trade-names Plasticote and Tuff-Duck were displayed 
The exhibit was under the personal supervision of President 
W. J. Lutwack 

Collegiate Mfg. Co., Ames, lowa—College pets, Chromtone 
felt goods, college blankets, caps and hats, laundry cases, 
laboratory aprons, stickers, Angelus decals and Littlefield 
College Outlines were displayed. Present were Chev Adams, 
4. W. Littlefield, H. C. Waddel, Bill Beresford, Harry Tyssel- 
ng, John Cotton, Don Waller and Pete Hall 

Craftint Mfg. Co., Cleveland, Ohio—A complete line of 
artists’ materials, paint specialties and shading mediums 
were displayed. Present were Arthur A. Kabat, sales pro- 
motion manager; Bernard Schoen, Chicago branch manager, 
and Barry Terrace and Morris Cohen from the Chicago office 

Delta Brush Mfg. Corp., New York 12, N. ¥.—Brushes for 
artists, signwriters and schools were shown. Julius Shultz 
sales manager, was in attendance 

Devoe & Raynolds, Inc., New York 17, N. Y.—On display 
was a representative showing of artist materials, including 
olls, tablets, brushes, clays, easels, fitted oil boxes, pastel 
outfits and tempera colors. Ed McEwen, supervisor, and 
S. R. Griffiths, salesman, were in attendance 

Dixon, Joseph, Crucible Co., Jersey City 3, N. J.—The Dixor 
line of pencils, penholders, crayons, erasers, pencils sharp- 
eners and mechanical pencils was shown. Receiving visitors 
at the booth were John W. Henn and Gus E. Nelson, Jr 


Eagle Pencil Co., Ine., New York 9, N. ¥.—The company's 
line of Mirado, Verithin, Turquoise and Prismacolor wood- 
cased pencils was shown, in addition to fountain pens, me- 
chanical pencils refill leads, erasers and drawing lead 


In attendance were Bob Overend and Fred Schoen 
(Turn to page 137, please) 


holders 
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Higgins Ink Co. 

12. Ernie Lowthorp. Elbe File & Binder Co.; J]. Dave Mellons, Duke 
University Bookstore, Durham, N. C.; Jules Sherman. Elbe File & 
Binder Co.; Harry Pinch, University of Chicago Bookstore; Rose- 
mary Carlson, University of Rochester Bookstore: G. C. Henrick- 
sen, Duke University Bookstore, Durham. N. C.; Herbert Ross and 
Chet Leroy, both Elbe File & Binder Co. 

13. W. C. Lipmer, E. I. (Gene) Biggs and Sam Clayton, all Koh-I-Noor 
Pencil Co. 

14. Ed McKenna, Walter C. Ziliak J. G. Jackson, Abel Gottheimer. 
resident. Dr. Sonny Chikofsky and Sam Komisar, all Charvoz- 
cos Corp. 

1S. A. C. Van Horne and J. R. Hill, both Eberhard Fabel Pencil Co. 


16. Robert Carrithers. Mayfair Co.; Everette Johnson, Northwestern 
University Bookstore. Evanston, [Ill.; Carl Kaufmann, Speed 
Products Co.; Peg Goessling, Webster College Bookstore. Webster 
Groves, Mo.: Wm. Johnson, Mayfair Co.; Joe Crane. Crane's office 
& School Supply. Minneapolis; Sarah Hammond, Washington 
University Quad Shop, St. Louis, Mo. 
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This Simpler, Low-Cost Adding Machine 


is EASIER TO SELL sos 


* 
+ 
» ey , 






The ideal bookkeeping 
tool for the non-expert user 






Here's the adding machine that the one-man office, the 
small reta st x service station, professional office, farm, 
hospital, hool, club and restaurant all want. That's 
because it’s low in cost, and so easy to use that no experience 
or training is needed. Everything is in sight where the 
non-expert user can see exactly what he is doing . . . can 
catch his errors before they are entered on the tape. One 
digit or a complete figure can be changed by the flip of 
a single key 
~*~, ™ 
Outstanding for Durabilit ith Cc | 
9 Yy Sim =“ orona 
Smith-Corona adding machines have stood up under the 
hardest usage for 20 to 25 years without requiring repair ' ; E “See 
or overhaul. They're the product of the fine workmanship A rapid turn-over item with a broad market, the Smith- 
and precision manufacture that have made Smith-Corona Corona CASHIER provides the security and control 
office and portable typewriters famous the world over. All features of the ordinary cash register for about one-third 
these quality features: the price. Gives a running account of what has been taken 
@ Clear signal automatically printed in, paid out and sold on account during the business day 
i é a“ . 
: or week. Available with various keyboards to suit special 
@ Adds to 999,999.99 | ; , 
business needs. 
oe Repe at key 
@ Sub-total, non-add and total signals 
@ Decimal point and comma Retail price in “Fair 
@ Self-aligning tape Trade" states only $177.50 
" plus tox. 
& riting table under tape (subject to change) 
@ New single-motion paper ejector 
@ New color-speed keyboard 
@ New guides for quick replacement of paper rolls 
@ New visibility of last items printed 
@ New carrying case for small extra charge 


Retail price in “Fair Trade” 
states only $107.50 plus tax 
(subject to change 


Compa lucts to famous Smith-Corona office and portable type- 
writers; | duplicators; Type Bar brand ribbons and carbon papers. 

L C SMITH-CORONA TYPEWRITERS Inc. 
76 E. Washington St. Syracuse, N.Y. 
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KEY-LOCKED COVERS 





Herring-Hall-Marvin Safe Company, 
Hamilton, Ohio. 


New, removable, key-locked covers for the small, 
hand-operated desk-type Rotary Record files have 
just been announced. It is claimed that the new cov- 
ers will enable users to house confidential records in 
the hand models as securely as in the large, electri- 
cally-operated floor models. The security offered by 
the covers is said to be of special value for protecting 
confidential records such as payroll, signature, price 
and discount, credit, rate, tax and similar records. The 
new covers are small enough to be placed in a desk 
drawer when removed from the files. One turn of the 
key locks the covers and also prevents rotation of the 
file. The covers are offered as optional-extras on all 
hand models, instead of the standard flexible covers. 


DIRECTORS’ TABLE 





Myrtle Desk Company, 
High Point, N. C. 


The needs of larger group meetings often held in 
modern organizations are met by the Myrtle directors’ 
table here illustrated. It is available in four sizes— 
96 x 42, 84 x 42 and 72 x 36-inch two-pedestal models 
in walnut or oak finishes and an extra large 120 x 48- 
inch three-pedestal model in walnut only. Besides its 
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massive, modern styling, the new table has such con- 
struction features as adjustable screw-type glides that 
permit its being leveled on any type floor. Shipped 
knocked down for economy and ease of handling, it 
is designed to be assembled easily. Prompt shipment 
is promised on all sizes. 


MARVEL MAIL OPENER 


——— 





Wilson Jones Company, 
3300 Franklin Blvd., Chicago, Ill. 


This is a new product designed to speed mail open- 
ing, reducing the lag between the arrival and dis- 
tribution of mail. It is claimed to open varied sizes 
of envelopes without the need of sorting to size, 
shearing off a thread-like edge from envelopes up to 
12 inches long. The streamline design case is of die 
cast aluminum with lustrous gray baked enamel fin- 
ish. Working parts are of hardened, plated steel. 


SMALL SIZE MACHINE DESK 





General Fireproofing Company, 
Youngstown 1, Ohio 


A new 50-inch calculating machine or typewriter 
desk has been added to General Fireproofing’s four- 
legged line of desks. This new “all purpose” desk is 
usable not only for hand Comptometer machines, but 
as a combination typing and clerical desk. Convenient 
accessibility is claimed to the Comptometer or type- 
writer and the writing surface; the contents of the 
pedestal drawers are within easy reach. The person 
using the desk always faces in the same direction for 
all functions—with the light in the proper relationship 
to the seated position. The desk is available with the 
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CRISIS in the AWFUSS® | + sw sazcam 


(No. 6) 


OH GOODY! LOVELY YEAH! BUT WHERE'S THE CUTE FILE The new DURO-GUARD Steel File 


NEW FILES! CLERK THEY SHOWED IN THE CIRCULAR? . . 
Cabinet, portrayed alongside, is a 


sensational product—timed like a 


—— _ 9th inning homer in a tie game. 
~~ fF 
7. | 2 There is a whopping market for this 
ins ; fp who 4 file; good looks, fine quality, low 
“ ph | %,. o~ price. 
eC ’ ¥ 
.. = It is your lead-off item toa great 


many large buyer prospects—a 
genuinely rare value bearing a 
proud name. 





It is being brought to the attention 
*An Awtuss is a place where business is misconducted of all the businessmen readers of 


FORTUNE, NEWSWEEK, BUSI- 
n- 


NESS WEEK, and OFFICE MAN- 
es DURO-GUARD 


AGEMENT & EQUIPMENT. 
Millions of prospects—includ- 
ing the best concerns in your 
own market. 


Plenty of businesses have been 


looking for a BETTER file at 















to I fil 
to stee ime a LOWER price—and certainly 
lie ; nana 
“a oe a DURO-GUARD bangs that apple 
' squarely. 
ment in design and construction— wy 
ler; ctyl, y > y ‘ . . . 
eer rn style, great strength “ It is also being promoted in the 
rig yy. Ss th operation—to se f i } 
ce “ peration—to se Globe-Wernicke Letterbox Sales- 
at a low pric¢ ‘ 
I € . y 7 >» ’ oe 
Mass production makes this pos- ogres May issue. A hye pe 
ble. Tradit | G-W quality is version of the magazine ad is 
sipie aqinonal y re a a 
eeiteinedwa'en see aa place also available in mat form for 
AlLiile« ict \ ( é 
the G-W trade mark on this new your signature. Free on request. 
product ‘ ° 
- rap-as 1 construction pro Put a mass display of these cabinets 
< around ( i ; os . . . 
vides extra sctrendilinaiieieies in your windows—on your sales 
iat . ~ os . Pre . ° ° 
seneen ond taints floor. Tie your business into this 
Life-time finish in seal gray or timely and powerful introductory 
green. Label holder, rod and pull activity. 
ire white metal satin finish. _— , , 1 pil 
Alert your sales people d pi 
Quiet, gliding, wide-track drawer . ' pate ioe aot —S 
suspension for easy, dependable up some ao ta —_ on 
operation the sales record—with this out- 
See this truly exceptional value at standing leader. 
your Glob Wernicke dealer; find DURO-GUARD, letter and 
him qui KI in your classified legal sizes, is another Globe- 
tele phi yne directory, under “Office Wernicke leader—to speed Thank you. 
er Furniture and Equipment.” up business and cut costs. 
iS <r 
1 a:< 
L 
ee 
nt ~~ 
e 
ne 
yn Eimer G. Rahe 
or Engineering Specialists in Vice President — 
ip Office Equipment, Systems Sales 
he and Visible Records Cincinnati 12, Ohio Globe-Wernicke 
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pedestal or machine well on the right or left (1450 
CR3 or 1450 CL3). Dimensions are: 50 inches wide, 
301% inches high, 30 inches deep; writing top 34 inches 
wide. 


PRESIDENT NO. 830 CHAIR 


Wells Chair Corporation, 
725 S. La Salle St., Chicago 7, Ill. 


The No. 830 Wells President model chair is designed 
for the executive who demands dignified masculinity 
of appearance with the generous comfort of a neatly 
tailored posture synchronized tilting seat and tilting 
back. Upholstedy is Duran and Sheltmoor fabric in 
chartreuse, green, gray and red. Eagle Ottawa gen- 
uine leather is furnished in brown, green, gray and 
red with special colors on request. Finish of the chair 
is soft satin or choice of brown, green or gray in 
baked enamel. The five-inch foam rubber seat is 
spring filled and tension of tilt is adjustable. The seat 
is 21% inches wide by 1812 deep and height is ad- 
justable 18 inches to 21 inches. Spring filled back is 
19 inches wide by 16 inches deep and 5 inches thick, 
with adjustments for comfort. Arms are foam rubber. 
The height of the chair is 34% inches minimum 
overall and 40 inches maximum overall 


FISHER “100” JEWEL POINT PEN 

















Fisher Pen Company, 
3658 N. Broadway, Chicago 13, Iil. 


This durilium tipped “jewel” point pen is claimed to 
utilize a new specially treated metal with jewel-like 
hardness and durability for ball point pens. It is 
asserted that the metal will not wear out and allow 
the point to leak. It is equipped with permanent fast 
drying ink said to be suitable for writing letters on 
bond paper and for permanent records and checks. 
The pen is only half sized when closed, small enough 
to slip into a watch pocket or the corner of a billfold, 
yet it opens up into a full-sized men’s pen. The pen 
with acetate body and chrome plated cap retails at $.98. 


3-M SCOTCH EDGER 


Minnesota Mining & Manufacturing Company, 
900 Fauquier St., St. Paul 6, Minn 


A new, improved Scotch edger for applying protec- 
tive edges to blueprints, posters, maps, drawings and 
other items has been introduced nationally. The edger 
can also be used to apply tape for reinforcing the fold 
in sheet music and records, and to bind single pages 
together in the form of a folder. Either 42-inch or 
3g-inch-wide tape can be used. Other features include 
lighter weight, sturdier construction of sand-cast 
aluminum, permanently lubricated bearings and auto- 
matic self-adjustment for different thicknesses of pa- 
per up to 1/16-inch. White Scotch edging tape No. 750, 
designed with a special adhesive to prevent oozing at 
the edges of the tape, permits taped sheets to be filed 
without sticking together, the manufacturer claims. 
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Watson Manufacturing Company, Inc. 
Jamestown, N. Y. 


New companion units have been added to make the 
Watson 400 High Line higher, pieces which, when used 
in battery, have the appearance of custom-built cases. 
The 400 line is normally composed of units 713g inches 
high but varying in width and depth. Originally de- 
signed for stock filing units in courthouses and public 
buildings, the files are built to supply a maximum of 
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The very latest in spirit duplicating. Pre- 
- meee cision engineered for speed, accuracy and 
ma , ease of operation. A triumph of research 
a The NEW 


old in product development... that will 


ue OLD TOWN prove a triumph in any office matched 


ide 


ast p lJ PL| C AT0 P against the most exacting duplicating 


“a problem. 
50, 
at 
ied 
- You haven't seen duplicating at its best 
until you’ve seen OLD TOWN master 
units in action. For OLp TOWN is the 


sida / is > world’s foremost maker of duplicating 

DUPLI CATI NG Cm supplies ... pioneer in the chemistry of 

dase spirit duplicating. For best results from 

SUPPLIES any liquid duplicator, specify OLD 
TOWN supplies. 


Fine inked ribbons* for every conceiv- 
able typewriter and office machine. 
Sturdy, sensitive carbon papers that im- 
prove results and last longer. 


RIBBONS AND - | : Every OLD TOWN product is trade- 


< marked and grade-marked as your guar- 
CARBONS | antee of original OLD TOWN quality. 
| At each price level, OLD Town offers 

the best buy. 


ne eel *Nylon ribbons available. 
ed ' 


ic {) | 
of ; 
l0 OW RIBBON & CARBON CO., INC. « Brooklyn 17, New York 
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Makers of the finest inked ribbons and carbon papers for every conceivable use 









H.C. Allen Business 


offer dealers 










on portable, desk mode 


ADDING MACHINES 


and on the 


NEW R. C. ALLEN : 
Standard TYPEWRITERS 
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R. C. ALLEN STANDARD TYPEWRITER 
Carriage width 11” 
Price $145 
Wider Carriages Available 





MODEL 50 
Price $99.50 





DON’T MISS THIS OPPORTUNITY! THE ENTIRE COUNTRY 
1S YOUR TERRITORY! PROSPECTS ARE EVERYWHERE! 
BE AN R.C. ALLEN DEALER. 


pre, Sots: i ee we 


s(Machines, Inc. 


PEAK PROFITS 


pde! [hese most xdern, low priced R. C. Allen port 
ible addin machines are now available to all MODEL 70 


F dealers at top discounts . .. and, with them, the Price $125 





( en typewriter. R. C. Allen portable, 
esk mod 1ddinge machines have more features 


_ 


it lower p1 than any others on the market. All 
iodels add tract, multiply and divide. The 
EN ew R. ¢ n typewriter, too, is packed with 
sales features perfect type alignment, produces 
ERS neater impre ns, fast action, personalized touch 
mntrol and v “WONDER WINDOW” that 

es a constant check on margins. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, N.W., Grand Rapids, Mich. 


The only company offering the independent dealer a full line of 
ADDING MACHINES * CALCULATORS * BOOKKEEPING MACHINES 
H REGISTERS + TYPEWRITERS 


MODEL 75 
With Direct Subtraction 
Price $150 


MODEL 65 
With Direct Subtraction 
Price $125 


R. C. Allen Business Machines, Inc. 
“Salesmaker"’ Division 
680 Front Ave., N.W., Grand Rapids, Michigan 


| 
| 
| 
: offer dealers in R. C. Allen portable, desk model add- 
ing machines and the new R. C. Allen typewriter. 
| 
| 
| 
| 
| 


| want to know more about the Peak Profits that you 


TODAY! Am 


city 


STATE 











filing capacity where floor space is limited. Finished 
end panels which add to the appearance and rigidity 
of the cabinet may be ordered separately when desired 


COLLATING DESKS 
J. 
1 
a an 
. 




















Industrial Budgets, Inc., 
846 Western Ave., Toledo 9, Ohio 


Announcement has been made of two new, inexpen- 
sive models of collating desks together with lower-price 
model of a forms desk. Designed on motion-economy 
principles, the I. B. I. collating desks are claimed to 
give a capacity of 4,000 to 6,000 sheets per hour. It is 


asserted by I. B. I. that the forms desk affords work 
savings of 25 


simplification and clerical per cent 


or more. 


FOLDER TAB LABELS 





Dennison Manufacturing Company, 
Framingham, Mass. 


Reinforced file folder tab labels are declared to be 
a three-in-one essential for smoother office procedure 
—fitting all one-third cut folders, providing strength 
for any tab (especially lightweight manila) and classi- 
fying subjects by colors. For the retailer’s advantage 
each of the eight colors is identified by a facsimile disc 
on the box end label and they are easy to spot from the 
shelf. Each carton of 12 boxes has an imprinted manila 
file folder showing the label in use and giving a check- 
list of sales features. They are available now in cartons 
of assorted colors, bulk boxes of 500 or solid color 
cartons. 
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DUO-RITER COMBINATION 


ee  ———— 


The Holt Pen Company, 
Crompton, West Warwick, R. I. 


A two-in-one writing instrument, combination Ink- 
Riter and mechanical pencil to retail at $1.00, has been 
announced by George C. Holt. This is an addition to 
the Neetline series of fountain pens, ball points and 
pencils. The Duo-Riters are offered one dozen on an 
attractive display card and have black, red, blue or 
maroon barrels and long-wearing Richelieu metal 
caps, precision pencil mechanism and “pengineered 
ball point.” 


STENO DICTATING MACHINE 





Crescent Industries, Inc., 
4140 W. Belmont Ave., Chicago 41, Ill 


A new wire-recorder dictation-transcription machine 
claimed by its makers to keep wire always at an even 
tension through solenoid control (thus eliminating 
breakage) has been announced. Other features of the 
new device include instant change of wire, a single 
unit for both dictation and transcription, remote con- 
trol for transcription, built-in intercom, push button 
operation, unusual fidelity of reproduction and easy 
erasure. The unit measures but 75g x 1034 x 14% inches, 
and is finished in attractive hammerloid pearl gray 
with contrasting ebony trim. Retail price is $199.50, 
complete with all accessories. 

Exclusive sales agents for the Steno machine is 
Recordit Corporation, 1775 Broadway, New York 19,N. Y 


TYPE-N-GUIDE 


Potter Type-N-Guide, Inc., 
522 Fifth Ave., New York 18, N. Y 

This typing guide is designed to teach the beginner 
touch typing by the quickest method, the device confin- 
ing fingers to their respective key groups. The plastic 
dividers fit into slots on a metal bar which is designed 
to attach on various makes of typewriters. As typing 
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That applause you hear is for the 


Royal Companion! 


Yes, dealers everywhere . . . and customers, 
too . . . have been applauding the new Royal 
Companion—more portable for the money than 
any other in its price class! 


And here’s how dealers are using it 
to make more money! 


They're attracting new customers with it. And 
they’re a cinch to sell up to Arrow or Quiet De Luxe. 


They're increasing total sales volume! New, 
low-priced Royal Companion opens up a vast new 
market for portables. It’s a high-quality product. 
A full-sized, standard portable. 


They're building traffic! With that attractive 
$69.50 price, Royal Companion offers a real adver- 
tising “hook.” Try this line of promotion yourself. 


Order your 
ROYAL COMPANIONS 


now! 








See your Royal Portable District Represen- 
tative, or order direct from Royal in New York. 











ROYAL TYPEWRITER CO., INC. 


World's Largest Manufacturer of Typewriters 
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progresses the strips can be eliminated from the key- 
board. Sold complete with instruction book it retails 
for $3.95. 


COPY-RITE L-50M LIQUID DUPLICATOR 





Wolber Duplicator & Supply Company, 
1201 Cortland St., Chicago 11, Ill. 


The new model Copy-rite L-50M liquid duplicator is 
declared to provide a rapid, trouble-free, simple means 
of producing clear, sharp copies at low cost. No sten- 
cils, gelatin, ink, type or ribbons are needed. The mas- 
ter lock on the drum is said to allow easy insertion of 
master sheet on drum, and holds master sheet securely. 
Visible fluid supply and automatic paper feed are other 
features of the new duplicator, which incorporates a 
handy reset counter to count copies produced. It can 
be furnished, however, without a counter, if desired. 
All paper stock from post card size to 9 x 14 inches is 
handled. Styling is two-tone gray enamel with wrinkle 
finish. , 


COLOR HARMONIZED CREPE PAPERS 





Reyburn Manufacturing Company, Inc., 
16th St. & Indiana Ave., Philadelphia 32, Pa 


A new line of scientifically harmonized colors is now 
being produced for users of crepe paper, providing 
decorators and craft workers unlimited scope for the 
employment of such materials in their arts. The new 
colors are declared to be true toned and perfectly bal- 
anced in their relationship to each other. Another 
Reyburn innovation is the new pocket work chart for 
color harmonized crepe papers. In convenient pocket 
size, the chart is replete with explanatory notes for its 
use and contains movable color scales of actual crepe 
paper samples. The scales enable the user to select 
and compare with ease. 


56 


BUCKET CHAIR 





Royal Metal Manufacturing Company, 
175 N. Michigan Ave., Chicago 1, Ill. 


A new luxury of design and finish is claimed for this 
bucket chair recently introduced in the hotel, restau- 
rant, office, hospital and professional fields. The square 
tubing finished in a fine satin chrome is designed to 
harmonize with modern interiors. Of standard height, 
the chair is designed to have a quiet elegance without 
sacrificing durability. It is available in leather, leath- 
erette or nylon upholstery in a wide range of colors. 
An added feature is the universal joint floor guide for 
a steady, solid base, saving wear or tear on floor cov- 
erings. 


LEXIKON ELECTRIC TYPEWRITER 





C. Olivetti & Company, 
Turin, Italy 


The Olivetti Lexikon 80 electric typewriter incor- 
porates all features of its companion standard machine 
including the margin release and indenting key and 
complete automatic tabulator. The platen contains a 
special sound-absorbing material and a soundproof 
coating is applied to the cover. The carriage is mount- 
ed on ball bearings and all controls are electrical, in- 
cluding spacing bar and back spacer. 

The carriage return level of the standard machine 
is replaced in this electric typewriter by two electri- 
cally controlled keys, one on each side of the keyboard. 
These also automatically provide line spacing. At the 
end of the typing line the keyboard is locked instantly 
and remains locked during the whole interval of car- 
riage back travel, being freed only when the machine 
is in the proper writing position. At the end of the 
typing line any key found depressed is automatically 
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\ The MARVEL Mail Opener gets the mail opened in a fraction of 
; P's, the time required for hand slitting. It saves time when it counts 
most—gets the mail moving and in work quickly, saving minutes 
PP . that multiply and soon pay for the opener. 
™~ 
The MARVEL opens varied sizes of envelopes without the need 
Opens mail ‘speedily, neatly of s« ting to size. It shears off a threadlike edge from envelopes 
and with safety to contents. up to 12-inches long and of any reasonable bulk. Opens envelopes 
as fast as they are fed by slight pressure of the handle which 
Opens varied sizes of enve- " age bream: 
lopes without theineed of sort- automatically recoils to upright position. 
ing. rs an : : : . 
. es lhe case which houses the mechanism is of modern streamline 
Shears off a threadlike edge design made of one-piece die cast aluminum—light in weight, 
Hons envelopes upto 12 inches balanced for strength and rigidity. Working parts are precision 
ong. ‘ F . , 
" ° made of hardened, plated steel for long life. Non-skid rubber feet 
d Streamline design case of dié protect desk surface. Finish is lustrous gray baked enamel. 
, cast aluminum, lustrous gray | 
baked enamel finish. Working Ask for Circular D1266 
- parts of hardened, plated steel. 
| 
WILSON JONES Co. 
GENERAL SALES OFFICES 
é NEW YORK CAMBRIDGE, MASS. CHICAGO KANSAS CITY, MO. SAN FRANCISCO 
é 122 East 23rd Street 26 Biackstape Street 3300 Franklin Bivd. 816 Locust Street 234 First Street 
y Main Plants at CHICAGO and ELIZABETH, N. Jd. 
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driven by the motor to its proper place. A clutch acts 
as a safety valve to the energy of the typewriter. A 
numbered dial controls the speed of the type bars, 
depending on the number of carbon copies required 
Finish is pale French gray 


ROCKET SOFA NO. R-33 





Stanley Manufacturing Company, 
2310 N. Main St., Fort Worth 6, Tea 


is now available as an 
Other companion 


The new Rocket sofa No. 33 
addition to the Stanley Rocket line 
pieces offered to match include a club chair, a two- 
piece settee and a three-piece sectional sofa. The up- 
holstery is Boltaflex throughout and the customer has 
a choice of many solid colors, pastels and a variety of 
combinations of the new multi-color prints and 
smooth-finish Boltaflex. Prices and color samples are 
available on request. 


PLASTIC TAB BY BARKLEY 





C. L. Barkley & Company, 
1220 W. Van Buren St., Chicago, Ill 





Mounted on a small sheet of pressboard, the newest 
Barkley plastic tab is designed for use on filing cab- 
inet drawers. The pressboard card slides behind the 
drawer label easily and is held securely in position 
The clear plastic tab, angled for greater visibility, 
magnifies the copy on the insert, permitting easy read- 
ing of the copy on any drawer without stooping. The 
new item is described as a “door opener” because of 
its intrinsic merit and economical price 
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LAWSON SMOKURN 





F. H. Lawson Company, 
Cincinnati 4, Ohio 


The new Smokurn is designed to keep unavoidable 
smokers’ waste out of sight, to free the air from smoke 
of smoldering stubs and to prevent costly burns to 
carpets and floors. Odor is retained in the urns and 
stubs are immediately extinguished when water or a 
deodorant is kept in hot-dipped galvanized reservoir. 

The top, grill and trim are of polished stainless steel 
and the steel body is enameled in black, red or ter- 
razzo gray. Height is 19 inches, top has 1l-inch diam- 
eter and the receptacles weigh 18 pounds each. The 
top and inner receptacle are available for all 6000 
Series Lawson Sandurns now in use. 


NEWSTAND READING RACK 





Lynch-Jamentz Company, 
105 N. Virgil Ave., Los Angeles 4, Calif. 


The Newstand is designed to hold newspapers, books, 
magazines and manuscripts at the proper line of vision. 
It is declared to be suitable for easy reading at the 
breakfast table or while the user is cooking, studying, 
copying or doing research. Display of pictures is an- 
other use. Made of bright, chromed steel, sturdy and 
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H. L. Bockfinger, vice-president of Acme Tag Com- 
pany, Minneapolis, Minn., called at the offices of this 
journal April 13. “Hank,” as he is known now, “Bock,” 
as we knew him 40-odd years ago, always has been a 
salesman. In his early years in that capacity he was 
connected with Rockwell-Barnes Company and Inter- 
national Carbon Paper Company. He has made an 
excellent record during his activities in his present 
line of business. He was a personal friend of George 
Patterson, founder of OrricE APPLIANCES, and of Evan 
Johnson, who for a third of a century was this jour- 
nal’s editor. 


Niels C. Holwech of Holbaek Eriksen, A/s, Oslo, Nor- 
way, Was a guest on Monday, May 1. A visitor in the 
United States since June 1, 1949, Mr. Holwech has been 
studying paper manufacturing, warehousing and 
wholesaling. He has worked in paper mills and with 
wholesale distributors. For the past two months, since 
completing a course in direct mail advertising, he has 
been traveling in the northern sections of the country 
and on the West Coast calling on wholesale and retail 
stationers for the purpose of getting ideas to take 
back to Norway. On June 1, exactly one year after his 
arrival, he expected to start his ocean journey back 
home. 


Mr. and Mrs. Jean T. Roi of the Modern Press & 
Office Supply Co., Palo Alto, Calif., called on us for a 
pleasant visit on May 1. Mr. Roi is a veteran in the 
office supply business having received his early train- 
ing with various Los Angeles stationers and then for 
many years traveled the West Coast region as a man- 
ufacturers’ representative. Mr. and Mrs. Roi were on 
the last leg of a six week trip through the South and 
Middle West. Mixing business with pleasure, they 
have called on a number of their suppliers. After a 
brief stay in Chicago, Mrs. Roi’s former home, they 
planned to return to their business in Palo Alto. 


B. T. Johnson and F. L. Coggin of the Sun Rubber 
Company, Barberton, Ohio, dropped in at our offices 
on May 4. Mr. Johnson hails from the firm’s head- 
quarters at Barberton but spends a good share of his 
time visiting representatives and dealers. Mr. Coggin, 
one of the best-known figures among midwestern rep- 
resentatives of manufacturers, has been connected 
with the office supply business for over half a century. 
Representing Sun Rubber Company in the Chicago 
area, he makes his home in Oak Park, Ill. As one of 
the original readers of Orrice APPLIANCES We are always 
happy to visit with him. 


Gordon Miller, Southern California Adding Machine 
Company, Los Angeles, Calif., president of the National 
Office Machine Dealers Association, registered by tele- 
phone on Friday, May 5. On a trip in the interest of 
NOMDA, particularly the annual convention scheduled 
for Chicago late in June, Mr. Miller was on his way 
back from the East, where he found a lively interest 
in the coming annual assembly. While in Chicago he 
met with the chairmen of the various convention com- 
mittees for the purpose of clearing on all convention 
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plans. He is enthusiastic about the prospects for the 
annual meeting and products display. 


Homer Smith of the headquarters office of the Na- 
tional Stationers Association pulled our latchstring on 
Friday, May 5. On tour in the Middle West in the 
interest of NSA’s product information study of posture 
chairs, Mr. Smith was also gathering data on office 
furniture in general for use in a later study. The skill 
with which Mr. Smith has prepared and produced the 
several product studies already published augurs well 
for the quality and value of the current and future 
pamphlets in the series. 

—-< 


BOSTITCH ANNOUNCES NEW DISTRIBUTOR 

Bostitch, manufacturer of staples and stapling ma- 
chines, has announced that N. D. Melugin has been 
appointed distributor for the territory embodying the 
state of Arizona. For many years Mr. Melugin has sold 
the Bostitch line in this territory through the com- 
pany’s western distributor. 

Since most of this territory is sparsely settled, to say 
the least, Mr. Melugin has equipped himself in true 
pioneer fashion in order to give his Bostitch dealers 
good service. When he takes those long extended sell- 
ing trips to the far distant points of the Grand Can- 
yon State, he is fully equipped with a spacious house 
trailer and a half-ton truck which is really nothing 
short of a rolling Bostitch stockroom. And to make 
the trailer a home away from home, Mrs. Melugin 
goes along to cook and keep house. 

sevectnaenahneailiitais é 
M. A. MOERS FIRM TO LARGER QUARTERS 

Because of its expanded business, M. A. Moers and 
Associates, Cincinnati, Ohio, have moved to larger 
quarters in the Glenn Building at 429 Race St. The 
firm is now dealing in office fixtures and furniture in 
addition to its lines of office supplies. Donald Silver- 
blatt recently became a member of the firm.—ECH 
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H. BYRON GAAR—This industry has a Kentucky 
Colonel in the person of H. Byron Gaar of Louis- 
ville Typewriter Company, Louisville, Ky. He was 
commissioned in the Honorable Order Of Ken- 
tucky Colonels in 1948 by Governor Earl Clements. 
Mr. Gaar is a transplanted Louisianan, however, 
being born in Winnfield, La., March 8, 1899. He 
eventually landed in Kansas, entering the type- 
writer business in Wichita in 1919 with his late 
brother, William E. Gaar, who was then district 
manager for the Woodstock Typewriter Company. 
In June of 1921 he became district manager for 
Woodstock in Kentucky and southern Indiana. 
With his brothers, Keith W. and James H., he 
founded Gaar Brothers Typewriter Company in 
Des Moines, Iowa, in 1924. Two years later he sold 
his interest in this firm to Keith W. Gaar, who con- 
tinued the business until the beginning of the last 
war, at which time he retired. In 1926, H. Byron 
Gaar returned to Louisville, Ky., to make it his 
permanent home and he then acquired the Louis- 
ville Typewriter Company while continuing for 
some time as district manager for Woodstock. He 
has been in close attendance to NOMDA, serving 
as regional vice-president one term and as director. 
Hobbies are fishing, hunting and golf. 
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- There were a number of dealers in business last 
year that no longer offer any competition, for the 


simple reason that they're no longer in business. 
P y g 


a= 
mn 
~ Does this mean that the office equipment business 
re . ee . ”* , . 
ne is “going to the dogs”? We don't think so— 
ill and here's why: 
1e 
ll American business, today, more than ever 
re 
before, demands business tools to cut the ever- 
increasing cost of business overhead. You'll sell 
: equipment at a profitable margin—if, you 
n offer what modern business requires. 
1e 
id Here's how one of our own dealers summed it 
l- 
up recently: 
iy 
1e ] 
7 You've got to sell equipment that won't bounce 
l- = ; : , 
= back on you after it’s been in service a while. 
3€ It has to look like quality and give the customer 
1g 
° quality service. 
n 
2 The “What can You do for Me” days are over 
q and the “What can I do for You” days are here. | 
or know, from experience, that Diebold equipment will 
= improve efficiency and pay its way in direct savings. 


3 You've got to build a reputation for “having 
everything”. Get the complete Diebold line and 
establish yourself as headquarters for every office 


equipment requirement. 





uf Product reputation . . . prestige. Diebold 
products have been on the market for ninety years. 
y Many prospects are already favorably inclined to 
- 
2 the product name before you start selling. The 
\- Diebold line lends prestige to your entire operation. 
. 
Start right now to plan to really be in the office 
. equipment business. Diebold is ready to help you. 
e Tear off the bottom of this page and send it in to 
: us for more information. 
. 
i 
e ese Leese ee eS eS Se eS SE SE SE SE SE SE SE SE SE SE EE EE eee eee ee ee ee ee ee ee ee oe oe oe oe ee ee oe oe 
; FIRST COME — There are a limited number of Diebold franchise oppor- 


tunities available. Write today if you're interested in 


, FIRST SERVED / doing a more profitable business in your territory. . 
: I'd like to hear the Diebold dealer story—with no strings attached ! Diebold 


fh NAME ADDRESS f incorporated 
, Dept. B + Canton 2, Ohio 
4 COMPANY 
i REMARKS 
career ee er er SE SE aE ee ee eee Eee ee ee ee ee oe ee a oe ee oe ee ee ae oe oe a ee oe ee ee ee oe oe ee oe oe oe 
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N. Y. BUSINESS SHOW DIRECTOR CHOSEN 
0.E.A. EXECUTIVE SECRETARY 

Rudolph Lang, managing director of the National 
Business Show, has recently been elected executive 
secretary of the Office Executives Association of New 
York and took over his added duties June 1. He was 
appointed last fall by the O.E.A. National Business 
Show committee to head the exposition to be held in 
the Grand Central Palace in New York City the week 
of October 23 under the auspices of the O.E.A. 

Personality and background qualify Mr. Lang for the 
National Business Show post. Not long ago, an old 
friend whom Rudy hadn’t seen for many years turned 
up at Rudy’s table at a business luncheon. He was 
somewhat surprised to find Rudy in his present 
position. 

“I knew you had an engineering education and had 
been an executive administrator for many years, but,” 
the friend continued, “I had no idea you were inter- 
ested in this sort of thing.” meaning, of course 
the business show. “Well,” said Rudy, “It’s all a ques- 
tion of handling partners. One of my first jobs was 
that of office manager for a banking firm that had 36 
partners. That started me. Time has marched on and 
now in the National Business Show I will be dealing 
with 600 partners. It’s all people. I like people.” 

Mr. Lang feels that each and every exhibitor in the 
National Business Show is a partner, which is one rea- 
son why the sales campaign that he conducted for the 
October exposition has been successful. 

Fifteen years in executive office management has 
fitted him for all types of office problems. About this 
work, Mr. Lang has to say, “In executive office man- 
agement, attention to the most minute detail is impor- 
tant and at the same time, it is equally important not 
to become so bogged down in detail and lose sight of 
the larger managerial picture.” 

During World War II, Mr. Lang was national director 
of purchases in charge of the New York Procurement 

















RUDOLPH LANG 


Office and administrator of general services for the 
North Atlantic area of the American National Red Cross 
His background qualified him to recommend changes in 
the coming National Business Show. His knowledge of 
engineering enabled him to arrange a comprehensive 
and at the same time attractive floor plan for the 
exposition. His experience with the management pro- 
cedure has qualified him to handle the detail necessary 


for the success of the undertaking. 
¢ —- 3 


COPY PAPERS DETROIT BRANCH RELOCATES 

The new business home of Copy Papers Sales & 
Service Agency, formerly at 5431 Grand River Ave., 
Detroit 8, Mich., has been moved to 2062 National Bank 
Building, Detroit 26, Mich., according to C. M. Chat- 
terton, manager. 

The former location of Copy Papers in Detroit will 
be torn down to make way for a new superhighway, 
but will be retained temporarily as a warehouse until 
the new headquarters is ready. Manager Chatterton 
has been 20 years in the duplicating field, the last six 
with Copy Papers. 
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ROYAL BUILDS TWO-MILLIONTH PORTABLE 

The portable typewriter’s influence on the American 
home and its contribution to this country’s educational 
program were celebrated at the Royal typewriter fac- 
tory in Hartford, Conn., as the company’s two-mil- 
lionth portable rolled off the assembly line. 

Top officials of the typewriter company were on 
hand at the plant for the presentation of the two- 
millionth machine, a golden portable inscribed to 
John W. Glasgow of Los Angeles, Calif. Glasgow is 





LE a 


WINS TWO-MILLIONTH ROYAL PORTABLE.—John Glasgow. 
Royal portable representative at Los Angeles (second from 
left), is presented the two-millionth Royal portable, a special 


gold machine. Glasgow won the award for his champion 
salesmanship. Vice-president Henry Hart is at extreme left, 
Vice-president D. B. Starrett at extreme right. 


the sales representative who recently turned in the 
best job of supplying, through retailers, the public 
demand for Royal portables. 

David B. Starrett, vice-president in charge of sales, 
and Henry J. Hart, vice-president in charge of produc- 
tion, praised the teamwork of the nationwide selling 
organization and the Hartford production force which 
enabled Royal to make and sell two million portables 
in less than 24 years. 


Portable “Revolutionized Industry” 


“Prior to 1927 when our first model was introduced,” 
stated Royal Portable Sales Manager W. H. Beckwith, 
“the demand for portables was slight. Thereafter the 
portable revolutionized the typewriter industry.” 

“Because of its convenience, the portable typewriter 
became an important appliance in hundreds of thou- 
sands of homes. Families discovered multiple uses for 
it. Professional people found it fitted their needs. 

“For students, the portable typewriter became a 
major educational aid. High school and college stu- 
dents improved their school work as a result of typing 
themes and term papers. Commercial students began 
to type at home for practice. 


Is Help to Students 


“Scientific research established the fact that stu- 
dents who do their work on the typewriter get higher 
grades. Consequently, today, even in kindergartens and 
grade schools, batteries of portables are used to help 
youngsters learn to spell and read 

“Big reason for the portable’s soaring popularity is 
the technical progress which has made possible com- 
plete typewriter performance in a portable typewriter 
Royal’s arrival at the important two-millionth mile- 
post has been speeded by the development of a product 
which has been termed ‘the standard typewriter in 
portable size’.”’ 

°° —~<te © 
CARLOS A. BLOHM VISITS SUPPLIERS 

Carlos A. Blohm, an office equipment dealer in Cara- 
cas, Venezuela, was in the United States recently on an 
annual buying trip. Accompanied by his wife and 
daughter, he spent time with Wells Chair Corporation, 
Chicago, L. C. Smith & Corona Typewriters, Inc., Victor 
Adding Machine Company, Motorola, and others 
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In Other Lands 





Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

Offices of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff 

at the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park 

Ave., New York, will be happy to be of any possible service. While the facilities at New York are not so many 
as at Chicago, there will be found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 





Manchester, May 1, 1950. 

In last month’s issue we referred to the National 
Association of Distributors of Office Equipment and 
promised further details for this month. 

The inauguration of N. A. D. O. E. on February 9, 
1949, was an event in the history of the trade and a 
large attendance representing distributors from all 
parts of the country indicated the interest shown in 
this proposed formation. 

At that meeting, W. E. Sculthorpe, Sculthorpe, Ltd., 
Glasgow, C. 1.) was elected the first president, with 
H. R. Byford (Edgleys, Ltd., London) as vice-president 
and G. H. Stibbs (Geo. W. Summers and Company, 
Rochester,) honorary secretary. The honorary treas- 
urer was F. G. Banks (A. J. Bird, Ltd., London). 

The first annual meeting took place in March last 
and the officers listed above were re-elected for a 
further 12 months—proof of the confidence which they 
carry from the association’s rank and file. 

The Council for 1950-51 comprises the following:— 
J. Alexander (Barlows of Birmingham, Ltd., Birming- 
ham); F. Bold (F. Bold, Ltd., Sheffield); B. F. Burrell 
(S. R. Batson, Ltd., Ipswich); W. E. Catling (Western 
Enterprises, Ltd., Exeter); S. Chapman (J. H. Todd and 
Sons, Grimsby); J. Curry, (Crone and Curry Business 
Equipment, Ltd., Belfast); F. E. Dowdeswell (Dowdes- 
well’s (Stationers) Ltd., Guildford); K. R. Geering 
(Geerings of Ashford, Ltd., Ashford); D. C. Gourlay 
(D. C. Gourlay, Glasgow); H. C. Gunn (Blue Seal 
Products, Ltd., London); R. E. Harding (R. E. Harding, 
Folkestone); G. D. Noble (Office Equipment, Ltd., Man- 
chester); F. T. Keelagher (F. T. Keelagher, Ltd., 
Manchester) and G. D. Pooley (G. D. Pooley, Ltd., 
London). 

It was reported that since the previous general meet- 
ing in November, 1949, four sub-committees had been 
formed to undertake special work. The rules sub- 
committee was nearing the end of its initial task. The 
membership sub-committee had achieved very satis- 
factory results and membership was on the increase. 

Satisfactory discussions had taken place between 
the committee formed to meet the wood office furni- 
ture committee of O. A. T. A. 


Objects of the Association 


The objects of the association may be summarized 


as follows:— 
“To protect the interests of the business of distribu- 
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ting office equipment; foster friendliness between all 
branches of the trade; support or oppose legislation 
affecting the trade; confer with, and if deemed bene- 
ficial, subscribe to kindred associations; eliminate un- 
fair trading and misleading advertising; promulgate 
and enforce standards of trading; quality and work- 
manship; assist in the conduct of exhibitions; negoti- 
ate conditions of employment and make such rules as 
may be deemed necessary to achieve the foregoing 
and/or improve the industry.” 

To further its objects the association intends to 
study manufacturers’ terms to retailers, particularly 
as regards trade discount and agency agreements. The 
necessity for a satisfactory profit margin and an 
agreed minimum is fully realized and to this end the 
association will press strenuously for an understanding 
between all concerned. Equally important are ques- 
tions of price maintenance and user discounts. 

Mr. W. E. Sculthorpe, in a talk with us said:—‘“As 
president of the new association I would welcome in- 
terchange of ideas with American organisations of a 
similar nature.” 

It is of interest to note that at the executive council 
meeting held on April 20, Lt. Col. H. Stuart Townend, 
O. B. E. M. A., was appointed general secretary to the 
association, the appointment becoming effective May 
1, 1950. 

In due course the headquarters of the association 
will be transferred to Col. Townen’s address at 145, 
Palace Chambers, Westminster, London. 


A. B. B. E. M. a War-Born Association 


We now come to another association in which Amer- 
ican readers may be interested—Association of British 
Business Equipment Manufacturers. 

By the term “business equipment” the association 
means primarily all types of metal equipment used in 
modern offices and factories for the promotion of ad- 
ministrative and industrial efficiency. 

It was, perhaps, inevitable that British manufac- 
turers in this important and growing industry should, 
through the necessity of wartime conditions, find 
themselves in need of some central organisation or 
association through which negotiations with govern- 
ment departments could be conducted. 

The need has been met and satisfied by 
A. B. B. E. M., which was incorporated in 1944. 

The idea of an association was first conceived way 


the 
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natural air conditioning that means years of cool comfort. efficiency. 





OFFICE PEOPLE do better work when they’re comfortable in hot 
weather. And here’s the perfect answer—Gunlocke’s NEW 
VENTILAIR seat—made of foam rubber. Not a loose cushion, it 


P is permanently fixed to the chair by a handsome leather welting. 
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back in 1936 but there was an obvious reluctance of 
individual firms to join together-in what was then an 
exceedingly competitive industry. 

However, despite all objections, meetings continued 
to be held so that by 1939 an association had been 
established but the outbreak of war precluded any idea 
of incorporation. 

Not the least important aspect of the association's 
work has been the work done in connection with the 
setting up of standards for the several designs of 
equipment in common use today and in this field the 
association has, at the request of the British Standards 
Institution, given valuable assistance by serving on 
committees with representatives of the various gov- 
ernment departments and users 

The title of the association was chosen deliberately 
so that all branches of the industry could be embraced 
and today sections represent the following divisions:— 
Office and Works Metal Equipment; Safes; Strong- 
rooms and Fire-Resisting Equipment; Office Machines 
and Appliances; Office and Industrial Seating. 

Meetings are held regularly by the various sections 
to discuss current problems 

The over-all direction is controlled by a council of 
nine elected by ballot from among the members and 
each council member serves for three years, thus en- 
suring regular changes and opportunity for any mem- 
ber to assist in the management. 

Growth in membership has been exceedingly en- 
couraging. 


Chest Built for Queen Mary Carpet Display 


Point of particular topical interest is that one of the 
members of A. B. B. E. M. was honored by the com- 
mittee of the “H. M. Queen Mary Contribution to the 
Dollar Drive” in being asked to advise on the prepara- 
tion of a suitable container for the carpet which is now 
on exhibition in American cities and will be going to 
Canada. As a result, the member in question has pre- 
sented to the committee a specially-designed chest in 
which the carpet travels 

The chest is of English brown oak, lined with stain- 
less steel, measures 4 x 3% feet and stands 14 inches 
high on special bronze feet. It is fitted with hand- 
made locks incorporating special safety devices and 
Queen Mary’s own cipher and crown in ivory are inlaid 
in the centre of the lid. The interior of the chest has 
been cushioned by quilted beige velvet and this work 
has been carried out by a Welsh woman who learned 
her craft in Carmarthenshire more than 50 years ago. 
The case is further lined with white sharkskin and is 
a suitable container for a truly magnificent exhibit. 

Council members of the A. B. B. E. M. are as fol- 


lows:— 

M. G. Wright (Art Metal Construction Co.); H. G 
Butler (Constructors, Ltd.): T. J. Rogers (Evertaut. 
Ltd.); Frank R. Ford (Frank R. Ford, Ltd.): C. J. 


Mortimer (Leabank Chairs, Ltd.); L. M. Nation-Tellery 
(London Computator, Ltd.); B. B. Dyer (Milners Safe 
Co., Ltd.); A. W. Toy (Roneo, Ltd.): R. H. Dickson 
(Vickers-Armstrong, Ltd.) 

The Secretaries are Peat, Marwick, Mitchell and Co., 
of 94/98, Petty France, London, S. W. 1 


New Office Equipment Displayed 


I have received photographs of some of Imperial 
Typewriter Company’s latest models. The desk Model 
60 is one which is becoming increasingly popular with 
business executives because of its easy manipulation by 
typists; for travellers and others who wish to type on 
trains as well as at home, the new Imperial portables 
are proving extremely popular and the enclosed rib- 
bon-spools are very becoming as well as, of course, 
useful in helping keep out dust 

Messrs. Waterman Pen Co., Ltd., “The Pen Corner,” 
41, Kingsway, London, W. C. 2, are now producing 
their famous desk stands again and the photograph 
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WATERMAN PEN CoO., LTD., DESK PEN SETS 





NORWEGIAN HAND-MADE DESK AND CHAIR 
EXHIBITED IN MANCHESTER, ENGLAND 


shows three of these stands which are of onyx in 
white, varied white and green. 

During April and early May an exhibition of Nor- 
wegian arts and crafts was held in Manchester and a 
hand-made desk and chair were featured. They were 
built of solid mahogany by Bruksbo, A/s. 

Enquiries regarding orders giving particulars of style 
required should be addressed to the Commercial Coun- 

(Turn to page 159, please) 
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| Meetings, Dinners, Conventions 


W.O.F.I. NAMES NEW SLATE OF OFFICERS 
Recently elected president of the Wood Office Furni- 
ture Institute was A. F. “Gus” Krieg, Jasper Seating 
Company. Serving with him are Sterling Lord, Leo- 


A. F. KRIEG 


pold Company, vice-president; C. E. Hayworth, Alma 
Desk Company, treasurer, and John Reinecke, secre- 
tary. The new executive committee will be comprised 
of the elected officers and the following members: 
A. A. Barth, Jasper Chair Company; M. H. Raggio, 
Clemco Desk Manufacturing Company, and H. W. 
Stringe, Commercial Furniture Company. 

oo te + 

LOUISIANA PRINTERS, STATIONERS MEET 

The annual meeting of the Printers and Stationers 
Association of Louisiana was held at Monroe on April 
1 and 2. Besides holding a top-drawer meeting in real 
convention style, the printers and stationers elected 
the following officers and board of directors: 

President—Virgil Jones, Alexandria Office Equipment 
Company, Alexandria. 

First vice-president 
Inc., New Orleans. 

Second vice-president 
lin Press, Baton Rouge. 

Secretary-treasurer—W. E. Eldridge, 
Crescent Bldg., New Orleans 12. 

Board of Directors—W. H. Blake, Blake & Bowles 
Office Supply Company, Baton Rouge; Bob Burns, Bob 
Burns Printing Company, Inc., Monroe; Marlin Drake, 
The Drake Company, Shreveport: Sam Futrell, Twin 
City Printing Company, Monroe; Edgar C. Jordan, Sr., 
Standard Printing Company, Inc., Alexandria; H. A. 
Kuhlmann, Kuhlmann Office Supply Company, Baton 
Rouge; Henri Petetin, Henri Petetin, Inc., New Orleans; 
George W. Rollosson, George W. Rollosson & Son, 
Crowley; L. W. Tabb, Lake Charles Office Supply Com- 
pany, branch of Monroe Office Equipment Company. 

Speakers included Howard Dear, NSA governor of 
Ninth Regional District, Jackson, Miss., and George 
Rollosson, Crowley, La., on “Ethics in Selling.” 

Alexandria was selected as the 1951 meeting place 
Registration totaled 150, of which 45 were ladies, testi- 
fying as to the growth of the organization, which first 
met in April of 1947 with an attendance of some 15 
Louisiana printers and stationers 

Says Secretary-Treasurer Eldridge, “We are striving 
to create a fraternal spirit between members of the 
industry; work for the betterment of trade conditions; 
work to mitigate evils that in many instances are 
sanctioned by usage, and stand together for mutual 
protection; also to study conditions of the industry 
and suggest ways and means for co-ordination of 
mutual interests.” 


James E. Renton, A. Blanco, 


Mrs. E. J. Land, The Frank- 


1000 Queen & 
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NEW YORK OMDA HOLDS SESSION 

More than 50 members and guests of the Office Ma- 
chine Dealers Association of New York, Inc., attended 
their 208th regular monthly meeting held on Tuesday 
evening, April 11, in the Continental Room at the 
Brass Rail Restaurant, New York, N. Y., with President 
I. Rubin, Eagle Office Equipment Company, New York, 
N. Y., presiding. 

At the close of dinner, President Rubin opened the 
meeting by introducing two guests—David Plaw of 
Kingston, Ontario, Canada, and Lemuel Hayes, Hermes 
Typewriter Division of Paillard Products, Inc. He then 
called upon William B. Kerzner, Pearl Typewriter Cor- 
poration, New York, N. Y., who reported that arrange- 
ments were completed to hold the association’s thir- 
teenth annual dinner dance and revue on Saturday 
evening, April 29, at the Hotel Statler, New York, N. Y. 

M. L. Pollack, Atlas Typewriter Company, New York, 
N. Y., read a report of the meeting of the stolen ma- 
chines committee, which was held on March 20. Their 
findings and recommendations will be submitted to 
the board of directors at a join meeting for discussion 
and approval. 

Mr. Rubin then announced that the association was 
ready to launch the group insurance plan and called 
upon John Monroe, insurance agent, who gave the 
details of the plan. Mr. Rubin urged all members who 
are interested to send in their applications if they 
have not done so. 


Discuss Calculating Machines 


The topic of the evening was calculating machines 
with Israel Meizner, Mercury Business Machine Com- 
pany, Inc., New York, N. Y., opening the discussion 
After informing his listeners of some of the problems 
that dealers selling calculating machines have to con- 
tend with, he declared calculators cannot just be sold 
over the counter like other commodities. The dealer 
must analyze his customer’s needs and recommend 
the most suitable machine. He made an appeal to 
dealers to sell only reliable machines, pointing out 
that in so doing they will be rendering a service which 
will result in gaining and holding their customers’ 
confidence. In closing he stressed the serious need for 
education in both demonstration and selling and rec- 
ommended that dealers and their personnel attend 
college courses dealing with those subjects. 

Irving R. Ritchie, Typewriter Distributors, Inc., de- 
clared that intelligent advice should be given to con- 
sumers in selecting the proper machine to meet their 
needs. He, too, stressed the importance of an educa- 
tional program for dealers. 

A period of open discussion followed, after which the 
guest speaker was introduced. 


Hear Alfred G. Decker 


Alfred G. Decker, Plus Computing Machines, Inc., in 
opening his talk, gave his audience a brief outline of 
the background of his company. The Bell Punch Com- 
pany, London, England, of which Plus Computing 
Machines, Inc., is the American distributing company, 
is a 72-year-old concern which manufactures some 61 
different types of machines for use in many fields. He 


went on to tell of the careful engineering skill and 
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-GUIDE YOUR BUYERS TO SALES! 


WHAT? THE NATIONAL BUSINESS SHOW, 


operated by a non-profit association 
interested in promoting efficient 
management through the office. 


WHEN? October 23 through October 28 


THE NATIONAL BUSINESS SHOW F 
sales results over the years since 1904 
have established October as 

the prime buying time of the year. 


WHERE? Grand Central Palace —New York City 


THE NATIONAL BUSINESS SHOW 
demands the best exposition facilities 
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The Business Capital of the World. 
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PENNSYLVANIA 6-6760 


The Office Executives Association of New York, Inc. 





OFFICE APPLIANCES, June, 1950 73 








attention to detail used in building each machine. 

Drawing attention to their lightness in weight due 
to a cast aluminum case and simplified construction, 
he demonstrated the advantages in operation of a 
variety of models on display, pointing out that very 
little repair service is needed on the Plus Machines 
because of the simplification of construction. In con- 
clusion he announced that Plus is prepared to educate 
and work with dealer distributors, teaching them the 
technique of demonstrating and selling including close 
co-operation with their service departments. At the 
conclusion of his talk, Mr. Decker and his associates 
spent some time giving demonstrations to those dealers 
who desired more detailed information. 

Oe - 

ANNOUNCE THIRD REGIONAL NSA PROGRAM 

Sam Rosendorf, Jr., Southern Stamp & Stationery 
Company, Richmond, Va., has lined up an impressive 
program for the meeting of the Third Regional Dis- 
trict, NSA, at Chalfonte-Haddon Hall, Atlantic City, 
N. J., June 19 and 20. Heading the list of outstand- 
ing speakers is Former Governor Hoffman of New 
Jersey. Moe Turman, National Office Equipment Cor- 
poration, New York, N. Y., past president of the Na- 
tional Office Furniture Association, will be on the 
first-day session program with NSA President Earl 
Kochheiser, The Charles Ritter Company, Mansfield, 
Ohio. 

Other outstanding speakers will include Bart Mc- 
Closkey, L. E. Waterman Company, who will speak 
for the Penn-Mar-Va Travelers, and Hugh Warner, 
staff member of the national office of National Office 
Management Association. Added to this list are mem- 
bers of the NSA Troupe who have been “ringing the 
bell” at the regional meetings since March. 

Owing to illness in the family of Henry Trout, Pal- 
mer Trout & Company, Trenton, N. J., Mrs. Henry 
Trout had to withdraw from heading the committee 
for ladies’ entertainment. Very fortunately, Mrs. Harry 
Tehan, Jr., has picked up the assignment and the 
ladies will have a special program that will assure an 
enjoyable stay at the District No. 3 meeting. 

The Penn-Mar-Va party Monday night will be an- 
other outstanding affair. Harry Tehan, Jr., The Cooke 
& Cobb Company, Penn-Mar-Va entertainment chair- 
man, with the assistance of Jack Kerns, Stationers 
Loose Leaf Company, will direct a home talent show. 
Those that remember the past rollicking comedies 
produced by Penn-Mar-Va know that this will be a 
party full of fun and entertainment. 

There has been one casualty on the program. The 
golf tournament originally announced has been can- 
celled. However, anyone wishing to play golf can make 
arrangements at the hotel for golf privileges at one 
of the local clubs. 

In case room reservations have not been made, they 


should be made directly with the hotel at once. 
.-—e | - 


SALES SESSION.—All-Steel Equipment, 
Inc., Aurora, Ill., sales meeting held 
April 5-7. ASE specialists addressed 
more than 50 salesmen in attendance. 
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SAFE MANUFACTURERS ELECT OFFICERS 

Holding their annual meeting recently, the Safe 
Manufacturers National Association elected the fol- 
lowing officers and directors: 

President—A. R. Hedeman, director of branches, 
Shaw-Walker Company, New York, N. Y. 

Vice-president—A. W. Jackson, vice-president, Die- 
bold, Inc., Canton, Ohio. 

Secretary-treasurer—W. J. Parker, Safe Manufac- 
turers National Association, 366 Madison Ave., New 
York, N. Y. 

Directors—E. H. Mosler, president, Mosler Safe Com- 
pany, New York, N. Y.; W. F. Mosman, executive vice- 
president, Herring-Hall-Marvin Safe Company, Ham- 
ilton, Ohio; G. H. Bockius, president, Diebold, Inc., 
Canton, Ohio; A. Seares, executive vice-president, 
Remington Rand, Inc.; L. C. Walker, president, Shaw- 
Walker Company, Muskegon, Mich., and S. R. Akers, 
president, Meilink Steel Safe Company, Toledo, Ohio. 
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H. J. MILLER HEADS OMDA GROUP 

H. J. Miller, Piqua, Ohio, was elected president of the 
Miami Valley Office Machines Dealers Association at 
a meeting April 12 at the Miami Hotel in Dayton. Ken- 
neth Brown, Hamilton, was named vice-president, and 
Robert L. Lyons, Dayton, secretary-treasurer. Frank 
Stevenson, sales training representative of the Clary 
Adding Machine Company, spoke on “Aggressive Sell- 
ing.” —AK 

—E eo 
ASE SALESMEN CONVENE FOR MEETING 

More than 50 salesmen from every state in the union 
converged at Aurora, Ill., April 5, 6, 7, for an All-Steel 
Equipment, Inc., sales school and conference. The con- 
ference was opened on Wednesday with an address of 
welcome by F. R. McQuown, first vice-president, and 
concluded Friday evening with a discussion led by 
John Knell, ASE president, at a get-together banquet. 

Highlight of the conference was the unveiling of the 
new ASE 6000 Line desk. The new desk line is pictured 
and described: elsewhere in this issue. 

The salesmen were put through a rigorous three-day 
school session with ASE specialists in various phases 
of the marketing field conducting classes. Round-table 
discussions followed each talk. 

J. H. Hartman, field manager of ASE, together with 
F. R. McQuown, first vice-president, and K. P. Grube, 
vice-president in charge of engineering and product 
development, spearheaded the three-day session. 

Other speakers during the conference and banquet 
Friday night were: M. H. Snyder, secretary-treas- 
urer and works manager; F. A. Saaf, chief engineer; 
P. W. Daley, chief chemist; L. G. Taylor, Sr., and L. G. 
Taylor, Jr., of ASE’s Chicago office; Cy Ceperly, Fuller 
& Smith & Ross; N. L. Pearson; A. E. Malmer; A. L. 
Schoeberlein; H. R. Crutchett; N. H. Rudolph, and 


E. W. Johnson of the Aurora office. 
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(| yy Boss i aitlerent! 


(sne’s RIGHT, Too! 





Different? Of course he’s different, because he is the 

customer who is not content with service and supplies 

that satisfy the average account. You know many like 

him... people who are more exacting about the appear- 

ance of their correspondence and office typing. Those 

are the customers who will eagerly buy Columbia’s 
Commander Carbon Paper . . . and thank you for it. 

COMMANDER is an outstanding sheet—clean, durable, 

and non-curling. It gives that desirable executive writ- 

ing quality with any typewriter—and 

there’s nothing finer for electric ma- 

chines. COMMANDER consistently pro- 

duces the volume of work that makes it 


a real money-saving investment. 


COMMANDER is made in three weights, 





| with three different finishes in each 





TTT 


weight. Those nine combinations en- 








able you to provide just the right sheet 
for light, medium or intense impressions 


and for making up to twenty copies. 


\ You'll be delighted with the sales volume and cus- 
tomer satisfaction you can build with Commander Car- 
bon Paper. Write today—NOW—for samples of Com- 
MANDER and information about the advantages of han- 
Me dling Columbia Carbons and Ribbons. 
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Bey COLUMBIA RIBBON & CARBON MFG. CO., INC. 
men SENS Main Office & Factory 
C eS 


102 Herb Hill Road, Glen Cove, L. L.. New York 


Gke 
New York Sales and Export 58-64 West 40th Street 
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ae «Branch Offices and Distribut P | Citie 
\ NY/ anch ices ane istributors in rincipa ities 
uunelll (PEN NEY Consult your local Telephone Classified Directory 
. ~ 7 . . . 7 7. . 7 > 
COLUMBIA RIBBON & CARBON MFG. CO., INC. OA6 ° 
Herb H I i. Glen Cove, L. L. New York 
. 
samples of Commander Carbon Paper md ’ 
t the Columbia Carbon and Ribbon Line S ta 
+ 
. CARBON PAPER 
. 
. 
7 ‘ COLUMBIA BRANDS BUILD BUSINESS 
_—— PINNACLE « MARATHON « SILK GAUZE « RAINBOW 
a . » e e . . e e . COMMANDER « CLASSIC « ACCOUNTANT SPECIAL « NONSTICK 
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BOWLING STATIONERS ELECT KRIEGER, 
HOLD BANQUET, DISTRIBUTE PRIZES 
The annual banquet of the Stationers Bowling 
League of Chicago, held at Riccardo’s famed restau- 
rant on Rush St., was a festive occasion, as usual. 
Abundance of choice viands ‘in Riccardo style) and 
the distribution of “pin money” as the fruits of toil 
at the Arena alleys highlighted the evening of May 2. 
President Frank Guintini, Utility Supply Company, 
presided at the business meeting which preceded the 
dinner. With loud acclaim the bowlers accepted the 


* Je 
OFFICERS AND VICTORS AT PARTY CLOSING SUCCESS- 
FUL SEASON OF CHICAGO’S BOWLING STATIONERS.— 
Pictured at the annual bowling party at Riccardo’s Studio 
Restaurant on May 2 were the new and retiring officers, as 
well as members of the victorious Giants. Top: Elected to 
serve during the 1950-51 season were Charles “Pop” Krieger, 
Commercial Staty. Co., president; Al Cote, Reyburn Mfg. Co., 
secretary: Joe Sargent, Utility Supply Co., treasurer, and 
Clarence Clemen, G. J. Aigner Co., vice-president. Center: 
the retiring officers—George Mersman_ secretary; Joe Red- 
mond, Just & Son, treasurer; Ham Warnock, Globe-Wernicke 
Co., acting vice-president, and Frank Guintini, Utility Supply 
Co., president. Bottom: the winning aggregation—Charles 
Krieger, Commercial Staty. Co.; Jack Harris, Graver-Dearborn 
Corp.; Al Cote, Reyburn Mfg. Co.; Bill Slechta, Utility Supply 
Co., captain, and Harold Penn, Office Staty. & Equip. Co. 


new slate of officers including the personable Charles 
“Pop” Krieger, Commercial Stationers, as the new 
president; Clarence Clemen, G. J. Aigner Company, 
vice-president; Al Cote, Reyburn Manufacturing Com- 
pany, secretary; Joe Sargent, Utility Supply Company, 
treasurer; and O. R. Snapp, Orrice APPLIANCES, pub- 
licity. 

Considerable discussion followed on a proposal to 
make the teams on a six-rather than five-man basis, 
but the proposition was rejected by a show of hands. 

Team captains were called forward in the distri- 
bution of prize money announced by Treasurer Joe 
Redmond, Just & Son, and Secretary George Mers- 
man, Johnsin Stationery & Office Supply 

The banquet crowd recognized the Giants, captained 
by William R. Slechta, Utility Supply Company, as 
champions for the year with 66 games won and 33 
lost. Bowling with Slechta were Al Cote, Reyburn 
Manufacturing Company; Charles “Pop” Krieger, 
Commercial Stationers; Jack Harris, Graver-Dearborn 
Corporation, and Harold Penn, Office Stationery & 
Equipment Company. In second place were the Yan- 
kees, captained by H. Utterberg, Commercial Sta- 
tioners. 
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Individual champion was John Stuercke, Rodgers 
Loose Leaf Company, who scattered the maples for a 
sparkling 182 average and had a high game of 252. 
In second place among the individuals was W. Bruner, 
Office Stationery & Equipment Company, averaging 
175 

Other high individuals included 

A. J. Peters, Horder’s, Inc., 174; W. R. Slechta, Util- 
ity Supply Company, 170; and Charles Rossen, Acme 
Visible Records, Inc., 170. 

The Yankees, second-place winners, carried off high 
team series honors, 3197 pins. Second were the Braves, 
captained by Eldon Just, Just & Son, 3165, and third 
were the Cardinals, captained by Wayne Mittchell, 
Hodgman Rubber Company, 3160 

Hitting 1125, the White Sox, captained by George 
Huber, Boorum & Pease Company, had high single 
game. The Senators, captained by Robert Bosh, Slade, 
Hipp & Meloy, Inc., hit 1113, and the Cubs, captained 
by Ken Reister, Minnesota Mining & Manufacturing 
Company, were third with 1097. 

Including handicap, Charles “Pop” Krieger piled 
up a mighty 708 series. Bennie Powell, A. W. Faber, 
was second with 703, just topping John Stuercke with 
70C 

Harold Utterberg, Commercial Stationers, turned 
in the season’s high single game of 277, just ahead 
of Jack Harris, Graver-Dearborn Corporation, who 
had 275 and F. Jawor, Horder’s, Inc., 272 


—> 


CHICAGO OFA HEARS C. L. ROBERTS 

C. L. Roberts, manager of the Mosler Safe Company, 
addressed the Office Furniture Association of Chicago 
meeting held at the Bismarck Hotel April 10. In his 
talk, Mr. Roberts discussed the type of safes to be 
recommended, depending upon the hazards involved 
and having in mind the classifications by the Under- 
writers’ Laboratories. He suggested that the trend now 
is to eliminate the one-hour safe, although sold in 
greater quantities than the higher-labeled safes, as 
being less desirable because of the low fire protective 
value. 

Harry Hofherr, president, reported on the recent 
national convention held in New York and his talk 
was given a fill-in by Norman Ginsburg, one of the 
delegates. It was announced that efforts will be made 
to establish a code of ethics. Work has already begun 
in connection with the 1951 convention to be held in 
Chicago. Mr. Hofherr received an ovation in honor of 
his election to the presidency of NOFA and Charles B 
xoodman for his election as recording secretary 

John R. Gray, executive director of NOFA, address- 
ed the meeting, telling about NOFA'’s plans for the 
future in regard to educational clinics and sales train- 
ing courses. As to the latter, he said he had consulted 
with Northwestern University regarding courses to be 
set up in salesmanship, and said a program along these 
lines is being formulated. 


*—- 


TORONTO STATIONERS HOLD BOSSES’ NIGHT 

On Wednesday evening, April 12, the Stationers Guild 
Club of Toronto conducted its first Bosses’ Night. The 
heads of all companies were especially invited to at- 
tend this meeting and they responded with enthusiasm 
and in numbers. 

About 130 was the total attendance. The feature 
speaker was Frank B. Peppiatt, general sales manager, 
Dominion Motors, Ltd. He spoke on public relations 
and suggested that every member of the staff from 
president to switchboard operator and office boy was 
a “salesman” of the company. He said their attitude 
towards customers was important and their attitude 
towards their work and their company was paramount. 
“Go to work” and “be a good guy” were items of his 
advice. 

A spot of unusual entertainment was provided by 
Sid Lorraine, a super-salesman whose product is 
‘Frasnia” and whose “line” is mixed with magic 
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VARGO ALUMINUM LETTER TRAY 
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KEY TO MORE LETTER TRAY SALES! 


lhere s son iohtyv interesting profits in store 
al those (i¢ ers who sell the new \ ALCO 
ALUMINUM Letter Tray. VALCO brings an 


‘ xceptional product to vou... etched and 
lacquered ninum letter tray built by spe- 
ilists in inum office accessories and sold 
from coast to coast. Features easy stacking 
levi ind 1 tly designed label holder. 
5101 : DI Letter Tray Height x 
Length 12%” No. 260 
4 -/8 
* SMOKING STAND 
Width 10% 
Overall Height 24’. Base 
' bilit ff | Diameter 10°’. Will not 
aquraDuny OF Hnish stain—no glass to break 
Wearing surfaces are 
coated with clear, burn 
\ Qua Aluminum Letter Tray at a proof lacauer. All ashes 


disappear by depressing 
center knob Heavily 
weighted — approximately 
It Ibs. each 


VALCO COMPANY 


2937 SHERIDAN AVE., ST. LOUIS 6, MO. 


al arkably Low Price 


with the VALCO 


Aluminum Know-How and 


“SELL-HOW' 





~ SPUN - ALUMINUM 
... makes easy 
accessory sales 





No. 17-C 


COSTUMER 


Durable 14"' diam 
eter base, heavy 
ily weighted. I'/, 
diameter upright 


4 double hanger: 


with finished pro 
tective knobs 





No. 25 
TORCHIER 


3 way Mogul! sock 
et. 14" diameter 
shade. 65" high 
1V,"" diameter up 
right. 14° diam 
eter base—heav 
ily weighted 








PETERS HEADS HORDER’S 20-YEAR CLUB 
New president of the 20-year club at Horder’s, Inc., 
Chicago, is Anthony J. Peters, general merchandise 
manager of the stationery and office supply company. 
He joined his present employers 30 years ago for his 
first and only job, at the age of 14. 
Mr. Peters succeeds Homer J. Schulenberg, a 29-year 

















ANTHONY J. PETERS 
veteran who acted as chairman of the recent installa- 
tion dinner. 
A total of 44 employees with 20 years or more of 
service participated in the ceremonies and the enter- 
tainment that followed. Oldest in point of continuous 
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AT HORDER’S 20-YEAR CLUB DINNER.—Left side of table. 
front to rear: Edward Rohs, Frank Guber, John Gustafson, 
George Boehm (in rear), Charles Bird, Edwin Kuhlmann, 
George Kuhfuss. Carl Rompel (partly hidden), J. Arthur 
Philipp (center) and Pres. Harry G. Horder. Right side of 
table, front to rear: Harold Krueger, Thomas Ingram, John 
Smits and Ronald Smits (guests), Arthur Lovig, Ruth Rosie 
and Edna Rathman. Anthony J. Peters. New president of the 
club, is at extreme right in background. 


service with Horder’s (excluding the president) was 
J. Arthur Philipp, with 42 years 

Another veteran, with a record 27 years with Horder’s 
and of 37 years with George E. Cole Company, later 
absorbed by Horder’s, was Harry Shaffer. 

President Harry G. Horder, who has been active in 
the firm for 44 years, spoke briefly during the meet- 
ing. (Chicago Daily News) 


a 

CHICAGO STATIONERS VIEW TELEPHONE FILM 

Twenty-two members, later augmented by the ar- 
rival of members’ wives, were on hand at the regular 
monthly meeting of the Stationers Club of Chicago, 
held April 17 in the Merchants & Manufacturers Club, 
Merchandise Mart, Chicago. 

Following a brief business meeting conducted by 
President Clarence Reynolds, Globe Furniture & Sta- 
tionery Company, Ed Shapiro, Esco Stationery Store, 
governor of NSA District No. 6, spoke briefly, outlining 
the advantages of NSA membership and urging all 
present to attend the coming regional convention at 
the Hotel Moraine, Highland Park, Ill., May 14-16. 

Feature attraction of the evening was the presenta- 
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tion of two films by representatives of the Illinois Bell 
Telephone Company, one on the telephone company’s 
role in television broadcasting, the other on good tele- 
phone manners. Both proved highly interesting and 
instructive. 
aS ee 
NEW YORK OMDA HOLDS DINNER-DANCE 

An attendance of 250 members, their wives and 
guests marked the thirteenth annual dinner dance 
and revue of the Office Machine Dealers Association 
of New York, Inc., on Saturday evening, April 29, in 
the Penn-Top Ballroom, Hotel Statler, New York, N. Y. 

This year the affair was dedicated to the organiza- 
tion’s past president, George Purvin, Superior Type- 
writer Company, Inc., New York, N. Y. 

Refreshments were served before dinner in the ad- 
joining foyer permitting guests to spend an enjoyable 
hour of sociability and good fellowship before the 
banquet. 

President Rubin Presides 


President I. Rubin, Eagle Office Equipment Com- 
pany, New York, N. Y., arose and extended greetings 
and a hearty welcome. After announcing that the 
evening would be devoted entirely to sociability and 
no speeches would be made, he introduced George 
Purvin, past president and guest of honor, who in ac- 
knowledgment remarked that the fact that all seg- 
ments of the industry were present—manufacturers, 
wholesalers, suppliers and dealers—is in itself testi- 
mony to the importance of the continued success and 
permanency of the organization. He then introduced 
the following guests: G. E. Miller, South California 
Adding Machine Company, Los Angeles, Calif., Presi- 
dent of the National Office Machine Dealers Associa- 
tion; Edward J. Toussaint, Central Duplicator and 
Typewriter Company, Camden, N. J.; Charles R. Chap- 
pell, Peter Paul Mechanical Service, Pittsburgh, Pa.; 
and W. A. Partee, Royal Typewriter Company, Stam- 
ford, Conn. 

President Rubin on behalf of the association thanked 
William B. Kerzner, Pearl Typewriter Corporation, New 
York, N. Y., chairman of the entertainment commit- 
tee, for doing a fine job in arranging for an excellent 
evening’s entertainment. He also thanked Executive 
Secretary Max Pearlman for his good work in pub- 
lishing the program. 

Mr. Pearlman then asked Mrs. Jessie I. Taylor, Globe 
Typewriter & Adding Machine Company, Inc., New 
York, N. Y., former secretary of the Association, to 
come forward and presented her with a beautiful 
handbag on behalf of the association in appreciation 
of her past services. 


Present Varied Entertainment 


An excellent show followed consisting of a variety 
of first class acts from stage, night clubs and television. 
It was presented under the direction of Eddie Schaef- 
fer, master of ceremonies. Excellent music was pro- 
vided by Sam Ross and his radio orchestra. 

The entertainment committee headed by William 
B. Kerzner, Pearl Typewriter Corporation, included 
Harry Ritchie, Addressing Machine & Equipment Com- 
pany; Frank Nemzer, Nemzer Typewriter Exchange, 
Brooklyn, N. Y.; William Purvin, Superior Typewriter 
Company, Inc., New York, N. Y.; Jessie I. Taylor, Globe 
Typewriter & Adding Machine Company, Inc., New 
York, N. Y.; and Tom D. DeWitt, L. C. Smith & Corona 


Typewriters, Inc 
a 


GREAT LAKES TRAVELERS CLUB NOTES 

Due to many members being on the road following 
regional activities, attendance at the GLTC business 
meeting at the Real Estate Board of Trade Building 
on April 28 numbered but 14. 

Following the usual committee reports, $100 was ap- 
propriated by the club for the first golf tournament 
at Rolling Green Country Club on June 15. Charles B. 
Fredericks, North American Products, was accepted 
as a new member 
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complete A°S°E line 
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customers and prospects about 
equipment —like the desk ad shown in 

miniature at the left. — 


“The desk that is beyond competition” 
—is what the trade is calling A-S-E’s new 
6000 Line Desk. And it occurs to us that 
this is pretty apt thinking for the whole 
A-S-E line of office equipment. 


Quality design and construction takes 
the whole line right up front—the entire 
36 styles and sizes of Storage, Wardrobe, 
and Combination Cabinets —Biveprint 
Cabinets — Unit-Robes—Dead Storage 
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Manufacturers of 
Inked Ribbons 
Master Units 
Carbon Papers 


Hectograph 
Corbons 





Queen deserves the “‘Oscar"’ when it comes to perfect 
performance! . . . Your letters perk up with sharp, clear 
type .. . your carbon copies look more like originals. And 
Queen quality assures you of many repeat performances, 
too! They'll speed up your office efficiency . . . give better 
results... save you money because they last longer. Queen 
offers a complete range of weights to answer your every 
office need... Tests show that more secretaries prefer Queen! 


Try it now! Send for FREE 
sample today. Let your secre- 
tary test and agree. See the 
difference yourself! State 
amount of copies you make 
and brand of typewriter. 





RIBBON & CARBON CO., Inc. 
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DEFIANCE COLLEGE HOLDS TYPING CONTEST 
Two hundred and forty pupils from 50 high schools 
in northwestern Ohio competed in the recent fourth 
annual district typing contest sponsored by Defiance 
College at Defiance, Ohio. Team awards to the schools 
were given in the amateur and novice classes, as well 
as individual prizes. 

Miss Naomi Baumgardner, Napoleon, was first in the 
amateur class, with 59.02 words per minute, while Miss 
Zora Weaner, Defiance, was first in the novice class, 
with 48.08 words per minute. Each of these girls re- 
ceived Corona portable typewriters, donated by the 
L. C. Smith-Corona Typewriter Company, Inc., Toledo. 

Nancy Schumaker, Woodville, and Kathryn Howell, 
Continental, were second in the amateur and novice 
classes, respectively, and were each awarded a $100 
scholarship at Defiance College. Joan Meyer, Holgate, 
and William Klear, Holgate, ranked third and fourth, 
respectively, in the amateur class; and Ernestine Del- 
venthal, Waterville, and Shirley Morton, Bryan, ranked 
third and fourth respectively, in the novice class. Third 





PRIZE-WINNERS AND PRIZES IN OHIO TYPING CONTEST. 
—Pictured above are the victors in the fourth annual dis- 
trict typing contest sponsored by Defiance College, Defiance, 
Ohio. Left to right: Zora Weaner, Defiance; Kathryn Howell, 
Bryan; William Klear, Holgate; Naomi Baumgardner, Na- 
polean; Nancy Schumaker, Woodville; Joan Meyer, Holgate. 
Below: prizes awarded the winners. Miss Baumgardner and 
Miss Weaner received Corona portables for their victories 
in the amateur and novice classes. Second place winners 
were awarded $100 scholarships at Defiance College, with 
Parker “51” sets going to the third place contestants. 
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prize in both classes were a Parker 51 pen and pencil 
set from the Parker Pen Company. 

The L. C. Smith-Corona Typewriter Company, Inc., 
Toledo, provided free mechanical service for all stu- 
dents’ typewriters the day preceding the contest. Dis- 
plays included equipment of Smith-Corona and Rem- 
ington-Rand, Inc., and Chicago Webster Wire Recorder 
Company. George McKee of Smith-Corona, field repre- 
sentative from Syracuse, N. Y., attended the event, as 
did J. Frances Seymour, manager, Dan Howard, and 
Roy Hall, all of Smith-Corona’s Toledo branch.—AK 
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CHICAGO FURNITURE MEN ELECT OFFICERS 

At the annual business meeting of the Office Furni- 
ture Association of Chicago, held in the Bismarck 
Hotel on Monday, May 1, Norman Ginsburg, Joseph 
Ginsburg, Inc., was elected president. Mr. Ginsburg 
has been an officer or a committee chairman since the 
association was established three years ago. He was 
the popular choice as chief executive for the coming 
year. 

Other officers elected were Earl Hanson, Johnson 
Chair Company, vice-president; William Whetham, 
secretary; Al Lipsky, Business Furniture Company, 
treasurer; Armin P. Schudzen, Ever-Ready Electric 
Company, activities secretary; Harry Hofherr, Ken- 
drick Furniture Company, chairman of the board of 
directors; William Geiser, Office Furniture & Equip- 
ment Company, director; George DeBeer, manufac- 
turers’ representative, director. 

On prominent display in the meeting room was the 
Geyer trophy won by the Chicago association as being 
the local group judged the most effective local in ad- 
vancing the cause of the National Office Furniture 
Association. A plan to have the trophy available to 
each dealer member for a one-week display in his 
store was initiated. Because Harry Hofherr was presi- 
dent of the association during the year the trophy was 
earned, Kendrick Furniture Company was given the 
first display week. The names of other dealers present 
were drawn from a hat and assigned weeks in order 
of the drawing. Dealers not present will be assigned 
alphabetically. 

Earl Hanson, general chairman of the 1951 NOFA 
convention, scheduled for Chicago, spoke briefly. A 
little later he was appointed chairman of the local 
group’s golf committee and promised to organize a 
tournament as soon as possible. 

All of the new officers made short acceptance 
speeches and then Charley Goodman, 8S. Stein & Com- 
pany, sang his swan song as activities secretary. Char- 
ley reviewed the history of the local association and his 
long connection in the capacity of activities secretary. 

A highlight of the evening was the presentation of 
a plaque to Hy Natovich, Spak & Natovich, Inc., in 
recognition of meritorious, unstinted and continuous 
service to the local group, the national association and 
the industry as a whole. Mr. Natovich was president 
of the Chicago association for the first two years of 
its existence and served as chairman of the board 
during the past year. His devotion to the office furni- 
ture industry has been so evident to all associated with 
him in any way that the plaque is a genuine expression 
of appreciation from everyone in the trade. For the 
first time in the memory of those attending the meet- 
ing, Mr. Natovich was practically speechless when he 
tried to say thanks for the “greatest honor” that could 
be accorded him. 

Retiring President Harry Hofherr thanked those who 
had helped to make his administration a success and 
then asked all the new officers to take places at the 
head table. President-elect Norman Ginsburg assumed 
the chair and adjourned the meeting 


<> « ~ 
SOUTHERN CALIFORNIA STATIONERS ELECT 
The annual business meeting and election of the 


Stationers Association of Southern California was held 
April 17. Russell W. Davis of the Alhambra Office Sup- 
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THIS FOLDER LINE WILL MAKE MONEY FOR YOU 


For years (70 to be exact) ‘'Y and E” Empire 
folders have stood for the best there was in 
folders. Thousands of companies ordered once 


and then reordered each year—year after 
year—which is the way dealers make large 
profits. 


War Casualty 


During World War II Empire folders were not 
made because quality standards could not be 
met. 
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YAWMAN ©»? FRBE MFG.(O. 


1015 JAY STREET, ROCHESTER 3,N. Y., U. S.A. 


Still habit forming 
Since last year Empire folders are back—better 
than ever. We have been pleased to find that 


they are still habit forming. Companies order 
and then reorder. 


There is a reason 


You will profit more when you sell Empire 
folders because they always deliver satisfac- 
tion. You sell the Empire line knowing that 
there is no better line made. 


Also Makers of Quality Steel Office Equipment 
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ply Company, Alhambra, Calif., was elected president. 
The office of vice-president went to William Knapp of 
the Los Angeles Stamp & Stationery Company, Los 


Angeles, Calif. Blake Lockard was re-elected secre- 
tary-treasurer. 


— . <8 


PEORIA N.A.C.A. BUSINESS EQUIPMENT SHOW 
ATTRACTS MANY FOR THREE DAYS 


By Harry L. Spooner, Correspondent 


With a total attendance of 3,765 and a showing of 
$1,000,000 worth of “mental machinery,” the three-day 
business equipment show on April 10, 11, and 12 in the 
Inglaterra ballroom at Peoria, Ill., has been declared 
“the finest business equipment show ever held in cen- 
tral Illinois.” 

The show was sponsored by the Peoria chapter, Na- 
tional Association of Cost Accountants, one of the six 
throughout the country carrying the sanction of N.A. 
C.A. It was the chapter’s first business equipment 
show in nine years. W. E. Bergstrom was chairman 
of the committee which handled the arrangements. 


23 Concerns Exhibit 

Twenty-three concerns had exhibits, which included 
every recent advancement in business machines, from 
the International Business Machines’ Cardatype (the 
first time this has been shown in Peoria, and which 
takes up no more room than a piece of modern house- 
hold equipment) down to the smallest items in filing 
devices. 

The exhibitors and the items exhibited were as fol- 
lows: 


Adams Typew ees Equipment Co Electric typewriters 

Addressograph-Multigraph Co Repetitive name and data 
writing equipment and duplicating and printing machines 

Burroughs Adding Machine Co Adding bookkeeping 
billing and calculating machines, cash registers, posture 
chairs and microfilming equipment 

Business Equipment Co.—Office stationery and supplies 


and office furniture and equipment 

Callender Business Machine Co 
dictating machines, checksigners 
furniture. 


\dding, bookkeeping and 
typewriters and metal 
° 


The Ray Defenbaugh Co Adding and ealculating ma 
chines, duplicators and metal office furniture 
Dictaphone Corp Dictating and electronic recording ma 


chines and supplies. 
Ditto, Inc.—Duplicating machines 
Ediphone-Edward C. Barnes & Bros 
ment and supplies. 
B. M. Corp.—Electronics and elect 1ccounting ma 
chines, electric time systems and elect: typewriters 
Jacquin & Co.—Office furniture and equipment, and offic: 
stationery and supplies 
Marchant Calculating Machin« i ilating machines 
Monroe Calculating Machine Co Adding, bookkeeping 
and calculating machines, checkwritinge machines and signers 
Moore Business Forms, In Autograph registers and 


methods and supplies 
Voice-writing equip 


supplies, sales books, continuous forms and one-time carbon 
forms. 
National Cash Register Co Ac nting and bookkeeping 


machines and cash registers 

Office Systems and Equipment Co Rotary ecard svsten 
and visible records and metal office furniture 

Pantagraph Business Machines—Soundscriber 


Peoria Typewriter, Kellstedt & Son Adding and calcu 
lating machines, check protectors and signers, typewriters 
cash registers, office supplies and furniturs 

Pitney-Bowes, Inc Postage meters and mailing machines 
scales, letter openers and counting machines 

Remington Rand, Ine Adding, calculating and _ book 
keeping machines, typewriters, punch-card tabulatinge ma 
chines and systems 

Recordak Corp Microfilming equipment and service 

Van's Typewriter Co Adding, calculating and dictating 
machines, typewriters, duplicators and check protectors 

Williams Office Equipment Co.—Offic: stationery and 


supplies. 

While all the displays were of high order, there were 
some that stood out because of their newness or the 
extent of the work they can do. Among these were 
the much-talked-about counting machine used in 
counting currency bills when it detected the counter- 
feit bill because it varied slightly in thickness 


Cardatype Attracts Attention 
The Cardatype attracted much attention. It almost 
automatically keeps files and prepares stock tags and 
stock orders all at the same time. The machine is un- 
der the control of a pre-punched tape, which tells the 
document writer when to stop and when to start. A 
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by-product of the machine is the “transmittal tape,” 
which is punched at the same time and can be sent 
through the mail to a company’s main office, so that 
stock orders may come to immediate attention. Adapt- 
ed to uses where information is used repeatdely, the 
machine can transcribe and accurately type 120 words 
per minute. It requires only one operator. 

The Magne-Dex, a magnetic card filing system in 
which one can clearly see every name in the “A” file 
with a small flick of the finger, was also a great attrac- 
tion. Called “the card that walks,” the file spreads 
out like an accordion. The file uses cards in any stand- 
ard size which have an inch-square piece of thin steel 
bonded inside the card at one end. Two permanent 
magnets, one at the top of the aluminum tray and 
one at the bottom, polarized with opposite charges, 
cause the cards to become magnetized into place when 
one is pulled down. 

Another “wonder machine” shown was a neat and 
compact printing calculator. Using a simple keyboard 
of only 30 keys, it divides, multiplies, adds and sub- 
tracts, and, unlike any other calculator, gives a credit 
balance. It also prints the elements of the calculations 
it makes. Shown here in Peoria for the first time out- 
side of Chicago, it is made of die-cast aluminum. 


Robotyper on Display 


Then, there was a Robotyper with its new “selector” 
device that makes it possible for anyone to make up 
a letter from 60 “stock” paragraphs which are punched 
out on two cylinders resembling old-style music boxes. 
The selector stops to allow insertions of “personalized” 
matter, such as a name. One can even refer to Mr. 
Jones again in the body of the letter. 

The Thomas A. Edison Company’s Voice Writer was 
shown. This is a small speaker resembling any hear- 
ing device, which is placed to the secretary’s ear and 
allows her to type as she listens to her master’s voice 

she can even slow him down by pushing a button 
which controls the machine’s speed. 

A “job-a-trotter” ditto machine which runs 100 
copies a minute, all three colors in one operation, de- 
manded considerable attention. 

The sponsor made use of some of the equipment 
shown in counting the attendance. Admission was by 
tickets furnished free by exhibitors and sponsor. One 
machine neatly arranged the tickets and a letter- 
counting machine turned out the exact total 

— —- 


MILWAUKEE CONVENTION FEATURES EXHIBITS 

During the April convention held at the Hotel 
Schroeder in Milwaukee by the Milwaukee Chapter of 
the National Office Management Association, a number 
of office machines and equipment were shown. In- 
cluded were: 

A device shown by the General Analine Film Cor- 
poration’s Ozalid division permitting reproduction in 
one minute in black and white, or a wide range of 
colors, of anything drawn or printed on translucent 
material. Sensitized paper is placed next to the master 
copy, so that light from ultra-violet ray tubes passes 
through the master copy to the sensitized paper. 

Varitypers shown by Ralph C. Coxhead Corporation 
set up type of more than 300 faces for reproduction by 
offset printing methods, mimeographing or hecto- 
graphing. IBM showed a document writer, which per- 
mits standard information to be stored on an auxiliary 
memory machine and other standard information fed 
in on punched cards. Another exhibit showed the filing 
cabinets and set-up cards, as sold by Records, Inc., of 
Chicago, to handle the large volume of records now 
being filed by large firms. 


Letters From Paper Rolls 


The Dual Automatic Autotypist, made by the Amer- 
ican Automatic Typewriter Company of Chicago, got 
a lot of attention from the visitors. This machine, the 
attendant explained, operates much the same as the 
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S- \uper Te 


inized Filing Equipment 


ae p on payload, or usable filing 


capacity, Supet Filer costs 10 to 15% 
less than conventional first grade files. In 
addition it saves time. effort and money 


every day it Is in use 


This five-drawer Super-Filer is today’s 
| 


most modern. most mechanized filing 
cabinet. It lreque ntly pays for itself ina 
short period of time and since it lasts 
indefinitely it will go on reducing your 
filing costs for many vears to come. The 
(GF Super-Filer has been time tested, 
fully proved and progressively improved. 


What it has done for 


lor you 


others it can do 


(Our nearest b neh or dealer will he 


glad to survey hiiine requirements 
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or put a Super-Filer on trial for 10 days 
without cost or obligation. 

Let us send you a free booklet illus- 
trating and describing completely the 
features of this outstanding Mechanized 
Filing Equipment. Write The General 
Fireproofing Company, Dept. 4-18. 
Youngstown |, Ohio. 


GENERAL 
FIREPROOFING 


¢> 


Foremost in Metal Business Furniture 
DEALERS THROUGHOUT THE WORLD 


© GF Ce. 1960 








Super-Filer’s low operating cost 


and greater filing capacity per 
drawer are based on its unique 
patented construction—the 
“Swing Front”. Here's how the 
Super-Filer works. 


1. A light pull swings the drawer 
front out, releasing compression 
and providing working space, at 
the same time that the drawer 
glides smoothly out of the cabinet. 


2. Operator locates any guide or 
folder in the drawer at a glance 
and instantly parts the drawer 
contents like a book. 


3. This parting motion locks the 
front throwback compressor to the 
drawer head, forming a supported 
wide-angle spread, so the operator 
can file, find or even read any 
record direct without removing it. 


4. Inclosing, a light push against 
the drawer front releases the front 
throwback plate which again ap- 
plies mechanical compression as 
the drawer glides smoothly back 
into the Super-Filer cabinet and 
is safely latched. 


5. Self-adjusting Divide-a-Files, 
spaced evenly in the drawer, break 
up the drawer load, keep contents 
slanted rearward for easy reading 
and help to maintain compression, 
They are automatically self-spac- 
ing and self-locking. 


Super-Filer is made in 2-, 3-, 


4- and 5-drawer heights, in 
standard widths. Also available 
are substitute drawers, cross- 
trays, inserts and partitions 
to adapt Super-Filer for hous- 
ing practically any type and 
size of office record or material 
needing permanent protection. 


As every GF dealer knows, the unique advan- 
tages of Super-Filer must be demonstrated to 
be fully appreciated. So back up the GF national 
advertising in Time, Business Week and other 
publications with a planned program of Super- 
Filer demonstrations to your likely prospects. 
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A Wearever exclusive! 
Only fountain pen ads on 
this spectacular adver- 
tising medium. Seen by 
millions from coast to 
coast. Real sales builders. 
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boost sales, profits, turn- 
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Super-Powered 
ads like these 


Full pages in Life and 
Saturday Evening Post 
You can profit from their 
punch and power by 
stocking, displaying, fea 
turing Wearever 











Wearever | Weerever 
Pennant Tri-Color 
834 920 
$1.00 $1.00 
Choice of | Writes Bive, 
5 Pcints Red, Green 


FOUNTAIN PENS MECHANICAL PENCILS 


25¢ to $1.98 





Wearever ; 
Pennont Set 

2836 
$1.98 


DAVID KAHN, INC. 
North Bergen, N. J. 
Worlds largest Fountain Pen Manufacturer 
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piano player of the old days, using perforated paper 
rolls which pass over the cylinders of the machines. 
The keys are operated by reverse air pressure with 
eight-pound capacity. The machine can do anything 
in the way of letter writing except the signing of 
letters. 

The exhibit of the “human brain” machines made by 
IBM, and used by Allis-Chalmers Manufacturing Com- 
pany, Northwestern Mutual Life Insurance Company 
and Waukesha Motor Company got the most atten- 
tion, as they were put through a course of sprouts at 
the show. It was said that three manufacturers are 
now producing such “human brains’ machines, with 
a fourth one making such equipment for its own use 
As they are very expensive, it is only the largest com- 
panies that can afford to use them, a representative 
stated, and that could be readily realized while exam- 
ining the complicated mechanism of the equipment 


Solves Payroll Problem 


Such a machine used at the Allis-Chalmers Company 
has made it possible to pay thousands of employees 
weekly instead of semi-monthly, getting the checks 
to the employees on time. The company has three of 
the IBM machines, two in regular use and a third as a 
standby, for rush work. The machine handles multi- 
plication, division, cross addition and cross division. 
The equipment is such a time-saver in calculation that 
many departments other than the timekeeping de- 
partments make use of it, bringing work to the cen- 
tral department to have the figuring done. It is said 
that the machine will perform 6,000 calculations an 
hour, and the calculations are checked for accuracy. 

Another “memory” machine shown was that of the 
Eckert-Mauchly Computer Company of Philadelphia, 
purchased by Remington Rand, Inc.,_ recently. 
This is called the Eniac, and is said to be able to solve 
complex scientific problems easily. It is claimed the 
machine can store 1,000 impressions by means of sound 
passing through a mercury tube. 

On display was a Reeves electronic computer, the 
Reac, produced by the Reeves Instrument division of 
Claude Neon, Inc., of New York City. This is a cal- 
culating and simulating device which is said to be 
for use in demonstrating in figures what would take 
an engineer a long time to figure out with old methods. 

The meeting was sponsored by the Milwaukee Chap- 
ter of the National Office Management Association and 
the University of Wisconsin. Many students at high 
schools and colleges in commercial courses attended 
the meetings and exhibits. Speakers included the fol- 
lowing: J. Curran Freeman of Allis-Chalmers Manu- 
facturing Company, David Underwood of Hardware 
Mutual Insurance Company, John F. Dahlberg of Wis- 
consin Electric Power Company, Industrial Consultant 
Car! L. Graeber, Ralph Ells of Allen-Bradley Company, 
and others.—JEH 
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BALTIMORE CHAPTER OF N.A.C.A. 
SPONSORS BUSINESS SHOW 


Early this month from the beautiful main Crystal 
Ballroom of the Emerson Hotel in Baltimore there 
issued forth some strange sounds. Gone were the lilt- 
ing notes of dance music. Instead there was the hum 
of earnest voices and the busy hubbub of office ma- 
chinery at work. 

The occasion was the business show sponsored by 
the Baltimore Chapter of the National Association of 
Cost Accountants. The business show, lasting two days 
and visited by more than 2,000 interested spectators, 
is only one of many special activities conducted by the 
chapter. Firms in the fields of office appliances, equip- 
ment, furniture and supplies, business systems and 
forms displayed their latest products, developments 
and ideas. 

Participants in the show were: 

Addressograph Sales Agency J. Valliant Harrington 
Audograph Dictating Paul Harrod Co 


Machines Marchant, Calculating 
Autographic Register Co. Machine (C: 


Maryland Office Supply Co. 
Multigraph Sales Agency 
The Paraliner Co 
Pitney-Bowes, Inc. 
Remington Rand, Inc. 
Shaw-Walker Co. 
York Safe & Lock Co 
Baltimore Association of 
Diebold, Inc. Credit Men 
Elliott Addressing Machine National Office Management 
Co Assn 


Baltimore Chapter N. A. C, A. 


Better Home Appliance 
Center 

The Bratt Co. 

Burroughs Adding Machine 
Co 

Clary Multiplier Corp 

A. B. Dick Mimeograph 
Products 


Friden Calculating Machine 
Co 


Show New Accounting Machine 


Burroughs Adding Machine Company demonstrated 
the new Sensimatic accounting machine, the latest 
style billing machine which calculates as it writes the 
bill; the latest Burroughs typewriter, the new payroll 
machine designed for either the unit or dual plan for 





SCENE AT BALTIMORE N.A.C.A. BUSINESS SHOW 


the desk model bookkeeping ma- 
machines, Burroughs chairs and 
including a reader, automatic 


payroll accounting; 
chine, statistical 

microfilm equipment, 
feeder and recorder. 

The Bratt Company of Baltimore, 
duplicator supplies, had on display Lithomat 
duplication plates, supplies and equipment and 
Paraliner line-up and light table. 

The Audograph Company showed its latest electronic 
soundwriters and the Clary exhibit featured the Clary 
adding machine with credit balance feature. 

Pitney-Bowes, Inc., exhibited its latest postage me- 
ters and scales, mailing and folding machines, and 
Tickometer, the ticket and currency counting machine. 


specializing in 
offset 
the 


Rem-Rand Is Largest Exhibitor 


Remington Rand was the largest exibitor showing 
the new electric Electri-conomy typewriter with ten-key 
tabulator, the new Remington Super-riter, the Rem- 
ington Rand printing calculator, Robot Kardex, Robot 
filer and special Remington Rand tabulating equip- 
ment. 

The Multigraph Sales Agency demonstrated Multi- 
lith. 

J. Valliant Harrington showed Egry systems and 
Allen Bailey tags. Better Home Appliance Center ex- 
hibited York air conditioners for office and home. 

Friden displayed the new fully automatic calculator. 

Elliott Addressing Machine Company showed its lat- 
est products and distributed a most interesting 
booklet, “The Story of Father and Son or ‘Unscrewing 
the Inscrutable’.” 

Marchant Calculating Machine Company was there 
with its latest models. 

Diebold, Inc., demonstrated its Flofilm equipment. 

The luxurious office furniture and equipment of 
Shaw-Walker made a lasting impression and the Na- 
tional Cash Register exhibit attracted much attention. 

The Paul Harrod Company showed the products of 
the A. B. Dick Company and demonstrated the Peirce 
wire recording machine. 

The Autographic Register Company had on display 

(Turn to page 188, please) 
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FASTER SALES FOR YOU... 
FASTER FILING AND FINDING FOR YOUR CUSTOMERS... 


THE NEW Art N\etal SPEED-FILE 
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Here are the big advan- 
tages and features this 
great new Art Metal 
Speed File gives your 
customers... 


Drawer contents are in full 

visibility and easy reference 
position immediately upon 
opening drawers. 


Rigid front—expansion 

drawer back, Greater 

strength and greater conve- 

nience in use. File drawers 

——=—== Biss open and close in one easy 
sas motion 


File contents slope back- 

ward 34 inches — auto- 
‘ais matically—when drawer is 
This cut-away view of ; is) opened. Just find your place 
the new Art Metal ‘ Seti and file 


Speed File shows the The last folder in the new 
smooth lay-back action fy ese) me Art Metal Speed File is 
that automatically pei fully accessible and filing is 
places file contents in t Peas late ; just as easy as anywhere else in 
: the file drawer 


The Art Metal Speed File 

uses standard vertical file 
guides, locked into place with 
guide rod. There’s no need to 
buy special-size guides. 


easy reference position. 


7? © ee « « 


Speed-file spacers divide 
) contents of file and pro- 
vide full support in partly- 
filled drawers. Bottom drawer 
is aS easy to use as any other. 





The snap-out guide rod is 

exclusive in Art Metal 
Files. Just press knob down 
and pull out to add or remove 
guides. 


se ra 





The drawer suspension is 
the time-tested Art Metal 
ball bearing roller side arm 


The biggest and best news in filing today is the great new Art Metal suspension—easy rolling, 
_ ps ree. m. ’ smooth and quiet and clean. No 

Speed File. With new Automatic Expansion at back of and soiling of operator's clothing. 
throughout each drawer .. . plus all of Art Metal’s other famous features— ra The Art Metal Speed File 
; = é nice i provides the maximum 

the Art Metal Speed File gives your customers added filing efficiency usable filing space—the full 


depth of the drawer and 
requires no allowance for 


and advantages bring new sales . .. more sales . . . and added profits. mechanical parts. Drawers are 
standard full height. 


A (Y\ | For the finest 
in business equipment 
rt 4ta Art Metal ... look to Art Metal! 
“ay York 2 
:. 


. speeds up filing . . . makes finding easier. These features a 


BUSINESS EQUIPMENT 
Art Metal Construction Co. 
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TAM O’SHANTER AGAIN HOST TO NSA GOLFERS 

Tam O’Shanter Country Club, famed as the site 
of the annual All-America professional tournaments, 
will again beckon the best and worst of NSA swing- 








ELMER KRUMWIEDE 


sters, come September 28, when an estimated 150 
devotees of the game will once more test the tricky 
layout. 

According to the golf committee, the course has been 
both improved and complicated, with two new greens 
being added since last year’s well-dampened circuit. 
Full facilities of the club, including a private locker 
room and bar, will be made available to NSA players. 

Tee-offs are scheduled from 9 a.m. to 1 p.m., followed 
by the annual golf dinner at 6:30 p.m. Drier weather 
is promised (?) for the 1950 event. 

Chairman and co-chairman for the event are Elmer 
Krumwiede, Elmer Krumwiede & Associates, and Bob 
Reynell, Oxford Filing Supply Company 
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BURNED-OUT ZELLER FIRM BACK IN BUSINESS 

The Des Moines Stationery Company, operated by 
Frank and Lauretta Zeller at Des Moines, Iowa, is back 
in business on a limited basis after the fire of March 
12 which destroyed the entire stock of business as well 
as the building. 

A temporary location has been secured at 608 Wal- 
nut St., Des Moines, and the Zellers are proceeding to 
order merchandise. At the present time it has not 
yet been settled as to whether or not they will reoccupy 
their former location at 507-509 Locust St. They hope 
to do so when the building is rebuilt. However, the 
veterans’ organization owning the building has not 
yet made a decision. 

An announcement of plans will be made at a future 
date. Meanwhile, the Zellers are being aided by many 
suppliers in again building up their file of trade liter- 
ature. 

an 
ESTERBROOK APPOINTS G. P. CLAP, JR. 

Robert N. Wood, vice-president in charge of sales of 
the Esterbrook Pen Company, has announced the ap- 
pointment of George P. Clap, Jr., as the latest addition 
to the Esterbrook sales force. 

George, formerly with Simon & Schuster, lives in 
Nutley, N. J. He will cover the Long Island territory 
and include a part of New York City. His immediate 
superior is R. W. Mueller, New York sales manager. 
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MEAD & WHEELER TAKES NEW LOCATION 

Mead & Wheeler Company, 4l-year-old Chicago firm 
which claims to have dealt exclusively in office furni- 
ture longer than any other concern in the city, has a 
new home at 218 W. Monroe St. For 26 years Mead & 
Wheeler had been located at 1022 S. Wabash Ave. 

At the new location the firm will make no changes 
in the lines which it has been carrying, consisting of 
Shelbyville desks, Leopold desks, Sikes chairs, Globe- 
Wernicke products and Shepherd Comfortaire chairs. 

J. A. Wheeler, still president of the concern, organ- 
ized the business in 1909 with E. Allen Meade, who 
retired in 1943. E. A. Tyre, vice-president, is a 35-year 
employee. Merve Mowat is another vice-president and 
Harold Watt is secretary. 

About 8,000 feet of space is available for display at 
the new location in addition to stock room and ware- 
house in the basement. “We will have better facilities 
for ourselves and our customers at 218 W. Monroe St.,” 
says President Wheeler. 

The new location has been entirely redecorated in 
imposing cocoa and off-white color scheme and fluo- 
rescent lights have been installed. Abundant room is 
available for the display of matched office suites. 
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BILL BECK SERVES ART STEEL 25 YEARS 

Thirty-five of the officers and key employees of the 
Art Steel Sales Corporation honored William Beck, 
comptroller, on the completion of 25 years of loyal 
service by a dinner at Ronnie’s Steak House in New 
York, N. Y., on March 30. Glowing were the terms 
used to express appreciation for Mr. Beck, summed 
up in President Joe Burger’s phraseology, “If I were 














WILLIAM BECK 


to be asked to point out Bill Beck’s most outstand- 
ing accomplishment and virtue, I would say Bill is a 
worker.” 

In honor of the occasion the Art Steel Sales Cor- 
poration presented Mr. Beck with a check—again 
quoting President Burger—‘“not in repayment and not 
in compensation for loyalty, friendship and good will 
and not as a testimonial of these virtues for those 
are deep within all our hearts and which I know move 
in one steady direction from our hearts to Bill’s 
heart.” 

Harry Lipschitz presented Bill with a handsome set 
of cuff links and tie clasp from his fellow workers 
as an indication of their respect, love and esteem. 
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For streamlined figures 


nothing like 
MONROES 


Model CST-10-3 
MONROE 











Series-191 
MONROE 
Bookkeeping 
Machine 






















For example, the super-efficient new CST type 
Monroe Adding-Calculator with its unique Series 3 
dials. Only Monroe offers this time and effort 
saving feature ... a feature that cuts out so many 
steps in figuring . . . streamlines work . . . promotes 
accuracy as well as speed. It’s another Monroe 
“exclusive” —and combined with Monroe's 
“Velvet Touch,” Monroe's matchless ease, 
Monroe’s simplicity and trouble-free performance — 


adds up to an operator's best friend. 


It's advantages like these that make the entire 
Monroe line so popular in businesses of every kind, 


both large and small. 


MONROE 


MACHINES FOR BUSINESS 


MONROE CALCULATING MACHINE COMPANY, ORANGE, NEW JERSEY, U. 5. A. 
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ransfer Time is 


Intensive promotion of these 
«<& Filing and Finding aids 


pays dealers real dividends! 








HANG! 


Show your customers how Guide-O-folders 
HANG on the steel Guide-O-frames in the file 
drawer. No matter how great the content, 
Guide-O-folders never touch the drawer bottom 
—they glide along on the frames. The frames 
are adjustable and snug fit every file drawer 
without cutting. 





Show your customers how Guide-O-folders reduce 
costs and speed up filing and finding. Demonstrate 
the ease and accuracy of filing and finding when 
file drawers are equipped with Guide-O-folders. 


Put in a test installation in some important file in 
your customers’ offices. Let the file clerks use it 
for 30 days. Not only will they file and find faster 
and more accurately but the reduction in labor and 
fatigue will appeal to them. They will do all your 
selling for you. 


Your customers do not have to change their filing 
systems to use Guide-O-folders because the adjust- 
able metal tabs make them adaptable for every 
system. And altho the tabs lock in place, they 
can be unlocked and moved to any position with 
utmost ease. . 


Use the Guide-O-folder demonstration kit and 
make an intensive sales effort. You will find it will 
pay you real dividends. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 


NEW YORK 13, N. Y. 
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“GUSSCO Time! 


FILING SUPPLIES 





DESK DRAWER UNIT 


eep drawer of all 


t, the desk 

« always has im ant and vital data at 
ge ps—always an upright position 
nstantly available an stantly replaced. The 
ts of a metal tray and 25 Guide-O 

mplete w table meta! tabs 


tab headings 


Who gets the big orders for folders, 


guides, index cards, etc., in your town? 


The GUSSCO dealer gets them be- 
cause he has the right merchandise at 
the right price and the right time. He 
never fears factory competition for he 
knows all GUSSCO products are sold 
thru dealers only. And when he happens 
on a special he gets the whole cooper- 
ation of our staff—he gets merchan- 
dise, not excuses. This combination of 
quality, economy and service places 
the GUSSCO dealer in an excellent 
competitive position. 


Trademark 


TRANSFILE 


STEEL FRONT FIBRE BOARD FILES 


The low cost method of housing semi-permanent and permanent 
records in an accessible, tip of the finger way. Made of fibre 
board, they are reinforced by steel so that all the weight of 


drawer contents is supported on steel. Drawers slide in and out 
with surprising ease. They can be interlocked and 
stacked as high and wide as desired. No tools or 


nuts or bolts are required. 


3 Styles—13 sizes to fit every card and record requirement. 


Steel fronts available on the De Luxe and Leader Styles. 
Roller bearing drawer suspension available on the De Luxe. 


Ask for more information on this money-making line today. 


3 STYLES + 13 SIZES 


De Luxe style with 
steel rofier bearing 
drawer suspension 








e Write or wire today 
for your copy of the 
NEW GUSSCO CATALOG! 









CHECK YOUR STOCK NOW AND ORDER TODAY 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 


NEW YORK 13, N. Y. 


WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL 
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WHEELDEX OPENS NEW YORK QUARTERS 
A wise old owl sign featuring a “Lookers Welcome’ 
slogan invites the passer-by to the office equipment 
“super-market” recently opened by the Wheeldex 
Manufacturing Company on Fourth Ave. at 29th St., 
New York, N. Y. Featuring a variety of animated 


ees Pos 


WHEELDEX OPENS NEW YORK SHOW PLACE 





displays and modern free style showroom design, the 
big new Wheeldex display provides a “one-stop” op- 
portunity to study more than 30 types of card files on 
wheels. 

This is one of the very few new installations using 
show windows set at an extreme no-glare angle. Ver- 
tical columns inside are pointed ovals in cross-section, 
and larger at the top than at the base. Free style 
painting of the walls is in the diagonal division treat- 
ment, using contrasting yellow and gray. The lighting 
utilizes eight-foot tube fluorescent fixtures 

oe 


KOCK NAMED A. B. DICK EXPORT HEAD 

Carlos Kock, former acting manager of export sales 
for the A. B. Dick Company, has been appointed man- 
ager of this division and will be responsible for export 
operations. He left for a business trp to South Amer- 
ica on April 2 and expected to be gone for about 
seven weeks. 

Mr. Kock became associated with A. B. Dick Com- 
pany in 1943 when he was employed as an inspector of 
units for the Norden bomb sight. After the war he 
continued as an inspector on mimeograph machines. 
He had previously been export manager for the Wells 
Gardner Company, contract radio manufacturers, and 
in 1946 became an assistant in the A. B. Dick export 
department... He was born in Mexico and came to the 
United States when 22 years old 


*—- 


GLOBE-WERNICKE OPENS NEW OFFICES 

A. C. Howard, president of The Globe-Wernicke Co., 
Cincinnati, Ohio, has announced the opening of the 
company’s new offices and showroom located in The 
News Building, 220 E. 42nd St., New York 17, N. Y. 
Formal opening of these new sales offices and show- 
room was held on May 8. 

This move to larger quarters and the establishment 
of a showroom is a part of The Globe-Wernicke Co.’s 
recently-inaugurated sales expansion program, stated 
Mr. Howard. These more centrally located offices will 
give Metropolitan New York, as well as visiting dealers 
and customers, a better opportunity to view and in- 
spect Globe-Wernicke’s modern office furniture and 
filing supplies. 

The decoration and interior treatment of these new 
offices and showroom were planned and designed by 
Donald Deskey Associates, industrial engineering con- 
sultants. H. B. Elmer, New York district manager, and 
L. G. Tracy, manager of national account sales, will 
now maintain offices in this location. 

Showroom and offices are open to visitors 9:30 to 5:00 
daily, Monday through Friday. 

—_~!) 

STOCKWELL & BINNEY ANNOUNCES PROJECT 

Stockwell & Binney, San Bernadino, Calif., office 
supply and equipment firm, has announced a $175,000 
co-ordinated building and remodeling project to- 
gether with Van Ness & Sandefur, San Bernadino fur- 
niture company. Jointly they will make possible a 
shopping center with a spacious off-street parking 
area stretching 250 feet along the west side of E St. 

In a development to cost approximately $100,000, 
Stockwell & Binney will erect a new steel-clad, sprink- 
ler-equipped warehouse to replace a structure de- 
stroyed by fire last October and will build in combina- 
tion an office furniture display building. 

Work on the Stockwell & Binney building was to 
begin about May 15. The company announced its con- 
struction plans with the purchase of the South E St. 
site from Van Ness & Sandefur. Along with the 100- 
foot E St. frontage, with 180-foot depth, the Stockwell 
& Binney purchase included an extension of the rear 
section north to 125-foot frontage on White St. 

Altogether, the two companies will have 350 feet of 
railway trackage along the rear. Both plan to develop 
this into improved loading docks for handling mer- 
chandise in carload lots. 

The warehouse will be the central storage point for 
Stockwell & Binney stores in Riverside, Indio, Redlands 
and Pomona. Total floor area will amount to 29,500 
square feet. The office furniture display room in front 
of the warehouse will supplement the firm’s present 
store on Fourth St. 

Development of additional shops along the north 
side of the parking area is in Stockwell & Binney’s 
future plans. 

The Stockwell & Binney office supply firm, which has 
been a San Bernardino institution since 1926, consists 
of its two original partners, R. H. Stockwell and Frank 
H. Binney. 
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ARCHITECT'S SKETCH OF NEW STOCKWELL & BINNEY BUILDING AT SAN BERNARDINO. CALIF. 
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WATSON’S NEW CATALOG 


Section D (W-7) 


12 pages in color, illustrating 
HIGH LINE and COMPANION UNITS 
TO MAKE HIGH LINE HIGHER 


a few dealer territories are open 
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SINCE 1887 


WATSON MANUFACTURING CO., INC. Jamestown, N. Y. 


HIGH LINE UNITS 
FOR PUBLIC RECORDS 


Stock Units 
for 

Roller Shelf 
and 

Document Files 


In 3 Standard 
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FOUR GENERATIONS IN JARMAN’S 

The accompanying picture presents four genera- 
tions of Jarmans at Charlottesville, Va., including 
the founder, James E. Jarman, approaching his 
ninety-sixth birthday on July 7. He has given nearly 
80 years to the stationery business in the historic Vir- 
ginia city at the foothills of the Blue Ridge Mountains, 
and is known as “Charlottesville’s Grand Old Man.” 

Still extremely active for his years, James E. Jar- 
man often walks to work rather than riding. For the 
past two years he has given up an active part in 
the management, but still is able to give the younger 
men practical advice. 

Pictured with the founder are Z. L. Jarman, presi- 
dent; Jimmy Jr., and J. R. Jarman, treasurer and man- 
ager of the business machine and office furniture 
departments. 

Established in 1889 and incorporated in 1929, Jar- 
man’s has grown from a small business until today 
it has one of the most modern stores of its kind in 
the East and covers a trade territory in a 100-mile 
radius of Charlottesville. Recently, a building of 
Colonial type and approximately 75 feet square was 
purchased at the corner of Second and Market Sts. 
It provides space for the social stationery and en- 
graving and commercial departments, five large stor- 
age rooms, ten separate rooms for display of office 
furniture and five model offices. Also incorporated 
in the building layout is a board room equipped in solid 
walnut and genuine leather 

After remodeling this building, Jarman’s held a 
grand opening and business show attended by nearly 
5,000 persons. 

During the past two years, 
more than $5,000 alone for a 
social stationery and engraving 


spent 
the 
The 


Jarman’s has 
better display in 
departments. 


model offices permit the showing of the latest in 
metal or wood office furniture to best advantage. 

Once every year the graduating class of the local 
high school visits Jarman’s to attend a demonstration 
of various business machines, office furniture and 
filing supplies. — 

KING WITHDRAWS FROM WARD’S, BOSTON 

Arthur L. King, vice-president of the Samuel Ward 
Manufacturing Company, and general manager of 
Wards Stationers of Boston for 28 years, announces 





- — 





ARTHUR L. KING 
from these Boston 
past president of the Boston Stationers Association, 
was twice regional governor of District No. 1, NSA, 
and has been vice-president of the dealers’ division 
of NSA. Mr. King is enjoying a spring vacation at 
his home in Needham, Mass., before re-engaging in 
the stationery and office equipment field. 

ea APS cae 


withdrawal concerns. He is 


his 





JARMAN’S STILL GROWING AFTER 61 YEARS IN CHARLOTTESVILLE, VA. 


Founded in 1889 by James E. Jarman (who will be 96 
years old on July 7, 1950), the firm covers a trade 
territory within a 100-mile radius of Charlottesville. 
Upper left: the new Colonial-type business home re- 
cently purchased, located at Second and Market Sts.., 
opposite the post office. Upper right: one of the main 
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floor furniture exhibits. Lower left: office of Roe Jar 
man, manager furniture and machine departments. 
Lower right: four generations of Jarmans—Z. L. Jar- 
man, president and general manager: Jimmy, Jr.; James 
E. Jarman, the founder; J. R. Jarman, treasurer and 
manager of business machines and office equipment. 
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H... a look with us beneath the top of a STEEL AGE 
desk and you'll see plenty of sound reasons why these 
— —_ desks stand up to extra years of hard use .. . keep 
operating perfectly day in and day out. This added 
1 One piece Corroleum covered top measure of stamina goes back to the very day Corry- 
with five heavy, extra-wide chan- Jamestown’s founders decided that every desk bearing 
nel reinforcements. the STEEL AGE trademark would be built with the 
2 End panel formed in one piece, finest materials, the soundest design, and the highest 
which covers Corroleum top. No standards of craftsmanship possible. 
sharp edges or corners. Today’s STEEL AGE desks bear out the company’s 
Heavy slides for Reference Shelf. remarkable adherence to these principles. The view 
4 Heavy Drawer Slide Strips. above shows that there’s no skimping on materials. 
- Medactel relafereed with teas Heavy gauge steel and reinforcement channels are used 
crosswise ‘**Z*’* bars and angle wherever needed. There’s a solid, substantial feel that 
gusset plates. Top plate fastens makes people everywhere say. **Sell STEEL AGE and 
through end of pedestal. you sell the best in steel office furniture.” 
6 Reference Shelf stop and cross- 
wise reinforcement. 
7 Flanged end panel reinforce- 
ment. 
8 Ball bearing Rollers on all Box 
Drawers. 
9 Heavy vertical reinforcement for 
end panels 
10 Full progressive ball bearing sus- 
pe PESTCHTL Gt ‘ rtical file drawer. CORRY—JAMESTOWN 
MANUFACTURING CORPORATION « CORRY, PA 
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OFFICE OUTFITTERS HOLDS FILING INSTITUTE 

A three-day filing institute was recently sponsored 
by The Office Outfitters Company of Birmingham, 
Ala., with classes held at the Bankhead Hotel. Mrs. 
Norma Hinds, system analyst and filing consultant 
for The Globe-Wernicke Company, Cincinnati, Ohio, 
conducted the school. 

W. D. Dotherow, president, Office Outfitters Com- 
pany, sent announcements to executives of leading 











MRS. NORMA HINDS 


companies in Birmingham and surrounding areas in- 
viting them to attend or to send representatives. 
Participants were requested to register in advance 
for the day they would attend, as enrollment was 
limited to 50 persons in each day’s class. A certificate 
of attendance, signed by Mrs. Hinds, was awarded to 
to each person attending the Institute. 

The filing school consisted of two morning and 
two afternoon sessions at which Mrs. Hinds lectured 
on the historical development of filing, filing systems, 


OFFICE OUTFITTERS CO. FILING IN- 
STITUTE AT BIRMINGHAM. ALA. — 
Partial view of group attending the 
second day's classes of the Filing Insti- 
tute sponsored by the Office Outfitters 
Co., Birmingham, Ala., in conjunction 
with The Globe-Wernicke Co., Cincin- 
nati, Ohio. W. D. Dotherow, president, 
Office Outfitters Co., is standing at the 
rear, E. B. Bowman, Globe-Wernicke 
district representative, is seated in the 
front row at extreme left. 


rules for filing, how to set up a modern file, filing 
applications, and Globe-Wernicke’s exclusive Safe- 
guard System for quicker, more accurate filing and 
finding. Visual cast slides emphasized her talks. 

Representatives attending the dealer-sponsored 
Globe-Wernicke filing institute had the opportunity 
of presenting individual filing problems for analyza- 
tion by Mrs. Hinds who made recommendations for 
immediate correction. The third day of the institute 
was given to personal interviews and visits to several 
participating filing applications in the working office. 

W. D. Dotherow, president; John Beck, sales man- 
ager, and Albert Weaver, salesman, The Office Out- 
fitters Company, and E. B. Bowman, district repre- 
sentative of The Globe-Wernicke Co., assisted Mrs. 
Hinds in conducting the classes. 

© - 

FOUR PROMINENT MEN TAKEN BY DEATH 

As we go to press word has been received of the 
deaths of four prominent men in the industry—Joseph 
S. Duncan, 92, inventor of the Addressograph and 
president of the Addressograph Company until his re- 
tirement in 1926; George F. Malcolm, 75, for over 40 
years an active leader of the F. S. Webster Company; 
Theodore Peirce, president of the Pacific Desk Com- 
pany, Los Angeles, Calif., and Claude M. Fleet, for 27 
years a sales representative of the Eberhard Faber 
Pencil Company. Additional information will be pub- 
lished in the July issue. 

—- 

COLE STEEL LEASES NEW WAREHOUSE SPACE 

Cole Steel Equipment Company recently leased 42,200 
square feet of space from the Bush Terminal Company 
at Unit B, Bush Terminal, Brooklyn, N. Y. This space 
will be used as a warehouse and distribution center 
for the metropolitan area. Cole’s manufacturing facil- 
ities consist of 330,000 square feet in York, Pa. The 
executive offices remain at 285 Madison Ave., N. Y. C. 





DAYTON CITY COUNCIL SELECTS 
GUNLOCKE SEATING.—A recent instal- 
lation of Gunlocke Councilman chairs 
No. 2292 in council chambers at Dayton, 
Ohio. The order was secured by Seitz 


& George Office Equip. Co., Dayton. 
(Photo by Jim Harlan Dayton Daily News 
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m- Rock-a-File Modular offers extremeflex- required by individual needs combine 
- 27 ibility of layout, whether for private or to create a balanced harmonious ap- 
.ber general office. Note how varied units pearance regardless of sequence. 
ub- 
At last! Efficiency and comfort Each Modular unit easily attaches 
E and beauty in any office! No more to adjoining units—and results in 
.200 confused, unattractive office look perfect alignment. Rock-a-File Modular Units 
any caused by an accumulation of un- 08 ons 
tad : Wide Variety and Flexibility 
ACE related furniture and equipment— an : 
iter 7? ‘9 Sa Rock-a-File Modular offers a wide 
, orphan”’ pieces independently de- : seat 
cil- - variety of combinations and ex- 
: signed and manufactured. Rock- . a 
The ' pa Air treme flexibility of arrangements 
7 a-File Modular Office Furniture ; Ty . 
are , —ideal for either private or gen- 
and Equipment is designed and : , 
— ; . eral offices. All of the units neces- 
constructed to provide top effi- ae ee ; 
sary to individual requirements Desk Waste 
: ciency and maximum comfort plus . “ . : (Right and Left Models) Receptacle 
' : can be combined in a variety of 
: richly attractive, completely harmo- . . 
; ' va layouts to suit taste and conven- 
170u appearance . . . . 
PI ience, each resulting in a charming 
aie and attractive office setting. 
Rock-a-File Modular includes A/!-Stee! Construction— 
desks, files, dictating machine and Popular Finishes 
/ typewriter cabinets, bookcases, Rock-a-File Modular units are all- filing Drawer Dictating 
CA) . . ~* bi t i i 
storage cabinets and waste paper _ steel construction throughout. Fil- — — Cotten 


receptacle—each a completely in- ing units incorporate famous space 
dependent unit, yet completely in- saving Rock-a-File side-filing prin- 
terchangeable so that any combi-_ ciple. All units available in choice 
nation of units can be arranged in of most popular finishes—grained 
a complete, harmonious layout. walnut, mahogany, gray or green. 


& \ -------------- ------) 
, = , Send for Free Booklet—For complete information, R 0 C K W E L L . BA R N E S C 0 M PA N Y 


% 

. 
~~, send for free illustrated booklet: “The 
; Office of Tomorrow.” 









Open Shelf 
Bookcase 


Storage 
Cabinet 





35 East Wacker Drive Chicago 1, Ill. 
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NEW PLANT—The Holt Pen Co., formerly 
of Providence, R. I., has purchased and is 
occupying these new and larger quarters 
at Crompton, West Warwick, R. I. The 
plant is one at which Browning machine 
guns were manufactured during the war. : 


a at Bk 


HOLT PEN OCCUPIES A NEW PLANT 

Completing a fast-moving two-year expansion pro- 
gtam, The Holt Pen Company, formerly of Providence, 
has announced its purchase and occupancy of new 
and larger quarters at Crompton, West Warwick, 
R. I., according to George C. Holt, the firm’s president. 
This rapid growth is due in great part to the splendid 
retail recognition accorded the company’s comprehen- 
sive Neetline series—including a new type fountain 
pen which is being currently introduced—as well as to 
its aggressive merchandising and promotion methods, 

hich give these outstanding products rapid turnover 
at point-of-sale. 

,The new plant, located on the main route between 
New York and Boston, gives the Holt Pen Company the 
greatly increased production facilities currently re- 
quired and at the same time provides ample space for 
further expansion, which Mr. Holt feels will be a 
natural step in the very near future if the present rate 
of development continues as expected 

An interesting sidelight on this property is the fact 
that it is the plant in which Browning machine guns 
were manufactured during the war. 

The Holt Pen Company currently offers a complete 
line of fountain pens, ball point pens and pencils 

<=>? 


SAFEGUARD SPURS VENTILATOR CAMPAIGN 

With the coming of the summer months and uncom- 
fortable temperatures, Safeguard Corporation, Lans- 
dale, Pa., a firm known primarily for its check-protect- 
ing devices, is featuring its Air-In ventilators. These 
devices are claimed to admit a steady stream of fresh 
air without draft. For summer use, it is recommended 
that one ventilator be installed at the top and one at 
the bottom of the window 

*—- + 
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OVER-ALL INTERIOR VIEW OF NEW HOME OF PINELLAS OFFICE SUPPLY CO., CLEARWATER, FLA. 
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CHECKMATE SALES INCORPORATED 
Checkmate Sales Corporation, 441 Front St., Toledo, 
Ohio, was recently incorporated to manufacture and 
sell the Checkmate check-writing machine. The firm 
had previously operated as the Checkmate Sales Com- 
pany, and was authorized by the Ohio Secretary of 
State’s office to issue 250 shares of no par value com- 
mon stock. Officers are Tony Vetter, president; Chris- 
tian Rostock, vice-president, and Oscar Syring, secre- 
tary-Treasurer.—_AK 
ee ee 

PINELLAS OFFICE SUPPLY OPENS NEW STORE 

The Pinellas Office Supply Company owned by Jack 
N. Carlson recently opened a new store with larger 
facilities at Clearwater, Fla. 

The building has been completely remodeled, bal- 
cony installed and a display room set up. With 48- 
foot frontage and 98-foot depth, plus a balcony 48 
feet wide and 33 feet deep, the firm’s expanding busi- 
ness now has the facilities needed. Plenty of storage 
space and a repair room are provided. 

The shelving and counters were installed by 
Penn Metal Corporation, Philadelphia, Pa. 

Pinellas’ main lines include Underwood typewriters 
and Sundstrand adding machines, Wilson Jones and 
Oxford supplies, Jasper chairs, Security steel products 
and other well-known brands. 

At Clearwater, on the Gulf of Mexico, Pinellas has 
an ideal location in a progressive town with some 
light manufacturing and a winter overflow popula- 
tion ranging up to 30 per cent. 

The business was originated by Glen Wood in a 
small typewriter store in 1932 and was continued by 
him until his death in 1945. Mr. Carlson then took 
over and with expanding business felt the need for 
a larger location. 


the 









OFFICE APPLIANCES, June, 1950 























eam 
mee 
aes 
ost 
were 
ae 
Dall 
— 
ae 
od ee 
ad ~ 
— 
a 
-_ 
i 
i) 
ee 
= | 
— 
— 
- 
= 


RALRALALE Y 


oe 
= 
ox 
ee 
ee 
oe 
= 
r - 
<t 
ot 
—_ 
ee 
- 





1C STEEL PRODUCTS CORPORATION 


Cc AVENUE 


BROOKLYN, NEW 


YORK 








G. H. BARBER JOINS CLEVELAND FIRM 

George H. Barber, well-known interior decorator, 
recently joined Marshall-Smith, Inc., 1026 Superior 
Avenue, N. E., Cleveland, Ohio, as manager of the 
firm’s furniture department and the newly-established 
floor covering and contract departments. 

Mr. Barber’s departments will concentrate on con- 
tract decorating of offices and buildings for business, 
industry, institutions and government, and for schools, 
colleges, libraries, clubs and banks. Featured lines in- 

















- GEORGE H. BARBER 


clude chairs in wood by Taylor, Commercial Furniture 
Company, Desks, Inc., Jasper, Security, and Cramer 
lines. 

Facilities include a comprehensive line of carpets, 
tile in asphalt and rubber, and linoleum, draperies and 


decorative accessories—all from the country’s leading 
suppliers. 

Mr. Barber is an executive experienced for more than 
30 years in furniture, with 20 years in floor coverings 


and more than 15 years in contract decorating. He 

has handled substantial contracts for Cleveland Public 

Hall, Juvenile Court, St. Luke’s, Huron Road, Lutheran 

and Cleveland State hospitals, Cleveland Graphite 

Bronze, Industrial Rayon, Republic Steel, Western Re- 

serve and Oberlin Universities, and many others. 
o~—-- 


NEW QUARTERS OF THE HOLLYWOOD OFFICE APPLI- 
ANCE & FURNITURE CO., HOLLYWOOD, CALIF.—Upper 
left: unique front of the new structure at 1531 Cahuenga 
Blvd. Upper right: executive office setup featuring wood 
furniture. Lower left: eye-catching array of typewriters 
and office machines. Lower right: furniture showroom. 
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MONROE OPENS SAN ANTONIO BRANCH 


The Monroe Calculating Machine Company has 
opened a San Antonio sales and service branch office 
at 624 Borth St. Mary’s St., San Antonio, Tex.—JHR 


ee 


HOLLYWOOD OFFICE APPLIANCES IN NEW HOME 

The Hollywood Office Appliance & Furniture Com- 
pany recently moved to new quarters located at 1531 
Cahuenga Blvd. The new store is more centrally 
located in the heart of Hollywood and covers approxi- 
mately 10,000 square feet. A large parking space is 
provided, adjacent to the building, for the convenience 
of customers. 

This company was established in 1927 as the Office 
Appliance Company and in 1936 the owners opened 
the Hollywood Office Furniture Company. In 1945, both 
stores were moved under one roof at 5820 Hollywood 
Blvd. This building was in the path of progress of the 
new Hollywood Freeway and has been torn down. 

The business was incorporated in 1948 with William 
A. Harnden and Louis C. Wolter as principal stock- 
holders. The growth of the company from a two man 
business, to the present when there are 40 employees, 
indicates the goodwill that has been built. 

As distributors for the Royal Typewriter Company 
since the inception of the business, the Hollywood 
Office Appliance & Furniture Company claims a large 
number of the motion picture studios and broadcast- 
ing companies as satisfied customers. The company 
also merchandises Steelcase business equipment. Dur- 
ing the last year many large complete installations of 
this well known line of steel office furniture have been 
made. 

Many of the employees with this organization have 
employment records of from five to 20 years. The 
Santa Monica Typewriter Company at Santa Monica, 
Calif. is a wholly-owned subsidiary, covering the Coast 
cities with a complete sales organization. 

The success of the firm can largely be attributed to 
the fact that it has handled nationally known lines of 
equipment, including Royal typewriters, Allen-Wales 
adding machines, Steelcase business equipment, Mosler 
safes and other allied lines of wood office furniture, 
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\ Leaders in business look to Genuine Leather to give their offices the 
distinction that reflects their standing . . . the durability that satisfies 


their sense of value. They also enjoy the attractiveness of leather, in 





its smart, new colors and interesting grains, and count upon it to make 


their rooms inviting to callers and customers. 











With Genuine Leather more in favor than ever before for the up- 







holstery of fine furniture and office decoration, you have a 






rich opportunity to profit by this trend .. . to make sales to 






customers with the taste to appreciate and the money to buy. 


THE UPHOLSTERY LEATHER GROUP ~- TANNERS’ COUNCIL OF AMERICA 
100 GOLD STREET, NEW YORK 7, N.Y. 







American leather Manufacturing mpany, Nework,N.J. @ The Ashtabyle Hide & Leather Compony, Ashtabula, Ohio 


‘ ; Blanchord Bro. & lone, Nework, N.J. e Deloware Tanning, Inc., New York, N. Y. ¢ Eogle-Ottewa leother Company, Grand Hoven, Michigan 
' 


) The lockowanne Leather Company, Hackettstown, N. J. © Rodel leather Manufacturing Company, Nework, N. J. 
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NEW BUSINESS HOME OF STRAWN’S OFFICE 
SUPPLY AT 917 IDAHO ST., BOISE, IDAHO 


STRAWN’S OF BOISE, IDA., LOCATES 
IN NEW AND LARGER QUARTERS 

After 32 years in one location, Strawn’s Office Supply 
has opened a new store at 824 Idaho St., Boise, Ida., 
making available approximately 8,000 square feet of 
store and display space on two floors, and 5,000 square 
feet of storage space. 

The move was made only one block away from the 
previous location. The management is pleased with 
the facilities for carrying a complete line of commer- 
cial stationery and office supplies, art books, greeting 
cards, leather goods and luggage, fountain pens and 
pencils, photographic supplies, art and drafting sup- 
plies, writing papers, portable typewriters and adding 
machines, steel and wood office desks and chairs, files, 
safes and chests, visible record equipment and recep- 
tion room furniture; also rubber stamps and job 
printing. 

An elaborate open house was held the day before 
the formal opening. Through the co-operation of sup- 
pliers it was possible to give each customer a miniature 
catalog of the main lines of merchandise which the 
firm carries. Included in the folder was a mechanical 
advertising pencil and an imprinted memo book. 

The firm was founded 32 years ago by Ora E. Strawn 
under the name of Strawn and Company. Now oper- 
ated under the name of Strawn’s Office Supply it is a 
partnership of Ora E. Strawn and two sons, Raymond 
E. Strawn and Robert L. Strawn. The firm also oper- 
ates a store in Ontario, Ore., under the same name, 
managed by Joseph Steranka 


ae 3 


SEVEN HURT IN SHEAFFER PEN BLAST, FIRE 

News dispatches on April 19 told of a fire and ex- 
plosion of the W. A. Sheaffer Pen Company, Fort 
Madison, Iowa, in which seven persons were severely 
injured and damage caused estimated as high as a 
million dollars. 

The basement and first floor of the three-story 
building were damaged. Orders and records of the 
firm were burned and laboratory equipment and sup- 
plies, including experimental tools and dies, were de- 
stroyed, the Associated Press said 

The fire was reported caused as plastic blazed up 
when it was ignited by friction while being sawed for 
experimental purposes. 

<> 
MASTER ADDRESSER IS ISSUED PATENT 

A. J. Wright of the Master Addresser Company, Min- 
neapolis, Minn., on April 4 was issued United States 
patent No. 2503185 for bed and platen hectographic 
address machine manufactured by that firm. Com- 
plete descriptions of the machine and its operation 
are given in the patent issuance 
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STAN WEBB VICE-PRESIDENT OF RECORDIT 

Stan Webb, for many years associated with Speed 
Products Co., Inc., on March 28 was named a director 
and vice-president of Recordit Corporation, with offices 
in the General Motors Building, New York City. Mr 
Webb, who will have charge of dealer sales in the 
11 western states, will headquarter in Los Angeles 

Recordit Corporation is the national sales agency 
for Steno dictating machines, a wire recorder manu- 
factured by Crescent Industries, Inc., 4140 W. Belmont 
Ave., Chicago 41, II 

ab - 

HATTIESBURG OFFICE SUPPLY FIRM OPENS 

The firm of Milloy and Dever, dealing in office sup- 
plies and equipment, held its formal opening recently 
at 204 E. Front St., Hattiesburg, Miss. The partnership 
of Ralph Milloy and William H. Dever has purchased 
the Hub City Office Supply Company’s complete line 
of office supplies and has added to it extensively 

> 





INTERIOR VIEWS AT STRAWN’S ON OPENING DAY, FEB- 
RUARY 1.—Top: section of first floor, showing book, greeting 
card and social stationery departments. Commercial sta- 
tionery portion of store (not shown) is at right. Center: view 
of model office showing executive wood furniture group. 
Bottom: another view of second floor office furniture depart- 
ment. Attractive stairway as seen from the steel furniture 
display room, with photo-mural window effect in background. 
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The “AUDITOR'S” File No. 478 $ 


Contains: Two ball-bearing letter size drawers; one double index drawer for 


A : 4 


3° x 5° or 4° x6 cards (3200 Capacity); one drawer for cancelled checks or 





other records; one safe compartment with a combination lock (no key neces- With plunger-type lock 
sary—only you know the combination); also three adjustable storage com- which outomatically 
| partments under lock and key. 37%" high, 302° wide, 17 %2° deep. Olive locks all drawers No. 
os green or Cole gray finish. 478-PL . $55.00 
foes (The above can be used in conjunction with Cole's new development. See inside.) 
up. Prices 20% higher in Denver & West of the Rockies. 


art- 
ure 


oe) & 3 STEEL EQUIPMENT COMPANY 
285 Madison Avenue, New York 17, N. Y. 








SAFETY DRAWER CABINET No. 2717D 


Safeguards expensive tools and other valuable 
roomy drawers having inside dimensions 9 x 3¥2 
x 16”. Protected by heavy steel, reinforced doors 
equipped with a two-way locking device and para 
centric lock. Olive green or Cole gray finish. Size 
37%” high, 304” wide, 171%” deep....... °7 595 


FREE CUTS, NEWSPAPER MATS OR 


DENVER & WEST OF THE ROCKIES a ie ibe: $4375 





® 
OLE =— SYSTEMS 


The “TREASURER’S”’ File No. 472 

Confttre. lwo ball-bearing letter size drawers; a double 
index drawer for 3's Sor 4 x 6 cards (3200 Capacity); 
ao drawer for cancelled checks Smetgr records; three ad- 




















justable storage compartments with safely “tesk, 3712" 


high, 30%, wide, 17% deep. Olive green or Cole gray" = 





™ 
With plunger-type lock which automatically locks all —~ = an, 
drawers No. 472-PL $4745 = J 
; Pen, 
UTILITY CABINET, LEGAL SIZE No. 2716 
— 
Contains: 276em pdramezs having inside dimensions 9” x 
x 16”. Outside cabinet size 377° TG SO “wide, 
17%, deep. Heavy gauge steel throughout. Olive green or ~  —— — cs seins ite 
Lole gray finish 54795 — =a 


Locking Bar which locks all 27 drawers $1Q°° 
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PHOTOGRAPHS OF THE ABOVE The ‘‘BANKER’S”’ File No. 473 
AVAILABLE ON REQUEST. ’ Three letter files on ball-bearing rollers, 
p three adjustable storage compartments under 

° k and key. Size 374% high, 30% wide, 17° 

Olive green or Cole gray finish $3695 


With plunger-type lock which automatically ks 






PRICES 20% HIGHER IN 






COLE STEEL EQUIPMENT COMPANY 
285 Madison Avenue, New York 17, N. Y. 





DOUBLE SALES 


WITH 


COLE'S NEW INVENTION 


Every time you ship a Cole cabinet, your cus- 


tomer w int to add Cole's new invention. 





A bookcase which firmly interlocks with any of 
trated. It creates valuable space 
space. Your customer will thank 
rchase as it will dignify his office. 

“Shelves cre 30% wide, 9 deep and are ad- 
justab e or & ~centers (additional shelves can 

be added). Total heighPetebeth units after the 

ise section is attached to THE ewbingt is 
s. No. 9X Bookcase unit only.... $7 97 == 


Also available are shelving units for supplies, 
 eenigiging two adjustable shelves 302° wide, 

16 deep, forn ng Miree-eompanments. Overall 

height when attached to your Cole unit is a 

inches. Olive green or Cole gray finish. No. 16X 


Shelving unit 


P 4 
The “PRESIDENTS” 
File No. 474 


Contains: Féur ball-bearing 
letter size drawers; one dow 
ble inf@ex drawer for 3” x 5” 
or.” x 6” cards (3200 Ca- 


acity); one drawer for con- 


celled checks or other records; 
one safe compartment with a 
combination lock (no key nec- 
essary — only you know the 
combination. 374%" high, 
30%” wide, 17%” deep. 


Illustration of a No. 9X Bookcase interlocked with 
Olive green or Cole gray 


a No. 349L Storage Cabinet. Other illustrated 
units can replace the No. 349L. 


f oe) i - STEEL EQUIPMENT COMPANY | 
. 285 Madison Avenue, New York 17, N. Y. | 
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No. 370 — Equipped with 
a plunger type lock which 
automatically locks all 
drawers No. 370-PL 


‘ e sag’ 
oo} & - 


COLE'S 
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Cole's new, streamlined 330,000 foot plant on one floor 
enables us to bring to you the popular Junior Secretary 
at a new low price. Equipped with two ball-bearing 
letter files, a card drawer (3200 capacity) for either 
3x 5 or 4°x é'cards. Three adjustable storage compart- 
ments with lock and key. (Additional shelves available.) 
Size 30% wide, 322 high, 17% deep. Olive green 
or Cole gray baked enamel. 


Prices 20% higher in Denver & West of the Rockies. 
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STEEL EQUIPMENT COMPANY 
285 Madison Avenue, New York 17, N. Y. 




















real profits 


with these three leaders 
in the '‘PROFIT LEAGUE”’ 





Scoring from coast to coast 


THE ALL NEW REMINGTON PERSONAL TYPEWRITER 
with Amazing Miracle Tab 





Leading in ‘‘sales-batted-in” 


TOPFLIGHT ADDING MACHINES 
with Exclusive Cushioned Power 








Making extra profits everywhere 
LINE-A-TIME COPYHOLDER 
For greater typing speed and economy 


Gentlemen: 


Please send me information on the leaders in the “Profit League” 





DEALER SALES DIVISION 


yy | ee 








315 Fourth Avenue, New York 10, N. Y. 





OT Oe eee 
1666 Copyright 1950 by Remington Rand Inc 
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NEWLY MODERNIZED STORE OF DUKE, INC., AT 132 N. TOPEKA IN 


DUKE, INC., HOLDS FORMAL OPENING OF 
MODERNIZED STORE IN WICHITA, KANS. 

Full-page newspaper ads, free coffee and doughnuts, 
flowers for feminine visitors and plenty of attendance 
prizes were just a few of the highlights featuring the 
formal opening of the modernized stationery and office 
equipment store of Duke, Inc., at 132-134 N. Topeka 
in Wichita, Kans., on Thursday, April 20. The open- 
ing proved all that could be desired in the way of 
favorable response, according to President Earl K. 
Duke, Sr., with more than 40 travelers in the area 
attending the firm’s breakfast on opening day and a 
total of about 2,500 customers and friends making the 
opening day tour of the store and printing plant. 


A big store, 50 x 140 feet, the premises were well 
loaded with supplies and furniture, but the array 
would have been even larger had not much of the 


inventory been transported across the alley to pro- 
vide more room for opening-day crowds. The new 
location, with ultra-modern decorating and lighting, 
embraces more than 7,000 square feet of floor space 
Administrators of the company in addition to Earl 
K. Duke, Sr., who, incidentally, is Wichita’s mayor, are 


. 


WICHITA, KANS. 


Earl K. Duke, Jr., secretary-treasurer; Homer B. Lay, 
store manager, and Del Wood, printing plant super- 
intendent. 

Personnel of the store numbers 40, and among the 
well-known lines carried in stock are Shaw-Walker 
steel office furniture, Niemann leather furniture, 
Myrtle wood office furniture, Sikes and Domore chairs, 
Corry-Jamestown steel office furniture, Hoosier wood 
office furniture, Jasper chairs, Victor visible equip- 
ment, Columbia ribbons and carbons, Master-Craft 
and Wilson Jones loose leaf, Ditto duplicating equip- 
ment and many others. 

ae 
L. F. WEYAND ELECTED 3-M DIRECTOR 

Louis F. Weyand of Detroit, Mich., vice-president in 
charge of the Minnesota Mining & Manufacturing 
Company’s adhesives and coatings division, was re- 
cently elected to the firm’s board of directors. 

A veteran of 35 years with the company, Mr. Weyand 
joined 3-M in 1915. He subsequently held a number of 
sales supervisory posts, and was named general man- 
ager of the adhesives division in 1945. He was elected 
a vice-president of the firm in 1948 





AMONG THOSE ATTENDING DUKE, INC.. BREAKFAST ON OPENING DAY. THURS., APR. 20. 


Left to right. seated: Bill Martin, Shaw-Walker Co.; Homer Lay, Duke 
Inc.; Joe Rock, Wilson Jones Co.: Gene Mitchell, manufacturers 
representative; R. C. Fitzgerald, Master-Craft Corp.; Jack Robinson 
Inc. Standing: Bill Dillman, Mid Continent Engraving; Chas. 
Elcock, Duke, Inc.; Ted Brace, Graham Paper Co.; Gordon Dotzour 
W. A. Sheaffer Pen Co.; Lee Gamel, Bates Mig. Co.; Tom Seward 
Speed Products Co., Inc.; Jack Kelly, Esterbrook Pen Co.; Roy Edgren 
orry-Jamestown Mig. Corp.; Paul Ulwelling, Speed Products Co.; 
Inc.; Art O’Hara, Acco Products, Inc.; Bill Pickering, Eberhard Faber 
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Pencil Co.; Barrett Mitchell, manufacturers’ representative; Earl K. 
Duke, president of Duke. Inc.; Brent Hewey. Duke, Inc.; Al Perry. 
Carpenter Paper Co.; Industrial Tape Corp.; Carl 


Henry Vaupel, 

Sisens ed Kornmann, Domore Chair Co.; 
Duke, Jr.. Duke, Inc.; Jimmy O’Brien. 
Boorum & Pease Co.; George Litchfield. Jasper Chair Co.; John 
Hehnke, W. A. Sheatfer Pen Co.; John Harlan, Lyon Metal Products; 
Ralph Eaton, Western Newspaper Union; Dick Harrison, Butler Paper 
Co.; Cash Miller, Southwest Panes Co.; John Vollmer, Butler Paper Co. 


Sutton. Western Newspaper 
Earl Boyce, Duke, Inc.; Earl EK. 
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Feature 
THOMAS FURNITURE 
covered with KALISTRON 
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New Thomas Furniture Series No. 1200. Covered with Kalistron. ‘ 
ip- : 
ait ‘ 
ip- : 
7 ‘ 
How SINGLE SALES become STEADY CUSTOMERS : 
in : 
ne 
re. ; 
Phomas Fu e covered with Kalistron* keeps selling for you long after : 
nd rig For Kalistron color, fused to underside of clear vinyl sheeting, 
of , : ; 
ever shows \ keeps furniture new-looking for years 
in 
ted brings back tomers again and again. In a class by itself, Kalistron is 
scuff-resist cratch-, and spot-resistant; won't peel, chip or crack. 
Waterproof t cleaned easily with a damp cloth 
More and more dealers are turning to furniture that combines Thomas’ 
fine styling and Kalistron’s enduring beauty. It sells faster, guarantees satisfaction 
Coupon b will bring complete information and free nail-file test on 
Kalistron. S¢ f you can injure Kalistron even with this file 
*Winne fM n Plastics Award for furniture and interior decorating materials 
prceccoe nono ------------ auanengueaosesnseacece w----5 
| 
: Thomas Furniture Company, Dept. T-1 ' 
' . » ° ' 
H High Point, North Carolina ' 
' ' 
7 ; ' 
: Please send me Kalistron information and free nail-file test ‘ 
: (sample of Kalistron and actual nail-file). ; 
rn ' 
: : 
1 NAME aa i caine 
| KE ' 7. ' 
erry ' ' 
Carl ' : 
Co.; : ADDRESS — —— ; 
rien i i 
John 1 ; 
ucts ' - — -_ —— 
. ' ' 
"ES. HIGH POINT, NORTH CAROLINA BA 1 iste. cuiéais ponent steimainl 
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June 5-6. District No. |, NSA 
N. H. Horton Frisbie, Re R 
Co., Portland, Me 
June 18-21. National As yf ’ t A mnt snnual Na 
tional Business Show and nv t Waldort-Ast »5 Hote New 
York, N. Y. Arthur B punnar : wrk Ave New Y 
ae, ™. X. 
June 19-20. District No. 3, NSA fonte-Hadd ‘ . 
City, N. J. Charles W. Luke Req é Ye & Luker 
Co., Philadelphia, Pa 
June 28-July |. National Office M A rr 95 / 
convention, Palmer House, Chicaa ack We ent 
General Chairman, 1520 Belr 
September 24-28. NSA Forty-fourth A 
teenth exhibit, The Stevens Hots t } F Burbank 
eral Manager, 740 Investment B A 
October 23-28. National Busir Mid tury Mark 
Progress,’ Grand Central Pala New York, N. Y Rudolph La 
manaaing director, 30 Vesey St., New York, N 





STORY-WRIGHT INCORPORATES LUFKIN STORE 

Johnny Wright of Story-Wright Printing & Office 
Supply Company, Tyler, Jacksonville and Lufkin, Tex., 
has announced that the firm has incorporated the 
Lufkin store and sold one-third interest to Tommie 
Massingill. The officers of the new Lufkin corporation 
are Earl Story, president; Tommie Massingill, vice- 
president and general manager, and Johnny Wright, 
secretary and treasurer. 

Tommie Massingill worked for Story-Wright one and 
one-half years prior to January, 1949, at which time 
he joined Cathy Office Supply Company, Dallas, for 
six months and since then has been with Patterson 
Parchment Paper Company as Southwest representa- 
tive. 

Mr. Massingill assumed his new duties on May 1 
He has been in the office supply and equipment busi- 
ness 20 years. The bulk of the buying will still be 
handled by Wiley Wood at the Tyler warehouse. 


oo =a 3° 


FRED SALMEN NAMED VICE-PRESIDENT 

C. P. Piscitelli, president of the Seneca Novelty 
Company, Inc., Seneca Falls, N. Y., has announced 
the election of Fred H. Salmen as vice-president. 
Fred is well known throughout the New England and 
New York State territory. He has been identified with 
rulers since 1915 when he first started working with 
the American Manufacturing Concern and continued 
with that firm until the Falconer family sold out the 
ruler division. F 

Fred and Mrs. Salmen at the moment are on a 
ten weeks’ trip through Europe, celebrating their 
fortieth wedding anniversary. They left on the “Ile de 
France” on May 4. 

<-> 


CAPITOL SCHOOL PROMOTES “MAN AND JOB” 

Advancing its placement program of “Man and Job” 
the Capitol School of Typewriter Mechanics, 1328 New 
York Ave., N. W., Washington 5, D. C., is mailing a 
letter to 1,000 employment managers in the office ma- 
chine industry and hopes to cover every dealer in the 
nation. 

This letter tells that the men available have had 900 
hours of training including six weeks in the machine 
shop and 25 weeks of work on typewriters disassem- 
bling, assembling, repairing and servicing, plus five 
weeks of general mechanical training with lectures 
and demonstrations. Many of the graduates have com- 
pleted the adding machine course in addition to the 
typewriter course. 
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“TRIBUNE” FEATURES STORY OF COMPTOMETER 
A full page in the May 4, 1950, issue of the Chicago 

Daily Tribune, replete with production photographs, 

was devoted to the evolution of the Comptometer. 

To most Orrice APPLIANCES readers, the story is a 
familiar one. To the uninitiated, this now-familiar 
office machine manufactured by Felt & Tarrant Manu- 
facturing Company, Chicago, had its crude beginning 
in the 1880’s. Its inventor, Dorr E. Felt, made the first 
working model from a macaroni box, a few wooden 
skewers borrowed from a local butcher, and ten cents 
worth of rubber bands. With its perfection several 
years later, (about 1887), the machine could be made 
to add, multiply, subtract and compute sums into the 
billions. 

—- 
NEW STORE OPENED ON CHICAGO’S NORTH SIDE 

Another office and school supply store was added 
to Chicago’s list of stationers with the opening of 
Lyons Stationers at 4703 N. Western Ave., on Tuesday. 
April 18. Owned by Tillie Lyons, Lyons Stationers are 
successors to B & E Stationers, established in the same 
location many years ago. 

The new store, 15 x 45 feet, has one large show 
window and an attractive front set off by a neon sign. 
The interior is attractively finished in light green with 
white ceiling. Cream colored shelving and island 
counters are used throughout. Flooring is brown-and- 
tan asphalt tile; lighting is by eggcrate fluorescents. 

The store will carry a general line of office supplies, 
social stationery and school supplies 

—-> 
KEYSTONE STEEL ADDS NEW EQUIPMENT 

In order to increase manufacturing facilities, the 

expansion program of the Keystone Steel Equipment 


Company, 15 Lombard St., Philadelphia 47, Pa., in-. 


cludes the recent installation of new conveyorized 
cleaning and baking equipment in order to insure 
better finishes on their extensive line of steel office 
equipment. New additions to their line are a com- 
plete range of combination file and card units 

The company manufactures a line of storage, ward- 
robe, combination cabinets, counter-high and desk- 
high cabinets, utility units, small parts cabinets and 
non-suspension filing cabinets in all sizes 
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LEATHERCRAFT APPOINTS ERNEST FRANK 

Leathercraft, Inc., 2320-26 S. Western Ave., Chicago 
8, Ill., recently announced the appointment of Ernest 
Frank of New York City as the new sales representa- 
tive in the states of New York, New Jersey, Connecti- 
cut, Massachusetts, Rhode Island, Vermont, New 
Hampshire, Maine, Pennsylvania, Maryland, District 
of Columbia and Delaware. He succeeds Rudolph L. 
Kaye of New York City. 


OXFORD PENDAFLEX Fung 


FOLDERS THAT WANG wy w/ 
IN YOUR FILES 
rue FW. ROBERTS Company ‘ | 


STATIONERS 


MAIN | 1910 








A TRAVELING PENDAFLEX UNIT IN CLEVELAND.—This dis- 

play unit, designed by S. L. Channon, president of the F. W. 

Roberts Co., Cleveland, Ohio, is scheduled for display in 

the front windows of all 14 branches of the Central National 
Bank of Cleveland, two weeks in each. 
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Alma again offers you a desk in 
demand . . . the new Economizer. 


Wise buyers still go for that solid favor- 

ite, the Alma 1100 series, redesigned for 

added sales appeal. Tops are now banded, 

four sides with solid hardwood, smoothly 
rounded at corners and edges. 


how 


with 
land 


And there's a complete line of match- 

ing pieces in the new Economizer 1100 series 

. all made with the same exacting care that 

means satisfied customers and repeat 
business for you. 


Your key to volume sales is the desk in 
demand... . the Alma Economizer. 
Order several numbers today. 





1163-F 60x34 
1151-F 50x30 
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NAME ROYAL PORTABLE REPRESENTATIVE 
W. H. Beckwith, sales manager of the portable divi- 
sion, Royal Typewriter Company, Inc., recently an- 
nounced the appointment of John Relick of Pittsburgh, 












JOHN RELICK 


Pa., to the position of portable district representative 
for the Tri-State territory with headquarters at Pitts- 
burgh. Mr. Relick will assist retailers in the merchan- 
dising of Royal portable models. He resides with his 
family at Rte. No. 2, Fieldstone Rd., Pittsburgh. 


—_— «+ 


GRAMERCY FEATURES CARTER DISPLAY 


The Carter carbon and ribbon display here pictured 
was installed at the Gramercy Stationery Company, 
284 Madison Ave., New York City, with the idea of 
making it an educational carbon and ribbon display 
rather than just the usual few boxes of carbon paper 
and ribbons. 

Various grades of carbon paper, including spirit and 
gelatine duplication papers, were shown along with 
the regular standard, noiseless and electromatic types 





CARTER’S DISPLAY AT GRAMERCY’S 


Passers-by are asked, through the display, if they knew 
there were special papers manufactured for these spe- 
cific machines. 

Samples of various colors of carbon paper were also 
displayed. Ribbons of all colors included cotton, silk 
and nylon types. Various spools were shown and it 
was indicated that the ribbons are obtainable to fit 
any typewriter or adding machines. Carrying out the 
theme for duplicator carbon, the display included mas- 
ter units and flat sheets in assorted colors. In the 
center of the window was a display piece manufac- 
tured by The Carter’s Ink Company utilizing jars with 
various types of ingredients and a background map 
indicating where these materials came from—Africa, 
South America, Asia, and so forth. 

Sales of Carter’s carbon and ribbons were found to 
increase because of the window installed by Ben Lap- 
per, Gramercy’s veteran display man. 
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VICTOR OFFERS NEW DISPLAYS 


A versatile dual-purpose display in which the mer- 
chandise plays an integral part has just been brought 
out by the Victor Adding Machine Company for use 
by its dealers. 

Primarily these displays will be used in spear- 
heading the campaign for the new Victor Champion 
line at the point-of-sale. F. G. Hulburd, Victor direc- 
tor of advertising, states that dealers can also con- 
vert these displays for use with other model Victor 
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FOUR-COLOR POINT-OF-SALE DISPLAY PRODUCED 
BY VICTOR ADDING MACHINE CO., FOR DEALERS 


machines by substituting special copy circles for the 
“marching” Champion figures. The displays as packed 
come with both the circles and figures. 

Done in combination of colors (red, yellow, black, 
and gray-green), these displays were designed to 
assume a commanding position in either show win- 
dows or on counters. Additional marching figures 
stressing such selling points as “fast,” “portable,” and 
“compact” are included. These can be placed at van- 
tage spots around the central unit to give a larger 
over-all impact to a display. 

These displays have been made available to dealers 
at a cash deal price of $1.00 for a complete set. 


<i <- 


BANQUET TIME IN NEW ORLEANS 





The scene of the fourth annual dinner of personnel of Main 
Office, New Orleans, La., southern distributors for outstand- 
ing lines of office machines. Present for the affair, held at 
the Court of Two Sisters, were representatives of the firm's 
six branches, operating in Louisiana, Mississippi and Texas. 
Presiding was the present and general manager, S. A. Miceli. 
It was a happy occasion, marking sharp increase in sales. 
The firm has offices in New Orleans, Baton Rouge, Monroe and 
Shreveport, La., and Jackson, Miss., and handles the R. C. 
Allen, Cummins and Peirce wire recorder lines. A prize is 
offered quarterly to the salesman attaining the largest volume, 
award for the June 30 quarter being a Crosley home freezer. 
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WITH “DIXTE GENERAL” 


The Dixie “General” series is one of the most 
popular sellers because of its versatility, its rich 
beauty and its sturdy comfort. A suite of Dixie 
Generals in your display section will sell itself. 
The superior construction and quality of mate- 
rials is self-evident to even the most inexperi- 
enced buyer 

Its framework of 1” mechanical steel tubing 
looks strong... because it is strong. Its beauty 
will last for years because it’s UDYLITE 
Chromed. Each back and seat cushion is con- 
structed with coil spring units of high quality 
carbon steel firmly encased in Flex-O-Lator 
cushion bag, between generous paddings of 
heavy felt and fiber for full insulation and lasting 
comfort. Coverings are wear, tear, wrinkle and 
stain-resistant Duran or Dupont plastic in a wide 


variety of colors. All cushions are reversible. 


DIXIE CHROME Propucts. INC. 
IRVING, TEXAS 


Write for catalog and 





money-making 
dealer plan. 


EVERY CHAIR AN 
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3M PROMOTES, ELECTS OFFICERS 
The Minnesota Mining & Manufacturing Company, 
St. Paul, Minn., has promoted one officer and elected 
two new ones. 
Clarence M. King, former assistant treasurer and 
assistant secretary, has been named treasurer. He 














CLARENCE M. KING 


will continue as assistant secretary. George H 
Schoettly and Edwin H. Church are new assistant 
treasurers. 

Mr. King joined the firm in 1926 as an accountant 
and was later appointed auditor. He became assistant 
treasurer in 1939 and was also elected assistant sec- 
retary in 1948. Mr. King has been president and a 
director of the Minnesota Insurance Buyers Associa- 
tion. 

Mr. Schoettly first served 3M as a bookkeeper for a 
year, then became assistant credit manager. He held 
that post for five years, and was credit manager for 
20 years prior to his new promotion. Mr. Church was 
controller of the Inland Rubber Corporation of Chi- 
cago before joining 3M in 1949, and was auditor of 
disbursements before assuming the post of assistant 
treasurer. Inland is a former subsidiary of Minne- 
sota Mining & Manufacturing Company 

© i 
FISHER PACKAGES UNIVERSAL REFILL 

A new Fisher Universal refill packet has been made 
available by the Fisher Pen Company, 2658 N. Broad- 
way, Chicago 13, Ill. Included are the “jewel” point, 


FISHER REFILL FOR 


BALL POINT PENS 


Se a @ NEW “JEWEL” POINT 


See Simple Directions 





FISHER BALL POINT REFILL LABEL 


sold with eight adapters which the manufacturers 
claim are usable in most of the ball point pens. A 
feature is the light-resistant ink claimed to be suit- 
able for checks and documents. Instructions and 
adapter to fit the pen specified are included in the 
packet refill which retails for $.49 

- o —E © 


MASO CHANGES BANKETTE FILE NAME 

In order to simplify the dealer’s problem in distin- 
guishing between Maso’s two all-steel personal files, 
Maso Steel Products Company, 81 W. Van Buren St.., 
Chicago 5, Ill., has renamed the Bankette personal file 
the “deluxe model Safette’ and the present model 
“Safette” will be henceforth known as the “standard 
model Safette.” Other than the change in the name 
the deluxe model Safette remains exactly the same, 
with the features including secret chamber, two differ- 
ent locks, a swivel front, five storage envelopes and 
20 file holders. 
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PENN-MAR-VA TRAVELERS CLUB NOTES 
New members include Robert A. Durfee, Drexel 





Hill, Pa., Eaton Paper Corporation; Walter H. O’Brien, | 


Rector (Westmoreland County), Pa.; Gene M. Hagel, 
Baltimore, Md., Replogle Globes, Inc.; Ed V. Bonney, 
Long Island, N. Y., Automatic Pencil Sharpener Com- 
pany; McCluer Brewster, Chatham, Va., Ennis Tag & 
Salesbook Company, and John W. Nelson, Mount 
Ranier, Md., L. E. Waterman Company. 

” He ” 

The Penn-Mar-Va elections and meeting will be 
held on Sunday, June 18, at 4 p.m., dinner at 7 P.m., 
preceding the regional convention at Atlantic City. 

A golf game can be arranged at Atlantic City for 
Monday morning. Those wishing to play are asked 
to communicate with Dick Graff at 840 Homewood 
Dr., Riverton, N. J. 

New addresses include those of John J. Kerns, 
representing Stationers Loose Leaf Company, 2037-A 
Cheltenham Ave., Elkins Park, Philadelphia 17, Pa., 
and William D. McCully, representing S. E. & M. 
Vernon, Inc., 6640 Sprague St., Philadelphia 19, Pa. 

7 7 : 


(These items are from May issue of Penn-Mar-Va 
Travelers Club publication, edited by Ben Wachtel.) 


A 
SINGER JOINS COOKE & COBB SALES STAFF 
Dick Singer, widely Known in the stationery and 
office supply field, is the new representative for The 
Cooke & Cobb Company. He will make his home in 





RICHARD SINGER 


Chicago and will cover Illinois, Wisconsin, Minnesota, 
North Dakota, South Dakota, Iowa and Nebraska. 

Mr. Singer has been connected with the stationery 
industry for almost 30 years. He has had experience 
in the retail field and has an intimate knowledge of 
the dealers’ problems and viewpoints. He is favorably 
known in the territory he will cover and is fully 
familiar with the Favorite line of The Cooke & Cobb 
Company 

—- < 


VICTOR FIRE MASTER INSULATED FILES 














This window display featuring Victor Fire Master Insulated | 


Files was recently installed by the Regan Furniture Corp., 


New York, N. Y. Photographic blowups showing how a Fire | 
Master file protected paper contents through a severe fire | 
were effectively used. Center of attention was a two-drawer 

b 


insulated file virtually covered by artificial flames. 
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LYON 


THE DIRECT ROUTE 


to Bigger and Better 
Steel Equipment Sales 


erns, 
I37-A 
Pa.. 
zy M 
Pa 













DIVERSIFIED MARKETS 





BIG PROFIT 


MARGIN 
PACKAGED SELLING PROGRAM 


FACTORY-TO-DEALER PRICES 


FACTORY COOPERATION 


NATIONAL ADVERTISING 





METAL PRODUCTS, INCORPORATED 
General Offices: 628 Monroe Avenue, Avrora, Illinois 
Factories: AURORA, ILL., YORK, PA., CHICAGO HEIGHTS, ILL. 
Sold Notionally through Factory Branches and Dealers 


LYON Metal Products, Incorporated 
628 Monroe Ave., Aurora, Illinois 


Please send me information about the Lyon dealership. 










NAME 








ADDRESS 








City 





A PARTIAL LIST OF LYON PRODUCTS 
e Shelving ® Kitchen Cabinets ® Filing ( net 1ge tbinet nveyors T 

* Lockers ® Display Equipment ® Cabinet Benche ® Bench Drawers 

* Wood Working Benches ® Hanging Cabinets © Folding Choirs °W Be 


* Stor *. 


Honne 


* Economy Locker Racks © Welding Benches © Drawing Table 
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J. K. GILL COMPANY PROMOTES JACK LONDON 

George Halling, general manager of the J. K. Gill 
Company, Portland, Ore., recently announced the ap- 
pointment of Jack London as manager of the whole- 

















JACK LONDON 


sale division. Mr. London has been in that department 
of Gill’s since 1947. He held a position with the West- 
ern Paper Converting Company of Salem, Ore., for 
eight years and owned a variety store in Long Beach, 
Calif., for three years. This he sold when he joined the 
Navy. 


C —Se 


EMPLOYEES HONOR HERBERT A. SWEATT 

Herbert A. Sweatt, president of G. C. Prince & Son, 
Inc., Lowell, Mass., was honored by all employees and 
a great number of salesmen at a testimonial banquet 
on April 11, the occasion of the anniversary of his 
fiftieth year with G. C. Prince & Son, Inc 

Herbert A. Sweatt was born May 23, 1885, in Lowell, 
Mass. He began work April 6, 1900, tearing out head- 





HONORED BY EMPLOYEES.—Mr. and Mrs. Herbert 
A. Sweatt following presentation of gold watch to Mr. 
Sweatt by staff of G. C. Prince & Son, Lowell, Mass. 


ings of newspapers, and was promoted to picture 
framer, doing framing in the morning and working 
in the stationery department in the afternoon. As 
time went on, he was promoted exclusively to the 
stationery department of the store and in 1914 was 
made manager of that part of the store. 

In 1923, he became vice-president of the G. C. Prince 
& Son, Inc., and purchased some shares in the busi- 
ness. In 1938, Arthur D. Prince, son of the original 
founder, George C. Prince, sold G. C. Prince & Son, 
Inc., to Herbert A. Sweatt and Errington Brigham, 
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who was a member of the firm as a salesman since 
1929. The store is still run under the original name 
of G. C. Prince & Son, Inc. 

A feature of the banquet was the presentation of 
a gold watch to Mr. Sweatt. Presentation was made 
by Arthur D. Prince. Errington Brigham, vice-presi- 
dent, was toastmaster for the evening. The banquet 
was in charge of a committee made up of employees. 

Oe 

SEJNOST TAKES NEW LOCATION IN SHAWNEE 

Eugene W. Sejnost, who operates the Royal Type- 
writer agency in Shawnee, Okla., has moved his busi- 
ness from 506 N. Union to 184% E. Main St. Mr. Sejnost 
established the General Typewriter Company in Shaw- 
nee in May, 1949. In addition to Royal sales and 
service and repairing all makes, he features Roytype 
supplies, posture chairs, adding machines, cash reg- 
isters, typewriter and office supplies and catalog lines 
of business equipment. 

Mr. Sejnost began his career in the typewriter busi- 














EUGENE W. SEJNOST 


ness 20 years ago with the General Office Equipment 
Corporation in Rockford, Ill. Later, he served as shop 
foreman in Wichita, Kans., and, before coming to 
Oklahoma, was sales agent in Emporia, Kans., op- 
erating the Business Equipment Company there. 

Advantages in the new location include closer and 
more convenient contact with the main business sec- 
tion and better lighting, storage and space for the 
service department.—EVH 

—- 


ALL-STEEL EQUIPMENT APPOINTS SANDSTROM 


All-Steel Equipment, Inc., Aurora, Ill., recently an- 
nounced the appointment of Frank T. Sandstrom, Sr., 
as district manager in charge of dealer sales in eastern 





FRANK T. SANDSTROM, SR. 


Pennsylvania and southern New Jersey. He will head- 
quarter in Philadelphia at an office address to be an- 
nounced later. 

The furniture business is not new to Mr. Sandstrom, 
who has been associated with the furniture depart- 
ment of Wanamaker’s for a number of years. 
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Burroughs Microfilming 






Rat 


to 
p- Burroughs microfilming—the modern photo- required by the originals . . . permanently pro- 
graphic process for copying letters, invoices, tected against misfiling, extraction or alteration 
id checks and other business documents—can ... able to be speedily located and projected to a 
C- reduce the cost of your a operations clear, readable image of original size when 
ne to a fraction of what they are today. needed for quick reference, and, if desired, 
Documents are copied instantaneously and com- reproduced in a full size print. 
pletely without possibility of error... fora ; ware . ’ 
; small fraction of a cent per item. Complete microfilming equipment is offered by 
, rhew are stored ia des than 14 Burroughs. It provides recording speeds, bril- 


of the space 





With this fast, efficient recorder, one girl can copy 
the contents of an average 3-drawer file wit 

complete lity in less than a day. These micro- 
film records will require only one roll of film (4° x 
"x 1 i can be quickly located for review. 





; Bell « Howell 


MANUFACTURER 


Burroughs 
DISTRIBUTOR 
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WHEREVER THERE’S BUSINESS THERE'S 


liance of images, and reduction ratios never 
before considered possible in high speed micro- 
filming. The equipment is manufactured by Bell 
& Howell, an acknowledged leader in the field 
of fine photographic equipment. 


Burroughs’ 60 years’ experience in office mecha- 
nization assures you of sound recommendations 
and a microfilming application exactly suited to 
your specific needs. Burroughs’ 24 conveniently 
located processing centers provide prompt 
developing service. And Burroughs’ nationwide 
service organization keeps your equipment 
always at peak efficiency. 


Your local Burroughs man can show you how 


Burroughs microfilming will ease the record- 
keeping operations in your business. Give him a 
call today, or write — 


Burroughs Adding Machine Co., Detroit 32, Michigan 


Burroughs 
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VISION 
PROTECTED 
in the OFFICE 


Barkley Plastic Tab was scientifically developed 
to help office personnel see and work more effi- 
ciently and comfortably. By making Filing and 
Finding easier, Barkley Plastic Tab protects 
vision in the office. 





Patent No. 2248355—D128118 ©) 


GUIDES bring greater ease 


Barkley Plastic Tab FILE 


. speed . . . efficiency to the essential task of filing. 
They're especially designed for the rapid tempo and the 
accelerated pace of today’s business needs. The crystal 


clear plastic tab angled for greater visibility helps to 
make “filing and finding” effortless. Needless to say, the 
popularity of these Barkley Plastic Tab FILE GUIDES 
means plus sales and plus profits for dealers from coast 
to coast. Investigate ... find out how it pays to be a 


BARKLEY dealer. 


Write for Illustrated Literature 


Established 1921 | 


L. L. BARBLEY & CO. 





Munufacturers of Filing Supplies 


1220 W. Van Buren St. Chicago 7, Iil. 
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14TH DISTRICT OF NSA HOLDS MEETING 
(Continued from page 43) 


introduced. Mr. Burbank and Mr. Kochheiser spoke 
briefly and one of the best meetings in the district 
passed into history. 


Golden State Travelers Active 


The Golden State Travelers Club held a meeting 
at the Westward Ho, Phoenix, Ariz., April 25, follow- 
ing the regional meeting of NSA District No. 14. Bob 
Heck, Eaton Paper Corporation, president of the club, 
announced the appointment of Walter Waldvogel, 
National Blank Book Company, as chairman of a 
new entertainment committee; Phil Van Culin, Wil- 


. Mr. and Mrs. Ted Caswell, F. S. Webster Co., combining business 
and silver ay gg | trip; Earl pocenereet. Charles M. Ritter Co., 
——- NSA; Mrs armngton; Ed Harrington, Pasadena Staty. & 
tg. Co., governor 14th District. 

H. Ed Cooper, Smead Mig. Co.; Fred Corson, American Crayon Co.; 
Al Andersen, Eagle Pencil Co.; Ben Vorwick. Blaisdell Pencil Co.; 
George Alter, Invincible Metal Furniture Co. 

. Julius Eichhorn, Floyd Staty. Co., San Pedro. Cal.; Norman Horton 
Zellerbach Paper o., Los Angeles; Mrs. Moore: Chuck Moore 
Chuck Moore Office Supply & Equipment Co., Douglas, N. Mex.:; 
Phil Van Culin, Wilson Jones Co. 

. Golden State Travelers flanked by two troupers: Earl Kochheiser 
president NSA; Bob Heck, president Golden State Travelers; Carl 

Draper, vice-president; Reg. Holliday, Scripto, Inc., secretary- 
treasurer; L. R. Addington, Art Metal Construction Co. 
Blake Lockard, secretary-treasurer, Stationers Association of South 
ern California; Phil Van Culin and Jack Polster, Wilson Jones Co. 
Russell Hollenbeck, Bower Staty. & Office Equipment Co., Phoenix: 
Sam Flatau, manufacturers’ representative: Ed Harrington. Pasa- 
dena Staty. & Ptg. Co., Pasadena, Cal., governor l4th District; Al 
Knox, Eureka Specialty Ptg. Co. 
Maurice D. Keller, Western Pen Co.; Carl E. Teele, Bush's Sta- 
tioners, Van Nuys, Calif.; Byron Nelson, Eversharp, Inc.; Harry 
Martin, Western Pen Co.; Keith Sheffield, Eversharp. Inc.; D. W. 
Strauch and Don Strauch, Jr., Strauch’s, Mesa, Ariz. 
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Quality Park Envelopes 





that take the “ailing” out 
of MAILING... 


... Here are three members of the famous 
Quality Park family — three mailing enve- 
lopes especially designed for specific mail- 
ing purposes. Solve your customers’ prob- | 
lems with a better product and you'll have | 
better customers. | ) 





@ FLAT MAILING ENVELOPES ... | 


The finest mailing envelope you can offer 


customers — double gummed flaps, wide 

seams, heavy durable stock for maxi- 

mum protection and service. Available 

in eight sizes from 5x11” to 10x16”. —_ ~ 
Flat mailing envelopes are packaged 100 

to a box 





@ AIRWAY EXPRESS MAILING 
ENVELOPES . 








Extra protection for contents of extra i 
value . the envelope with double top 

and bottom . wide super-gummed, 

easy to seal flaps. Available in two stock 

weights and four sizes from 42x97” to 

6x12 packaged 250 to a box, 1,000 Bes 

to a carton. ae e 





e TWO SEAL SAFETY MAILING 
ENVELOPES ... 


For safe mailing of securities and other 
able papers unusually wide 
ps and side seams — safety fold under 7 
protects contents when opening <— 
knife or letter opener. Available in 
and 9x12” size flat... and 5x11”, 
and 9x12” in one and two inch 
pansion. 250 to the box. 








Quality Park means Quality Products— ba br dh 
Quality Service— Quality Packaging 


SOLD ONLY THROUGH DEALERS 


QUALI? DARK BVYVELOD3 CO: 


General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 


A i i, 


Dasliry IP 
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METALLIC-BACK FLAGSHIP MULTIPLIES CARBON PAPER PROFITS... 


Hii‘ i GS MGLIia 


MAYBE YOU CAN BE THE DEALER IN YOUR LOCALITY WHO GETS THEM! 











Firre at last is the 


product that gets customers 












out of that “carbon paper is carbon 
@ Flagship is curl-proof, 


aper” attitude. Flagship, the metallic- 
si tie not just curl-resistant 














° ; - ’ 
back carbon paper, is clearly different, and 
‘ 
vastly superior —in performance and looks. ‘ . 
: ' - @ Flagship’s metallic back 
That individuality is what has been at the root of Flagship’s means extra wear, 5 
. o£ : . easier handling 
astounding success. Even the newest stenographer in the ottice s 
i 
immediately sets it a peg above all the others. And its clear superiority 
, , a @ Flagship makes sharp, 
is what has opened the eyes of stationers to this line that sells itself, . 
‘ permanent copies 
stays sold, steadily increases carbon paper volume. Dealerships 
: > ° y > > y. > . > < y, a : 
for Allied’s complete, profitable line of carbon papers and ribbons, @ Flagship allows 
: , ; ¢ 
including metallic-back Flagship, are still open in certain smudgeless erasures 13 
7 adi | 
localities. Write today to Dept. A. i ¢ 
s 
t 
CARBON AND RIBBON MANUFACTURING CORPORATION ; 
General Offices and Factory: 165 Duane Street, New York {3 F 
: Western Office & Warehouse: 1629 So. B’way, Los Angeles 15 Q 
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l. T. M. Early, Arey-Jones Co., San Diego; Eileen and George Cornell, 
Cornell's, Chula Vista, Cal 


Herring-Hall-Marvin Safe Co.; Earl Kochheiser 


2. Rush H. Polgrean Y 
by Governor Garvey and admired by Gilbert 


with his Stetson given 
Weis. Weis Mig. Cc 

3. Ralph Maneval, A. W. Faber-Castell Pencil Co.; A. Vienna, E. P. 
Wilmer Co.; Mrs. Vienna: C. Evans, Sanford Ink Co.; Frank 
Rising, Jr., manufacturers’ representative. 

4. Arthur O. Carlson, Charles R. Barry Co.; John D. Horne, Keith 
Gordon and Jack Guerin, Eberhard Faber Pencil Co. 

5. Clarence Conrad, Mona Finch and Blake Lockard. Stationers Asso- 
ciation of Southern California; Ed Harrington, governor 14th District. 


chairman of the newly organ- 
mmittee; E. R. Daniels, Bert M. 
hairman of the prize committee; 
Webster Company, chairman of 
New projects in the work- 
iblishing a roster and the estab- 


lishment of a regular 


son Jones Compan 
ized membershi} 
Morris Company) 
Hank Lyles, F. S 
the fraternal] 


no ; re ine ad 
iil aKt< 1miC i uae 


nittee 


weekly luncheon. 
°—->¢ —- 
INDIANAPOLIS FIRM HAS FORMAL OPENING 
The Business Furniture Company, 113 E. Maryland 
St., Indianapolis, Ind., held a formal opening Sunday 
afternoon, April 30, from 2 to 6 p.m., of its Executive 
Furniture Guild Galleries on the third and fourth 
floors of the store. M.S. Ober, president, said the occa- 
sion also honored 
the firm, on his 14 years of service. 


The store’s ent third and fourth floors have been 
divided into m offices furnished with Executive 
Furniture Guild office equipment and decordted in 
modern color sche AK 
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WEBER 





| Get going... 


MY FILE CARDS 
| ARE MY 
-% ADDRESSING 
x, "'DLATES”’ 








ADDRESSING 
MACHINE 





with the 


RECORDO-PRINT ADAPTOR 


Here’s a winning combination. Not only does the Weber 
do regular mailing list addressing . . . at 1000 to 1500 
per hour . . . without plates or stencils. But . . . with 
the Recordo-Print Adaptor (attach it in 5 seconds) it 


| will address direct from file cards, ledger sheets or other 


record forms. Just type the addresses on special gummed 
stickers, supplied in rolls. Attach stickers to file cards or 
forms which then become addressing “plates.” Insert a 
file card in the Adaptor . . . press the lever . . . and get 
clear, distinct typewritten addresses on statements, en- 
velopes or other selective mailings. 


RETAILS AT RECORDO-PRINT 
y 95 ADAPTOR 
39 $430 
Pius F.E. tax 
Supplies extra extra 


NATIONALLY ADVERTISED 


Thousands of dollars are being spent in Saturday Evening Post, 
Business Week, Nation’s Business, American Business, Dun’s 
Review, The Rotarian to help you to more profitable 
business. 


Business men like the Weber. It’s fast . . . economical ‘ 
addresses face up ... each piece automatically ejected. Re- 
quires no costly plates or stencils, 


today . . . with the profit-making Weber line. 


Orris E. Stanfield, vice-president of | Write for details and discounts. 


WEBER ADDRESSING MACHINE COMPANY 


248 W. CENTRAL ROAD, MT. PROSPECT, ILL. 
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ANDERSON -HICKEY 
card and letter files 





Combination card and letter 
file. One letter drawer and two 
double compartment drawers 
for 5x3 or 6x4 cards. Con- 
structed of high quality steel 
for long durable wear. This 
file is also desk high. The 
attractive smooth finish and 
good workmanship plus the 
hest materials—built-in 
qualities that mean dependa- 


bility. 





Card filing cabinet. Foun double 
compartment drawers for 5x3 
or 6x4 cards. Yes, here’s 


another fine example of quality. 


Every item designed and con- 
structed to give years of service 
under hardest usage. Outstand 

ng ippea the result of 
carel Lip} itiol I perma- 
nent Daked-o! nt hand long 
enre i¢ naraware, 





Available in 1900, 1800 or 1200 lines. 
In colors of Metallic Gray, Olive 
Green, Walnut or Mahogany Finish. 









CE" SOLE DISTRIBUTOR 
5631 W. Medison St., Chicago 44, Ill. 
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The two drawer letter file 
illustra é i combina- 
tion of quality construction 
and practical design. An in 

cre e in desk ing capacity 
and desk top space when used 
beside a desk or table, also a 
file for record keeping con 
veniently close to the user. 


DISTRICT NO. 2 NOMINATES MILLER 
(Continued from page 35) 


know their products, must make sure his salesmen 
know his policies and the policies of the manufacturers 
whose products he sells, must tie in with the national 
advertising of the manufacturer—and, most of all, 
must have a firm grasp of the basic selling philos- 
ophy that he must give before he gets. 

Paul E. Burbank, general manager of NSA, was the 
last speaker of the second session, telling his audi- 
ence of “The Stationer’s World.” 


Pension Plans Discussed at Luncheon 


Again assembled in the Niagara Room, the con- 
ventionites lunched and then listened to Cornelius 
Kurtz, Retirement Plans, Inc., who was introduced 
by Chairman Richard W. Eaton, Eaton Office Supply 
Company, Buffalo, N. Y. 

Mr. Kurtz indicated that difficulties would be en- 
countered in applying generalities to specific pension 





MORE BUFFALO REGISTRANTS 


Top: H. C. Olson, Security Steel Equipment Co.; Larry Avanzino, 
Eberhard Faber Pencil Co.; Lou Hoelscher, Hoelscher’s, Inc., Buf- 
falo, N. Y. 

Below, seated: Walter Nichols, Weis Mig. Co.; George P. Anderson, 
Boorum & Pease Co. Standing: J. Ed Conlon, Rockwell-Barnes Co.; 
George Parry. Milton Bradley So. 


problems. He sketched briefly the background of 
pension and retirement movements which, beginning 
some ten or 15 years ago, are now at flood-tide pro- 
portions. The present movement is world wide—the 
common man on the march in his desire for security 
No opposition to the movement itself is encountered 
in management, but management is opposed to poli- 
ticians who exploit it for their own personal gain 
and opposed to the sacrifice of individual enterprise 
to attain security. He pointed out that as far back 
as 1915 there were some 200 private pension plans 
in force and today some 10,000 to 12,000 private pen- 
sion plans exist. Private enterprise took the lead in 
providing pension plans with Unions, the last to 
join the band wagon 

Some kind of a solution to the problem of security 
in old age must be found. Some years ago there 
were seven million people in the United States over 
65 (concentrated in the rural areas), today there are 
11 million over 65 (predominantly centered in indus- 
trial cities) and in 1970 it is estimated there will 
be 18 million people over 65. Translated to terms of 
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* Upto Bako England Cha 


@ These chairs, with upholstered seats and backs, 





round out the Bank of England line. There is a 
definite market for these chairs in the junior executive 
offices of corporations that have standardized on 


the all-wood Bank of England chairs for their 





general offices. Also recommended for the offices of 





professional men. 
5596 5594\% AFP 
Cushions are made with foam rubber “fillers’’, and 






are applied over shaped wood seats. Revolving chairs 
are regularly equipped with “cushioned action” 
ball bearing swivel mechanism, non-breakable Tenite 


(plastic) base foot protectors, and ball bearing casters. 





The erforated, leather cov 

The above chairs are the same sd 
’ ered foam rubber seats in th 
as those shown in the group 


b e chairs offer year ‘round 
l- 3 photograph except that they = ee hapa: Nabe 


5593'\4 AFP 


air conditioned comfort 


have spindle backs instead of 


Built for perman 
e upholstered pane! backs 
maintenance cost 


© For such an intimate piece of furniture at a chair, there 14 no satisfactory subitilute for WOOD! 
Tie THE B. L. MARBLE CHAIR COMPANY 


Bedford, Ohio 


: 
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The COLONIAL, No. 2F69, needs no introduction to Jasper Desk 
dealers. It's been a favorite for many years . . . it has won the 
wholesome respect of office furniture dealers everywhere. In 
featuring this executive COLONIAL, we're stressing a traditional 
style with added modern functional features. The new size 69" x 
36" will especially appeal to your customers. They'll admire the 
genuine walnut construction throughout and welcome the smooth 
performance of the deep drawer with ball bearing suspension. 


Yes, here's a desk that any executive would be proud to own. 


A COMPLETE LINE OF DESKS FOR EVERY OFFICE NEED 


The JASPER DESK Company 
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employment—in 1900 there were 13 production workers 


to take care of each one over 65, today there are 
eight workers and in 1975 it is estimated there will 
be only five workers to take care of each individual 
over 65. In addition, it is more difficult for a man 





-Jamestown Mig. Co.; Ernest 


l. W. Bruce Elisworth and Dick Hill, Cor 
Thacker, Millington-Lockwood Co., 
Globe-Wernicke Co 

2. Pat Gleason, Moore Business Forms, Inc.; Hy Goldstein, Rochester 
Staty. Co., Rochester, N. Y.; Mrs. Louise Walch. Moore Business 
Forms, Inc.; H. B. Van Dorn, Joseph Dixon Crucible Co. 

. Mel Wheeler, Bainbridge, Kimpton & Haupt. Inc.; Ernest Childs and 
Kenneth F. Davis. W. H. Gunlocke Chair Co.; Charles E. Ramsey 
and Bud Ramsey. Ever Ready Calendar Mig. Co. 

4. Al Paris, Stationers Guild of America; J. D. Johnson, —q ~ Of- 
fice Machine Co., Lockport, N. Y.; Ralph W. Graham, Columbia 
Ribbon & Carbon Mig. Co.; Ed Strebe, Hoelscher’s. Bufialo. 
N. Y.; J. W. McCormick, Stationers Guild of America. 

5. Harry Hamilton, The Sikes Co.; Governor Walter H. Miller, Otto 
Ulbrich Co., Buffalo, N. Y.: Vice-governor Vernon R. Evans, Vernon 
R. Evans Co., Utica, N. Y.: Laddie Koehn and Larry A. Bush, The 
Sikes Co. 

6. E. P. McConkey. Mittag & Volger, Inc.; William Kane, Oxford Filing 
Supply Co.: B. T. Salisbury, Mittag & Volger. Inc.; Dan Sullivan. 
Hoelscher’s, Inc., Buffalo, N. Y.s H. S. Locke, Mittag & Volger, Inc.; 
Cc. W Clark, W. A. Sheaffer Pen Co. 


uffalo. N. Y.: Bob Sprott, 


wo 


Inc., 


“Jack"’ 


to accumulate enough to provide for his individual 
future and the white collar man finds it more difficult 
than the laborer 


Old Age is Inevitable 

Mr. Kurtz reminded his listeners they must recognize 
the fact that if they continue in business any length 
of time a certain number of employees will grow old 
in their service. In such cases an employer has three 
alternatives 

l. Discharge the « 

2. Keep him on the 
worth 


mployee cold. 
payroll (paying him more than 
ne 1s 
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| ard high-quality TAY- 


| and dealer 





offers the ultimate in 





A TWO-PARTY 
THREESOME 











Equally effective and appropriate 
—equally at home—in the Modern 
or Conventional Office. 


This threesome by 


Taylor 


fine styling —a keen 


companion to the 


modern - 


most an 





No. 4803'% 


harmonious associate to 
the period or conven- 
tional. Especially de- 
signed for use in board 
and reception rooms and 


in private offices. Stand- 





No. 4803 


LOR construction with 
padded back, 


stered arms, and spring 


uphol- 


seat with welted edges. 





Write for literature 


4808 


proposition. 





The Taylor Chair Company 
BEDFORD, OHIO 


= — = 


2 ae eS SS 








127 








CARBON 
PAPERS 


TYPEWRITER e@ BILLING 
FAN-FOLD @ PENCIL 
CARBON JACKETS e@ REGISTER ROLLS 


INKED RIBBONS 


TYPEWRITER e@ TABULATING 
ADDRESSOGRAPH e@ TIME STAMP 
BOOKKEEPING MACH. @ ADDING MACH. 


HECTOGRAPH SUPPLIES 


CARBONS e@ MASTER UNITS 
RIBBONS e@ DUPLICATING FLUID 
HAND-CLEAN CREAM e@ CORRECTION PENCILS 





3. Pension the employee and endeavor to try to 

match his income with his living costs. 

Inasmuch as the first alternative is not to be con- 
sidered in today’s enlightened age, it is obvious that 
the employer pays for a pension plan whether he has 
one or not. 

A pension plan, explained the speaker, is merely an 
accounting procedure of setting up a reserve sum to 
meet a situation before it occurs. In most cases, it will 
be less costly to the employer to set up a formal funded 
pension plan. Don’t adopt the pension plan of others, 
he cautioned. Prepare one to suit your own circum- 
stances, because the average cost per employee can 
vary as much as 100 per cent between two corporations. 


Can’t Guarantee Profits 


Mr. Kurtz spoke of some retirement plans, most of 
which are based on profit-sharing. He observed the 
unions object to this type of plan because it offers no 
guarantee. “But,” stated the speaker, “no plan does, 
because all are based on company profits.” In practice, 
pension and retirement plans are used in combination 
frequently. For the financing of such plans there are 
several methods in use. The regular insurance plan 
or a self-administered plan can be used. The latter, he 
claims, is dangerous in small companies. The amount 
of pension to be required is that amount which, to- 
gether with the benefits from social security, will pro- 
vide a minimum living. Whether death benefits are 
a part of such a plan depends upon your employee 
situation. In closing, he suggested that the absolute 
necessity for retirement at age 65 be omitted from 
the plan. 

THIRD SESSION 

Reconvening for the third business session, the con- 
ventionites were greeted by Chairman Charles A. 
Smith, Eagle Office Equipment Company, Buffalo, 
N. Y., who introduced Trouper Frank R. Shaw, Rust 
Craft Publishers, Inc., who asked, “Are You Securing 
Your Potential in Greeting Cards?” 

Governor Milier then gave a rapid fire discourse on 
“Thirty-six Inches from Your Customer.” As a sales- 
man discourses with his customer, about 36 inches 
separates the two. One-half belongs to the customer 
who has met the salesman half way by giving him 
audience, and one-half belongs to the salesman 

To the successful consummation of the sale, ten 
inches belong to the manufacturer to help the dealer 
in: 

1. Quality of the product 

2. Completeness of the manufacturer’s line 
3. Value of the products 

4. National advertising of the manufacturer 





' 


CODO CARBON GRIPPER BACKING SHEET 
A patented Codo feature included in each Box of “Super- 
Treated” — “Super-Kote” — “Keen-Rite” (not for sale) 


yrully fe) 
S J 


Dealer helps 
Ten inches belong to the dealer: 


6. Training of the salesman 
7. Store advertising 
8. Store appearance 


9. Store 
10. Store 
Fifteen 


service 
policy 
inches belong to the salesman 


11 


12. 
13. 
14. 


15. 


16 
17 


or 


Interested in his work 

Interested in his customer’s need 
Knowledge of his products 
Accurate presentation 

Persuasive selling 

Courteous selling 

Overcoming objections 


On the success of all these factors depends the losing 


closing of the sales 


Hear Panel Discussion 








Factory: Coraopolis, Pa. 


270 Lafayette St. 
New York 12, N.Y. 


564 W. Monroe St. 
Chicago 6, Ill. 


401 Wood St. 
Pittsburgh 22, Pa. 
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A dealer and manufacturer panel was composed of 
H. H. Suender, General Fireproofing Company; Earl H 
Kochheiser, president, National Stationers Association; 
Bill Kane, Oxford Filing Supply Company; William J. 
Siebold, Heinrich-Siebold Stationery Company, Roches- 
ter, N. Y.; J. S. Croke, National Blank Book Company, 
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A Dental Clinic Equips for 
“Better Business Living” 











: Dr. D. C. Cowen, Peerless Dentists 
' Spokane, Washington 


...with INVINCIBLE METAL FURNITURE 


Here’s a modern dental clinic — equipped for modern 


business methods. Invincible Modernaire Steel Furniture 





is the key to efficient office operation and pleasant work- 


ing conditions. 


Customers like the clean, streamlined, comfortable- 
to-work-at appearance of Invincible Desks. And that’s 
Invincible’s basic aim — to offer these important advan- 


tages at a common-sense low price. 


To help your customers make their offices more effi- 
cient, better, easier places to get things done, sell Invin- 
cible Modernaire Desks and Filing Cabinets. Write us 


for complete dealer franchise information. 


UC: 











REG. U. S. PAT. OFF 
INVINCIBLE METAL FURNITURE CO., MANITOWOC, WIS, 
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\ HEN they see it, they like it—when they sit 


in it, they're sold on it. That's the Blair Chair or Settee. For Blair 
Aluminum Furniture is styled to please the eye— 

scientifically engineered to provide relaxing comfort—and 
sturdily built to retain its beauty and comfort for years of strenuous 
service. In short, this distinguished line offers everything 


you need to make sales easier and more profitable. 


Write today for full information on this 


complete line of distinguished furniture. 


wae ¥% 


THERE’S A BLAIR CHAIR FOR EVERY SIT-UATION 
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BLAIR builds comfort 


that captures customers 





Lounge Chair Model 1; 
Settee Mode! 2; 
End Table Model 45-A 


Blair furniture is available in 
top-grain leather upholstery; 
Duran; Goodall Gros Point; 
Goodall Claremont; or com- 
binations of these materials. 
And there’s an infinite va- 
riety of beautiful colors to 
harmonize with any decorat 


ing scheme. 
& 







Seats the Business World 


Blair Aluminum Furniture Company * Marietta, Georgia 
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and Harry F. Sanner, Sanner Office Supply Company, 
Erie, Pa., with Peter J. Murrett, Ryan & Williams 
Company, Buffalo, N. Y., as moderator. Some very 


ms were answered by the panel. 
than received the chairman of the 


interesting questi 
Governor Miller 
nating committee, Kenneth C. Heinrich, Heinrich- 


nomi 

Siebold Stationery Company, Inc., Rochester, N. Y., 
who reported the committee’s recommendations for 
regional officers as follows: 


Walter C. Miller, governor and Vernon R. Evans, 
Vernon R. Evans Company, Utica, N. Y., vice-governor. 

The recommendations of the committee were ac- 
cepted by unanimous vote. 


Governor Miller accepted the honor with his usual | 


graciousness and pledged his time and energy to the 


office. With a rousing cheer for the new officers, the 
business sessions of the convention adjourned. 
After a delightful reception and fellowship hour as 


guests of the Empire State Travelers Club, the conven- 
tionites assembled for the annual banquet toastmas- 
tered by Bert F. Wertman, Millington-Lockwood Com- 


pany, Buffalo, N. Y 

After dinner the toastmaster introduced the honored 
guests 

Fred R. Smart, Stationers Guild of Canada, re- 


sponded with an expression of appreciation for the 
hospitality received at the convention, presented the 
compliments of the Stationers Guild of Canada to the 
stationers in U.S.A. and invited all to Canada that 
the hospitality might be returned. 

Governor Walter C. Miller expressed his deep appre- 
ciation for the renewed vote of confidence in his 
re-election and promised his best efforts to make cer- 
tain the confidence of the region was not misplaced. 
committees, to the Buffalo Stationers 
Association and to the Empire State Travelers Club. 

President Earl Kochheiser acknowledged his intro- 
duction with expressions of gratitude for the hospital- 
ity extended to him. He hoped for the opportunity to 


the various 


greet them all at the national convention in Chicago 
in the fall so that they, too, might receive inspira- 
tion from this great convention. 

President George Anderson presented a token of 


} 


appreciation of the Empire State Travelers Club to | 


George Parry, retiring president. 

Mr. Burbank presented a certificate 
Governor Miller f outstanding service 
of appreciation f1 
keynote of all the n 


of merit to 
as a token 


} 
} 


NSA and District No. 2. As the | 
eetings of the convention had been | 


‘Training to Sell,” he suggested that all his listeners 
might accept the responsibility to get one more sale | 
every day, thus meeting the challenge to contribute 
to the welfare of industry and our country. 

To Governor Miller, Vice-governor Evans and his 
ommi tees goes the thanks for a convention Region 2 
will long remembe! 

The OFFIceE APPLIANCES reporter acknowledges the 
valuable assistance Harry Tehan, Higgins Ink Com- 
pany, for his pencil work during the taking of the | 
wccompanying pictures 

Empire State Travelers Elect Anderson 

During the NSA rional convention the Empire 

State Travelers Club held the annual meeting at the 


Statler Hotel, Buffalo, N. Y. After the secretary and 
treasurer’s report had been received by President 
George Parry, Milton Bradley Company, a nominating 
mmittee was appoint The recommendations were 
a isly accept ind the following officers were 
eClecte 

President—George Anderson, Boorum & Pease Com- 
pany 

Vice-president—S Croke, National Blank Book 


Company 
Secretary-trea 


Dick Conner, Eagle Pencil Com- 


pany 
Director Norm Parrott, Joseph Dixon Crucible 
Company, and Frank E. Wilkerson, Dennison Manu- | 


facturing Company 
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Show a prospective buyer a Myrtle Desk and 
90% sold ! 


with modern, distinguished lines pleasing 


he’s Here are headline sales attrac- 
tions 
to any taste beauty and efficiency of design 


that attract buyers priced to fit any budget 


Each Myrtle line offers a complete open 
stock choice...matching companion pieces 
and accessories for immediate or future needs. 
Myrtle Desks speak for themselves of Master 
Craftsmanship. They are made with exacting 
care of the finest materials; backed by 51 years 
of reliability. 

When you sell a Myrtle Desk you're assured 
of satisfied customers who will insist on Myrtle 
through Stock 
Myrtle Headliners and make sales news in your 


office furniture the years 


territory ! 


MYRTLE DESK CO. ®° 


HIGH POINT, N. C. 


BETTER DESKS 
ARE MADE 


OF WOOD Ww 
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UNIT BINS AND SHELVING 
AVAILABLE FOR IMMEDIATE DELIVERY 


The outstanding Fort Steuben line of unit bins and 
shelving incorporates soundness in basic structural 
strength, correctness in design and fabrication, and 
durability of finish, with the special advantage of 
immediate delivery upon order. The line is fabricated 
from prime steel materials, which we furnish. Erec- 
tion is as simple as that found in children’s construc- 
tion sets. For detailed information phone, write, er 
use the convenient coupon below. 


Pictured at left is a Fort Steuben 
6-shelf Commercial Unit. Uprights 
are of 13 gauge angle stock in 
all standard heights, shelves are 
pressed from 18 gauge sheets and 
are available in all standard sizes. 
According to the Fort Steuben 
unit plan, uprights are drilled to 
permit placing of shelves at 114" 
intervals over their entire height, 
and backs and sides may be used 
at will. Below, is shown a single 
or starting unit for closed type 
shelving. 











Fort Steuben Auto Parts Bins 
(below) are particularly design- 
ed for parts storage, not only 
in the automotive industry, 
but in many other industries as 
well. The need for indexing is 
met through the use of full shelf- 
length label holders, standard 
on all Parts Bin Shelving. 
Lightning-fast adaptation of 
these bins to frequent changes 
required in sectionizing storage 
requirements is effectively ac- 
complished through the use of 
patented snap-in dividers, in- 
stantly adjustable on 1" centers 
over the entire shelf width. Shelf 
heights are adjustable on 114" 
centers, and several combina- 
tions of sizes are available. Bins 
to meet all car manufacturers 
planographs or bin system re- 
quirements are available. Deal- 
ers and Manufacturer’s Agents 
are invited to write. 








| 


Fort Steuben Metal Products Co. 


e Phone: Follansbee, W. Va., 522 


Fort Steuben Metal Products Co. 
Steubenville, Ohio , Box 248 


Gentlemen: Please send me your complete catalog OA. 




















Name a sistant 
Company __ Street 
City. Zone a 
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1. O. D. Mann, manufacturers’ representative: Mrs. Mann, Mrs. Dora | 





9TH DISTRICT STATIONERS RALLY AT HOUSTON 
(Continued from page 40) 


a Billion Dollars a Year.” Then came the final feature 
which was an open forum led by Zac Smith, vice-presi- 
dent of NSA and owner of Zac Smith Stationery Com- 
pany, Birmingham, Alabama. He distributed printed 
sheets of 24 questions and answers, voicing some 
doubt as to the correctness of the latter. 

Mr. Burbank spoke on one of the questions having to 
do with the new minimum wage law, which he said 
was tremendously important to dealers. The original 
act, he said, included stationers but the amended act 
exempts them, according to counsel. He reported that 
many stores have been given official exemption; some 





> 
: 


Axelrod and A. I. Axelrod, Texas Office Supply Co., Houston. 


2. Charles Carter, Edgar Jordon, Jr., Paul Jordon and Edgar Jordon, | 


Sr., Standard Ptg. Co., Alexandria, La.; L. L. Dorsey. Dennison | 
Mig. Co. ’ 

3. H. E. Aldrich, Stalford Lowdon Co., Fort Worth: Mrs. Aldrich: L. H. 
McDaniel, Stationers Mig. Co.; Mrs. Dora Axelrod; Mrs. O. D. Mann; 
Dick Lanham, Binney & Smith Co. 

4. Wyman Randall, Rust Craft Publishers; Alex Szatir, E. Szafir & Sons 
Co., Beaumont, A. L. Stacy. Carpenter Paper Co.; Perry Vonder- 
smith. The Vondersmith Co., Beaumont; Carl Allen, Oakville Co. 
John G. Kolb, C. Howard Hunt Pen Co.; R. Childress, Mosler 
Safe Co. 

5. J. Ed Conlon, Rockwell-Barnes Co.; Frank Ducos and Amos Grim- 
singer, Maverick-Clarke Co., San Antonio; Lyle Hauck, Maverick- 
Clarke Co., Houston; Tom Tucker, Maverick-Clarke Co., Corpus 
Christi: Charles H. Wallace, Parker Pen Co.; Paul Schnitzen and 
Al Eisemann, Maverick-Clarke Co., San Antonio. 


that have applied have not yet received rulings. Print- 
ing departments raised problems still to be solved. Sta- 
tioners without printing departments and not over 
25 per cent wholesale or interstate business are not 
affected, but must have clearance of local inspectors. 


Tells of Training Need 
Mr. Smith told of telephone shopping experiences in 
New Orleans and Houston which revealed serious need 
for sales-training in both cities. He recommended com- 
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-| Want BIG Profits from small space? 


= THESE TWO GREAT OFFICE CHAIR CUSHION LINES WILL DELIVER IT! 


ry to 


said ym 
all EF(OAM MOLTEX 
that oe 


ome $495 $9995 


16°x 18" & 14"x 15" 16°x 18" & 14”x 15" 
2” thickness 1” thickness 


Famous as the world’s fastest selling 
office chair cushion, the C-Foam-Moltex 
line offers you proved quality at an un- 
beatable price. A variety of coverings 
in a broad range of attractive colors 
harmonize with all surroundings. A 
matchless buy for comfort and long life. 


“BANK OF ENGLAND” SIZE 


17”x 19" $5.95 





| $595 $A95 


16”x 18" & 14”x 15" 16"x 18" & 14*x 15” 
2” thickness 1” thickness 


The two greatest names in cushioning 
have joined to bring you the greatest 
office chair cushion value ever offered. 
The unmatched cool resiliency of gen- 
uine Goodyear Airfoam means long- 
lasting comfort and beauty. You can’t 
buy a better cushion, regardless of 
price. All covers removable. 


“BANK OF ENGLAND” SIZE 


17”x 19" $6.95 





PLASTIC MARICHINE 
Grim in green, brown and maroon in green and brown 

verick 

orpus . ' : 

n an¢ Covers of C-Foam cushions combine beauty with 
al long-wearing properties. There’s a plastic resem- 
Sta- bling the finest leather in texture, a smooth, lus- 
vel trous Marichine fabric and a fiber pattern woven 


for coolness 
All cushions of the Moltex line are reversible, 
with plastic or fiber in combination with Marichine. 


All cover styles are available in a full range of 
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T quality plus a thoroughly 
tested and proved merchandising 


plan make it possible for C-Foam # 
office chair cushions to produce 
high sales volume from a minimum 
of floor space. A variety of effec- 
tive sales aids including the eye- 
catching chrome display stand at 4 
left, newspaper mats and striking, ~ 
four-color statement stuffers, com-— 
bine to create traffic, arouse inter- 
est and complete sales quickly. 


More than 3000 dealers already 
have proved that this program 
makes the two-foot-square space 
occupied by the C-Foam display ~ 
the most productive area in theif 
stores. 

Comfort, beauty and long life 
have made C-Foam the outstand- 
ing name in office chair cushions. 
With two complete lines from 
which to choose, there’s a cushion 
for every office, every budget. Dur- 
able covers in a broad range of 
rich colors harmonize with all sur- 
roundings. The proved comfort of 
genuine foam latex means lasting 
customer satisfaction. 

Sparkling Pliofilm* packaging 
adds the final touch that brings 
fast sales. 


*T. M. Goodyear Tire and Rubber Co. 





FIBER COVERS 


tops for coolness of Airfoam line ore removable 


sizes: Executive, 16”x 18"; Secretarial, 14”"x 15"; and 
Bank of England, 17”x 19”. Also 14” round draft- 
ing stool type. 

Write today for complete details on these profit- 
building office chair cushions. 


AMERICAN LATEX PRODUCTS CORP. 


3341 West El Segundo Blvd. - Hawthorne, Calif. 
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ANSO 


POSTAL SCALES 


te line of office mailing 
the market today. 
ties 2 Ibs. to 50 Ibs. 












the most comple 
scales on 








Four models — Capaci 










Model 1546—List...... $4.95 


A handy desk scale, case 
made of durable, heavy 
Lustron plastic. Capacity 
2 Ibs. by 1 ounce. Com- 
putes postage for air and 
first class mail, and for 


merchandise up to 2 Ibs. 
Large dial. Platform 2’ x 3”. 
Dimensions overall! 51/2" x 
2%" x 6/2". Packed one 

to a carton. Shipping 

weight, 1% Ibs. 


Model 1509 
re $8.50 


The postal scale for 
average office use. Ca- 
pacity 5 lbs. by 4 
ounce. Computes 
postage for airmail, 
first class and mer- 
chandise up to 4 Ibs. 
Dial 62", glass covered. 


Platform 51/2" square. 
Dimensions overall 61/2’ x 





62" x 92". Packed one "| | 

to a carton. Shipping ~t ; 

weight, 5 Ibs. . 7 i 

Model 1530 Se fn 
oe f 

-_ $8.50 “SR pe ¢ 1546 | 


Parcel Post Scale. Capac- 
ity 25 Ibs. by 1 ounce. 
Computes postage for 
merchandise up to 25 Ibs. 
for all postal zones. 
Dial 6/2", glass covered. 
Platform 51/2" square. 
Dimensions overall 61/2" 
x 6Y2" x 9V2". Packed 
one to a carton. Shipping 
weight, 5 Ibs. 


Model 1515 
+a $10.50 


Parcel Post Scale. 
Capacity 50 Ibs. by 
2 ounces. Computes 
postage for merchan- 
dise up to 50 Ibs. 
for all postal zones. 
Dial 8°’, glass covered. 
Platform 7" square. 
Dimensions overall 

8” x 7s” x 10”. 
Packed one to a carton. 
Shipping weight, 81/2 Ibs. 





Model 
1515 


Dealer advertising electros, mats or display cards available on 
request. One and two column plates 75 lines high. 

Consumer stuffer available for dealer use. Contains illustrations 
and descriptions of four scales, also revised domestic postal rates 
effective January 1, 1949. 


Order from your supply house 


HANSON SCALE COMPANY 


525 North Ada Street, Chicago 22, Illinois 
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prehensive training programs for all inside personnel 
and advised stationers to permit manufacturers to put 
on sales programs whenever they requested permission 
to do so. He told of NSA services, particularly the 
Product Information Series, which he said every sales- 


man should have. 


Howard Dear told of activities of the Jackson asso- 
ciation, including its monthly luncheon to which sales- 
men are welcome. Morris Hansell of F. F. Hansell & 
Bro., Ltd., New Orleans, reported that New Orleans had 
a paid secretary, had luncheons at least once a month 
and was a benefit to the industry. 

Entertainment at the banquet was furnished by the 
Texas Travelers Club. It caused considerable hilarity. 
After introductions and before the floor show and 
dancing, golf prizes were awarded by Cliff Wilson, Jr., 
Wilson Stationery & Printing Company, and Bob Straf- 
ford III, manufacturers’ representative. Art Pfister of 
Smead Manufacturing Company won low gross with 
a 78. Cliff Wilson, Jr., was runner-up with a 79, Dick 
Lowe, Browne-Morse Company, was third with an 80. 
Low net was a tie at 71 between Russell Grieve of the 
Cargill Company, Houston, and Roy Shelby of Roy 
Shelby Company, Dallas. Dan MacDougall, Stationers 


| Loose Leaf Company, took second low net with a 72. 
| The man who neglects golf for business is Bill Small. 


He turned in a 127. Blind bogey went to the L. H. Mc- 
Daniel, Jr., Stationers Manufacturing Company. 


Texas Travelers Club Elects Officers 


The annual meeting of the Texas Travelers Club was 
held Tuesday, April 18, at which time the following 
officers were elected: 

President—Charles Wallace, Parker Pen Company. 

First vice-president—Julian Bailey, Eagle Pencil 
Company. 

Second vice-president—Art Pfister, Smead Manufac- 
turing Company. 

Secretary-treasurer—Jack P. Fleming, 
Miller Company, Dallas. 

Chairman of the executive committee—Philo H. 
Leonard, The Globe-Wernicke Company. 

Members of the executive committee—Norman Sni- 
der, Boorum & Pease Company, and Ray Howard, 
Esterbrook Pen Company. 

The new reporting secretary will be Mrs. Julian 


Vance K. 


| Bailey. At the close of the travelers’ meeting, Philo 


Leonard, outgoing president, was presented with a 
beautiful gavel from the Texas Travelers Club. 

The ladies’ entertainment at the regional session 
included a luncheon at the beautiful River Oaks Coun- 
try Club, where a review was heard of the best seller, 
“Raising a Riot.” 

Mrs. E. R. Kochheiser, wife of the NSA president; 
Mrs. Howard D. Dear, wife of the Ninth District Gov- 
ernor, and Mrs. Philo Leonard, wife of the Texas 
Travelers Club presicent, were presented beautiful 
flowers by the Houston Stationers Association. On 
Thursday, the ladies were taken to the fabulous Sham- 
rock Hotel for luncheon and a style show. 

—_<- — 


A. B. DICK COMPANY PROMOTES BASSETT 
The appointment of Ralph P. Bassett, a member of 
the sales engineering staff, to the position of national 
accounts sales representative was recently announced 
by A. B. Dick Company. Mr. Bassett is located in the 
general offices in Chicago and will assume the respon- 
sibilities formerly assigned to Hunt Hamill, who is now 
staff assistant to the vice-president of sales. Mr. Bas- 
sett has been with A. B. Dick for 15 years. 
—— 2 — 
C. E. SMITH OPENS ARKANSAS CITY FIRM 
A new office supply store has been opened at 123 W. 
Fifth Ave., Arkansas City, Kans., by Claude E. Smith. 
Mr. Smith has obtained an exclusive franchise for 
Diebold vaults, safes, chests and filing cabinets, and 
will feature Boorum and Pease products, Webster rib- 
bons and carbons, Eberhard Faber pencils and erasers 
and Sheaffer pens and ink. 
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BATES now offers a complete line of stapling machines 
—both spool and preformed types. A few of the 


best sellers are shown above. Many more shown in 


interesting literature available. 
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ZB Another pair gone! Her morale and efficiency 
- f have hit a new low! In the office, as in the plant, 
good tools are basic to top production. Multi ple- 


15 desks are ultra-efficient. In less floor space, 

















Wk they give more effective work space. Drawers 
Ly are adjustable to any requirement, because of 
tne: . standardized parts. The Multiple-15 principle is 
the greatest desk dev clopment since the inven- 
7 
‘ tion of drawers! Colorful, and smartly designed, 
~ . 
he GW Multiple-15 desks can make yours an efficient, 
attractive office, at low cost. 
ph! lhe Mur TP tel 
| 
pil ¢ Write today for ‘Tooling 
Up Your Office.’’' 24 
pages. A new concept in 
office equipment. 
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Business Hqurprmient 8 
Desks, chairs, files—featured by the leading dealer in your city. 7. 


METAL OFFICE FURNITURE COMPANY ° Grand. Rapids, Michigan i 


r= Se we eee Sem Aa ee 


136 OFFICE APPLIANCES, June, 1950 OF 











N.A.C.S. HOLDS RECORD CONVENTION 
rued from page 46) 
Eaton Paper Corp Pittsfield, Mass.—In addition to the 
: ! f vers and Berkshire typewriter 
i advertising programs were 
‘ 5 ‘ handy selling fixtures. L. G 
M charge, ass ted by Ed Rohrs 


Educators Paper & Supply Ce. Ine., Chicage 30, Hl—Shown 
we I paper, Spiral composition books, 
. r binders, bags notebook covers 





l. Rus Ragan, American Pad & Paper Co.; Gordon E. Jenks. Ripon 
College Bookstore, Ripon. Wis.; Fred Comings, A. G. Comings & 
Son, Oberlin, Ohio; Donald R. Taber, American Pad & Pencil Co. 

2. Bill Boyd, Acco Products. Inc.; Marie Piffer, University of Kansas 
City Bookstore: Bertha Uhlendorfi, College of Wooster, Wooster, 
Ohio; Bill Wintrich, A Products, Inc. 

J. D. Cardinell, Cardinell Corp.; Harold Van Bussum, Lawrence In- 
stitute of Technology. Detroit; Frank Ritter. Favor, Ruhl & Co.; 
Theodore Reichard. Cardinell Corp. 

4. B. F. Dungan, University of Illinois Bookstore, Chicago; Norbert 
Burgess, Sanford Ink Walter Wagner, University of Chicago 
Bookstore: Wm. Weir handler’s, Evanston, III. 

5S. Elmer Krumwiede, Elmer Krumwiede & Associates: W. H. Silber- 
storf, G. J. Aigne H. A. Kaberna. Van Dyke Industries; Wm. J 
Boos, Acu-Math Rule C St. Louis, Mo. 

6. Harold D. Smith r of Minnesota Bookstore, Minneapolis. 


Minn. Dick Ginglar 1, E terbrook Pen Co.; A. Kutok, Chandler's, 


Evanston, Ill.; H. F. Blum, Esterbrook Pen Co. 
y 7. John Ramma, C. H. M dy. Brewster Towne, Robt. C. Bauer. Ray 
L. Hammond, Juliu Vitamin) Turner and E. M. Patterson, all Na- 
an tional B k Book 
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Products for the Office 


This Lawson line keeps customers buying. You'll 
find these products in constant demand. They 
133 


service 


with Lawson's years of 


long 


are well made 


know-how, and give extra 


PANELED STEEL WASTE BASKETS 














Sturdy, attractively 
paneled LAWSON 
steel waste baskets 
are extremely popular. Smooth bottom edge 
protects floors. These baskets come in ma- 
hogany, walnut or olive green finish. They 
comply with Underwriters’ requirements. 























No. 1001 UTILITY RECEP- 
TACLE. It's NEW! Stainless » 
steel door and trim. Vermin, 
odor and fire proof. 





t 


No. 6000 SANDURN. 
Ornamental, service- 
able, with stainless 
steel or copper trim. 











No. 110 HIGHBOY RECEP- 
TACLE. Made of rust-pro- 
tected steel. Finished in 
olive green or white, 


No. 2900 WASTE BAS- 
KET. Finished in exact _» 
wood reproductions. 
Also gray, olive green. 
Rubber bumper around 
entire top. 
























No. 2 NEMCO WASTE 
BASKET. Withstands 
rough usage. Three 
sizes. Olive green or 
white. 









THE F. H. LAWSON CO. 


Evans and Whateley Streets 
Cincinnati 4, Ohio 





193 YEARS 





137 











Chair of the Month 





posture chair 


SE-675-A 





Every factor which contributes to the comfort, efficiency and dura- 
bility of a fine chair has been carefully incorporated in the FINE- 
REST SE-675-A. Expert craftsmanship is evident in every detail— 
from the handsome tailoring to the richly finished aluminum frame. 


The fully adjustable 


posture mechanism operates smoothly and is 


adjustable to the requirements of any user. Cushions of thick con- 
tour-molded foam rubber over No-Sag springs make this FINE-REST 
chair the ultimate in comfort. 


SPECIFICATIONS: 


Overall height 

Height of seat from 
floor........ 

Width of seat 

Depth of seat 


34" to 40" Width of back 16" 
Height of back 17," 

18" to 21" Diameter of Base 26"" 
; 19" Net Weight 60 Ibs. 
is" Shipping Weight 69 Ibs 


ALUMINUM SEATING 


17 S. CHERRY STREET * AKRON 8,OHIO 





Distiibulor 


AETNA SAFE CO., 46-50 W. 29th ST., HM. Y. 
METROPOLITAN N. Y. & EXPORT DISTRIBUTOR 
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and sound recording tape. Elmer F. Laue, Wilbur H. Imhof 
and Stanley A. Czech were in attendance 

Elbe File & Binder Co., Fall River, Mass. —Displayed were 
all types of loose leaf binders, zipper cases, brief and report 
folders and clipboards. The new Elbe catalog, No. 53, was 
distributed to visitors. Jules Sherman was in attendance 

Elliott, Charles H., Co., Philadelphia 32, Pa.—-Featured was 
the company’s line of social stationery, Christmas cards and 
college rings. Alfred Streamer, sales manager, was assisted 
by a number of regional representatives 

Esterbrook Pen Co., Camden, N. J.—Featured was the 
Esterbrook line of writing instruments, stressing fountain 
pens, push pencils and both fountain and Dipless desk pen 
sets. Also shown were lettering and drafting pens for en- 
gineering departments. In attendance were Harry W. Lynn, 
R. B. Gingland, H. F. Blum and R. N. Wood 

Ever-Ready Electric Co., Chicago 7, Ill.—Shown were vari- 
ous types of electric fans and circulators, Dazor lamps, desk 
lamps, ash trays and carafes. Mark Gilbert, sales manager 
was assisted by several members of the sales department 

Faber, Eberhard, Pencil Co., Brooklyn 22, N. ¥.—The com 
pany’s full line of pencils, erasers, drawing pencils, fountain 
pens and rubber bands was on display under the supervision 
of A. C. Van Horne, S. J. Kosteling and J. R. Hi 

Favor, Ruhl & Co., Ine., Chicago 5, Il. \ full display of 
art supplies and drawing materials was made Frank J 
Peters, John W. Wolff, James Smith, Henry D. Jansen and 
Louis M. Tanty were in attendance 

Feldco Loose Leaf Corp., Chicago 40, Ill. \ broad line of 
Student zipper ring binders and loose leaf notebooks was 
on display in addition to a showing of college-imprinted 


binders and the Jumbo-Pak, a new oversize zipper ring 
binder. Sales Manager S. Mace Cole received visitors at the 
booth 


Gibbons, Thomas H., & Co., Chicago, Ill—An extensive line 
of zipper ring binders, brief cases with disappearing handles 
and gusset cases in the low-priced range were shown. Presi- 
dent Thomas Gibbons and Eileen Blake of the sales depart- 
ment were present 

Graf-Apsco Co., Chicago 40, I11l—Shown was a complete 


line of dissecting and surgical instruments, office scissors, 
office supplies such as magnifiers and tweezers, and a com- 
plete line of drafting instruments and materials. Biological 
supplies were also displayed. In attendance was J. M. Graf 


Gregg Stationery Division, New York 18, N. Y.—Spiral 
steno notebooks, mem«¢ and composition books ring book 
fillers, cards, boxed typing papers, plain and ruled pads and 
an expanded line of artists’ papers and pads were displayed 
Irving J. Agins, sales manager, was assisted by Robert D 
Warner, Walter W Rustin, Edward C. Woodruff, Karl V 
Koops and Richard H. Sandidge 

Halpern, Ralph, New York 13, N. Y.—A total of about 250 
items suitable for college students were shown in this whole- 
sale exhibit. Ralph Halpern was aided by Henry Renard and 
Joseph Agins. 


Higgins Ink Co., Inc., Brooklyn 15, N. ¥.—-On display were 





Higgins American drawing inks, writing nks, adhesives 
sealing wax and art books. Receiving v'sitors were Harry 
Tehan from the home office and Jim Bradley, Higgins’ mid- 
western representative 

Jenkins, J., Sons Co., Baltimore 1, Md.—College rings 


buckles and seal jewelry were shown under the supervisior 
of Nelson Jenkins, Raymond Smith, Mel Schaefer, John Pas- 
torino and Bud Morris 

Kinney Co., Providence, R. L—School and college jewelry 
compacts, costume jew elry, lockets, key chains and college: 
crests were shown by M. David, president, and Leonard Stein- 
berg, salesman 

Koh-I-Noor Pencil Co., Inc., Bloomsbury, N. J.—An exten- 
sive array of Koh-I-Noor pencils and allied products was 
featured. Souvenir envelopes containing pencils were pre- 
sented to visitors by William Lipner, Eugene Biggs and 8. 8 
Clayton 

Krumwiede, Elmer, & Associates, Inc., Chicago 6, I1l.—G. J 
Aigner Co. indexes, index tabs and sheet protectors, Service 
Products clipboards and lapboards, Van Dyke student lamps 
and Chicago Desk Pad Co. desk pads were shown under the 
supervision of Elmer Krumwiede and Edward J. Williamson 

Littlefield, Adams & Co., Ames, Ilowa—Littlefield’s new Col 
lege Outlines were displayed and explained by A. W. Little- 
fleld, president, and John Korinda, sales manager. 

Majestic Stationery Co., Philadelphia 7, Pa.—-A comprehen- 
sive line of products for college trade was shown by Ben- 
jamin Levy and Abraham Aaron. 

Marks Mfg. Co., 700 N. Carpenter St., Chicago, Ill.—On dis- 
play was the company’s complete line of student and desk 
lamps, with special emphasis on the newly-designed Marks 
Exclusive No. 909 flex-arm lamp. G. A. Marks, 8S. N. Tobor 
and J. K. Goodman were on hand to receive visitors at the 
booth 

Marley-Hall Co., Providence, R. I.—College and costume 
jewelry, compacts, keychains, lockets and bracelets, all with 
collewe emblems, were featured. In attendance were S. Eugene 
Hall, president, and Raymond C. Marley of the sales depart- 
ment 

Mayfair Co., Chicago 6, Ill.—An extensive presentation of 
lamps, smokers, waste baskets, staplers, binders, rulers, pen- 
cil sharpeners and card files was made, with the feature 
attraction being a new desk lamp. Robert Carrithers, sales 
manager, and William Johnson were in attendance. 

Merriam, G. & C., Co., Springfield 2, Mass.—Shown were 
the Merriam-Webster International and Collegiate diction- 
aries in various papers and bindings, the Dictionary of Syn- 
onyms, Geographical Dictionary, Biographical Dictionary 
and a Pronouncing Dictionary of American English. I. E 
McLaren and Victor W. Weidman, manager and assistant 
manager of the educational department, were in attendance 

Montag Bros., Inc., Atlanta 3, Ga.—Montag’s Fashionable 
writing papers and a line of wirebound school items for the 
college trade were shown. The booth was under the direction 
of E. Barton Gause, Clyde A. Howard, Norman J. Kauffman 
Sr., Norman J. Kauffman, Jr., Philip Cohen and Louis Boden- 
heimer 

Morilla Co., New York, N. ¥.—aA wholesale display of artist 
ind drafting instruments, water colors, casein colors, sketch 
books and all types of art tablets and blocks was made 
Present were Joseph Alvarez, president; A. Eisner, salesma 
Helen Guntash, assistant manager, and George Gibson, Chi- 
cago representative 


OFFICE APPLIANCES, June, 1950 
































<— 
eS 





wiltshire modern helps sell 
fine fabrics to 11 states... 


The man who occupies the beautiful Los Angeles office in the picture above is Karl F. Kluth, sales repre- 
sentative in || states and Hawaii for fine fabrics. The Los Angeles Desk Company, another successful 
Imperial dealer, installed Wiltshire Modern at Mr. Kluth's specific request. 


"The Softone is perfect in color . . . does not in any way distract from the samples of fabrics." 


This is another outstanding example of how Wiltshire Modern works as a sales tool for all who use it 
. . to the profit of those who sell it. 





desk company 


Large display ads 


in every issue of EVANSVILLE 7, INDIANA 
American Business 
help Imperial deal- MANUFACTURERS OF WOOD OFFICE FURNITURE 


ers sell desks by 


pre-selling  pros- yi 


hated Member of Wood Office Furniture Institute 





pects! 
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MEWLINK #13 
ONE-HOUR SAFE 
Safe Manufacturers’ 
National Association 
Class C Label 





DON’T SELL YOUR 


pave CUSTOMERS SHORT! 





Recommend and Sell Meilink Double-Door Safes 
To Anticipate Future Requirements of Patrons 


A safe is not an annual purchase. That's why it pays 
to purchase one with an eye to the future. You can 
render a valuable service to your customers by 
selling them ample capacity for years to come. And 
at the same time, you can easily step up your dollar- 
volume of this profitable kind of business. 


MEILINK #445 
TWO-HOUR SAFE 
Underwriters Laboratories 
Class B YT-20 Label 

















MEILINK #545 
FOUR-HOUR SAFE 
Underwriters Laboratories 
ClassA 1-20 Label 





NEXT MONTH WATCH FOR THE 
ANNOUNCEMENT OF 


MEILINK’S ANNUAL 
WINDOW DISPLAY CONTEST 








MEILINK STEEL SAFE COMPANY - Toledo 6, Ohio 
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National Blank Book Co., Holyoke, Mass. An extensive 


] lex tumbler note- 

Ir Ltt dan e was W. Brewster 
I W Patter Ray L. Ham- 
t « Bauer, Charles H. Malody, 


National Card, Mat & Board Co., Chicago 24, Il. Featured 


water color paper and board 
I rsonnel at the booth were 
\ K nd C. W. Crysler 
Nobema Products Corp... New York 12, N. Y. The entire 
er Nobema drawing instru- 
ite pile s display. 
nz No n Martini artists 
The exhibit was manned 
Jol I Ma sales man- 
(_nicag repre 1 Ve 
Norma Pencil Corp New York 11, N. Y. I full line of 
displayed he super- 
‘ Mart Greene 
Norsid Mfg. Co., Yonkers 1, N.¥.—Products displayed in- 
tionery, stickers of all types, 
goods scnoo and college 
Howar ind 3S. 1 Deutsch re- 
Opplem Co., Inc., New Vork 10, N. Y. Displayed were slide 
I illars microscopes and 
Sanders was assisted by Arthur 
re nal representatives 
Parker Pen Co. Janesville, Wis.—Show! against a large 
xz the new Parker “51 in 
Aero-metric Parker “51”, the 
aesKk sets > iperchrome 
promoti« manager, was 
Pickett & Eckel, In« Alhambra, Calif...Shown were new 
ick scales nd Cal-Pan flat 
boards and stands. Rich 
Redi Record Products (C« New York 12, N. Y. \ repre- 
ns, scrap books, ring binders 
ddition to memo books, desk 
resenting Redi Record at the 
} Paul Older 
Reliance Pencil Co Mount Vernon, N. Y. rl npany’'s 
ers and erasers was dis- 


Lawrence Ley and Joe 


Rowan Co Des Moines 


lowa—Show wel! insertable tab 
bags, zipper ring binders 
et holders Ralph Rowan 

vnes and Julia Wilson 

Sanford Ink Co., Bellwood, ain inert wa the Sanford 

splay, rubber cement, Grip- 
ge were W. J. DeGroft, Nor- 

Schroeder, Herbert Fond Du Lac, Wis. \ neral line 

neg Royal drafting truments 

Sheaffer WwW A Pen Co Fort Madison, lowa Featured 

line f ist built show- 

rop consisted of a “black 

ew Touchdown pen. The 

ncils, 1 ! ts, Skrip 

r the s sion of H.G 

T S t I J A Dor 

ind G i 

Smead Mfg. Co., Hastings, Minn.—On « | vere insert 

dexes binder overs, brief 

rs ! carriers 

Explaining the line to visi 
> med : 

Stewart, Douglas Madison 4, Wis.—A i drawing 
hems aprons was on dis 
ttendance 

Thomases & Co., Jersey City 2, N. J.—dZipper ring binders 

brief bag students’ case 
Represe company 
4. Rand 


russell sive dis- 


Mfz. Co., Poughkeepsie, N. Y.—aAn exter! 
‘ ral sty f vlleg~e ring 


nger and Jac Kennedy 
i. &. Travelware Corp... Manchester, N. H. \ im laun 
rief bag \ ind other 
Nat} \I vitz. sales 
Vv. & I VMfz<. Co Pasadena, Calif. On a pla . the com.- 
I A I : ts and | 
ni Richard 
r : lL. J 
1 Mr I Atwood 

1< yy }- } 
Vernon, 8. I & ™M in New York 7. N. ¥ S ring 
fi ir pad 
x} Rayn ] 

Ward Sales Co... Syracuse 5. WN. Y. A w é rt ent 
T ge} ive 

Weber, F.. Cc Philadelphia 2 Pa. r? Wet 
We i 
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Correct Mistakes in Any Language 











NEWEST NUMBER 
IN ERASERS 












Speediest Selling 
‘Utility Novelty” 


| Cylindrical eraser of finest rubber. 
\ Made in red, for pencil erasing; i 
gray for ink. Encased in attractive 
_ transparent plastic holder of conven- 
\ ient length and balance. Clips to the 
\ pocket; won't roll off desk. Not a 
mechanical gadget. Just unscrew 
the tip and move eraser forward. 
Tops for typing, accounting, draft- 
ing; for executive, student and 
professional use —actually for 
everybody who wants an always 
clean, handy eraser! 25c retail. 
Refills 5¢ each. 


RED ‘325° 


Freer Retin to JET Motes ae Ave adie Seperatery 
WELOON GOSERTS QUBEER CO. NEWARK HY Vv a cal 









825C—1 
carded, 


red 
2 cards to box 


doz. 


JETS, 


rece 
eer 
coece 
Paes 
ne rnase 


“he 


Ink 
No. 827 


827C—1 doz. gray JETS, 
carded, 2 cards to box 

825/827C—1 doz. assorted 
JETS, carded, 2 cards 
to box. 

825R—2 doz. red JET re- 
fills, boxed 

827R—2 doz. 
refills, boxed 





gray JET 











You ought to see our latest catalog, featuring all 
styles of the world’s finest erasers. Write for it. 


WELDON ROBERTS RUBBER CO. 
Newark 7, N. J. 
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distinctive quality 


creates a nationwide demand 
for JASPER SEATING CHAIRS 


No. 1600 











\ e proudly announce the 


addition of leather to the 
Jasper Seating chair line. No. 
1600, No. 1601, No. 1603, No. 
1500, No. 1501 and No. 46LR 


are now available in Deep Buff 








or lop Grain Leather. These 


chairs uphold the tradition 





that Jasper Seating Co. is 
famous for: Fair Price e 
* Eye 





Unequalled Comfort 
Appeal e Quality Construction 
and Finish. 
Offered in 
black walnut, northern birch, 


genuine American 








and Indiana white quartered 


oak. 


Send for information Pie 





SEATING COMPANY 


INDIANA 


JASPER 


JASPER ° 
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DISTRICT NO. 4 GOES OVER THE TOP 
(Continued from page 39) 


machines. As in any special line of merchandise, care- 
ful selection of machines to handle and concentrated 
promotion will result in success. 


Harry Buice Is Speaker 


At the last business session of the convention on 
Saturday morning, Governor Vanderford presided. 
NSA Trouper Frank Shaw gave his address on greeting 
cards and then Harry Buice of Ivan Allen-Marshall 
Company, Atlanta, Ga., spoke on, “Incentives and 
Commissions.” While the salesman is the most im- 
portant force in getting business, according to Mr. 
Buice, he is not the whole force. There are a number 
of contributing factors, such as advertising, promotion, 
training programs, management, and so forth, all of 
which cost money. For example, on a 40 per cent gross 
profit, the salesman’s share should be about 30 per 
cent, the remaining 10 per cent going to management, 
advertising, and so forth. 

In the Ivan Allen-Marshall organization, when the 
mark-up goes down, the salesman’s commission goes 
down, while the other expenses are held steady because 
they are more or less fixed. Therefore, if a salesman is 
to work effectively he must be kept fully informed. He 
is the means of getting business but not the source 
of business. He must be given every possible co-opera- 
tion. His commission should be as high as possible. 
When he handles all the details of a sale by himself 
he should receive the full commission. When any as- 
sistance is rendered by other departments, however, 
his rate should be reduced. 


Hear Talks on Advertising 

The subject of “Advertising” was discussed by George 
Stuart, George Stuart Company, Orlando, Fla., and 
Allen Cammack, Cammack Office Supplies, Burlington, 
N.C. Mr. Stuart said that people in a dealer’s market 
area would buy from that dealer if they knew what 
the dealer had to sell. The prospects can be told what 
is available through advertising. He referred to the 
successful use of advertising by department stores 
and mail order houses and then introduced Mr. Cam- 
mack, who made an extensive presentation. 

Too often, in the opinion of Mr. Cammack, adver- 
tising is handled as a stepchild by office equipment 
and supply dealers. He compared advertising to an 
insurance policy that would guarantee a certain vol- 
ume of business and cost only one and one-half per 
cent of the gross volume. Although such a policy is 
not available, it is possible to meet competition suc- 
cessfully with a better advertising program. Absence 
of an organized plan of advertising makes dealers 
vulnerable to all special approaches, such as college 
and high school annuals, most of which are not ef- 
fective in getting business. Mr. Cammack advised 
dealers to increase advertising expenditures by 20 
per cent over last year. Then careful, intelligent, or- 
ganized thinking is necessary in order to make mass 
selling (advertising) work. Copy should be simple, 
short and as different from others as possible. The 
address was concluded with the statement “Poor ad- 
vertising is dangerously effective; good advertising is 
profitably effective.” 


Receive °51 Convention Bids 

An open forum discussion of dealers’ problems fol 
lowed under the chairmanship of Zac Smith. Then 
invitations for the 1951 convention were received from 
Palm Beach, Jacksonville and Armand Beach, Fla., 
and Atlanta, Ga. A special committee was appointed 
to make the selection. In the closing moments of 
the morning session, George Stuart was unanimously 
nominated governor of the district and was empowered 
to appoint lieutenant governors, one in each of the 
six states in the district. 

Under the skillful toastmastering of General Man- 
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_ Greatest Development in Dictation- 
Transcription Machine History... the NEW 










A Top Profit-Maker 
sf | for Equipment Dealers 


T 

| a —— Sh 
(te. 9C/S | 
, FNS Y 
W o's 3s 7 24 
{yy \\ ’ —— = 
Ney => $ 

€ 

- , | s | o Q 4 
Only One STENO for Both a; 

" Dictation and Transcription PLUS TAX 
.( Saves on Equipment Cost teen Pec 


; NES ¢ Ouly Oue Unit Required for a + - 


he —  * 

e | Complete 2-Way Operating System 

n /\ eo 

Exclusive STENO Remote WIRE —the world’s finest recording medium—finally perfected in a dicta- 

nt Necessity for Moving Mo tion-transcription machine that can’t spill or break wire and which you can 
sell with the assurance that it will PERFORM. For only $199.50 plus the 


+ mh ‘iS cost of a few inexpensive accessories, your customer gets a complete dictation- 
’ hy transcription ensemble with more wanted features than you can find in any other 


re SS dictation-transcription system at any price! 
ww 


Ts Built-in tInterkom by HERE’S WHAT YOU OFFER 


7 STENO Can Be Used to An It's not 













a dream! Features include: crystal clear voice reproduction; com- 


‘ nounce Callers Saves pletely trouble-free operation; childishly simple push button control of all 
. Executive and Sten functions; remote control transcription (stenographer does not leave her 
graphic Time Lost in Giv chair to transcribe . . . machine does not have to be moved) ; automatic 
2) ng Instructions back-spacing; built-in “Interkom" for giving oral instructions either way : 
ad nstant change of recording medium; minute and second timer that locates 
1 P even one word out of an hour of dictation; easy on-the-job servicing .. . 
ae / with unitized replacement assemblies . . . eliminates necessity of leaving 


| tandby machine during servicing! 


cs ——: FULL INFORMATION ON REQUEST 


er a AA . eur Write for full information on the remarkable new Crescent STENO that 
—/ Y*=-- expands present market for dictation-transcription equipment into addi- 
TS = tional millions of prospects. Hundreds of leads available from national 
Records Up to 1 Full Hour advertising. Dealers being appointed on selective basis only. Write TODAY 


ef Dictation on a Sina while a select dealership is still available in your community. 
Spool of Wire. Spool and 


Removable Drum Con 8 CRESCENT INDUSTRIES, INC. 


anges, SeEEey 4142 WEST BELMONT AVENUE ° CHICAGO 41, ILLINOIS 
“1 ®& me. 
(90516 —<q—_——_ 


WJ é 





: 
——— Unexcelled Clear, Crisp 
| Push Button Simplicity of Tone Reproduction Because Western 
Minute and Second Timer Operation. Change from No Spillage or Breakage Entire Unit Is Designed to Slightly Hint Sc 
i Lecotes a Single Word Talk"’ te Listen’ to of Wire Because Mechan- Accentuate Voice Frequen- . gher) 
Out of Thousands Record Transcribe"’ of ‘‘inter- ism Is Solenoid-Controlled cies for Maximum Intelli- 
e ed on a Full Hour Spool of kom'’ with the Pressure of for Smooth Start, Stop and gibility and Minimum 
Crescent Recording Wir a Finger Reverse Background Noise 
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QOL LLLDA 


That CREATES GOODWILL! 


he ultimate test of a GOOD Chair from 
the point of view of any far-sighted 


dealer is the prestige it commands. 


Jasper Chair Co. Chairs are a trade builder 


... the satisfaction they give remains long 





after the price is forgotten. 


Maj No. 878 RQ 


They’re Made Right .... Priced Right 


“The RIGHT CHAIR at 
the RIGHT PRICE” 


For Profits, Goodwill, Serv- 
ice and Co-operation, sell 
Jasper Chair Co. Chairs. 


A modern plant manufacturing 
QUALITY Chairs... of depend- 
able WOOD. 


Write for our New 1950 Catalogue 
presenting our complete line of 


BETTER Chairs. 





Jasper Chair? 


JASPER, INDIANA 






REPRESENTATIVES James S. Fowls, (Southern) R. A. Browne, (West) 
: ; : 327 Sunset Drive, North 209 Marlowe Drive 
Geo. A. Litchfield, Sales Mgr St. Petersburg, Florida Oakland, Calif. 
Fred Deutsch, (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
3525 Southwestern Blvd. 6708 Glenwood Ave., Chicago 26 385 Madison Ave. 
Dallas 5. Texas (Phone ROgers Park 4-3644) New York, N. Y. 
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ager Paul Burbank, the annual banquet Saturday eve- 
ning was a delightful affair. Governor Vanderford, 
Governor-nominee Stuart and President Kochheiser 
all spoke briefly. Zac Smith was spokesman in the 
presentation of a gift to Mr. and Mrs. Vanderford. 
Golf prizes were awarded and then Bill Schroeder 
presented a gift to Mrs. Charles Hucke from the South- 
ern Travelers Clul 


Certificates of merit to dealers doing the best adver- 


WOPDEN 


tising job in the past year were awarded to Allen | | HOLL A Ni D. Mi CH. 
Cammack, Cammack Office Supply, Burlington, N. C., | y 
in the small stationers’ category, and John Dickinson, 


Zac Smith Stationery Company, Birmingham, Ala., in 
the large stationer ategory. The Zac Smith award 
of $50.00 for the best article contributed to the 
National Statione in the past year went to Don 

Fuller, S. C. Toof Company, Memphis, Tenn 
i © 

FELT-POINT PEN DISPLAY UNIT CLICKS 

The “doodling” point-of-sale display which Marsh 
Stencil Machine Company, Belleville, Ill., recently of- 











fered to the commercial stationers has been most effec- 
tive in the word f Robert Wright, sales manager of 
the firm. He points out that where dealers have put 
this “doodling lisplay of a Felt-Point pen to work, 
sales have increased—anywhere from one to two extra | 
a day. The unit has been placed near the cash register 
or on the pen counter. Mr. Wright also said that in 
many uses the display has been used so much that 
dealers write in for duplicates 
°—-> 

ARMSTRONG GETS NEW A. B. DICK TERRITORY 

Bill Armstrong was recently assigned by A. B. Dick 
Company to become district sales manager for District 
25. He formerly handled District 11 

For the past 22 years Mr. Armstrong has been ac- | Above desk Nc 
quirin 1 thoroug! cnowledge of the mimeograph ha 2 =  % A quality line of Desks, Gen- 
busine He was appointed field supervisor in 1946 4 34" ©. 19 . y 

ipon his return from the U. S. Navy, and prior to that Ww. 19 uine Leather Chairs and 
time had served at the Washington branch office in Suites with warmth, loveli- 
many capacith 192%. ness and serviceability. 

i © 











Above desi " » | Our Secra Type typewriter 
cctest No. | @esks do not restrict use to 
33807. large size desks. 


For particulars or literature, 
write... 





She 


These two window displays were recently installed by W orden Company 


Ward's Stationers of Boston, Mass., stressing the importance 
of record-keeping in Victor Visible record equipment. The t 17th Street e Holland, Michiaan 
displays trace the history of record-keeping back about 250 200 East | s j 3 
years with the modern methods symbolized by Victor Visible. 
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NONE 
CAN 
COMPARE 








QUALITY 
ECONOMY 
EFFICIENCY 
LIBERTY BOXES) LEAD THE FIELD 











More than 89,000 satisfied users 
testify to the LIBERTY Box posi- 
tion as the leader for the storage 
of INACTIVE RECORDS. When 
concerns like Western Electric— 
General Motors—U. S. Gypsum— 
Zenith Radio—Chicago and North- 
western RR repeat their orders for 
LIBERTY Boxes year after year, 
there must be good reasons. If you 
are not stocking and selling this 
quality product—this large volume 
repeat item—we invite you to 
write today for our latest Catalog 
and complete details. 








Our dealers are backed by national 
business paper advertising and 
many FREE selling helps. Write us 
TODAY. 

















BANKERS BOX COMPANY 
Stace 1918 


720 SOUTH DEARBORN STREET 


CHICAGO 5, ILLINOIS 
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NEW EQUIPMENT, DEVICES & SUPPLIES 
(Continued from page 58) 


lightweight, it folds nearly flat to a handy, compact 
size and is easily slipped into a briefcase. Individually 
gvift boxed, it retails at $1.25. 


NELSON VERTICAL PAPER CUTTER 











L. Hyman & Sons, Distributors, 
102 Prince St., New York 12, N. Y. 


The No. 3 bright nickel-plated vertical paper cutters 
are now in production for the first time since the war 
and are available for immediate delivery. Made in all 
sizes in nine-inch diameter from 6 to 30 inches and 
36 inches with jumbo blades and heavier parts, the 
Nelson cutters are mounted on mahogany lacquered 
bases. 








SANITOUCH MOISTENER 


Yin 


: WE A 
unfailing 


The Sanitouch moistener is termed a fast 
device for moistening fingers when handling money 


is also adapted 
labels. The 


checks, or searching through files. It 
for moistening stamps, envelopes and 
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lally 











a 4900 Installation by Dancker & Sellew, Inc., N.Y.C. 
n all b, 

aa ¢¢@ 

the 

t 


‘re 


... Still setting the pace for high-quality modernism in Office 
5 Furniture . . . with twelve different units from which to com- 


pose functional and harmonizing settings . . . with twelve 


4 distinctive features of construction . . . assures the Office- 
: 2) py f , 
7 anner of a thoroughly successful and satisfactory selection. 
s 9 10 1 
Illustrated above: Model 4927 Executive Conference Desk. Size of Top: 76” x 39”. Base: 60” x 30”. Adjustable Height. 
Finished in Smooth-to-Touch, Hard-to-Wear, Lustrous Walnut.The hit of the NOFA Show in Beautiful Palomino Finish. 








| Staudard FURNITURE COMPANY HERKIMER, NEW YORK \\ J 


WE ARE PROUD TO BE REPRESENTED BY LEADING OFFICE EQUIPMENT BUSINESSMEN THROUGHOUT THE UNITED STATES. CONSULT YOUR LOCAL 
REPRESENTATIVE OR WRITE DIRECT TO US FOR INFORMATION. 


9's not standard unless c's Manufactured by the Standard Furniture Company, Herkimer, N. Y. 
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STAINLESS 
STEEL CAP 














\ | 
| i 
TACKER 


re 


é / Ei 


wy SS 


TEMPORARY AND PERMANENT STITCH 


fam@muz STAPLERS BRING YOU 






/ 









































STAPLE REPEAT BUSINESS _« 
NEW P-22 HAND STAPLER NEW & IMPROVED #105 STANDARD STAPLER 
ie Heavy Duty Industrial Plier Type Streamlined Beauty with Bulldog Performance 
4 Reaches into “Hard-To-Get-At’ Places Stapler - Tacker - Plier 
ed Loads 150 Staples Temporary and Permanent Stitch 
Same Machine Takes 2 Size Staples—14", 5/16” Fastens Up To 40 Sheets of Paper 
Reach 21” Reach 234” Weight 11 oz 
All Steel Construction—AlI! Chrome Finish Loads 105 Standard Staples Y%” x %4” 
NEW T-32 GUN TACKER NEW #202 STANDARD STAPLER 
Be Automatically Shoots A Staple Wherever A Tack Can Rugged Beauty Stapler For Heavy Commercial Use 
Be Driven Combination Stapler and Tacker 
‘ Replaces Hammer and Tacks at Trigger Rate Speed Temporary and Permanent Stitch 
ies 2) Same Machine Takes 3 Size Staples—3/16", 44", 5/16 Fastens Up To 40 Sheets of Paper 
All Steel Construction—AlI! Chrome Finish Reach 3% Weight 16 oz 
Loads 150 Staples Loads 210 Standard Staples Y%2” x 4” 
Send for our New Catalog Sheets—Be sure you're on our Mailing Lists 
ATTRACTIVE WINDOW DISPLAY POSTERS ARE WAITING FOR YOU 








a nalinhs nietiec a a can hai 22 TOE SF 


“A STAPLING MACHINE FOR EVERY —cinieisn Distcitutor: 


Lightstone Sales, Montreal 


‘bes PURPOSE and _EVERY PRICE RANGE California Distributor: 


oe B. Sternberg, Los Angeles 
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moistener is made of plastic in two-tone black and 
gray, Or walnut, and is 334 inches in diameter at the 
base and 2% inches high. Sanitation is assured by 
means of a one white plastic ball at the top, 
wl floats enclosed cup of water and auto- 


matically serve is an airtight valve. The base is 
it t ' ipsetting. Retail price is $1.50. 


GRAFFCO MAP FLAGS 

















Ge B. Graff | any, 
4 Wasi) ‘ambridge 40, Mass 

A new item to and supplementing the line 
of Maptacks ha added in the form of Graffco 
map fla available in all of the standard Maptack 
colors. These fl ire 5 x 1 inch in size, in two 
shapes, rectangu and triangular, and are assembled 
with LM (long tacks as staffs. Packaging is in 
boxes of 290 fla a color and shape, also in an as- 
sortment of 25 fla in five colors, two shapes, in a 


UNIT SPRAY-WASHER 






Left: Industrial unit spray- 
washer complete with 
pump, explosion-proof 
motor and switch, and 
piping. Above: top view 
of unit with cover re- 
moved, showing washing 
action of solvent sprays. 


mp Manufacturing Company, 
Chicago 12, Ill 


The new self uined unit spray-washer was de- 
elope for washi intricate assemblies like type- 
writers, teletype machines, and so forth. It is claimed 
that a thorough cleaning is accomplished in a very 
short time without disassembling these machines. The 
unit has a welded steel tank, 24 x 24 x 24 inches, with 
a perforated steel f bottom for supporting the work 
to be cleane h corner are four swivel spray 
nozzles that dirs forceful sprays on the parts. 
An ample supply solvent is carried in the sump 
below the false The tank is supported on an 
OFFICE APPLIANCES, June, 1950 





ATTENDANCE RECORDER 





\TY 
HEEL cAPAclT weet CAPAC 
7 ways wT vee 2:02 
ree Lae vee fb 
Ng 15 1.03 Wes. %. 40 
7 1s mos we 
iN 


AN ATTRACTIVE LOW-COST AUTOMATIC RE- 
CORDER FOR USE WITH TIME CARDS. PRE- 
CISION-ENGINEERED BY ROBERTS. TIME CARDS 
AND RACKS AVAILABLE. 


Write for the new RAPIDPRINT DEALER PORTFOLIO 


now available. 





ROBERTS NUMBERING MACHINE CO. 


700 JAMAICA AVE. BROOKLYN &, N. Y. 
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a customer for 


ANA 
Ctutoyraphic 


CASH REGISTER 


Any business, large or small, that does an over- 
the-counter or cash business, will find a big 
advantage in using an Indiana. 
A compact unit that combines a 
with an Autographic Register. 
Cash Control and Figures equal 
tems costing two to three times as much. 
There’s a big market. Add the 


Cash Drawer 
“Quick” 
to that of 


(ives 


Indiana to 
(,et the 


your present line for additional profits. 
facts now! 






USE COUPON 
OR WRITE. 


INDIANA CASH DRAWER CO. 
SHELBYVILLE, INDIANA 
Please send full information on the Indiana Autographi 
Cash Register. 


Name 


Address 


| 
| 
| 
| 
Company | 
| 
| 
| 
City. Zone State | 


Kind of Business 


angle iron frame and steel base which carries the 
pumping unit for circulating and solvent. The motor 
and switch are of the explosion-proof type to permit 
the use of low-flash-point cleaning solvents. Four 
three-inch casters provide for easy mobility. Over-all 
height is 491% inches 


NO. 20 STAMP PAD 





Sanford Ink Company, 
Bellwood, IIl. 


Noise and wrist strain are claimed to be eliminated 
by the new Sanford No. 20 stamp pad, a cushion of 
resilient foam rubber. The manufacturer claims that 
with just a light touch of the rubber stamp to this 
cushion, it virtually “drinks up” enough ink to make 
a clear and lasting impression on paper. The new pad 
with 20-inch square stamping surface requires no spe- 
cial ink for re-inking. It can be wiped clean with 
paper or cloth and has no annoying lint. Available in 
five vivid colors, or uninked, it retails for $1.00 


SHEET HOLDERS 





Metal Products Engineering, Inc 
4000 Long Beach Ave., Los Angeles 11, Cali} 


A new line of satin finished sheet holders has been 
announced. The holders, in simplified design, are made 
of heavy-gauge lifetime aluminum and come in four 
standard sizes—legal, letter, note and pad. The hinge 
is of strong piano wire and two heavy-duty springs 
hold the paper firmly in place. A thumb hole for 
easy opening is provided. The holders, being weather 
proof, are suitable for outdoor as well as indoor use 
Applications include holding invoices, orders, bills of 
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Stebleo...and Only Ste’Co ...Gives You the Edge! 





Stelleo GIVES YOU THE EDGE! 


The amazing LIFETIME EDGE that's 
practically indestructible! Will not 
break or chip with normal, hard 
usage...prevents edges from scuff- 
ing, fraying or breaking open... 
holds case in perfect shape. Offered 
only by STEBCO and guaranteed for 
life of product! 


Steleo GIVES YOU THE EDGE! 


The exclusive LIFETIME HANDLE on 
STEBCO bags ard luggage! Solid 
leather core gives cushion-comfort; 
leather-covered steel band rein- 
forces handle; patented construc- 
tion won't break or tear loose. 
Guaranteed for life of product! 


Steloo GIVES YOu THE EDGE! 


Feature amazing TUFIDE by STEBCO. 
TUFIDE looks like leather . . . feels 
like leather . . . AND actually out- 
wears leather. TUFIDE business 
cases and luggage are guaranteed 
for five years! 


Stelleco Gives YOu THE EDGE! 


STEBCO — and only STEBCO — offers 
smart superbly constructed luggage 
and business cases in matching 
leather or in TUFIDE! 


Steleco Gives YOU THE EDGE! 


STEBCO pre-sells your customers 
with powerful national advertising 
in leading magazines! 


... Stebco Products 





AND act 
ore, TUFIDI 
YEARS! You 


will show no 


ily OUTWEARS 


inh sis 


2. Cygraneed tor) as! 


4-120— 

TUFIDE 
MULTIPOCKET. 
Disappearing 
handles, 3 
vertical pockets 
2" expanding 
gusset. 


3-120— ' 
TUFIDE PORTFOLIO. 
Three-way zipper 
envelope. Lined in 
Stebco Strongide. 

2 vertical pockets. 


7-9-120— 

TUFIDE OVERSIZE 

RING BINDER. 

One vertical and one 
horizontal pocket 
3” expanding gusset 
Disappeoring hondies 
Heavy duty ring metal. 


9-6F -120— 
TUFIDE BRIEF BAG. 
Covered steel inter- 
locking frame. 
3 pockets (center one 
double size). LIFETIME 
EDGE AND HANDLE. 
16” ond 18” SIZES 


| Featured By Leading Stores... 
| Preferred By Leading Industries! 


ind business case line promoted by America’s lead 


that used by America’s leading firms and industries 
nation’s out- 


mers will want because it offers the 


eather oods today. Feature amazing rLUFIDI luggage and 


y STEBCO! 


rLEIDE like leather feels like leather 
eather as proved in test after test. What's 
s are GUARANTEED FOR 5 FULL 
even wash it. TUFIDE 


(nd it’s low priced, too! If you want a big edge on 


ive al d busine -s can 


im it scratch it . abuse it... 


your competition, feature TL] IDE by SI EBC O! 


WRITE FOR NEW 1950 STEBCO CATALOG! 


(Established in 1918) 
Stebco Products and Frank Mashek Products Now Consolidated Into One Great Line 
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1401-17 West Jackson Boulevard 
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877 EXEC 
The advantage of planned layout to conform with 
maximum space allotted without a change in floor 
plans, is the keynote of “SCERBO’S” success in = 
dealing with problems where space is restricted to 
various shapes and sizes. Our drafting department 
is at your disposal to help in attaining complete 
; : 69 
satisfaction and best results. Our wealth of ex- . DRUM TABLE 
perience is yours for the asking—Just send in a 
sketch of your plan and we will estimate at no 
additional cost. zz S. 
300 PC 877 CONFERENCE TABLE 
Col, 
285 
A 
, offe 
WRITE FOR OUR COLORFUL ILLUSTRATED SS CATALOGUE exp: 
bin; 
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lading, hospital rec 


notices 


rds, memo pads and shipping; 


PRESTO SCALE QUEEN 





Thompson Engineering & Manufacturing Company 
2646 W. North Ave., Chicago, Ill. 

The Presto Scale Queen is a handsome paperweight 
which easily and quickly becomes an accurate postal 





scale, the manufacturers point out. Engineered for, 
accuracy the scale meets postal requirements—capa-| 
city up to eight ounces. Mailing information is printed| 


on the bottom of the base 

To change the paperweight to a scale the simple 
operation entails unscrewing the cap, inverting the 
cap and holding the stem while the cap is pressed on 
it. Body of the desk accessory is made of satin smooth 
polished aluminum. The plastic base is finished in 
attractive colors. The unit is priced at $1.98. 


STEEL SAFE 





Cole Steel Equipme? mpany, Inc., 
285 Madison Ave., Ne York 17, N. Y 
A new 1 safe (no keys available) 


! combinatio! stee 
offers privacy for | and papers and safety for 


expensive tools. Only the owner will have the com- 
bination this safe 6029. It is made of heavy- 
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Over 80%, of all 
safes sold by 
major manufac- 


turers have the 
Underwriters "C" 
Label. You can 
meet the demands 
of your cus- 
tomers best with 


PROTECTALL 


A complete line of safes made to meet the 
needs of 80% of your Safe Market. Seven 
fastest selling sizes, modern, streamlined de- 
sign — three colors. No costly inventory of 
slow moving, high-priced, seldom purchased 
items. A minimum of floor space will display 
the entire line—every safe a fast moving item. 


PROTECTALL also offers the three most pop- 
ular size money chests. Used as separate units 
or built into PROTECTALL Safes, or reinforced 
concrete blocks. A new, low-priced wall safe. 
Little Giant, an economical chest for home and 
office use. 


PROTECTALL is a profitable line . . . easy to 
sell... easy to handle. Immediate delivery . . . 
direct shipment to your customers if required. 


Write today for the PROTECTALL Story. 
PROTECTALL SAFE CORPORATION 





926 South Salina Street 
Syracuse, New York 

















































TANLEY 


roe! wot» 


WHEN YOU SELL 


STANLEY 


SWIVEL CHAIR NO. 301 '/2 


Meet a member of the 
Family of fine leather upholstered office and 
club furniture! Stanley Swivel Chair No. 3011/, 


is so beautifully designed ...so sturdily con- 


new famous Stanley 


structed...so downright comfortable... it 
looks positively distinguished in any setting. This 
smart, handsome chair is upholstered with finest 
top grain leather throughout. Extra seat com 
fort results from hand-tied coil springs. Choice 
of oak or walnut and five colors of leather. 
Matching companion pieces are Stanley Side 
Chair No. 301 (armchair) and Stanley Side Chair 
No. 300 (without arms). Write for illustrated 
literature and prices. 


SALES REPRESENTATIVES 


Wm. Tonkin 

3515 Griffith Park 

Boulevard 

Los Angeles 27, Cal 

H. T. Sullivan J. B. Tompkins 
553 First Avenue 60 E. 42nd St 
Sale Lake City, Utah New York, N. Y 


Henry Deutsch 
$103 Pershing 
Dallas, Texas 


Dave C. Neuhaus 
12 W. 70th Sc. 
Kansas City 5, Mo. 


STANLEY MANUFACTURING CO. 


2310 N. Main Street, Fort Worth, Texas 
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gauge steel with a Yale three-wheel screw wedge com- 
bination lock and has one adjustable shelf (additional 
Shelves available.) The safe is 1434 inches wide, 30% 
inches high and 16 inches deep. The finish is olive 


green or Cole gray 


ALUMINUM LETTER TRAY 





Valco Company, 
2937 Sheridan, St. Louis 6, Mo. 

This new letter tray is made of etched aluminum, 
lacquered to assure durability of finish. It features an 
easy stacking device and neatly-designed label holder 
The tray dimensions are 2 inches high, 12% inches 
long and 105g inches wide. The device is an addition 
to the Valco line of aluminum costumers, torchiers, 
smoking stands and sand urns 


CALCULATOR STAND 





Dependable Manufacturing Company, 
Keeline Bldg., Omaha, Nebr. 


The new No. 2438 calculator stand is 24 x 38 inches 
x 30 inches high and has a well 26 inches high and 14 
inches wide. This stand is designed to accommodate 
the largest size calculators. It is equipped with rubber- 
cushioned glides and may be purchased either without 
drawer or with drawer as illustrated. 
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loaded with new selling features 








F 


Secretarial Desk, 
with interchangeable 
typewriter pedestal 


Single Pedestal Desk 


Double Pedestal 
Desk with conference top 


Matching Tables, 
with standard and conference 
tops 


*EYE-COMFORT TOPS—Designed 
by competent lighting aut: orities ... 
rface pattern and shade approved 
e Illuminating Engineering Society ... 


have a ght reflectance of 35 the accepted 
r best visual comfort. This one feature 

e plenty of merchandise and, there's 

me. Write for free booklet containing 


making details, 
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mm) READY NOW! 


= 
<2 the all-new 
S| Cougew 


You've been hearing all the enthusiastic trade-talk about these new 
Berger beauties ever since their pre-view at The National Stationers 
Association Exhibit last fall. Now you can see for yourself. The 
all-new BERGER 5000 LINE OF STEEL DESKS AND TABLES 
IS NOW AVAILABLE. 


They're completely, refreshingly mew ... from stainless steel feet 
to wonderful “eye-comfort’* tops. Not satisfied to redesign an exist- 
ing desk, Berger retained a prominent industrial designer to create 
the finest office furniture possible. Here’s his result—a smooth, 
clean modern styling that makes customers stop... look ...and buy. 


Call in your Berger representative, or write us today so that 
you may be among the first to display and sell this “most practical 
desk ever designed”. 
BERGER MANUFACTURING DIVISION 
REPUBLIC STEEL CORPORATION «+ CANTON 5, OHIO 


Manufacturers of Steel Desks and Tables @ Filing Cabinets © Storage 
Cabinets « Transfer Cases © Book Shelf Units ¢ Plan Drawer Assemblies 







STEEL 
OFFICE FURNITURE 
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ANOTHER SWELL 


BUDGET fh SELLER 





"OR Your “syont-ot- PAE” CUSTOMERS, 





1) HASKELL PR-JUNIOR 


ALL-STEEL DESK 


Suggested Retail, Zone |! $3995 


Here it is—a grand fill-in desk that's just what the 
doctor ordered for budget-minded buyers whose 
space is limited! It's another of those wonderful Has- 


kell Specials—which means top all-stee! quality at low 


cost, with your ample Haskell profit there, as usual. 


© 36"x 18" top, 29" high 


1 all-purpose drawer, | deep file 
drawer 

all-steel construction, welded 
assembly 

gray or green, with matching 
linoleum top 

satin finish hardware, aluminum 
edging. 


TODAY for Floor Samples, Free Mats 
and Sample Mailing Piece! 


4 


HASKELL MANUFACTURING CO., INC. 


207 PENN AVE. ° 


PITTSBURGH 21, PA. 


WIDE LIP CHAIR MAT 


Hardboard Fabricators, Inc., 
59 Branch St., St. Louis 7, Mo. 


These manufacturers of tempered hardboard chair 
mats and clipboards have announced a new chair 
mat with a 34-inch lip, wide enough to be used with 
the modern island base desks. These wide lip mats are 
available for use with clerical as well as executive 
desks. Colors are brown, green, maroon, black and gray 
to compliment any decorative scheme that is used in 
the office 


EXECUTIVE CHECKWRITER 


Marcy F. Roderick Company, 
3312 Lancaster Ave., Philadelphia 4, Pa 


An improved Executive checkwriter is now being 
offered. The machine prints in two colors and a plate 
is furnished so that the customer’s name may be 
printed on the check. For foreign distribution the 
plate not only includes the customer’s name but the 
currency symbol as well. 


°° 


MARK 25 YEARS OF BOOKBINDING JOURNAL 

The twenty-fifth anniversary edition of Bookbinding 
& Book Production, the business paper of the industry, 
is replete with many special articles. Of particular in- 
terest to the office equipment field are the views of 
Albert E. Farr, National Blank Book Company; Harold 
F. Graves, Wilson Jones Company, and Gerard Van 
Deene, National Library Binding Company. They tell 
of 25 years of progress in the blank book, loose leaf and 
library binding fields 


MACO DISTRIBUTES NEW PRICE LIST 
The J. L. May Company, Inc., has mailed a new com- 
plete price list to dealers and wholesalers showing 
specifications, weights and corresponding M-50 catalog 
page numbers. Additional copies of the price list as 
well as the M-50 catalog are available upon request to 
the company at 111 W. 19th St., New York 11, N. Y 
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WE STRIVE TO BUILD THE WORLD'S 
BEST ADDING MACHINES 
AND OUR USERS BELIEVE WE DO 





DEALER FRANCHISE AVAILABLE IN CITIES 
WHERE WE ARE NOT AT PRESENT REPRESENTED 


ALLEN W WALES 


ALLEN-WALES ADDING MACHINE DIVISION 
OF 
THE NATIONAL CASH REGISTER COMPANY 
444 MADISON AVENUE 
NEW YORK 22, N. Y. 











“lhe SCALE QUEEN ee Useful for Home or Office 


Terrific TURN-OVER.....PROMOTIONAL Drolet Waker/ 
= Designed BEAUTIFUL ENOUGH FOR Your HOME 
Precise ENOUGH FOR Your OFFICE... 
















The “Scale Queen” Postal Scale is 
distinctively modern in design and 
is accurately engineered to meet 
rigid postal requirements. Capacity 
up to eight ounces. Mailing infor- 


mation printed ge LIST 
PRICE 
on bottom of 


Regular Trade 


each base. DISCOUNTS 


PAT We, 155944 
WEIGHT IN 
OUNCES AS 

POSTAL SCALE 


Body of satin smooth polished aluminum on sturdy 
plastic base in appealing colors. Beautifully boxed 
as attractive gift. Assorted colors. 


PENCIL PAL 

Near You || HOBBY PAL 
e | La 
| Always | ' Your Whim 
Constructed of all rust proof parts with beauti Cuts At 


———— 








ful plastic base. Available in assorted color: Pre ss dhnahins, “ania, tend 
Compression spring from base permits use of tting, scraping and a hundred and one other 
pencil within 12 inch radius. Base matches Scale es. Equipped with 1 standard blade in 
a and can be sold in combination sets as my | hg topcnay! rqpctieg” capone esa 
IDEAL USE FOR... 

% TELEPHONE 

% KITCHEN 

% CARD TABLES 

% OFFICES 


% SHIPPING DEPARTMENTS, etc. 


nak Waa 98' 
Regular Trade Discounts 







LIST 

REGULAR 59: 
TRADE 

DISCOUNTS 


2646 W. NORTH AVE CHICAGO 47, ILLINOIS 
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IN OTHER LANDS 
nued from page 66) 
Royal N egian Embassy, 25, Belgrave Square, 


ce tne A rime 


has increased enormously in 


Bi an strong criticism of the Labour 
Governm en ich has abolished corporal punish- 
o that lay the birch or “cat” can no longer 
Naturally there are demands by householders for 
tection an it the Manchester Building Trades 
Exhibition for the last fortnight in April, both Chubb 
Son’s Lock Safe Company, Ltd., and Milners 


exhibited, with the emphasis on 
burglars. 

shows Chubb’s stand with the 
is figure of the burglar on the left! 
escribed as “the Chubb reply to the 


Company 


tectlon against 







CHUBB & SON’S SAFE AND CASH BOX DISPLAY 
AT MANCHESTER BUILDING TRADES FEDERATION 


I m i ary.” The new range of security 

. how vert litable for “mansion, house, flat 
ffice rhe iy of Chubb deed, cash boxes, wall 
nd tl irity equipment indicated the 
evel ents to outwit the petty thief and 
Milns howed, in addition to their usual 

é re thief-resisting security equipment, 


office and factory equipment, 


steel plan-filing cabinets. 


Another inté exhibit was the “Sitemaster’ 
i] ffice unit igned for the use of site staffs 
rhese units are ted on wheels and may be readily 


without any dismantling. 
UI hi ls, all seven feet wide by 12, 16, 
feet it th. Construction is mainly of steel 
nply with transport regulations 

Stephenson Developments (Hud- 
Works, Linthwaite, Hudders- 


ve iron site 


ee 
ONTARIO, CANADA, FIRM EXPANDS 
the in iemand for the products of The 
facturing Company, Ltd., New- 
makers for more than 60 
yeal f fine office equipment and filing systems, a 
tinued p! expansion is under way. 

In addition to 1 extra manufacturing space in the 
Newmarket pla! ide possible by the erection of the 
completed last year, the 
es the completion of a new large 
lland Landing, Ontario, provid- 

square feet of manufacturing 
tion of lockers, shelving, 

lines 


us f the duties of the 


vV I ne 


rKet Untari Canada, 


three-story offi lilding 
steel 
sales department 
1950 
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PUT A NON-TEARING EDGE 
ON 


ALL KINDS OF MATERIAL 





Catalogue pages, office records 





Price lists, photographs, sample cords Maps, charts, posters, loyouts 





Money maker for dealers 


Every office needs one of these “SCOTCH” Edgers 
to give long life to important, hard-to-replace papers. 
Just a turn of the crank is all it takes to apply a tough, 
wrinkleproof edge of specially constructed “SCOTCH” 
Brand Acetate Fibre Tape #750. Tape (either colored 
or transparent) is applied to both edges of the material. 


Here’s an item that sells on sight and is a source of 
profitable repeat tape orders! Order now for immediate 
delivery! 


FREE Send your store name and address and we'll supply you with 
imprinted circulars advertising the “SCOTCH” Edger and “SCOTCH” Brand 
Acetate Fibre Tape #750. Write Dept. C-6, Minnesota Mining & Manvu- 
facturing Co., St. Paul 6, Minn., giving quantity you will need 

SCOTCH” is the registered trademark for the more than 100 varieties of 


pressure-sensitive adhesive tapes and for tape dispensers made in U.S.A. by 


Minnesota Mining & Manufacturing Co. 
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AMCRICAN 


NUMB@RING:MAC HIN@/ 
Numbering Machines with FORESIGHT 


AMERICAN VISIBLE 9 


Knowing the next number to 
print is important. It enables 
the operator to eliminate dupli- 
cate or missing numbers. Avail- 
able with consecutive, duplicate 
and repeat action, or with tripli- 
cate or quadruplicate action in 
place of duplicate. 










MODEL 41 


VISIBLE 















MODEL 4iC 
123456 


@ CARBON COPY 


{ pto 12 legible car- 
bons can be made 
with this superior 
visible machine. 
Sharp faced figures 
on steel wheels pro- 
vide constantly 
clear impressions. 
Platform available 
for convenient han- 
dling of forms. 









a 


a 


654321 
LEVER ACTION 9 


For irregular numbering, your best 
buy is an American Visible Lever Ac- 
tion machine. Can be furnished in up 
to 15 wheel capacity. 


MODEL 71 





pm  @ 5-1 MACHINE 


Most economical of all multiple 
movement machines. Sturdily con- 
structed for long accurate service. 
Made with the American unparal- 
leled high standards of construc 
tion. 


Write for descriptive litera- 
ture and prices. 





MODEL 111 


AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES... BROOKLYN 8, N.Y 
BRANCH 105 WEST MADISON STREET, CHICAGO 2, ILL. 
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which have developed, G. L. Manning, vice-president 
and managing director, has announced the following 
new appointments and promotions: M. B. Seldon, gen- 
eral sales manager; W.S. Janes, sales manager of steel 
division; J. D. Malcolm, sales manager, systems divi- 
sion, and T. B. Scott, sales engineer.—RC 
0 
NEWS NOTES FROM AUSTRALIA 


W. Beecham, Correspondent 

The Prime Minister, Mr. Menzies, told a press con- 
ference recently that it would be foolish for him at the 
moment to make any statement on Australia’s dollar 
policy, because final decisions had not been reached 
However, he was later reported as having indicated 
“that modifications would include a revision of present 
accounting methods of the dollar pool under which 
Australia’s share of dollars was assessed.” An all-out 
drive to secure dollars is now now being undertaken 
and it is hoped that many import restrictions will be 
lifted in the near future 

o - 

In New Zealand the whole policy of import licenses 
is now being revised, for importers are incensed at the 
extreme difficulty in landing merchandise from over- 
seas 

% ~ * 

Over the past ten years there has been an 18 per cent 
fall in per capita production in Australia, despite in- 
creased mechanization. From 1939 (the last normal 
pre-war year) to 1949 the total of wages and salaries 
paid increased by 217 per cent, but gross production 
was up only 184 per cent, and net production 180 per 
cent. Factory employment has risen by 57.6 per cent 

* ~ 7 

The Victorian Government Statist reveals that in 
the three months ended September 30, 1949, imports 
of writing and typewriting papers were valued at 
£51,527 compared with the £125,489 of the three months 
to September 30, 1948. Imports for the financial year 
July 1, 1948, to June 30, 1949, totaled £365,921 compared 
with £1,019,607 for the previous 12 months 

~ o 

Among the new firms registered recently were: Ben- 
dix Industries (New South Wales) Pty., Ltd., capital 
£20,000: manufacturers of tubular steel chairs, office 
c/o Edwards & Nicholls, 44 Martin Pl., Sydney; The 
New South Wales Filing Company, manufacturers of 
office stationery, factory, 396 Victoria Rd., Gladesville 
N.S.W.; Pen Manufacturers Pty., Ltd., manufacturers 
of pens and rulers, factory, McQuarie St. W., Taree 
N.S.W 

4 _ . 

D. A. Carson and M. P. Jordan, Australian manufac- 
turers of a new fountain pen (previously described in 
these columns) state that they have already received 
inquiries from South Africa and Singapore “but the 
pen sales will be restricted to Australia until supplies 
improve.” 

- - 

The Commonwealth Statisticlan reveals that during 
the financial year July 1, 1947, to June 30, 1948, metal 
office equipment was manufactured within Australia 
to the value of £115,059. 

co a * 

We regret to record the death of Alfred S. Dunn of 
the Modern Printing Company, Melbourne, who had 
been associated with the manufacturing of office sta- 
tionery all his life and who succeeded his father as 
chairman and managing director of the firm. He was 
the first honorary secretary of the Wholesale and 
Manufacturing Stationers Association of Victoria, and 
leaves a wide circle of friends. He was 70 years of age 


The Minister for Customs (Senator O’Sullivan) has 
officially announced that among the main items for 
which applications for licenses to import from “easy 
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gegart ff ~~“ 


Mr. Dealer: 


NEW SALES PROGRAM 


Means YOU Can NOW Sell These Nationally Advertised 


VICTOR CHAMPION MODELS 


















MODEL 6-6-0 
Full Keyboard 
Adds 9,999.99 

Totals 99,999.99 


MODEL 7-6-0 
10-key Keyboard 
Adds 9,999.99 
Totals 99,999.99 






YOUR CHOICE 
OF KEYBOARDS 


8-column machines also available 


Add the VICTOR Champion Line Now, and... 


YOU ADD...a name known and respected in the YOU ADD...a popular low-priced line of pre- 

adding machine industry for over 32 years. cision-built adding machines now in use by 
thousands of stores, offices, professional men, and 
other businesses. 


YOU ADD... the same national advertised mod- 

els featured in Saturday Evening Post, Pathfinder, YOU ADD...a wider range of accepted office 
) Country Gentleman, and other leading magazines equipment. You attract new business and more 
) and newspapers throughout the United States. completely serve your present customers. 


TO LEARN IF YOU CAN QUALIFY FOR THIS PROFIT 
OPPORTUNITY, WRITE, WIRE, OR CALL TODAY 


Use this Coupon | S2eme ae " 


| VICTOR ADDING MACHINE CO. 


VICTOR ADDING MACHINE CO. : 
Chicago 18, Ill. Dept. OA6 

| am interested in the new Victor Champion Line of adding ma- 
chines. Please send details to: 


Name 
World's largest exclusive manufacturers of adding machines. City State 


Now in ovr 32nd year. 


Territory where | am now selling: 


FPeeseaeeoeoeoaooaonooanss 
Reece eeaee ae eeeane 
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..e this stimulating message appeared in the April issue 
of AMERICAN BUSINESS @ 









a 


ad 


~ “We don’t 
wear the same 
size dresses.. 






Please dont ask us to work with office 
machines mounted at the same height’ 


Yes sir, Mr. Boss, we need different height desks for correct posture. With this correct posture, our backs and 
our typewriters and other office machines. You wouldn't shoulders won’t ache. We'll make fewer errors. We'll 
expect us to wear the same size hats, coats, dresses, shoes write better letters, better reports—and turn out more 
We’re different at every measurement lines too 

And please don’t make the common error of expecting Vs course apis already know that 

Jackson Desks, made by Jasper Office 


the chair adjustment to give us comfortable, sensible, 
ache-proof posture. For some of us, our feet will be left 
dangling if the chair is high enough to reach our machines; 
and for others our knees will be almost up to our chins 
if the chair is low enough for comfortable, error-free 
machine operation. 


Furniture Company, are used in thou- 
sands of America’s best-known offices. 


jowER | 
ortict | 


cost s \ 


Jasper Office Furniture builds durable 
desks, in styles, sizes and finishes 
iitable for everybody from president 





own to the newest typist. 
We want to respectfully ren 1 that the new Shall I send today for Jasper’s new 
Jackson Secretarial Desks have a typewriter table so booklet, “‘Lower Office Costs’? It tells ee) 
cleverly made that it adjusts to three different height how we can refurnish our office and 
positions. We can select the one height that gives us pay for the furniture with the savings 
JASPER, INDIANA 
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currency countries can now be made to Collectors of 
Customs are adding and computing machines, cash 


registers, typewriters and certain types of papers. > 
——. ow Cost Adaressing... 
HICKESON SERVES TORONTO FIRM TWO YEARS 

A. C. “Bert” Hickeson recently completed his second . 
year with Carbon Paper Service Bureau, Toronto, Can- for any size 
ada. Prior to joining the R.C.A.F., he was associated 
with the Imperial Bank of Canada. He saw active serv- ili li 
ice during the war in Canada, England and Germany. | mai ing ist 
He now covers a portion of the Toronto territory for 
the Carbon Paper Service Bureau and is credited with 
an expert knowledge of the carbon and ribbon mer- 
chandising field. He is stationed at the company’s 
Toronto headquarters 











°—- ¢ 

CARLTON FIRM OPENS NEBRASKA BRANCH 

Carlton Brothers Office Supply Company, owned by 
Norman and Lester Carlton, Oakland, Nebr., recently 
opened a branch at 200 Norfolk Ave., Norfolk, Nebr 
The manager is Wayne G. Wilcoxen, recently of 
Omaha, Nebr., assisted by Robert Stewart 

The Carltons have operated a newspaper and com- 
mercial printing plant and office supply firm at Oak- 
land for the past 15 years. They have covered several 


counties in eastern Nebraska for several years as 
Remington Rand representatives, and now are expand- 
ing that territory with Norfolk as the base. 


Mr. Wilcoxson has been engaged in the office supply 
work the past 19 years in Omaha and western Iowa. 


Before going to Norfolk he was service manager for 
the Victor Adding Machine agency in Omaha. 
°*—-> 


MAGAZINE FEATURES MARCHANT CALCULATOR 
The March issue of Electrical Manufacturing, a 





leading trade irnal in its field, carries an illus- 
trated article written by Walter E. Mathi, develop- ’ 
ment engineer of Marchant Calculating Machine (Plus Fed. Tax and Supplies) 
Company. “Motor power reduces key pressure in 
new calculating machine,” declares this review of 
the office machine. It explains how the redesigned 
Figuremaster calculator employs energy from the Wa4 VA APIA 
motor (stored in a spring) to reduce finger pressure 
on operating keys. The new model also has novel 
enclosure design and higher operating speed with NO STENCILS—NO PLATES 
fewer total number of parts, it is asserted. NO RIBBONS—NO INK 
Technical de iptions of the calculator’s features 
f I hs | . . . . . 
+ This original, patented, spirit process addresser offers 
DESIGN NEW FORCE LINE BOXES dealers peak profits with the finest, low priced ad- 
in line with the modernization program culminating | dresser on the market today. So simple, fast, efficient 
1 the seventy-fifth anniversary year, William A. Force rel ti f id se sale 
& Company 16 Nichols Ave., Brooklyn 8, N. Y., is an entirely new conception of addressing ase, 


now boxing all of its redesigned and modernized stand- | speed and economy of operation. 


Compare the new Model 40 Master Addresser with 


any low cost addresser of any type. 


Adjustable Margin Guide 
e Metered Fluid Control 
Automatic Tape Movement 


NATIONALLY ADVERTISED EVERY MONTH 


Write today for details and dealer discounts. 


TWO MODELS 524°" 7 


The Model 40 (illustrated) at 
$39.50 and the famous Model (Plus Fed. Tox 
25 at this amazing low price of = °"* “PPS 





NEW FORCE LINE BOXES IN BLUE AND GRAY 


ard hand numbering machine and dating machine line 

in new blue and gray boxes with complete instructional 

data contained on the inner section. These boxes are V4 Ae lbZe 4 
arranged to give family” appearance to all machines ¢ - , 

in the line and he same time make all stock on the 6500-D West Lake Street, Minneapolis 16, Minnesota 
helf appear n ttractive 
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SINOPOLI NAMED GREENSBORO MANAGER 
F. R. Sinopoli has been appointed manager at the 
Greensboro, N. C. branch office of Underwood Corpo- 




















































These CESCO products mean 
greater profits and faster 
turnover. Check how you can 














F. R. SINOPOLI 


put them to work for you ration, according to an announcement by W. F. Arnold, 
NOW! vice-president and general sales manager. 

Mr. Sinopoli, who joined Underwood in 1937, was a 

RECORD EQUIPMENT typewriter sales representative prior to his present 

pea. aa assignment. His headquarters are at 511 N. Eugene 

t ¥ ; St. in Greensboro, where he will direct the sales and 


bees 
assis: : service activities of the typewriter, adding machine, 
ee atater sett eal accounting machine and supply divisions in the 








e Greensboro area. 
ie o~<ee 
—j ‘ ALLEN JOINS WHITE TYPEWRITER CoO. 
— Francis J. Allen, a veteran of World War II who 





has just completed ten years of service in the Army. 
Wide range of binders with automatic shift or has become associated with the J. B. White Typewriter 

M ‘ : Company, 327 North Oregon St., El Paso, Tex.—JHR 
non-shift mechanisms, and various rack, stand ns 


and cabinet accessory units. 
TAYLOR CHAIR CO. HONORED 


RING...POST...PRONG BINDERS  {ije Cleveland Chamber of Commerce 


CAWARDS THIS 
CER TIFICATE OF COMMENDA TION 
to 


THE TAYLOR CHAIR CO 





Numerous styles, sizes and grades of binding — 
stiff and flexible covers; wood and metal backs; i eaeenaacane 
fixed and expanding capacities. hceinedhaceninell 





BUSINESS FORMS = 


By Order of the Board of Directors 





» A 
}-—p->--—_—~ Al atu. h A 


——s ta ewe + 






Joseph F. Taylor, Taylor Chair Co., Bedford. Ohio, was hon- 
ored at the April 11 dinner meeting of the Cleveland Cham- 
ber of Commerce. The Taylor Chair Co. was awarded this 
Certificate of Commendation in recognition of more than a 
century of continued service. The company is the oldest 
manufacturing business in the old Western Reserve Territory. 


Stock forms for almost every requirement: Ledger 
having manufactured quality chairs for the past 134 years. 


Leaves, Columnar Forms and Pads, Accounting 








Records. = = 
BE SURE THE CESCO CATALOG IS MISSING MACHINES 

IN YOUR LOOSE-LEAF DEPARTMENT Blacuer Office Equipment Company, 108 E. Kirkham St., Litchfield, 11 

nformat egarding its whereabouts should be directed to the fir 
The C. E. SHEPPARD Co. (Ryretctcasptaces tears er 
Steel gerne, lle gp yd Bl yp A 
_ 44-01 TWENTY-FIRST STREET oho ho oot oe oma am 
a LONG ISLAND CITY 1, N. Y. Se ee ee ee es eae 
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The Executive 


MODEL 66 





The Assistant 


MODEL 63 





(YDOdYS 4 rroseser 


FOR A HARTER POSTURE CHAIR 


All office workers — from top executive on down — 

want comfort. And comfort is what they get in 

posture irs! Every model is designed to fit 
sily adjusted to fit the worker. 


a 
&9 


The Secretary 


Here are three posture chairs from Harter’s complete 
Mods for top executives features a broad MODEL E-I5R 
tilt in perfect synchronization for 
xurious comfort. Model 63 is a smaller and 
ess Vel f the 66, ideal for semi-executives 
assistant igement workers. Its back tilts 
he seat rigid, and smaller than the 66. Model 
E-15R answers the business girl s need of a 
witl | back to keep her firmly supported 
eaitntful al emcient posture. 


Like all Harter sture chairs, these models have 


ns, attractive fabric or 





th-fir pholstery, long-lived steel construction, 
l y are f stable to the occupant s 
irement ins of simple hand-wheel 
ls. Most i rtant, these chairs have the 
WU [ namic guarantees. 


Harter posture chairs are nation 


ally advertised every month in 


Business Week, Fortune, Newsweek, 
sd 

! I | (a) IP T E R and U.S. News & World Report. 
ma i kk Mic 


H | G AN 
POSTURE CHAIRS © STEEL CHAIRS 
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HOW GREEN /5 AN 


Oxford file? 


Is it green today and gone tomorrow? 


To find out, we put the new green-board 
Oxford files to the sunlight test. 


Two months in direct sunlight did not 


change the color of the Oxford file at all. 


Your customer who buys green files for appear- 
ance sake wants the exclusive printed-on green 


of Oxford files — the green that will not fade! 





STEEL CLAD 
5 sizes 


feud here's the greatest 
NATURAL BOARD FILE 





STEEL FRONT 
12 popular sizes 


Oxford Accessories that fit ALL makes of files . . . 


FOLLOWER BLOCKS —Sizes to fit all makes of files—pull-drawer or box 
type. Ask us for details so you can order a supply. 





—— 


STANDARD Oxford FILE 


{in natural color board only) 


BACK LOCK $-—Simple, inexpensive device locks together back of 
any pull-drawer storage file. Send for free sample. 


New drawer design with pre-attached handle 


eliminates parts. Assembles easily. 12 sizes 


Garden City, N. Y. St. Louis 2, Mo. 


| Lh 





Manufacturers of Oxford PENDAFLEX, the original hanging folder 
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NOMDA SILVER ANNIVERSARY CONVENTION 
Continued from page 33) 


ducted by LeR Rocky” Jones, similar to the clinic 
he conducted Springfield, Mo., last year. Manufac- 
urers will have their top servicemen present to an- 
swer questions to help with dealer problems. The 
clinic is expected to prove mechanically beneficial to 
all attending 

Panel discussions will debate the cost of doing busi- 


ness with actual figures on profits and losses taken 


from several companies on various sections of the 
industry such nachines, furniture, repairs and 
rentals. Othe1 will include typewriters and add- 
ing macnines 
In reverse } lure from previous conventions, 
ness sessions will be conducted in the afier- 
noons and mornil will be kept free. The idea is to 
accommodate ilers attending and provide more 
rest time withou terference with important meet- 
All exhibit ill be open at 9 a.m. for those who 
h to visit them in the forenoons 
Gala Entertainment Planned 
ehligh the entertainment is to be the 
ba iet and fi how to be held Saturday night, 
July n the Gi Ballroom of the Palmer House 
Top acts will be booked, including big names in the 
entertainment world and Chicago. There will be no 
speeches and this is to be a purely social affair. 
On Thursday, June 29 and Friday, June 30, groups 
v e take1 he famous Breakfast Club radio pro- 
I on Thursday afternoon Marjorie Vowell 
ladies entertainment chairman, will take the ladies 
for lunch he vned Kungsholm Restaurant and 
then for a ride Lake Shore Drive to the site of 
Cr n Moore’s doll house 
Also on Fri reakfast and a tour of the exhibi 
of home furnishings in the Merchandise Mart i 
planned for both the men and their wives 
Something to See and Do 
There will | rse racing at Arlington Park and 
aseball on June 27, 28 and 29 with the Cubs and 
+ inals ar een the Sox and Browns in a night 
June 3( There will be golfing Saturday after- 
100n Only al 1ing as the conventioneers wish 
Friday, June been designated as office ma- 
hine dealer the Chicago Lake Front Fair. 
Tickets for atte e are included with registration 
Through the ration of the Association and the 
Cl Bi ication, a typing contest will be 
¢ tl mpeting. The dealers will also 
The exhibit pr es to be one of the largest in the 
of NOMDA. Twenty-seven manufacturers were 
med u pace by April 30 
I office dealer, member or not, has 
é vited vention. Registration will begin 
Tuesday ni 27 at convention headquarters 


Re 


CADDO OPENS NEW SHREVEPORT OFFICES 


The new and er expanded quarters of the Caddo 
Business Machi Company were recently opened at 
129 Crockett S shreveport, La 

N ipyil square feet of floor space in a 

buil 1e business machine and office 
able to serve Shreveport area 

I ( B Machines Company is a partner- 
hi mposed J. A. Malarcher, J. H. Malarcher and 
Fre \. Nackle 1e owners. The company employs 

é 1 ser ff of 18 persons. The firm is the 
ex deal nderwood business machines 

The firm be iness in Shreveport in January 
1941, under the ement of J. W. Malarcher. After 

Mr. M r’s son joined the firm and later 
Mr. Nackley be partner.—_EEG 
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Lyall E. Thomson 
Vice Pre N Cc Mgr 


Erwin W. Doepke 


Vice Preside nt 





celebrates 
ft or Sfaniversary 
by Moving into New, Modern Store 


The S. J. Olsen Co., of Milwaukee celebrates 25 years 


of successful office equipment merchandising by moving into 
1 beautiful new store where they will be able to feature and 


nationally known lines for 


Mr. I \ ill | ; Thomson, 


Vice President and General Manager says, “the Herring-Hall 
Marvin offered to us and our 


customers the finest products made, backed by a 


display more attractively, the 


which they are exclusive distributors. 


Line was selected because it 
strong 
deci ion to join 


organization. Throughout the years, our 


your fine organization has been justified. We have enjoyed 
1 mutually profitable association and look forward to a 


continuance of our pleasant relations.” 


Successful Dealers like the steady development of new 
products by H-H-M craftsmen that enable them to broaden 
their client services viz.—the Insulated Record Files— 
Rigid-Stak Steel Transfer Files—and, the Nafural ROTARY 
RECORD FILES. 


franchise, that is the companion of successful office equip 


Dealers interested in the exclusive H-H-M 


men merchandising, are invited to write about the possibili- 


Write today. 


ties for their territories. 





HERRING-HALL-MARVIN SAFE CO. 


HAMILTON, OHIO 


. € f the world’s fines? Rotary Record Files © Inswloted Record 

Files @ Steel Transfer Files © Safes @ Money Chests © Vault Doors © 

t Equipment © Drive-In Windows ®@ Night Depositories © Stoinle 
Steel Hospital and Building Equipment 
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ADDO-X, featuring a featherlight touch, 
noiseless operation and 10 key simplicity, 
puts more speed into listing calculations 
You 
can rely on ADDO-X for unfailing accuracy. 
ADDO-X is the key to all your calculating 


problems. 


and offers extreme operating comfort. 


ADDO MACHINE CO., Ine. 


145 W. 57th Street New York 19, N. Y. 
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THE SPECIALIST IS A SALES WINNER 
(Continued from page 19) 
gin with, was a very neat and precise person himself. 
The selling of boxes to him was a profession. When 
he presented a customer with a fine jewelry box, he 
didn’t just hand it to the customer or toss it down on 
the table with indifference and the expression “Here 
is a hot item.” Oh, no! He pulled out his silk pocket 
handkerchief and with it over his hand picked up the 
box and then presented it to the customer on a silk 
handkerchief. Exaggerated, yes, but he could get 
away with it. He was proud of his merchandise and 
presented it professionally. He was a good salesman. 


Tremendous Trifles That Mean Profit 
No. 3—Now for those tremendous trifles that make 
up such an important part of your volume. This photo 
shows one professional way of handling them. Note 
that well over 100 items are on the counter within the 


PHOTO NO. 3—A PROFESSIONAL-APPEARING MEANS 
OF DISPLAYING MANY ITEMS IN A LIMITED SPACE 


customer's reach in a space of not over six or eight 
feet with others carefully displayed on the drawer 
faces at the back. This is a homemade piece. 

No. 4—This one I hope you've all seen. It is Denni- 
son’s answer to the small item problem—the Dennison 


onwn 


PHOTO NO. 4—ANOTHER ANSWER TO THE SMALL ITEM 
PROBLEM, DENNISON’S SELF-SERVICE MERCHANDISER 


Merchandiser. It provides open self-service for over 


100 items covering 20 different classifications of mer- 
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NEW FEATURES | 
DESIGNED TO ll POST CARD TO LEGAL SIZE 
OUT-PERFORM AUTOMATIC FEED 

ANY DUPLICATOR 
ANY TIME AND 
ANY WHERE 
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3 MAA ra 
Entirely Yew 
REPRODUCES Liberator Model 50 


| ANYTHING FROM 
3x5 TO 6x9'2 INCHES 

p PEED- 1E PRINT ‘CORPORATION cHICAGG, THMMRLawe: 

CHICAGO 11, ILLINOIS 


‘FED-O-PRINT (CANADA) LTD. © 77 ST. CATHERINE ST., WEST «© MONTREAL 










































































SUPRERDEX 


TR ADE MM 


peeee FOLDERS 











It pays to advertise. We be 
lieve so and so do our deal 


ers. Hence: mats of all 


Sturgis chairs are available 
for newspaper advertising 
electros and photoprints of 


all Sturgis chairs are avail 


able for dealers’ catalogs 


THEIR STRONG, STURDY 
CONSTRUCTION KEEPS 
FILES LOOKING NEAT 
AND ORDERLY AT ALL 
TIMES... ARE EASY TO 
SELL AND GOOD FOR 
PROFITS. 





and sales literature 






SUPERDEX FILE FOLDERS 
ARE READY COLLATED 
TO SIMPLIFY YOUR 
FILING OPERATIONS. 


MP He? He OP He AP tO Ke 





~ 

= 

m 
. 


THE WARSHAW MANUFACTURING 00., ING. 


! eaten streeer seeer 


POSTURE CHAIR CO. 






PROTEX LOOSE LEAF PATCHES - INDEX TABS - BLANK INDEX STRIPS - TRANSPARENT INDEX TABS - PAKNEAT SEALING TAPE - 


GUIDES - FOLDERS - INDEX CARDS - VERTICAL FILE GUIDES - ADDING MACHINE ROLLS - ROLLED LABELS - PIN TICKETS 
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handi yrovides forward stock space under- 
neath. It is possible to obtain just the top, which can 
xisting flat counter. I know of one 
ner wl nged his merchandising to the open 
ter h as this and increased his over- 
25 per cent. That was before we 
i the m«¢ indiser. He did it with chain store- 
pe fixtures arranged in island counters. 
rift department. Neat, orderly, and 
though it were meant to be a gift department 
nd n an thought or a jumbled mess. 
Some of you may say, “Well, what about gifts in a 
mery store Are they specialized items that 





e* fe yr pout stSHOP few 


bad 4 wef os ™ 
—. cect ele 





PHOTO NO. 5—A GIFT DEPARTMENT DESIGNED AS 
A GIFT DEPARTMENT. NOT ADDED AS AN ADJUNCT 


re operating a strictly commercial 
the second floor or completely out of 


17 
mH 


shopping area of your town, with no over-the- 
inter busil course gifts don’t belong. 

But if you ive over-the-counter business, then 
re selling fts whether you want to or not. 
Fountain Pt Blotter Pads 
Mechan Pencil Calendars 
lesk Se Stationery 

ive expanded their gift business 
far afield ers don't pay enough attention to it 
newhere thers a line to be drawn and each sta- 
own. But the point to bear in 
ire first a specialist in stationery 

Then le e gift line fall where it will. 


Salespeople Must Be Trained Well 
Now, even though you set up your plant and equip- 
manner, and do all these other 
there is another all-important 
the picture. All that you have 
waste ir salespeople, both inside and out- 
le, aren’t tra along these same lines. They must 
lled wi e idea that they are professional 
people selli specialized merchandise in a spe- 
store l lea won't be hard to put over to 
gett them to carry it out in practice may 
ething else. It simply means training and more 
teacl them the large and fine points of 
iching them how to handle cus- 
as to create the impression of 


zed st hrough technical and complete 
ige wel in helping the customer. 
b for you. But it is much easier 


ear ago. You now have coming 
association one of the finest 
ble to any business group in the 
ur people to be professional 


giving you lection of information, specialized 
tnowledge al e important products in your field 
Y é y grounded with this informa- 
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Point by point, the STURGIS 
No. 1200 executive chair is the 
choice of hard-working execu- 
tives who recognize the import- 
ance of efficient working comfort: 


@ low backrest allows free 
shoulder and arm movement 


@ open space between backrest 
and seat allows full support of 
the back while preventing 
pressure on the base of the spine 


full-cushioned coil spring seat 
and soft, comfortable backrest 


@ streamlined base with con- 
cealed 2” ball bearing casters 


@ bonderized metals with dura- 
ble infra-red baked finishes 


e upholstered in rugged Versilan; 
Goodall’s Claremont or Bed- 
ford Cord; Deep Buff or Top 
Grain leather. 


PW A? KP He HP 
We ye ee RP PO KP 
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POSTURE CHAIR CO. 








tion, won’t have to pose as experts—they will be ex- 
perts. This confidence and knowledge will reflect itself 



































5 ‘ e e 4 , to your customers and in turn give them confidence 
and respect for your salespeople and your store. Make 
~ = every possible use of it. For those lines not covered 
— SSS 5]S=_] in the NSA Product Information studies, use you! 
r) aaeteleaedl manufacturers’ published information 
an 
) Your Future Customers 
| I wish to call your attention to one more set of fact: 
It is not only essential that you impress upon your 
present adult customers that you are a specialist, but 
you must also take into account the youngsters that 
TPs are coming along. Now is the time to start building 
. your reputation for specialization in their minds for 
the future. 
ADVA ~ Another 342 million babies last year 
> A The rate is only slightly lower than the peak post- 
: war years of 1946 and 1947. And not much of a drop 
: a is expected in 1950. 
5 No. 6—This chart taken from a study by the maga 
° d-O-Fold *. , Pa, + - - 
zine “Seventeen” shows what is going to happen t 
MeN telkel a: . omen te) me) 4° ELEMENTARY SCHOOL POPULATION 
. 26,000,000 








: 18000.000 
i i 
? . - BUC 1948-49 1950-51 1952-53 1957-58 
AND FR J U OF PHOTO NO. 6—A CHART DELINEATING GROWTH OF 
- —_ : GRADE SCHOOL POPULATION MARKET POTENTIAL 
= —— _— =a. = _—_—=_ elementary school population in the next seven or 
—— ae = == ~ — eight years. What a market! What a possibility for 
Sess educating new customers! 
——————— : HH _ No. 7—This same study had some other pertinent 





J — i a : — TEEN AGE MARKET 
= 96% WRITE LETTERS ON THEIR OWN 


++44+4444 
(lj 








4 . — STATIONERY 
. = fF = 477 PURCHASE THEIR OWN STATIONERY 
es Seine 53% RECEIVE ITAS A GIFT 
70% PREFER PERSONALIZED STATIONERY 
59% PREFER WHITE STATIONERY 
WHERE DO YOU BUY YOUR STATIONERY ? a) 
STATIONERY STORE 39.97, 
D-O-FOLDER DF DEPT. STORE 39.572 
OLD BOO PR D STO OR BOOK STORE 6.1% 
DRUG STORE 5.0% 
4 DVAWCo GIFT STORE 2.7% 
5& 10+ STORE 1.5% 
LOVE ) PROT MISC.& DONT KNOW 5.3% 


PHOTO NO. 7—STUDY OF TEEN AGE STATIONERY 
PROCUREMENT HABITS AND SOURCES OF SUPPLY 


facts of interest to you. This one on the teen agers 
has to do with stationery only. It shows that this 
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The Finest Stapling 
Equipment Ever Built 


Ace Dealers, throughout the world, know from long 
experience that when they sell an Ace Stapler or Ace 
Staples they have won the customer's lasting con- 
fidence and good will. Moreover, Ace Stapling Equip- 
ment assures them rapid turnover, reduces their 
investment to a minimum and brings their customers 
back for other stationery supplies. Yes! Ace Stapling 
Machines and Staples are good will builders. They 
will prove the most valuable asset in your store. 


Every Ace Machine and every Ace Staple is produced 
with a degree of skill and watch-like precision un- 
approached in the history of the stapling industry. 
This fine workmanship, plus the best materials ob- 
tainable give to Ace products those smooth, efficient, 
reliable operation qualities so greatly appreciated by 
those who use them. 


DEALERS! Send today for beautiful counter displays. 
They boosts sales! Displays are now ready for Ace 
Clipper and Ace Staple Remover. 


SOLD BY ONLY 


DEALERS 





Cross Sections show how ACE STAPLES are made 


1 Shows cr e of on All Fig. 2 Shows the ALL-ROUND wire 
D steel wire. Ace uses only pre after being treated by the ACE PROCESS 
um, precis urotely This gives maximum strength on the outer 


edge where it is needed most 


crown -fo-size stee 





ACE STANDARD 


Ne 


ACE PILOT 





ACE SCOUT 


ACE CLIPPER 





ACE STAPLE REMOVER 





ACE STAPLES 





ACE FASTENER CORPORATION 


IN CANADA @e ACE FASTENER (CANADA) LTD., 1 
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3415 NORTH ASHLAND AVENUE 


NOTRE DAME ST., 









Spies 


WORLDS 


e CHICAGO 13 
WEST, MONTREAL 
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B ] HAND-OPERATED FIGURING LISTING MACHINE 
es EIGHT-COLUMN ITEMS AND TOTALS 


*125” 


So smooth and beautiful in design, and so 






: 
ae “ 
= Bey. 


y/ 
o 192 ELECTRIC PRINTING CALCULATOR. DIRECT SUB- 
ai TRACTION. 9-COLUMN ITEMS AND TOTALS 


eye-resting in color! So easy and quiet in action, 
suiting its pace to the speed of any operator! 
The Barrett requires less salesmanship 
than any similar machine. 
Have it—show it—let the customer operate it. 
That and a brief outline of its 
SPECIAL and EXCLUSIVE FEATURES 
are all it takes to make a sale. 

The Barrett is a natural Business-Builder 
and under the Barrett Exclusive Sales Agency Plan, Q 192 HAND-OPERATED PRINTING CALCULATOR. DIRECT 

hed 





the business you build IS YOURS. SUBTRACTION. 9-COLUMN ITEMS AND TOTALS 


_ 








We support and defend you in it, 





and help you grow and grow. 


SEND IN THE COUPON FOR THE FULL DETAILS, TODAY! 


————————————< 1 

Date | 

| Barretr Appinc Macuine Dryrston | 

| Lanston Monotype Machine ompany | 

| 24th and Locust Sts., Philadelphia 3, Pa. l 

} Please send full information in regard to the | 

| BARRETT EXCLUSIVE SALES AGENCY PLAN 

| | 

| Name | 

| Address | -~ 

1 City hin “aa l O31AE FULL KEYBOARD ELECTRIC DESK MACHINE. DIRECT 
SR Sa a Aa eee - SUBTRACTION. 9-COLUMN ITEMS 10-COLUMN TOTALS 
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grou} per cent of its stationery in stores 
other than stationery stores. You will note also that it 
of this group bought its stationery 


ip poUuUgnL Ol 


ws 5 per cent 


irug 
Another s¢ figures that I saw recently gave the 
il of stationery and writing items sold by all drug 
stores as two per cent of their total business in 1948. 
Small? Yes, but iollars this two per cent amounted 
to 75% million 


* approach to the elementary school 
t will be largely through school sup- 


Obviously, yé 
and teen age marke 
plies and gifts 
This means concentrated merchandising effort on these 
lines. Impress the youngsters that yours is the store for 
these goods, with better selection at equal prices. 

Adding the elementary, high school, prep school, and 
college togetl 
consumers, almo 
A market of growing 


1er Wwe 
one-third of the nation’s population. 
buyers—tomorrow’s buyers. What 


many of then buy today, they persuade their 

mothers to buy for them. Appeal to them and get them 

in the habit of buying from you, the Specialist, and 

you'll have the the rest of their lives. 
We Are Entering the Children’s Decade 

N 8—This chart (taken from the magazine 


, 
“Seventeen illustrates in another way the tre- 


TEEN AGE MARKET 
WHERE DO YOU BUY THE FOLLOWING 12 SCHOOL SUPPLIES ? 


REINFORCEMENT RINGS COLORED PENCILS 
RING BINDERS WRITING INK 
ERASERS CARBON PAPER 
NOTE BOOK PAPER PENCIL BOXES 
RULERS DRAWING INK 


WOODEN PENCILS 
AVERAGE ANSWER FOR ALL ITEMS 


SCOTCH TAPE 


5&104 STORE 33% 
STATIONERY STORE 24% 
SCHOOL 16% 
DRUG STORE 11% 
BOOK STORE 5% 
DEPT. STORE 4% 
MISC. & DONT KNOW T % 


PHOTO NO. 8—TEEN AGE MARKET FOR SCHOOL 
SUPPLIES. STATIONERS GET BUT 24% OF TOTAL 


ili ! supply market. Seventy-six per 
cent « these endous trifles were bought from 

ores othe! tationery stores! 

In closing remind you that there isn’t an 
fice, a scl home in the United States that 
doe ust I yr that is a natural piece of mer- 
chandise for your store. What other retail business 
can boast « d of a market? Likewise, what an 
opportun t affords you to do a professional, 
specializec iil merchandising. But the very 
enormity of this market places an added responsibility 
on you for d etter job than your competitors 
who carry only ttered parts of your lines. 

The opportunit here to be a specialist in fact as 

f e 


— + 


WELLS ANNOUNCES TWO APPOINTMENTS 





Wells Office Furniture Company, Chicago, recently 
announced the pointment of Joe Eckstein and Harry 
Cuttler as sale presentatives in the states of New 
York, Connecti New Jersey. The sales office 
of these two gent n is located at 140 W. 42nd St., 


New York, N. Y 
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find a market of nearly 50,000,000 | 





party merchandise, if you carry it. | 





inity that is available to you, the Spe- | 


| 
| 








IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


VATIL 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 19, Illinoi 
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The Toledo Metal Furniture Co. 





PRESENTS 


Little Dandy 


Typewriter Stands 





No. 671-LSX 


TWO SIZES 
With or without side leaves 
With or without locking device 
FIVE-PLY WOOD TOPS 


and side leaves 


COLD ROLLED STEEL 
bases 


Our name is your guide to 
quality 


IMMEDIATE SHIPMENT 


Send for catalog and price list 


The Toledo Metal 
Furniture Co. 


1001 Hastings St. ° Toledo 7, Ohio 
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IDEAS ON SELLING VISIBLE RECORDS 
(Continued from page 17 
which has proved quite efficient: On the visible margin 
we have the months of the year, blocks for six lines of 
merchandise, and space for quota or over-age monthly 
sales figures. Above the margin is a record of four 
years calls and orders, coded in these blocks which rep- 


Sales Record, as Sept. | 
Last Cal I@@™ Last Order(l) Decreases 


A DIAGONAL (7) INOICATES AN ORDER 
-_ ——e 












































resent the weeks of the year. A dot signifies a call, a 
diagonal indicates an order, and these can easily be 
covered by signals of two different colors. If they con- 
flict, signa] the order, with the call right behind it 


Checking Sales Results at a Glance 


Since our object is to increase sales, a most important 
thing is to work on the customers and lines showing 
decreases. First, consider lines decreasing in sales. How 
long since we had orders from this group? The second 
signal shows nearly half didn’t buy last month. Have 
they been asked to buy? The third signals show the 
salesman’s performance (week of last call) 

How would you go about selling a sales record? 

l. Find out all you can about the company, its sales 

policies, products and markets 

2. Imagine yourself in the sales manager’s chair, and 

plan the record that would help you do the job 
best. 

3. Present it to the sales manager as a way to get 

some new business—he’ll listen 

Don’t get the idea that only national companies need 
sales records—the wholesale hardware outfit, the fuel 
dealer, the laundry, baker and corner appliance store 
all need more business. Records can be their great help 
in getting it, for a sales record is any record that will 
aid in getting more business or showing past sales per- 
formance. 

It’s a lot of money? Yes, it costs the customer about 
the postage of one letter per customer per year. For 
the price of a good cigar per customer you can furnish 
equipment and supplies for an average record. For the 
price of a drink, you can put it in top-grade stuff and 
include safes to protect the valuable information from 
fire. Heck, if you can’t figure out how your sales record 
cost will be back in the till within a year by producing 
new profits, you’re not using much imagination 

There could even be some connection between records 


and progress in our business. I’ve noticed that the out- 
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- — Ours 
His day is “‘time-engineered”’— 1s y 
i [S execut ks along with items — each “‘time-engineered”’ for worn, out dated offices, make sure 
the cloc] stes a minute the needs of every job and worker. you use Shaw Walker equipment 
never waste tion. Hecan pack [f you are setting up a new busi- throughout It will help you make the 
- twelve hou to one eight- ness, or merely wish to modernize mostof every minute, everyworkingday! 
our p 1 
‘ H 
The ey this. He has New. tow, comfortable _ go Convenient provision for 
; height (29") Puts you or » interna! wiring 
earned r \merica s busi top of every iob 
. _ 1 , In Out and “Hold” 
‘ irned to or- Job-engineered drawer letter trays inside—confi 
g space-—executive, adminis dential, quick, no desk-top 
trative and clerical clutter 
Not | lesk. It has Concealed removabls Scientific personal file with 
‘ heen specia sineered’”’ bv wastebasket saves time speed guide dividers— 
lf . heal . floor space and litter saves “barrels”’ of time 
Shaw-Walker fo: t ich a job as 
€ , Center drawe: with extra 
. Mi , nprovements compartments — space r 
hay ( struction everything you need at PACKED WITH IDEAS FOR 
‘ ur finger tips 
; each devised t him precious STRETCHING OFFICE TIME! 
| 
——e ns @ Write for free booklet. Organize now for greater sales 
wilt Like a - ; 
: : : effort and lower operating cost! A wealth of ideas on “time 
For O S v-W nuld have de- engineered” office systems and equipment. 36 pages! Many 
; signed this “execut desk, for it color illustrations! Just off the press! Write today on busi 
sh ' ness letterhead to: Shaw-Walker, Muskegon Michigan. 
Was born of thell rs of experl- 
ne af . | 
ae ence serving the é onomy of 
— \ } Largest Exclusive Makers of Office Furniture 
A mer . 
n > and Filing Equipment in the World 
‘ And t re 5 iker desks, HAW- ALKE Executive Offices at Muskegon. Michigan 
ing files. fireproof systems. in- Branches and Dealers in All Principal Cities 
1,000 different 
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THIS ADVERTISEMENT APPEARING IN NEWSWEEK, U.S.NEWS, AND BUSINESS WEEK 
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Watch Your Sales 


Go UF 





when you feature 
WRITE 


WriTE Carbon Papers and Typewriter Ribbons have an important 


ingredient necessary to bring in the repeat business that means steady 





sales and profits. This ingredient is QUALITY. Office managers recognize 
it in the cleaner carbons and longer wear their office workers obtain 
from WRITE Carbon Paper. They like the way WRITE Typewriter Ribbons 


turn out crisper-looking, uniform letters. 


Join the profit-wise dealers who are featuring WRITE for bigger and better profits. 
Order WRITE Carbon Papers and Typewriter Ribbons today. 
Send for samples and discounts 


PROMPT DELIVERIES 


Factory: Bridgeport, Conn. 





te 
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know best what their men are do- 
them and can tell you at once 
They know; they don’t guess. 


What Can Visible Do for Ledger Records? 


Who owes us? How long 
does each owe? 
margin with a January- 
our ledger is the common 
*h as you use for entering the 
If we place our signal on 
DEST UNPAID amount, we can see 
the llections are. Since most people 
neé nals tend to line up, and those be- 
one, two or more months be- 
Compare this with leafing 
few thousand accounts to 


wer the tions 
h ve ] much 
Here 1! nd, the 


Dpose 


mers 


hii AULL ii i illo 


? rey ’ ? > g 
hrough o1 over a 


dues and rental ac- 
ire a fins lication for visible and can be sig- 
n accounts where a specified 
amount is to | each month let the signal cover 
the month {f payment has been received. 

1-31 of the same margin, due dates 


taliment nortgage, 


Collection Follow-up 
Review and Take Next Action on Day C_J 
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ke iyon—they will not change during 
But what aré ing to do with those overdues? 
mers, an early start and persis- 

is follow-up will get the money 
the r. Signals mark the next day for 
tes what has been done, or what 

to look for the whole story 


f iace 


Stock Records 
this long gives me courage to 
he ect today, perhaps the most con- 
tionery field—stock control. I 
mmendations from the manu- 
e are heavily discounted. But 
too. Let me tell you 
One of tomers who ha large whole- 
ld and loyal customer was 
and purchases were 
what was wrong brought out 
yuraged, the business was los- 
thinking of liquidat- 


ious side 


aayments 
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- 
We Specialize 


UNUSUAL 


Enueloge Weeds 
Bank Envelopes 


FOR EVERY BANKING 
NEED 


0.4 
a Your 









*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bonk Filing Envelopes 





Write for Prices and Samples 








Seed Exvelopes 


For Seeds, Samples of 

Grain, Ore and Sand, 

Machine Parts, Jewelry, 
Etc. 













*Metal Fold Envelopes 
*Inter-Fold Seal Styles 
*Gummed Seol Flaps 


fustrs rs 








Currency Gife 
Envelopes 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 





















*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 








Write for Prices and Samples 
Open End Filing 
Envelopes 
DURABILITY FOR 


PERMANENT FILING 


*Flat and Expanding Styles 
*Sizes for Every Filing Need 


*Used by Attorneys, Courts, 
Real Estate G Financial Firms 


[ust rt is 








Pass Sook Covers 
MADE TO STAND LONG, 
HARD USE 


*Used by Financial Institutions, 
for Protection of Poss Books, 
Time Payment Books- 


Report Card Jackets 


FOR PROTECTION OF SCHOOL 
REPORT CARDS 


*An Excellent Advertising Me- / 

















dia for donation to Schools 
Write for Prices and Samples 


oclh 
orthetn 


ENVELOPE 





— 


\ lales— 


SAINT PAUL 


CHICAGO 
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THE Neu 


FLUORESCENT DESK LAMP 


UNDERWRITER APPROVED 


MeTALLIc Bronze o lMLustrous Grey 











LIST PRICE 
No. 4900 


oy $ 6 95 


less bulb 







ORDER YOUR SAMPLE LAMPS TODAY. 





Wired for 110 
volt, 60 cycle 


Finish $6 95 Height: 1114” 


Baked Enamel on Bonder- LIST 
ized Steel for Lasting 


One Piece Shade, Rolled Length: 20 
Edge Weight: 812 
Instant Starting Switch vane ibs. packed 
Each Lamp carries Under- bulb Individuel 
writers’ Label cartons 

















UNEQUALLED EYE APPEAL . . . UNEQUALLED 
LIGHT APPEAL . . . UNEQUALLED PRICE APPEAL 


Here is the onswer to the demond for o superior quolity Fluorescent 
Desk Lamp priced within the reach of millions. Nothing has been 
sacrificed to produce the highest quality fluorescent desk lamp on 


the morket todoy. No dealer can offord to miss this opportunity 


a oe oe ier 7 
WATCH your sales volume 
go up when you display 
this Lamp. It will increase 
store traffic and stimulate 


soles 














ile 





INDUSTRIAL LAMP CORPORATION 


ELKHART, INDIANA 
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ing. His books showed a year-end statement of sales, 
$110,000; inventory, $70,000, Number of items, -3,800. 
Obviously, with volume of only $110,000 and a $70,000 
inventory, he was getting less than one turn a year on 
his investment 

The wholesaler’s men recommended a modern stock 
control, which was installed, and with their coaching 
in moving off overstocks, the following year-end 
showed a very different picture: Sales $152,000, Inven- 
tory $32,000, Number of items, 6,200. Now he had a 
stock assortment with which to fill all usual orders, and 
was getting over three turns on his inventory invest- 
ment. Good stock control saved his business; it can 
likewise add to your net profits faster than any mer- 
chandise of comparative cost you could buy for resale 

One of our Philadelphia dealers reports results from 
a sale of just about $1000 worth of equipment for stock 
control of automobile parts. The new method reduced 
investment in stock $35,000! And instead of using two 
clerks to post vertical cards, one was able to keep the 
new visible record up to date. As I figured some of the 
savings, four per cent on the money released total $1400, 
and with $2000 as the clerk’s salary, the outfit paid out 
314 times in the first year. 

Since the stationer has all kinds of items—capital 
goods like furniture; hardware, soft goods, perishable 
and seasonable items; things sold to individuals and to 
commercial concerns; sales made across the counter 
and by outside men—we can learn a lot about stock 
control from our own operations. 

You are all familiar with the headaches of shortages, 
overstocks, excessive cost of pick-ups, whims of custo- 
mers which force you to duplicate lines, and so on. I 
need not detail them to you. 

I was buying loose leaf and blank books back in 1926 
when the Harvard Bureau made the first survey of our 
business, and I still remember that the average turn- 
over figure then was 2.9. In 1946 it was reported at the 
stationer’s convention as over five—that was the year 
when all the heavy goods were sold before they came 
in. Last year they told us the average dealer was turn- 
ing his stock in 104 days—just about 3.5 times a year 
I’ll bet the average is little over three today. But even 
back in 1926 there were dealers getting five turns a 
year. So can you, with good records. Think what two 
more profits each year on your merchandise invest- 
ment would mean on your year-end statement 


Stock-keeping Is Old Balancing Act 

Too much investment—no profit. 

Too many shortages—lost business 

The main object is to balance stock against sales 
easy to say, but not easy to do on 10- or 12,000 items, 
every one fluctuating in movement through seasonable 
volume changes, salesmen’s enthusiasm, new items in- 
vading the market, manufacturers’ promotions, and a 
hundred other factors, not to mention buyers’ fixations 
on purchase quantities or buying discounts instead of 
thinking in terms of sales. 

To have the right merchandise at the right time in 
the right quantity calls for close control and con- 
tinual adjustments. The Brookings Institution is 
authority for the statement, arrived at after a careful 
investigation of all factors, that it COSTS 18 per cent 
to carry stock on the shelf—114% per cent per month. 

You will come across two types of stock records 
perpetual inventory and count-of-stock. Perpetual, of 
course, requires that each receipt and delivery be post- 
ed to the record. With the count-of-stock method only 
receipts are posted and the quantity on hand entered 
from a physical count made at regular intervals, usu- 
ally monthly. Which should the stationer and office 
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Join the HERMES Franchise Dealers Coast to Coast 
—there are still a few choice territories open! 








LOOK AT 
THESE FEATURES 


World's original, and lightest, 
most compact portable. 
Precision-made, virtually elimi- 
nating repairs. Factory guar- 
antee. 

New York City factory branch, 
with parts and service depart- 
menf. 

Available in over 70 foreign 
language keyboards. 
Discounts as liberal as any in 
the industry. 
Available in 


type. 


pica and elite 
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N LEss than a year, the 

Hermes lightweight port- 
able—the Rocket—acclaimed 
by half a million owners the 
world over—has captured the 
fancy of America! Hundreds 
of dealers, coast to coast, are 
finding this unique personal 
writing machine a brand new 


source of business. 


There are franchises open 
in various states and com- 
munities. If you want to get 
the profit-possibilities of this 
unique portable, fill in the 


coupon below! 


typewriters 


eee 


PAILLARD PRODUCTS, INC. 


NAME__ 
ADDRESS 


se 


265 Madison Avenue, New York, N. Y. 


Please let me have full dealer franchise details on the Hermes 
line of portables—the Rocket and the Hermes 2000 


in 


are cee cane ae ce ae es ee oe oe oe 
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From the very first item to s 


ait 


the present line of over Ee” 


3,100 stock items, we have 








VERTICAL FILE 
POCKET 


concentrated on craftsman- 


ship and the finest quality 





and grades of raw materi- 








als, making our line an out- 


standing quality line. 








We have 5 separate fac- 








tories for your protection 























and added service. 





EXPANDING WALLET 


Write for our Catalog. 









We also invite your 






inquiries for specially 






made products. 











BANK CASE FILE 


- Smead MANUFACTURING CO.,INC.- HASTINGS, MINNESOTA 
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equipment dealer use? Perpetual will be best, but many 


times cannot be used, as store sales, made without 
writing sales sli throw out all the balances. In the 
average setup, a combination of count and perpetual 


rk best. Of primary importance in maintaining bal- 
anced inventories is the method of control, and here 


gain you will find two kinds in frequent use. 
The oldest, dating back beyond the days of visible 
records, is the maximum-minimum plan; that is, some 


one decided the greatest quantity to be carried, and the 
reorder point as the stock was depleted. 

Where you find this method in use there is a perfect 
setup for improvement—because it does not do the job! 
But before we talk about its weaknesses, let us consider 
just a minute the first signaling method applied to 
visible stock records. 

Equally spaced across the margin were the words 
“SHORT,” “ORDERED,” “SHIPPED,” “LONG.” When 
an item reached the minimum or ordering point, a sig- 
nal was placed over the word “short;” when an order 
was written, it was advanced to “ordered.” A shipping 
notice or invoice from the vendor moved the signal 
along to “shipped,” and any item failing to show proper 
movement was supposed to be flagged over the word 
“long,” and another signal added each month until it 


was reduced to balance or discontinued. The biggest 
weakness was here, for every item had to be analyzed 
on a scratch pad to find the “long” ones. 


Maximum-Minimum Method Won’t Work 

You'll find these words on many visible forms, but 
the method will not work except on a small number of 
items, which will permit frequent adjustment of the 
maximum and minimum figures. 

The time it takes to check and adjust quantities was 
the subject of a study some years ago, and results in- 
dicated it takes just about five minutes per item (or 
say, 100 items per day) to ana:yze and check or change 
quantities on actual records. Normal seasonable varia- 
tion in volume would call for three or four changes a 

ear to maintain balance—that means it’s a full-time 
ob on an inventory of 10,000 items. 


Why doesn’t the maximum-minimum method work? 
1. Because when quantities were first set up they 
were just guesses. 
Because it is such a tough job to keep revising 


them to meet fluctuations it is never done in 
practice 


3. Because if an item stops (or almost stops) mov- 
ing, with the quantity on hand above the mini- 
mum figure, the only way it can be found is by a 
form-by-form check through the entire record. 

I’ve seen in an active business quantities which had 

not been changed in 14 years, during which time busi- 


ness had double 1alved, and built. up again beyond 
the original figure. In this paper house I refer to 72 
per cent of the items were overstocked and they were 
getting only 1% turns a year instead of 4% or five— 
the stock record they bought paid for itself in just 
about four montl 

The maximum and minimum plan is about 35 or 40 


} 


irs old, so it me for a change, as you can prove. 


Two Better Stock Control Methods 


A more effective way, as evidenced by thousands of 
installations from coast to coast is the Time Control or 
Months and Weeks Supply method. It does control, re- 
flects immediately changes in rate of movement, and 
shows up both shortages and overstocks for action 12 
times each year. With a complete monthly review, out- 

f-lit be overlooked for long. 

You pay for storage space by the month; your inyest- 
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location 


for 


a 
growing 
company 


SO THAT WE CAN 
SERVE YOU BETTER! 


On July 1st we are moving our entire 
factory and offices to new and much 


larger quarters in Harrison, New Jersey. 


Here we can better utilize our research 
and resources towards constant develop- 
ment and improvement of our Duplicat- 


ing Carbon Papers and Master Units. 


We are deeply grateful to our many good 


friends who have made this move possible. 


Always 

at your 
service... 
Now 

with 
better 
service 


than ever! 








RIBBON 
GENERAL OFT 











SENG fx SERVICE 


FATIGUE-REDUCING! 


Seng Style V Chair Action Control 


Here's chair action that allows natural and re- 
laxing shifting of body weight for maximum work- 
ing comfort on all swivel-tilt office chairs. It's 
the SENG Style V Low Fulcrum Heavy Duty 
Chair Action Control! 


Readily adjustable for tilt tension and seat 
height, the SENG precision-tested low fulcrum 
control provides a smooth, balanced gliding tilt 
action, comfortable and secure . . . without wob- 
ble, jar or squeak. And it maintains this effi- 
ciency for the life of your chair. 


Be sure SENG Chair Action Controls are on 
your office chairs. It's the best way to satisfac- 
tion and repeat sales. 


me DUD 


1450 N. Dayton Street * Chicago 22, Illinois 
QUALITY PROTECTS YOUR REPUTATION 


COMPANY 


ENG 
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| ment is paid for, or pays, an income by the month or 
year. Turnover is figured in times per year. Replace- 

| ment for sold items is in days or weeks. Why isn’t time 

| the logical yardstick to apply to stockkeeping? 

| If we never have less than four weeks stock on items 

| which can be replaced promptly there will be few 
shortages. If we do not accumulate more than 12 weeks 
stock, we will get four turns per year. 

Here’s the margin scale used: 

Small figures from 0 to 18 represent weeks, large 
| figures five to 24 months, supply on hand. A black line 
i 
| V9 STOCK CONTROL - Right Margin 


MONTHS 


WEEKS SUPPLY 
ee 
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less 


showing 
for ordering 
promotional ef- 


replaces the eight weeks’ figure. Items 
than eight weeks’ stock should be checked 
Items over, say 12 weeks stock, call for 
fort to reduce the quantity. 
Signals are set to show the length of 
will last by applying the formula: 
Quantity on hand = quantity sold last 
months (or weeks) stock will last 
It is usual to summarize monthly sales on a form 
with captions for that purpose, and keep this summary 
in view for several years. It shows at a glance upward 


time the stock 


month 


or downward trends, normal seasonable variations, and 
helps the buyer forecast needs and hew close to the 
ideal line without embarrassing shortages 

What’s in it for you and your customer’? 

How Good Stock Control Pays Out: 

Reduces Cost of Investment—Insurance—Storage 
Space—Obsolescence—Soilage and Shopwear—Taxes 

Time saved in posting as against blind records, exec- 
utives, stock boys, salespeople, checking and holding 


the phone 

Check on pilfering and careless handling of goods 

Lowers cost of boys and trucks for pick-ups which are 

usually sold at short, or no profit; telegraph and tele 

phone orders, express shipments. 

You can put a dollar value on many of these; do so 
| in your proposals and presentations. Understate and 
overprove; you can make a mighty strong case if you 
study the conditions. 

The average salesman is content with supply sales, 
too frequently getting his business as the result of con- 
structive work done by a better man in the past who 
sold an idea, a machine or a system because of what 
it would do 

A good salesman for Chevrolet says: 


“Average is the 
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First National Bank of Peoria, Peoria, Illinois. Leopold Furniture 
Installation by Business Equipment Company, Peoria. 


Turn Prospects into Profit 
with 


<op0// Office Furniture 








% There are so many sound selling reasons for Leopold 

office furniture that prospects seem, just naturally, to 
irl pront 

For the fact is, with Leopold, your prospects profit, too— 


ncreased office productivity, improved morale 


mployee turnover 


[These are reasons that make sales . that explain why 
Leopold dealers are office furniture headquarters 


mmunities 





LEOPOLD'S 
profit-building 
program for dealers 
in 1950 includes 


* Dominant advertising 
in American Business 
magazine 


* A detailed sales 
promotion plan for dealers 


* A complete line of 
effective dealer helps. 








nt Leqp0/d courant 


BURLINGTON, 


IOWA 


MEMBER OF THE WOOD OFFICE FURNITURE INSTITUTE 
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VICTOR 


MAK-UR-OWN 


REG U Ss PAT OFFICE 


CELLULOID INDEX TABS 





The high quality of Victor Mak-ur-own index tabs has 
made them a “‘buy-word” in offices for many years past, and 
their continued “‘quality plus’’ will mean “profit plus” to you 
for many years to come. Point out to your customers why 
Victor Mak-ur-own has remained such a ‘‘must"’ for efficiency 

. show them the beaded edge, giving added strength and 
easy pick-up. 


Permanently attached to the strong heavy celluloid of 
each strip of Mak-ur-own is the high grade, closely woven 
cloth skirt. This, combined with quality gumming, assures 
your customers of a permanent index, not a temporary tab. 
Mak-ur-own is available in a wide range of colors and sizes. 
Seven brilliant colors (red, green, orange, blue, pink, yellow, 
clear) spot records at a glance, and three extensions for 1, 
2 and 3 lines of typing, eliminates crowding of index. 


Another profit plus feature is Mak-ur-own's waxed 
printed cutting scale in each strip which keeps skirts sepa- 
rated until ready for use and assures uniform tabs. The fold 
in the skirt itself assures uniform extension of all indexes. 

Write for more complete information on other Mak- 
ur-own products including shield tabs, printed inserts, color 
bar labels, index sheets and hinges. 

Free sales helps available include envelope stuffers, 
showcards and descriptive folders. Start cashing in today 
on this profit plus item. 
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VICTOR MAK-UR-OWN 
6” STRIPS WILL NOT 
WARP OR CURL ON 
DEALERS’ SHELVES 
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est of the worst and the worst of the best.” That’s 


nothing to be proud of, is it? Let’s sell the creative 
vay—make your company, your industry, your com- \\)s) for 
nunity the better for your presence AN 
Make sure, in visible selling, that your customer gets 
hat result which goes with the deal, and you’ll find 
your reputation growing by leaps and bounds, for 










service is the price we pay for the space we occupy.” 


Typewriters 
J. Pearson Webster is quoted in the current Coronet: 


Adding Machines 


It is one of the most beautiful compensations of life 
that no man can sincerely try to help another without Bookkeeping Machines 
helping himself ' 
. | . Calculators 
—- | 


and other office machines 
COLORADO SPRINGS FIRM CHANGES OWNERSHIP 


‘ 


for more than 30 years, to become financially inter- 


ested in its operation. 


| 

Roy A. Davis, Colorado Springs, Colo., announces , S for 
I he recently disposed of his remaining interest in % TAND 
the typewriter and office supply business bearing his $% Y S 
name and has withdrawn from any and all participa- hd! 
tion in the firm. His interests were sold to Frank W. | 
Renwick, Jr., a local attorney, and Milan H. Hulburt, | 
formerly of Cleveland, Ohio. : 

The corporate name of the business now is the | . Increased Efficiency 
Roy A. Davis Typewriter Supply Company, Inc., and 
to avoid any possible wrt +n orders, bills, checks 2 =e Strength and Safety 
and correspondence are to be addressed to the corpora- Lowest Annual Cost 
tion and not to Roy A. Davis or Roy A. Davis, The 
['ypewriter Man 

Mr. Davis had owned and operated the business for | 
approximately 40 years until it was incorporated in | 
April of 1948. At that time he sold a substantial inter- 
est and also made it possible for Miss Margaret Smith 
and Frank Huneke, who had been associated with him 


oe 


UNITED STATES EXPORTS OF OFFICE 
MACHINES, EQUIPMENT AND SUPPLIES 


Figures for January, 1950, Released in April, 1950, 
by the U. S. Department of Commerce 


(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D.C.) 





Net Value ' 

Quantity (Beters The superior construction and longer life of 
Machines Bookkeeping Nondescriptive New 445 350911 R 
Machines Bookkeeping Descriptive New 297 376009 Tiffany Stands actually makes them the lowest 
Machines Listing Adding New 2647 376724 
Machines Calculating Non-Listing 1402 442255 | price office stands you can buy Many exclusive 
Machines Card Punching Etc. New 509 599014 | f d k ff ff 
Machines Accounting Etc. Nes 331 80151 eatures speed wor increase office efficien 
Machine Parts Accounting Etc. 992468 | 
renee ely + Aten aoe 214 56780 cy and lessen operator fatigue. Valued office 
Equip. & Parts Addressing Machines 4 7 . : " 
Machines Duplicating Ex Lith 389 41717 ll oh and expensive office equipment 
Machines Duplicating Lith 35 32682 both deserve the protection of Tiffany Stands 
Parts for Duplicating Machines 59791 
Cash Registers New 629 153888 
Cash Registers Used Rebuilt 157 nn 1. Adjustable top 5 x 5 to 144% « 16% inches pro 
Parts for Cash Registers 202821 : | 
Typewriters Standard New 6296 674856 vides a firm, secure foundation for olmost 
Typewriters Portable New 4489 228796 | every make and type of business machine 
Typewriters Rebuilt 466 20534 
i aap neg elgg 587 R tks large retractable casters for safe, easy mova 
Staplers & Staples Offic« 80220 bility, with compensations for uneven floor 
Machines & Parts Dictating 135535 | serteces 
Machines & Parts Mail Handling 33361 | 
Machines & Parts Check Handling 22399 | 
Appliances & Parts Office Nes. 179271 | High or low drop leaf arrangement on either 
Mechanical Pencils All Materials (Doz. 22970 70009 | side of the stand 
Mechanical Pencil Parts 2921 
Mechanical Pencil Refill Leads (Gr. 47950 11697 pevcietis eee ; 
Pencils Ex. Mechanical Black Lead (Gr. 50639 105170 Won't tip, sway venee OF wae Worse 
Pencils Ex. Mechanical Ex. Black Lead (Gr. 29876 61385 | and vibration for the operator 
Pencil Leads Nes. (Gr 82077 23909 | 
Pencil Parts Nes 2510 | 
Crayons (Gr 22416 27508 | 
Fountain Pens Ball Type (Doz 26312 66182 | 
Fountain Pens Ex. Ball Type (Doz. 81535 363544 
Bali Pen Refill Ink Cartridges (Doz. 14392 14950 
Fountain Pen & Ball Pen Parts Nes. goscs 
Fountain Pen Points (Gr 9496 56442 
Carbon Steel Pen Points (Gr 55074 41796 
Desk Pen Sets 4354 9957 
ink Writing 57662 
ink Nes 62328 
Carbon Paper (Lb 62224 65592 
Typewriter Ribbons (Doz 7599 26877 
Office Supplies Nes 183248 } 

Nes—Not elsewhere specified POPLAR BLUFF, mo 
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NATIONAL OFFICE 
MACHINE DEALERS 
ASSOCIATION 


on your Silver erndverse vy 
2 fat 


We Walked Down : 
the Aisle with NOMDA Vy 


25 years ago ~~: 

Yes, and we were pioneers in the office 
machine field prior to the start of NOMDA. 
As INTERNATIONAL OFFICE APPLI- 
ANCES, Inc., we have been handling rough 
and rebuilt Adding Machines, Comptome- 
ters, Calculators, Billing, Bookkeeping and 
Accounting Machines . . . and almost every 
other type of office machine sold by the 
dealer. Our 12-story building, devoted ex- 
clusively to office ma- 
chines, is one of the 
largest of its kind in the 
world. 


INTERNATIONAL 


OFFICE APPLIANCES, INC. 
29-31 East 22nd Street, New York 10, N. Y. 





















Cable Address 

ADDBOOK AL 
And,as the result of our tremendous whole- 
sale typewriter business . . . we organized 
TYPEWRITER DISTRIBUTORS, Inc., 
headed by Irving Ritchie. It’s aim — to sell 
rough and rebuilt typewriters DIRECT 
TO THE DEALER .. . to concentrate on 
giving the dealer the best available. Type- 
writer Distributors, Inc. has had an en- 
viable record in rebuilts . . . first in GREY- 
TONE ... first in HAMMERTONE ... it 
now holds first position on Dealer's buying 
lists all over the country. 

We're looking forward to meeting with 
you at the NOMDA Silver Anniversary in 
Chicago, June 28 to July Ist. Our repre- 
sentatives will be glad to tell you more at 
the Convention . . . and when you're in 
New York, don’t forget to visit our 12-story 
building. Write for our Convention Special 


Wholesale PRICE LIST on all machines. 





TYPEWRITER DISTRIBUTORS, INC. 





29-31 East 22nd Street, New York /0. N. Y. 


Cable Address: ** typepis “ 











MEETINGS—DINNERS—CONVENTIONS 
(Continued from page 88) 


their forms control device for processing continuous 
forms on the IBM electric typewriter, their counter 
model and portable Autographic registers, and a fair- 
ly complete showing of their various plain and car- 
bon-interleaved continuous forms. Also on exhibit 
was a model of the original Autographic register, in- 
vented by James C. Shoup and patented in 1883. 
There were many other interesting exhibits. 


_—_- 

CLINICS HELP MEILINK SAFE SALES 
The Meilink Steel Safe Company is conducting a 
series of sales clinics in various cities for dealers and 

their salesmen. 

A short course of instructions covering the major 
points of selling insulated safes and files is outlined. 
An illustrative talk with a series of colored slides on 





AT MEILINK SALES CLINIC IN PHILADELPHIA, APR. 19-21— 
C. C. Penske of Meilink Steel Safe Co. (at blackboard) ex- 
plains interior safe equipment to a group before the recent 
sales clinic. Others in photo, left to right. are Rex Dawson, 
Meilink: Norman Clyborn and Russ White, Dubin, Inc.; Dave 
Kohansky, Aetna Safe Co., New York City: Joe Ippolito, 
Dubin, Inc.; Mr. Haines, Wm. F. Murphy's Sons Co., and 
Morris Kretchmar, Philadelphia. 


the manufacturing processes acquaints the dealer and 


his salesmen with “how Meilink safes are made.” 

A short review of “How to Sell Meilink Safes and to 
Whom” prompts the dealers on their sales prospects 
in their territory. “Selling Record Protection” is an- 
other popular subject that is discussed at these meet- 
ings. “How to Plan An Interior of a Safe to Fit Your 
Customers’ Needs” is finding great favor with the 
salesmen. Then the always popular “question-and- 
answer” period concludes the program. 

Sales clinics have been held in Chicago, Washington, 
D. C., and Philadelphia, and another under the aus- 
pices of the Aetna Safe Company, New York City, is 
scheduled for the Hotel New Yorker, June 6-10. 

—_—_—— 
NEW YORK U.E.D. HOLDS DISCUSSION 

The regular monthly meeting of the Office Equipment 
Dealers Association of New York was held on Tuesday 
evening, April 17, in the Grill Room of the Brass Rail 
Restaurant, New York, N. Y., with President Guy 
Rentsler, Remington Rand, Inc., presiding. 

President Rentsler extended a cordial welcome and 
called for committee reports. First to respond was 
Treasurer James M. Glen, Manhattan Desk Company, 
New York, N. Y., who announced that the treasury is 


| in fine shape. He was followed by the chairman of the 


finance committee, Seymour L. Nathan, Charles S. 
Nathan, Inc., New York, N. Y.; chairman of member- 
ship committee, Alexander Burkhardt, Victor Safe & 
Equipment Company, and chairman of the education 


committee, William Sproul, Clark & Gibby, Inc., New 
York, N. Y. The golf committee consisting of Adam J. 
Andrasick, Macey-Fowler, Inc.; John E. Mossman, 


Desks, Inc., and Bernard H. Nemlich, Regan Office 
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L-50 COPY-RITE Liquid Duplicator with 
automatic paper feed and cover 


1245" 


MODEL L-50M—Economy Copy-rite Liquid Duplicator 
with Master Lock on Drum and Reset Counter. $144.50* 


“All Prices F.O.B. Chicago, IIl., and subject to Federal Excise and State Tax. 
Prices slightly higher in Western States 


high QUALITY... big VALUE... at a new LOW PRICE 


This new economy COPY-RITE Liquid Duplicator has VALUE you can see and touch. 








NQ wihcome It has the "Sales-ability"” to convince Ley toughest "show-me" customer—the right 
opry-rite low price to sell your most budget-minded prospect. In fact it has everything to make 
A it a ‘'natural’—bringing the assured quality of COPY-RITE into the up-to-the 
minute selling picture! 
Name iz , ;' 
: The new COPY-RITE is simple to operate, so simple anyone can use it and get good 
Recognized clear copies. It's trouble-free, fool-proof and sturdily built. Copy paper is easily 
The loaded on the tray—positive automatic paper feed. One turn of the handle gives 
World one copy, ready to use, face up. Fluid supply is always visible. Roller moistening— 
and, of course, no stencils, gelatin, ink, type, or ribbons. Smartly styled in eye- 
Over appealing, handsome two-tone gray finish. 


WRITE TODAY FOR DESCRIPTIVE FOLDER NO. 50-A6 





WOLBER DUPLICATOR & SUPPLY CO., 1201 CORTLAND ST., CHICAGO 14, ILL. 
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Pat. Pending 


BEAUTIFULLY DESIGNED-— 
STURDILY BUILT 


Here is a new, more effective way to display, to demon 
strate, to SELL more merchandise 


ROTO-TABLE — revolving at touch ictually presents 


your merchandise to the customer for inspection and 
trial, thus increasing desire to bi 
ROTO-TABLE’S uses are man It fits into most any 


merchandising plan. 

ROTO-TABLE brings merchandise into foreground, item 
by item, focuses attention, by 
pect’s desire to buy. 

Include MODERN, PROFIT-MAKING ROTO-TABLI 
in your 1950 SALES PROGRAM 


tual test increases pros 








The 
Fievolutionary 
Merchandise 
Display — 


Make sales more easily— 
more quickly—by presenting 
your merchandise enticing] 


to your customer. 





IT REVOLVES 


ROTO-TABLE HAS 

MANY USES 

Because ROTO-TABLE’S basic design is readily custom 
adapted to your special need, ROTO-TABLE has many 


varied uses: 


l 


Hand revolved: for demonstration of typewriters 


adding machines, portable radios; for display of 


books, stationery, hardware—in fact for any item 
;' 


where variety display is desired, ROTO-TABLE has 


distinct selling adv antages. 


Votor revolved: for use as a lighted store or window 


1dvertising display for high attention value, ROTO 
TABLE is unsurpassed 


ROTO-TABLE COMPANY, 79 SOUTH OAK STREET, VENTURA, CALIFORNIA 


-—————~—~— MAIL TODA Y-——-—------ 


: ROTO-TABLE COMPANY 


| 79 Sour Oak Street, VenrurA, CALIFORNIA 


| Please send me literature and further information 


| about Roto-Table 
| 

| Name 

| 

| Firm 

| 

| Address 
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Furniture Corporation, all of New York, N. Y., pro- 
posed that tw utings be held—one at Colonia 
Country Club, ‘ lia, N. J., on May 11 and the other 
it Westcheste try Club, Rye, N. Y., on Septem- 
19. Both were approved 
President Re then announced that the balance 


f the meetin i be devoted to open discussion on 
the subject of “How Can O.E.D. Best Serve Office 
Furniture Dealer Mr. Rentsler reviewed the prog- 
ress made by O.E.D. in providing the opportunity for 
dealers to get together, learn to know each other bet- 
ter and discu their mutual problems, also of the 
closer association between dealers and manufacturers 


and their representatives. He went on to tell of the 
irth and pr f the National Office Furniture 
Association and the success of NOFA conventions and 
exhibitions. In conclusion, he called attention to their 
educational program and the almost instant success 
the sales training course at City College of New 
York, one of the association’s latest achievements. 
The NOFA resolution of “What Constitutes a Retail 


Ol 


Office Furniture Dealer” was then read by Seymour L. 
Nathan and a} ved after some discussion. Among the 
topics discusst were price-cutting, manufacturers’ 
price lists, trade discounts, management and salesman 
relationship, trade ethics and sales-training. 


Propose Code of Ethics 


vas then made by James M. Glen that a 

ommittee be appointed to draw up a code of ethics 
for the Office Equipment Dealers Association of New 
York. This wa pproved. 

John R. Gray, NOFA executive director, told of the 
NOFA training recruitment tie-up with City College 
of New York 

A change in the 
Claude Allen, Gens 


that a revision is 


bylaws of O.E.D. was submitted by 
ral Fireproofing Co., in the event 
‘ceptable. It reads as follows: “The 


terms of each office, except the board of directors, 
shall be one year and in case of a vacancy occurring 
in any office n immediate election shall be held 
to fill that The board of directors shall be 
divided into three groups of six persons each with 
terms of one, tw yr three years respectively.” The 


proposed revisi vill be voted on at the June meet- 


a + —— 


PHILADELPHIA STATIONERS HOLD SESSION 
More than 70 members and guests assembled to at- 
tend the regular monthly meeting of the Philadelphia 
Stationers Asso on Thursday, April 20, at the 
Lehigh Country Club, Allentown, Pa. 
weather, a goodly crowd traveled 
by bus from Philadelphia, while others came by car or 
to spend a sociable afternoon and eve- 


De Spite tne rain} 


reparea 
A few hardy 


roiT y 
A sds } 


ning uls played golf while others spent 
the afternoon indoors playing cards. 
President Joseph A. Snitzer, Automatic Printing 


elphia, Pa., extended greetings and 
expressed his pleasure at seeing such a large attend- 


ance. He introduced Joseph Roberts, American Stamp 
and Stationery Company, Allentown, Pa., who extended 
a heal wel n behalf of the stationers of Allen- 

President Snitzer announced that Secretary Joseph 
Dunn, William F. Murphy’s Sons Company, Philadel- 
phia, Pa., was unable to attend because of illness. 


Dieckhaus, Dieckhaus Stationers, 
ported the treasury in good shape. 


One New Member Received 


ioskins, Inc., Philadelphia, Pa., 
iirman of the membership committee, reported one 


embe Stotz Office Equipment Company of 
I Pa. P Snitzer then announced the 
formation of a nev mmittee to be known as the wel- 
fare mmittee i appointed George Nichols, William 
OFFICE APPLIANCES, June, 1950 
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NATIONAL EXECUTIVE DESK 
No. 6612S 66" x 36" 


To every executive office this National 
Desk lends an air of distinction, of dig- 
nity and of assurance—the subtle ex- 
pressions of refinement and good taste. 
It is a thoroughbred through and 
through. 

This desk is an outstanding example of 
the craftsmanship which has made 
"National Desks" a name symbolic 


with everything fine in office furniture. 
THE NATIONAL DESK COMPANY INC. 
HERKIMER, NEW YORK 


WATCH FOR 
NATIONAL’S NEW 1950 LINE 
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@ Save Money. 
Floors, Equipment 
and Time by using 
DARNELL Casters 


Lot formance 


DARNELL CORP. LTD. 
LONG BEACH 4, CALIFORNIA 


60 WALKER ST. NEW YORK 13 NY 
36 N. CLINTON CHICAGO 6 ILL 





F. Murphy’s Sons Company, Philadelphia, Pa., as chair- 
man. Mr. Nichols will select his own committee 
members. 

The golf award winners were then announced. They 
were: Low gross, Jack Emhardt, Columbia Steel Equip- 
ment Company; high gross, Robert Whitesel, Brooks 
Company, Philadelphia, Pa. 

Charles Lukens, Yeo & Lukens Company, Philadel- 
phia, Pa., governor of NSA Third Regional District, 
gave his listeners an outline of the program prepared 
for the convention to be held on June 19-20 at the 
Chalfonte-Haddon Hall, Atlantic City, N. J. In urging 
a large attendance, Governor Lukens gave assurance 
of a splendid program with plenty of good speakers, 
including former Governor Hoffman of New Jersey, 
Moe Turman, Metwood Office Equipment Corporation, 
New York, N. Y., past president of the National Office 
Furniture Association, and others including NSA 
Troupers. When called upon for a few words, Charles 
Newcomet, The C. F. Heller Bindery, Reading, Pa., 
declared he was feeling fit, fully recovered and glad 
to be back with the group. He took occasion to thank 
all who had sent get-well cards and flowers during 
his recent illness 


Commuters Club is Formed 


L. B. Herr, L. B. Herr & Son, Lancaster, Pa., told of 
a new group formation called the Commuters Club 
composed of out-of-town members of the Philadelphia 
Stationers Association. The purpose of this club is to 
foster a better understanding among out-of-town sta- 
tionery dealers and give them an opportunity to dis- 
cuss their own problems. The Commuters Club will 
meet at about 4 o’clock in the afternoon and at 6 
o’clock they will join the Philadelphia Stationers 
Association meeting. He announced that an invitation 
had been received from the Esterbrook Pen Company 
to be their guests at a luncheon in-the Walt Whitman 
Hotel, Camden, N. J., on Thursday, May 18, after which 
they were to be conducted on a tour through the Ester- 
brook plant in the afternoon and attend the Philadel- 
phia Stationers Association meeting in the evening. 

President Snitzer declared the Philadelphia Station- 
ers Association are vitally interested in out-of-town 
stationers’ problems as well as those in the Philadel- 
phia area. He urged all to keep in mind that the 
stationery industry is a good one and entitled to the 
greatest of respect as such. He added that it provides 
a good living and advised all to stay with it and not 
tear it down by unethical trade practices. 

—<-— 
KOCH BROTHERS HONOR B. J. BRISTOLL 

The spring sales meeting of Koch Brothers, Des 

Moines, Iowa, on March 31 and April 1, was highlighted 











B. J. BRISTOLL 


by the banquet held in honor of B. J. Bristoll’s 25-year 
service as an official of Koch Brothers 

William Koch, president of the company, acted as 
toastmaster and, after introducing the guests, seated 
six at the table with Mr. Bristoll. They were the per- 
sonnel remaining from the organization serving at 
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MONTHLY REPORT TO DEALERS OF 


Johnson Chair Company [He 


PUBLISHED EVERY MONTH BY JOHNSON CHAIR COMPANY, 4401 W. NORTH AVENUE, CHICAGO 39, ILLINOIS 


POSTURE-COMFORT 


Johnson Chairs afford all the desirable posture features combined with 

























the maximum comfort features in the two chairs illustrated here. Beauty 
and smart appearance are obvious. Modern styling, of course. Naturally, 
both have the traditional Johnson standard of quality in manufacture 
and materials. Both of these chairs will attract your customers ... a 
combination of fine features at very competitive prices. 








No. 1738F 


for the Executive 


Suited well for use with either modern 
style executive desks or period styles, this 
is an outstanding favorite. Made in solid 
walnut. Special tilting iron provides the 


ultimate in relaxed seated comfort. 


No. 1738F has foam rubber seat with Gros 
Point fabric top in combination with leath- No. 1760 
er upholstery. 

t 
No. 1738, similar to style shown, has spring 


filled seat with upholstery in top grain 


a for the Secretary - No. 1760 


e 

Height of back above seat: 1834” Adjust- Made in OAK or SOLID WALNUT. Saddle seat, oval shaped for maxi- 
able. Width between arms 1934”. Sitting mum comfort. Back rest has the distinctive air cushioned construction 
depth 18” adjustable. all seated workers want. Wide choice of finishes and leathers adapt this 


chair to any plan of office decoration. Back is adjustable 164% to 18”. 
Width of seat. 1714”. Depth of seat 15”. 

















1950 +  Eighty-Third Year of Johnson Quality Office Chairs y 1950 
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Surveys show there is a sad lack in 
salesmen. 


Customers complain about lack of in- 
formation and total lack of imagination. 














carbon 
: paper 
Selector 
. 


If business is not as brisk as you'd like it 
to be, ask yourself—‘Do my Salesmen 
know as much about carbon as they should 
know? How can I train them to get more 
carbon business?” 


The answer, Mr. Dealer, is simple. 


PEERLESS 


CARBON SELECTOR 


is a bible of carbon information—yet so 
easy-to-understand, so simple-to-use, it 
transforms a carbon peddler into a carbon 
specialist. The only requirement is that the 
man is able to-read English. Send for 
PEERLESS SELECTOR today. It’s free. 
Use it to get some of the important busi- 
ness which is now slipping away to direct- 
selling outfits. 


All you now need do to service your customers 
with the proper sheet of carbon paper fér their ~ 


work is to ascertain the weight of copy paper 














customer uses to make carbon copies, 


Then turn to the same weigh? copy paper in this 
book, on which you will see printed all the infor- 
mation you need to give your customers the 


carbon paper that will do the best job for them. 


a 


SO USE IT USE IT OFTEN USE IT PROFITABLY 


(Coperg™ (968) PEERLESS (PER AL CO INC ONE Wwaete 6 oN 























This is just one service performed by ill 


PEERLESS-IMPERIAL, which has earned A GREAT NAME IN CARBONS” re 


Also producers of top grade typewriter ribbons, spirit and gelatin 


duplicating carbons, master units, carbon ribbons, carbon rolls for every gu 
business need. There’s profit in handling the PEERLESS-IMPERIAL sal 

line. Why not join us? 
the 
co} 
Ste 
PEERLESS -IMPERIAL CO., INC. Wi 
General Office and Factory: 28 Peerless Place, Newark 5, New Jersey I 
New York City and Export Dept., 321 Broadway, New York 7 out 
Chicago 2, 179 W. Washington Street co\ 
Detroit 18, 37 Linden Street, River Rouge, Michigan loo 
an 
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the time when Mr. Bristoll started with the company. 
Edd Dawson es manager, then presided and went 
detail as t B. J.’s” achievements with Koch 


He took up three phases of the 25-year 
per showi! ndition of the company as to sales 
volume, asse i personnel. Explaining the forward 
steps taken, he yht the story up to 1936 when Mr. 
Bri was elected to the presidency of the National 
Stat ers As n. Figures were given regarding 
the ompany’s progress and the construction of a 
new home finish March, 1937. He told of trou- 
bles duri he r when personnel was limited and 
merchandise hard to get. In conclusion, he pointed 
yut how sales volume has increased 500 per cent since 
Mr. Bristoll came to the organization and how assets 
have more than trebled 

The entire personnel of 75 persons attended the 
banque and presents were given by department 
hea sales force and employees’ group. Mr. Dawson 
showed “B. J.” a beautiful order book with his picture 
on the cover dedicating the month of April as 
B. J. Month.” Salesmen anticipate the largest month 
e Koch Brothers history in honor of Mr. Bristoll. 


°—- _—— 


NSA ISSUES VISIBLE RECORDS MANUAL, SIXTH 
IN PRODUCT INFORMATION SERIES 


How to Sell Visible Records” is the sixth and 


newest manual in the Product Information Series 
of the National Stationers Association. This newest 
manual follow same popular format of the 
previous issues 8% inches in size, and is three- 
hole punched ulesmen’s notebooks. It is hand- 


somely printe » colors. 
Compiled after extensive research in the industry, 


the new manu 56 pages of text material, product 


HOW 


TO SELL 


VISIBLE RECORDS 





NATIONAL STATIONERS ASSOCIATION 





LATEST MANUAL IN NSA PRODUCT STUDIES 


ns and urtoons covering card, vertical, 
reference and |] e leaf visible records and their 
ippil 

Qu I S rlossary and a separate leader’s 
ruide nized training course for his 

n easic dealer to operate. 

rhe Irs¢ of the membership service of 
I ciatio information regarding extra 
‘opies may be é by writing the National 
Stationers Ass 740 Investment Building, 
Washingto1 D. ¢( 

In offeri manual, NSA further rounds 
ut Produ ition Series which previously 
( rene alesmanship, filing supplies, 
loose leaf, foun pens and mechanical pencils, 

K DOOK 
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AROUND 


THE 








DATING STAMPS 


MAKE FOR MORE EFFICIENT BUSI- 
NESS OPERATION 


SUPPLY THE DEMAND 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 


SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 


Wrute today! 
for Our 


Handsomel y 
Illustrated 


CATALOG No. 96 


and 
‘Price List 






PAYAN FI 


OMAN PANN A 


80 DUANE ST.NEW YORK 7,N_LY. 
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Why Disappoint 
Your Refill Customers? 


Instead 


Make This Offer: 







Your Old Pens 
Repaired 


better than new! 


SO0* Complete Price 


MYYYYVYYYYYYYYYYYYYyYyYyYyy 


Our Unconditional Guarantee 





















You must be com 

pletely satisfied that 
the New Fisher Refill has repaired your 
pen “better than new” 


ey YY 


a or we will 
you a new #99 Fisher Pen for the 
of a refill. 


give 
price 
> 
MXIT IIIITOIOTOOOOOOAEAIETT. 


s EFILLS 
@ Guaranteed NEVER to leak or Smear! 


@ Contains more than 80 hours of writing 


e , : 
Permanent inks suitable for checks and document 
ents. 


We ca 
rry the Complete line of Fisher Pe 
ns 


STORE NAME 





KRAAAALTIASR 








The Fisher Refill fits most pens. 


The others you can replace with a new Fisher No. 
99 Pen and still make your regular profit. 


Ss “_ 
| Fisher Pen Company, Chicago 13, Hlinois ; 
Ship us the following trial order: | 
. 2a Doz. Fisher Refills, assorted, at $6.00 per Doz. | 
| qd doz. free with each 2 doz. order.) | 
| eeceeees Doz. Fisher Refill Kits at $6.00 per Doz. | 
| | 
Joneses Doz. Fisher No. 99 Pens ($1.00 Value) at $12.00 per | 
Doz. | 

(1 doz. free with each 1 doz. order.) 

_Cards of 13 Fisher No. 100 Pens ($1.00 List) at $12.00 | | 
per Card | 
er Card. 

| 

: Less Usual Dealer's Discount 
| FREE MATS AND HANDBILLS AVAILABLE | 
| 

: Company | 
| 

Address | 
| 

! City State | 
bY a ne 


TEXAS TRAVELERS CLUB 





Virginia Leonard, Correspondent 





As Philo and I head for our new home in Cincinnati, 
Ohio, where Philo will be in the home office of The 
Globe-Wernicke Co., may I, on this, my last opportu- 
nity to report the news of our district to you, express 
my appreciation and enjoyment in being associated 
with that splendid organization, The Texas Travelers 
Club, and the pleasure I have received in meeting so 
many of you who read our columns. 

. + . 

A. H. Pender, Pender Company, Abilene, Tex., and 
Mrs. Pender leave shortly for a three-month visit in 
Europe. Their daughter, who is studying voice in 
Rome, will join her parents on a tour of the continent. 

7 * ” 

L. R. Sanford, former part-owner of Austin Stationery 
& Printing Company in Austin, is now associated with 
the J. C. Blair Company organization in Austin. 

- * - 


Talk about luck, did you hear anything about that 
$50 Junior Chamber of Commerce ticket turning into 
a new Cadillac for Otis Hobbs of Western Bank & 
Office Supply in Oklahoma City? To top it off, Otis 
found $.10 under the back seat. 

* * 7 


On June 1 the Von Boeckmann-Jones Company of 

Austin will be in the new location at 700 E. Eleventh. 
. 7 * 

Gulf Typewriter & Equipment Company of Gulfport, 
Miss., owned by A. H. Steele, has purchased the entire 
stock of Southern Stationery Company of Gulfport. 

- * - 

Milloy & Dever have opened an office supply store 
at Hattiesburg, Miss., and have purchased the office 
supply stock of the Hub City Office Supply Company, 
who are going to concentrate on office equipment. 
Billy Dever, one of the partners in Milloy & Dever, was 
formerly employed by Hub City Office Supply Company 

* * . 


Clarence Asher is now in charge of the office furni- 

ture department of Hanson-Flotte in New Orleans. 
a - * 

The new store manager for the Tom Ketchings Com- 

pany in Natchez, Miss., is A. E. Windsor. 
e * . 

The office supply department of The Leader Printing 
Company at West Point, Miss., has been purchased by 
H. C. Sullivan and Ed Parker, formerly salesmen for 
Office Supply Company at Laurel, Miss. 

e . * 

On May 1 the Texas Office Supply in San Angelo, 

Tex., moved from 10 E. Concho to 210 S. Chadbourne. 
a 7 - 


The Office Supply Company of Jackson, Miss., which 
owns stores at Greenville and Laurel, Miss., has bought 


| Mississippi Printing Company at Vicksburg, Miss., and 
| will change the name to Office Supply Company when 
| the new building is ready some time in May. 


eee 


TAYLOR CHAIR COMPANY RECOGNIZED AS 
ONE OF CLEVELAND’S OLDEST FIRMS 

A recent edition of the Cleveland (Ohio) Press rec- 
ognized the Taylor Chair Company as one of 11 old- 
time Cleveland firms “still going strong.” 

This review was given: 

“Taylor Chair Company, situated in Bedford, is be- 
lieved to be the oldest business in the Western Reserve. 
It was founded in 1816. Joseph F. Taylor, who runs it 
today, is the fourth generation of his family in the 
firm. Benjamin Fitch started the firm and the first 
Joseph Taylor was his son-in-law. Today, Taylor Chair 
makes a great deal of office furniture, but down 


| through the years its employees have turned out a 


great variety of chairs, from the sturdy old splint- 
bottomed straight chair to the Taylor rocker, once 
known far and wide.” 
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No. 4857 


WHEN YOU SHOW 


There’s no real mystery to Boling popularity with office 
furniture buyers. Immediate eye-appeal, backed by the 
finest materials and construction features, assures you of 
continued success when you offer our chairs in your 


showroom 


A perfect example is the 4800 series. Recognizing indi- 
vidual needs and preferences, we present this posture 
chair with or without upholstery. Of course, Boling crafts- 
manship is apparent throughout the line. 


No. 4855 


Many dealers have found our catalog, “Chairs for All 
Business,” a sound foundation for volume sales... and 
repeat business! Write for yours today. 


4 No. 4854 


\ “40044 HIGH POINT BENDING & CHAIR CO. 
High Point Bending & Cha any of Siler City, N.C SILER CITY, NORTH CAROLINA 


OFFICE APPLIANCES, June, 1950 197 










“BUILT-IN” 


3 ) ULTLES 
+ ot S-O 


RINGS, ay Shes “Skde-Opentiug” 


SLIDE APART RING BINDER 
NO WITH 
Springs BUILT-IN automatic SHEET LIFTER 





Large commercial users are buying more 
and more S-O Ring Binders from Faultless 
Dealers every day! It's a continuously 
increasing demand for this patented mod- 
ern ring book over the old fashionea pop- 





eee Mo Other 


RING BINDER OFFERS 


YOU THESE FEATURES yltbs open type. 
Top Faultless dealers know the selling pow- 
MORE er of the S-O. Again and again they have 
| Capacity seen a single demonstration swing the sale 


permanently from the old spring back style. 


it’s amazing... 


As this binder closes, the sheets are mechanically 


lifted up over the rings freely, without the resistance STATIONERS 


of friction... Wear at the punched holes is almost 

eliminated. Reinforcing the holes is unnecessary. LOOSE LEAF CO 
The rings open by sliding apart —no snapping MILWAUKEE 1, 524 N. Broadway 
open to make sheets jump off the rings. And no NEW YORK 3, 114-116 E. 13th St. 
snapping shut to tear sheets or injure fingers. 


Are YOU featuring this proven profit builder? 


-+++NATIONALLY ADVERTISED IN THE INTEREST OF FAULTLESS DEALERS 











WE CATER TU) THE q 


Hibeng Clark 


No more afternoon fatigue— 
Smooth, easy gliding drawer— 
Action means less physical 


strain and added efficiency. 


Suggest to your customer the use of 





Peerless Equipment for better 





and lower cost filing. 





PEERLESS STEEL EQUIPMENT COMPANY 


UNRUH & HASBROOK AVENUES, PHILA. 11, PA. 


NEW YORK LOS ANGELES CHICAGO 
J. J. GALEN P. J. BLAIR CO. H. E. PARLIAMENT 
Suite 854 Bush Tower 130 W. 42nd St ; 1429 S. Los Angeles St. First Nat’l Bank Bidg. 
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NEWS NOTES FROM NSA DISTRICT NO. 5 


H. M. Donisthorpe, Correspondent 





The Cleveland Chapter of the Fifth District Travelers 
Club held its March meeting at the Hickory Grill. 
R. L. “Sandy” Sanford of Marshall-Smith, Inc., was a 
lealer guest. George S. Long, newly-elected president 
of the Fifth District Travelers Club, reported on the 
recent regional meeting at Green Briar. He also out- 
lined plans for the Fifth District for the coming year. 
Herman Davis, Central Ohio Paper Company, was 
elected chairman of the chapter for the coming year, 
assisted by newly-elected secretary, Harry Howard, 


Minnesota Mining & Manufacturing Company. Mr. 
Davis appointed a golf committee to be headed by 
Jack Priefer, Eaton Paper Corporation, to formulate 
plans for the annual golf outing to be held Friday, 


June 30, at the Columbia Hills Country Club, Cleveland, 
Ohio. It will be an all-day affair with a ball game 
and banquet added to the golf matches. Jack will be 
assisted by Bob Russell, Samuel Ward Manufacturing 
Company and Harry Howard. The golf prize committee 
is Jack Clark, W. A. Shaeffer Pen Company, and Herm 
Davis, Copco 


. t * 

General plan ere also discussed for a second out- 
ing to be held sometime late in August in Cleveland 
Frank N. Graham, Bates Manufacturing Company, was 
appointed chapter correspondent for the coming year 
and he suggested a plan whereby the entire member- 
ship could aid in securing additional publicity for the 
travelers, dealers and the entire industry in the Cleve- 
land area through the various trade papers. 


- . * 


M. G. “Pat” Patterson’s many friends will be happy 
to learn that he is up and around again after his re- 
cent sudden illnes 

7 . . 

W. R. “Billy” Kane, Oxford Filing Supply Company, 
tells us that he will be taking things easier for a 
while after relinquishing the reins of the chairman- 
ship of the Cleveland Chapter. But he also “stepped 
upstairs” to the vice-presidency of the Fifth District, 
so we don’t think he will be resting very much. 

. - * 

The regular monthly meeting of the Detroit Chapter 
Fifth District Travelers Club was held Monday, March 
6, at the Olde Wayne Club. Walt DeGroft, Sanford Ink, 
conducted the meeting. A new member, Richard Mc- 
Neilly, Buxton Inc., attended his first meeting. 

* 7 * 

Bill Reeves, formerly of W. A. Sheaffer Pen Com- 
pany, is now with Elgin Watch Company in Tulsa, 
Okla 

> * . 

Ted Jones, Eversharp, Inc., has been promoted to 

divisional manager. Harold King will take over Ted’s 


duties in the Detroit area 
* - + 
Clara Nestor opened another new store at Harper 
and Chalmers Ave. Mr. Phelps will be the manager of 


this branch 
+“ * > 
Al Huntington and Harry Jessee of Gratiot Office 
Supply have moved into a new, enlarged store at 11009 
Whittier Ave., Detroit, Mich 


> > » 

Seen in New ( tle, Ind., Eddie Northam of Central 
Ohio Paper C y, and Jim Crell of Will Winnes 
Company. Bot] rt business is good 

> * 


Don M. Wirtshafter of Wirtshafter’s, Inc... Cleveland 


Ohio was ! nday, April 9, to Miss Mina Bia- 
losky 

Buckeye Off Supply Company, Cleveland, Ohio, 
moved May 1 to 110 St. Clair Ave. N.W., into a four- 
story building ere they will occupy a space five 
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COMPLETE CATALOG 
Availablee 


Bigger ... Better. . 

New lines added .. . 
Showing the most com- 
plete line of MARK- 
ING DEVICES and 
SUPPLIES we have 


ever offered. 













Write fora 
copy on your 
letterhead 








MARKING DEVICES 


EVERY DESCRIPTION 


<7 


/ 


DomMESTIC & EXPORT TRADE 
A COMPLETE LINE 
FOR EVERY PURPOSE 











Line Daters and Numberers, Die Plate 

Daters, Self-Inking Stamps, Time Stamps, 

Stamp Pads and Inks, Notary Seals, Stamp 

Racks, Rubber Type Sets, Sign Markers, 

Brass and Fibre Checks, Corrugated Box 
Dies, Badges, ete. 


Consoupaten Stamp Mrs. Co., Ine. 


MAIN OFFICE AND EXPORT DEPT. 


44 WARREN STREET, NEW YORK 7, N. Y. 
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times larger-than their old quarters. One of the fea- 
tures of the new location will be ample space for 
patron parking 

om . 7. 

A word from George Long, Cincinnati, Ohio 
“Thanks to the ‘old guard’ for turning out at White 
Sulphur Springs. The response to my call was gratify- 
ing.” 

wie 

The Queen City Chapter, Fifth District Travelers 
Club, Cincinnati, Ohio, and the Stationers Club of that 
city have announced the date for their fourth annual 
dinner and golf party. It will be held June 13 at the 
Kenwood Country Club. There will be many valuable 
prizes for both golfers and non-golfers 

- > ~ 

Ernie Earnshaw, Roth Office Equipment, Dayton, 
Ohio, has been ill. He would appreciate hearing from 
his many friends at 322 Oakwood Dr., Dayton, Ohio 

7 o 


* 


Dick Thomas, Marble Chair Company, is doing nicely 


after a short illness 
” * > 

Cal Long, manufacturers’ representative, Cincinnati, 
Ohio, had a slight siege of pneumonia but is now at 
home and improving. Cal will be seeing his dealers 
shortly 

» ” * 

Myron George of Seitz & George Office Equipment 
Company, Dayton, Ohio, is building a new home. A 
house warming for all travelers when it is completed? 

= ” . 

R. L. Sanford, formerly with Marshall Smith Com- 
pany in Cleveland, Ohio, is now representing Cramer 
Chair Company, in Pennsylvania and New York 

* ~ ” 

The Queen City Chapter met Saturday, April 22, at 
Caproni’s. The topic of discussion was the annual golf 
party. The treasurer, Frank Willenborg, was relieved 
of his job by Mel Klier, Redeker & Dick Company 
Frank has done a fine job. He will assume his new 
duties treasurer for the Fifth District Travelers 
Club 


as 
* * * 


George Long, new president of Fifth District, has re- 
quested that all travelers get behind our membership 
drive. The $20 hat for the best essay, “Why I belong 
to the Fifth District Travelers Club,” is the prize that 
is being offered. 

- . * 
a great season underway for his 
team. Art’s boy is captain and 


Art Frey reports 
Knot Hole baseball 
short stop. 

* . . 

B. A. “Ben” Wieneke, Bank and Office Stationery 
Company, Indianapolis, Ind., is the proud father of a 
girl born Dec. 26. The girl has been named Mar- 
gueritti. Sorry we didn’t know about this sooner, Ben 

Jack Kautz, Kautz Stationery Company, Indianap- 
olis, Ind., is passing out the cigars because of a new 
daughter at their house, born in March. 

Howard Denomme, Detroit, Mich., is the proud father 
of a daughter born March 21. 

. * + 

Larry Shubert, Miller Huggins Company, Anderson 
Ind., is recuperating at home from an operation 

+. > > 

L. M. Keesling, Anderson, Ind., opened a complete 
office equipment and supply store at 1038 Main St. in 
Anderson, May 10 

. a 7 

Bob Eldridge, Cooke & Cobb, has been 

the Fifth District, 


transferred to 


<= <« 
F. A. LYON CO. APPOINTS CARTER 
Vernon L. Carter has been appointed Dallas-Fort 
Worth representative for the F. A. Lyon Company, 
distributor in that area for SoundScriber dictating 
equipment.—JHR 
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WwoopD LINOLEUM 


THE BROWNE-MORSE PLASTITE 


TOP Belew THEM ALL 


It 


has many advantages over conventional 








Here is a desk that is really different. 





desks that will help create new sales for 





you. It has beauty, convenience and 






durability not found in any other desk. 





Get full information today. 





any wo in 
y T e 
y i 
no ugly SPots Cove 








ACCIDENTS WON'T 


CHIP IT 


The Plastite surface on a 
Browne-Morse desk top is 
permanentiy laminated to 
the metal so it will not 
chip off when heovy ob- 
jects accidentally strike its 
surface. 



























The new Browne-Morse Catalog contains full infor- 
mation on a complete new line of Desks, Files and 
Office Supplies. Send for your copy today. 


hitects of Efficiency for America’s Offices 


MUSKEGON , a MICHIGAN 
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ON! 


LEFT: Just the weight of the paper 
closes the switch, jogging from a 
few sheets to a handful. 


OFF! 


RIGHT: Raising the paper stops 
the action, shuts off the current. 
The action is completely automatic! 





Magic Jog AUTOMATIC PAPER JOGGER 5] §% 


The economical answer to assembling many sheets 
of paper from printing presses, duplicating ma- 
chines, multigraphs, for binding, packing, loose- 
leaf books, record books, ete. 

The jogging table is 10” x 12”, made of tempered 
masonite. The body is rust-resistant, spot-welded 


The jogger may be set to operate only when the 
full weight of the paper is firmly on the table by 
determining the contact point separation with the 
sensitivity control knob. Thus operation for various 
paper loads may be easily controlled for greatest 
efficiency. 


sheet steel. The vibrator is rugged and dependable. 
The assembly is extremely light-weight, easily car- 


The combing button in the center of the jogging 
table quickly and simply frees paper sheets stuck 


ried. by static electricity or other minor causes. 
ye Cle, ° HANDY . . « For all offices, * PORTABLE... Weight 412 
A o print shops, letter shops, Ibs. Operates from 110-115 
z MAGIC CIRCLE MANUFACTURING CoRP. schools, etc Volt A.C. 


Veg cot 6136 E. Admiral Place * EXCLUSIVE ... Automatic * ECONOMICAL... Equal to 
. Velen, Chicheme + tn na found only on — many times this 
























.5engbusch Handi-pen 


now equipped with 


(screw-in feed and point) 


ee. a new feature that satisfies a popular demand 
and makes extra sales for you 








Nibin screw-in feed and pen-point is an added feature in the 

Sengbusch Handi-pen line. 
ote! The popular wedge-feed is still available, because 
many large users like the economy of this feed when replac- 

ing pen points. 

Nochiag else has been changed. Nibin is a plus feature. You 
still have: Sengbusch’s famous Capillary Action inking prin- 
ciple that eliminates ink deterioration 





and waste. The same pen holder, well-balanced, for effortless 
writing. The same tasteful styling that appeals to everyone. 

New circulars P-49 and N-30S are now obtainable to 
further aid your selling effort. New catalog pages PHP 1949 
and HPN 49 replace pages PHP 48 and HPN 48 now used 
in catalog 47 adie your salesman’s price book. 

You're all set to cash in on popular demand — just place 
your Handi-pen order today. 


SELF-CLOSING INKSTAND CO., 360 Sengbusch Bldg., Milwaukee 3, Wis. 


? 
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OTLATCHING wit? 
EGON ERAILERAVELERS 


Joe Dwyer, Correspondent 

Wilson G. Turner, for many months a faithful cor- 
respondent for the Oregon Trail Travelers, has severed 
his connection with the Eagle Pencil Company, and is 
turning this column over to Joe Dwyer, Automatic 
Pencil Sharpener Company, while he forsakes the mists 
of the Oregon Trail for the sands of Waikiki Beach. 
The best wishes of Wilson’s dealer friends and fellow 
Trail Travelers sail with him to Honolulu. Aloha, 
Wilson and Betty 

—>-—___—_—— 

LAUNCH FIFTH DISTRICT MEMBERSHIP DRIVE 

An objective of 400 paid members of the Fifth Dis- 
trict Travelers Club by June 1 has been set in the 
effort launched by Secretary Arthur R. Frey at the 
suggestion of President George Long. 


As a special incentive, a $20.00 hat is offered in a 
contest. To become eligible for the hat it is necessary 
to secure at least one new member with his paid 
dues and, in one sentence, write the answer to the 
following statement, “Why I Belong to the Fifth Dis- 


trict Travelers Club?” All answers will be turned over 
to Rose Cushman and her NSA staff at the Washing- 
ton office to judge the winners. Old members can 
participate in this contest by paying their 1950 dues. 

The winner will be announced at the Cincinnati 


party sponsored by the Queen City Chapter and Cin- 
cinnati stationers on Tuesday, June 13. 
—>—-—___— 
UNDERWOOD APPOINTS BRANCH MANAGERS 
Appointments at new branch offices of Underwood 
Corporation have been announced by W. F. Arnold, 
vice-president and general sales manager. 


R. A. White goes to the Toledo, Ohio, branch office 


. | 


v/ 











ib 























A. H. GITHENS R. A. WHITE 


at 311 N. Erie St., and A. H. Githens to Canton, Ohio, 
at 1811 Cleveland Ave. 


Mr. White, who joined Underwood in 1946, was an 
accounting machine sales representative at the South 
Bend, Ind., branch office prior to his present assign- 
ment. With Underwood since 1916, Mr. Githens was a 
typewriter and adding machine sales representative 
before going to Canton. 





WEDDING BELLS 





George N. Harig, manager of Horder’s Inc., Wabash 
Ave. and Lake St. stationery store, Chicago and Miss 
June Ross, saleswoman in Horder’s East Adams St. 
store, were married April 18 in Our Lady of Sorrows 
Catholic church, Chicago. Mr. and Mrs. Harig first 
met through their employment by the same firm. 
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MORE EXCLUSIVE FEATURES 
make HART easier To SELL 


e Postcard Feedbox 
Clothes-Saver Top 


Complete Bottom Enclosure 


Easy-Clean Hammered Finish | 


Modern Functional Design 


Roller Bearing Front Stops 





3 HART MIMEOGRAPH MODELS 
IN “VOLUME SALE” PRICE RANGES 


For Superior Mimeo work requiring Hairline Registration 

. « « « Model 249 (pictured above) $139.50 plus tax. 

For Simplified Mimeographing . Model 149, $89.50 plus tax. 

For Economical Mimeographing . Model 49, $59.50 plus tax. 
(Prices quoted on open cylinder models) 


AND HERE’S THE BALANCE OF THE QUALITY LINE: 


DRAWING SCOPES 
MIMEO STANDS AND MIMEO CABINETS 


STENCILS GRADED INKS 

CLEANERS HART BRUSHES 

SUPPLIES COUNTERS 
STYLI, LETTERING & DESIGN GUIDES 


ALL BEAUTIFULLY PACKAGED! 


New Electrical Models Coming! Catalogs, Stuffers, Mats 
and Promotional Ideas Furnished! Liberal Discounts! 





REPRESENTATION 
WANTED! 
WRITE FOR HART i ARI 
SALES PLAN! 

- mimeographs 
SOME TERRITORIES OPEN and supplies 

© HART MANUFACTUR 
NATIONALLY ADVERTISED T PA 

TO THE TRADE 
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EXPECTA?r PACIFIC NORTHWEST NOTES 

as *Lowthess ane a em 

ees: WM NUMBER: £9057 May C. M. Litteljohn, Correspondent 
Ae 
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Headed by Thomas M. Pelly, president of Lowman & 
Hanford Company of Seattle as well as the local Cham- 
ber of Commerce, a special committee of businessmen 
left Seattle May 20 for a tour of Alaska. They studied 
trade possibilities and business development in each 
of the larger Alaskan communities 

a . 7 

Operations of the adhesives divisions of the Amer- 
ican-Marietta Company in Seattle, Wash., as well as 
in New Westminster, B. C., are being taken over by 
Earl R. Dodd of Seattle, Wash. He was with the Ad- 
hesive Products Company, former owner of the Seattle 

otr plant, when its interests were assumed by the Ameri- 
were can-Marietta Company. The Seattle plant is one of 
425 | the largest producers of protein adhesives in the 
m Pacific Northwest area. 






* * * 


The William H. Burt Company, Second Ave., Seattle, 
retail typewriter and repair organization, is making a 
special merchandising feature of selling portable type- 
writers with free lessons offered in the home of each 
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LITTLE Quality Carbons 
and Ribbons build dealer 
PRESTIGE — guarantees 
maximum service and satis- 
faction to the user. 


LITTLE Dealer protection 
eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable, 
clean cut distribution, plac- 
ing the dealer at the top in 
quality, dependability and 
protection. 


SIXTY-TWO YEARS con- 
stant adherence to the 
above policy has created 
confidence and good will 
which means much more 
to our dealers than price 
and selling promises. 


Write for details and samples. 

















ITTLE. 


Inc. 
1888 Factory, Rochester 8, N. Y. 1950 


MANUFACTURERS 





“QUALITY EXCLUSIVELY SINCE 1888” 
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portable purchaser 
2 aa * 

Al Osborn, Tacoma Office Supply Company, is a new 

member of the Tacoma Chamber of Commerce. 
* = . 

A. L. Tredway recently resigned as purchasing agent 
for Trick & Murray, Seattle stationers. Fred Minice 
has been appointed to succeed him. 

me ” . 

M. J. Towery has established offices and warehouse 
facilities at 912 Third Ave., Seattle, Wash., as distribu- 
tor in the state of Washington for the LeFebure Cor- 
poration, furnishing bank and office equipment. 

a > > 

With 48 of the leading dealers in business machines 
and office equipment in attendance, the regional dinner 
meeting of the Pacific Northwest Office Machine Deal- 
ers Association was held in April at Seattle, Wash. Joe 
H. Baker, president of the association, Tacoma, Wash., 
presided. It was decided before adjournment to meet 
next time in Walla Walla, Wash., on May 13. 

* om * 

Many hundreds of automatic pencils were being dis- 
tributed this April by Peter G. Schmidt, a leading bus- 
inessman of Olympia, Wash., advertising the Centen- 
nial Celebration being staged at Olympia in May. 

% * o 

Miss Aileen McQuinn was recently elected president 
of the Seattle Association of Public Stenos at their 
annual meeting at the Hotel Gowman, Seattle. Other 
officers are Miss Elizabeth Lansdown, vice-president; 
Mrs. Anne Shuman, recording secretary, and Miss Signe 
King, medical secretary. 

* - 7 

To supply 340 typewriters for the Seattle public 
schools, a call for bids was recently authorized by the 
Seattle school board. Assistant Superintendent Frank 
M. Brock has estimated that the machines, less the 
trade-ins for which allowance would be made, should 
cost somewhere around $19,890. 

These new machines would replace the equipment 
now being used in the typing classes at high schools 
and the Edison Technical School. Half the school sys- 
tem’s 1600 typewriters are more than ten years old 
the assistant superintendent said 

* - > 

For their outstanding selling record of 1949 in the 
distribution in Seattle of Dictaphone equipment, H. L 
Van Ness, district manager, John Barnhill, L. A. Eades, 
and V. G. Miller, all district representatives in the 
Seattle offices of the Dictaphone Corporation, were 
to be honored’ at the White Sulphur Springs, W. Va 
conference of the company. 
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CHECK THESE 
EIGHT HILCO 
FEATURES: 


Front Paper Stop. Assures Accurate Registration. 


Ap ilay 


Automatic Roller Release. Eliminates Smudged 
Sheets. 
Automatic Counter. Counts only printed sheets. 


Enclosed Drum. Automatic Inking. 





Hilco Slipsheeter can be attached. 


580 50 Plus Tax . Automatic Feed. 
an . Paper Pusher is automatically lifted and carried 
IMMEDIATE DELIVERY. back to feeding position, to eliminate lint on the 
stencil. 
DEALERS ARE REQUESTED TO WRITE FOR 8. Drums are quickly interchangeable for color printing. 
COMPLETE CATALOG AND DISCOUNTS. 


TECHMVYGRaAPH COmpPpans 


TECHN’ iLLInNos 


RS Re ae Sa REE 
SER Mi 





Pe 
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| Lt 3 RAF A COMPLETE LINE OF FILES BY CRAFTSMAN 


rrr ssi 
Built by Automatic Built for a lifetime of useful service... 





A Complete Line... Yet priced lower than you would 


expect for such improved equipment. 
TILT-BACK FOLLOWER MAKES FILING EASIER! 


The new File-craft Tilt-Back follower is outstanding in its simplicity 
and convenience in non-expanding files. Like a precision made 
trigger a light finger pressure operates it. Moved Backward, the 
follower plate tilts back and convenient working room appears for 
easy access. The plate shapes itself to the leaning contents 

which are prevented from sagging or curling =< 


THIS CONSTRUCTION 
GUARANTEES LONG, 
LIFE AND WEAR si 


The heavy 8 bend upright post and the 4 
bend upright post in the rear of the side \ 
gives great strength and rigidity to the \ 





. "| me, 
/ 


SS 
= 
¢ 





cabinet. Note the heavy double torque \ p saat =< *s “Wi 
welded into the front upright post. / 

To this double torque the four bend cross om v “4 & 
rail is welded. The slide housing seated on and és ‘ u 
welded to the cross rail and double torque is “1 FG 


welded also to the front upright post. This 

construction gives an inner framework to the is 
sturdy outer casing that adds strength and 8 te a y 
rigidity to the whole unit died 


Automatic File and Index Co. 


549 W. WASHINGTON BLVD. Dept. A119 CHICAGO 6, ILLINOIS 











n $T2148—48" long, 2 deep, 24” high. Two big e 
= ; drawers one side. Inside drawer dimensions, 14% ‘ 4 
5 4% wide, 22” high, 13%" deep % i 
C 00 a 1cé a: Top Sizes FINISHES Natural, Light Oak . | 
e . School Brown ‘ 

















20° x 48 TOPS —%” thick solid oak 
8 different heights available 
30° x 60 Standard K.D. construction with 
heavy steel corner braces 


Was 








30° x72 Tables are shipped knocked 
aown 
No. ST3160P*—é long, 30” deep, 29” high. Two bookrack 
each side, six compartments 
TOP SIZES 24 different heights available 
Finishes —Noatural Oak--Light Oak and 
Brown — 
24° x 48 Tables availabje with or without bookrocks 
Suitable for Kindergarten thru High Schoo! and 
30° x 60 College. Also ideal for libraries and cafeterias 
Tables available with 5-ply Oak veneered tops 
or solid Oak tops 
30° x72 *P designates plyw 
Bases constructed of plain Oak with choice of 
36° x72 tops. Tables are “tops” in Design, Materials 
Strength, Durability and Finish 


Write for Complete Literature 


ASPER TABLE CO., INC. 


JASPER, INDIANA 
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Seen and Heard 


in Southern California 
By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


l j ite set for completion of the big 
leling program of the Royal Typewriter Com- 
headqu at 1034 S. Broadway, Los Angeles 
ng to G. G. Ralls, the manager. 
New heatin nd cooling systems have been installed, 
h with all-steel furniture, and 
asphalt flooring has been laid throughout the building 
and shipping departments. 
The quarters have been enlarged by 2000 square 
fee Fluoresce! lights have been installed and an 
istic style ceiling added. 
decorated in two tones of green 


icé tur! nea 


h the ceiling in white. Partitions and railings sep- 
the various offices are mahogany. 
> = = 

Mort Hathaway, who for 17 years was associated 
Reming RF Inc., Los Angeles, is now pro- 
rietor of Sterling Stationers, 202 S. Beverly Dr., 
B ly Hi \ Hathaway for a number of years 
r he wl table typewriter representative 
fol the inder the supervision of the Los 

Angeles office 

Whe ypev ere frozen in 1942 he was sent 

the Ameri Writing Machine Stores division of 
Remin gton Rand at 531 S. Spring St. and acted 

nager there until 1945. 

l 47 | ransferred to Seattle and covered 
Washingt O Idaho and Montana for the 
portable division. From Seattle he was transferred to 
Milwaukee al vered several midwestern states, 
including W Minnesota, Iowa, Nebraska and 
North and Sout! Dakota 

Due to ill he Mr. Hathaway was advised by his } 
hysician t n a milder climate so he returned 
to California a it six months ago. With his health 

ed, Mr. Hathaway says he is happy to again 
be ¢ blisht iness in California. He also states 


wherever he has been during the past few years 
I reader of “SEEN AND HEARD” 
This monthly lumn, he 


says, has always seemed like 


» * 


furniture de- 


William Deist, inager of the school 
tment Corporation, 525 §S 


partmen of the Stationers 
Spring St., I Angeles, since December, 1946, died 
heart attack 

vices were held at Pierce Broth- 
ary Washington Blvd., Los Angeles, 
10 o’clock, We esday, April 26 
Mr. Deist leave 1 son, Lloyd, of Cincinnati, Ohio; 

isters of | Ar.geles, and a brother, John, pro- 
r of h Deist Stationers, 1121 E. Colorado, 


Harold Mann, executive the 
Office Machine |! ers 
1267 N Wil I Los 


ern Californi I iness 


secretary of 
Association, with offices at 
Angeles, says the South- 
Show obviously was highly 
essful f: standpoint of both interest and 
lal Those in attendance seemed to be not 
merely looki ind but engrossed in the exhibits 
improving the mechanical setup 
whether small or large, he says 
the exhibits were of exceed- 
high ca that the show as a whole was 


eeaingily hnagea 


the 


Robert 


State 
repre 


Golden 
Heck, 


T’} . et ¥ . 2 
Phe new! olncers of 


? id t 
resiaen 
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> BETTER FEATURES x 


have produced MORE SALES 
for PREMIER Jobbers and Dealers 


PREMIER—Still the leader 
in the trimming board field 


MORE PROFITS WITH PREMIER! 





i e-tettelsmCiaeltlilem si iele(= 
for Perfect 


Straight Cutting Edge 

















For the Best Cutting Edge .. . | 
Buy PREMIER CUTTERS because — 


* Permanent lock on guide 

* All sizes of boards equipped with removable blades 

* All blades of hardened steel 

* Precision ground blades 

* Perfect cutting edge 

* Rock maple wood base will not warp 

* All '/2 lines on face of board are accurately scored 

* Cutting handle secured with safety spring—will not fall 

* All boards equipped with rubber bumpers to prevent 
scratching or slipping 


3 VW rite—tor further information end prices. 


Poco Mhatewate Ce. 


334 N. Bell Ave. . . . CHICAGO 12, ILL. 














Representatives 


Deutsch, Showroom Suite 
1063, 2nd Unit Sante Fe Bidg., Dal 
las, Texas. Harry Henkel Assoc 

Western Mdse. Mart, 1355 Market 
St.. San Francisco 

E. J. Mitchell, 5540 Delmar Bivd 

St. Lowis, Mo 


Henry Milton Stone, 320 Broadway, Room 
625, New York City, covering N. Y 
S. Lichenstein, 223 South 10th S$ 
Philadelphia, Pa 

Jack Luke, 5240 Sheridan Rd., Chi 
cago 40, Il 

Stan Mollerstrom, |7 Malvern Ave 
Richmond, Va 
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Retailing at $89.50 (plus tax) the quality-made 


Swift Adding Machine has more large machine 


features than any other por table adding ma 
chine on the market. Think of it only 
$89.50 for these and other great advantages 
with the rugged Swift: 614 pounds in weight 
for pick-up portability; totals (with symbol 
and sub-totals in red; visible adding dials; 
9,999,999.99 figure capacity; zipper carrying 
case available. Even at its low price, Swift 


offers the standard dealer discount 


SUMP 


BUSINESS MACHINES CORP. 


Great Barrington, Massachusetts 











sentative for the Eaton Paper Corporation; vice- 
president, Carl W. Draper of the Carl W. Drape 
Company, 843 S. Los Angeles St., and secretary- 
treasurer, Reginald C. Holliday, Scripto Manufacturing 
Company representative. They took office at the 
Fourteenth District Regional National Stationers Asso 
ciation convention held at Phoenix, April 24-25 

Mr. Heck succeeds William Jenkins as president 
and Mr. Holliday succeeds Mr. Heck as secretary- 
treasurer 

A. W. Dahlstrom, branch manager of the Victor 
Adding Machine Company, 720 S. Flower St., Los 
Angeles, reports that Victcr sales during April were 
far better than for the same period last year and 
that last year’s sales were good. At this writing May 
also gives promise of being a very satisfactory month 
he says 

Mr. Dahlstrom also expressed his satisfaction over 
the recent Southern California Business Show and 
stated that he thought the results obtained were even 
more gratifying than those of the two former shows 
He says bouquets should be handed those in charge 
of arrangements for the splendid manner in which 
all details of the event were handled 

Victor’s theme for the show was “The Complete 
Machine with Automatic Credit Balance 

* * 

Blake Lockard, secretary of the Stationers Associa- 
tion of Southern California, 215 W. Seventh St 
Los Angeles, reports a visit to the stationers head- 
quarters from John A. Gilbert, president of the Office 
Appliance Company. Mr. Gilbert stopped in Los An- 
geles following his attendance at the Fourteenth Dis- 
trict regional meeting of the NSA held in Phoenix, 
April 24 and 25 

While in Los Angeles he also attended the Southern 
California Business Show at the Biltmore Hotel, April 
25 to 28. From Los Angeles Mr. Gilbert went to San 
Francisco to attend the annual meeting of the Twelfth 
District 

Jaffe and Jaffe, who are engaged in the advertising 
printing and publishing business, have taken on a 
line of stationery to fill the needs of the locality in 
which they are now located. 

In February they moved from 552 Serrano Ave. to 
634 N. San Vincente Blvd. They soon found a 
growing demand for stationery and, discovering no 
such store in the area, decided a stationery depart- 
ment might be a good idea. It has proved to be suc- 
cessful, according to the management 

” ” 

F. C. Charles, West Coast representative for the 
Cramer Posture Chair Company, Kansas City, Mis- 
souri, and proprietor of the Charles Office Equipment 
Distributors, states that though the company has had 
dealers on the West Coast since 1936 the exhibit at 
the recent Southern California Business Show was 
the first of the kind that the Cramer Company has 
sponsored in the area. The warehouse recently opened 
by Mr. Charles at 2436-40 E. Eighth St., Los Angeles, 
is proving of great benefit to West Coast dealers. 

Mr. Charles, though having recently undergone sur- 
gery on his right eye, is doing well and was able t« 
attend the show 

D. C. Walker, head of the systems division of Rem- 
ington Rand, 711 S. Olive St., Los Angeles, reports 
a recent visit to Los Angeles of George Boyd, man- 
ager of the Remington-Rand bank department, New 
York City 

Mr. Walker is another of the many office equipment 
men who pronounce the Cost Accountants’ business 
show an excellent one 

Russell W. Davis of Alhambra Office Supply, Inc., 
112 W. Main St., Alhambra, has been elected 
president of the Stationers Association of Southern 
California for the ensuing year, and William Knapp of 
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Ylow... the all now 
ICLARK LINE SHELVING| 


e /mmediate Delivery 
e Complete Size Range 








LIBERAL 


e Superior Quality Lsgenee 
e Stronger DISCOUNT 
e More Attractive 

e Heavy Gauge Steel 

¢ Colors: Olive Green—Harbour Grey 


Write for Our Catalog—Many New Items 





R. K. CLARK CO., INC. + 2840 4TH AVE. SO. « MINNEAPOLIS 8, MINN. 














CLUB CHAIR 780 New 1950 Catalog 
TODAY 


CLUB CHAIR 3500 
Our club chairs 
are masterpieces in 
finely designed 
and finished office 
furniture. 
Write for 








CHAIR CO Mi PAIN « Pe G 
127-133 BLEECKER STREET, NEW YORK 12, N. Y. GRAMERCY 7-566] 
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F-L-E-X-1-B-1I-L-1I-T-Y 


WITH THESE STANDARDIZED 
“ECONO-FORM” COMPONENTS 
YOU CAN ASSEMBLE THIS DESK 
OR 26 OTHER MODELS FROM YOUR 
REGULAR INVENTORY, TO MEET 
EVERY OFFICE REQUIREMENT. 





SEE PAGE 
218 

FOR 
ANOTHER 
MODEL. 





MODEL 3232 
FLAT TOP 
(Size 58° x 30’) 


“THE WORLD'S MOST VERSATILE DESK” 


WRITE FOR NEW CIRCULAR AND PRICE LIST 






2412 PENNA AVE., N.W. 


WASHINGTON 7, D.C. 











La Salle SMOKERS 
ASH TRAYS, SAND URNS & COSTUMERS 


Designed Especially for Office Use 


New Low Prices 
NO. 160—$7 LIST NO. 150—$10 LIST 


in the beautiful New Duranite English 


Bronze introduced at recent National 
Office Furniture Show. 
SUBSTANTIAL 
REDUCTIONS 


also in prices of all Satin 
and Polished Chrome 
Smokers. 


TO HELP OUR DEALERS 
a Salle Smokers now being 
dvertised n American 


All No. 150 and No. 
160 Smokers now 
equipped with new 
improved, 
lipped glass 


wide- 
liners. 





150-heavy duty, 
substantial 11 In. base, 
heavily weighted. 8 in 
amber glass liner In 
dividually boxed. 


No. 160-medium sized, No. 
sturdy construction, 83, 
in. base, 6 inch amber 
glass tiner. individu- 
ally boxed. 


Write for Prices and Iilustrated Folder 


La Salle Products Ca. 


2216 N. CLYBOURN AVE. CHICAGO 14, ILL. 














INDIAN SMOKE SIGNALS WERE USED 
ON OUR WESTERN PLAINS BECAUSE 
THEY COULD BE SEEN FOR MANY MILES... 













NU-VISE PROJECTING SIGNALS 
FOR BUSINESS CONTROL SYSTEMS ARE | 
EQUALLY DISTINCT AND EFFECTIVE | 
IN COMMANDING PROMPT ACTION 





SIGNALS 
and MAPTACKS 


GEORGE B. GRAFF CO., CAMBRIDGE 40, MASS. 
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IVPE as MADE tASIER 


iy Me a 
VL Mild C 

















CLEANS 
* Typewriters 

* Adding Machines 

* Billing Machines 

* Addressing Plates 

* Marking Devices, etc 








1 + 


eoner—it's eosy t 
Q 
*NORTA THE k NIA PLAST T Ys FANER 


F 


NORTA DISTRIBUTING COMPANY 


iB Ow New Yo 


N2< 
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tin a tee oe 


he Los Angeles Stamp and Stationery Company, 1500 
S. Los Angeles St., has been elected vice-presi- 
dent. Mr. Davis succeeds Rievel E. Shepherd and 
Mr. Knapp succeeds Joseph A. Savel. Ed R. Harrington 
f the Pasadena Stationery and Printing Company, 
45 E. Colorado S Pasadena, was nominated for 
election as vernor of the Fourteenth District of 
NSA 

i ££ 


L. J. Beiswinger, proprietor of the Pasadena Type- 


vriter and Add Machine Company, 1188 E. Col- 
St., Pasadena, was scheduled to leave May 2 
for a four-day fishing trip to Lake Havesue, Ariz 
He hopes to make a good catch of bass 
Mr. Beiswinger says business is very satisfactory 
and that he finds many offices furnished prior to and 
luring the war years are now in need of new and 
modern equipment. He also states that the steady 
rrowth of | establishments in the Pasadena 
area include small manufacturing plants and 
precision work shops, and that these, too, need well- 
eC pped ffice 


- * 


F. S. Webb, | representative for the Magnetic 


Recorders ( Chicago, attended the recent 
Los Angele show. He presented the com- 
new dictation recorders, one using wire, the 


tape. E. G. Van Leeuwen and A, W. Neely are 


in charge of tl Magnetic Recorders, Los Angeles 
ffices locate t 7120 Melrose Ave 
- - 
Audograph of California, 8479 Melrose Ave., Los 
Ange prest Voice Eraser for the first time 
show in California. The Voice Eraser, which 
é es discs in th seconds, makes possible the use 
f the disc from 40 to 50 times, according to Alan 
Rambo, the ge! manager 
. La . 


Blake Lockard retary of the Stationers Associa- 
n of Southern C 


be given Wedn«¢ May 10, at the Los Angeles Stock 


Exchange, |! Rievel E. Shepherd, who has 

erved as president of the Southern California asso- 

tion for two years. Mr. Shepherd has resigned as 

eneral manage! he Schwabacher-Frey Company 
Ay 

Dick Iredale, nager of Commercial Stationers, 
I 1306 N. Lake Ave., Pasadena, reports that 
March busine far exceeded that of any other month 
ince the ope f the store in May, 1948, and that 
January and F ary of this year were also very 
sat ry A new salesman was added 
Ap! 

* . 

Among the y visitors attending the recent Los 
Angele l were J. Salsman, president of 
the Rockwell-Barnes Company, and Harry C. Ford, 

1 mpany VM Coast representative. Another 
visi was Arnold E. Wolf, sales manager for the 
Tiffany Stand Company, Poplar Bluff, Mo. 


ete we 


INVINCIBLE METAL APPOINTS W. H. PUGH 


ALotal 


he Invincible Metal Furniture Company, Mani- 
Wis., recently announced the appointment of 

Williar nH.P Philadelphia, Pa., as the factory rep- 
est tive the greater part of Pennsylvania, 
New Jersey h York State with the exception of 





DO oe: ee OS 





A new recruit he 
Larry Howard, 
Phoenix, Ariz 


Office Supply 


‘fice supply business is Richard 
April 14 at St. Joseph Hospital 
and Mrs. Nick Howard of Howard 
241 N. Central, Phoenix. The business 
is owned by Arch Howard, the infant’s grandfather, 
who has been ill for six months, but is now recovering 
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CARD INDEX TRAYS 





Made of heavy binder's board, outside covered with 
attractive marble paper. |17/'' long with capacity 
up to 1000 cards. Equipped with convenient, ad- 
justable follower block. Combination label holder 
and pull on front. 





Stock No. For Cards How Packed 
C135 325° 12 to carton 
C146 4x6” 12 to carton 
ci58 5 x 8” 6 to carton 
C169 6x9” 6 to carton 
c159 4%2x9" 6 to carton 
An Amfile 


adaptation of 
an oldtimer. 
Stands upright 
or lays flat. 
Has dozens of 
uses. Covered 
with attractive 
marble paper. 
plain orange back. Equipped with strong index, 
suitcase catch and pull tab at back. 


No. 890—tLetter size 
No. 891—Leftter size 
No. 892—Cap size A to Z index 
No. 893—Letter size A to Z index 
(Double thick, Jumbo style) 
No. 894—Cap size A to Z index 
(Double thick, Jumbo style 
No. 895—tLeftter size Monthly index 
No. 896—Leftter size Monthly index 
(Double thick, Jumbo style 
No. 899-—All steel Box file, similar to No. 890 


A to Z index 
1 to 31 index 


16 division 
31 division 
16 division 
25 division 


25 division 


12 division 
12 division 


Write for prices and discounts on above, 
also new catalog of complete Amfile line 
— more thon 1,000 office applionces. 


AMBERG FILE & INDEX CO. 


Filing Specialties since 1868 
1608 DUANE BLVD. KANKAKEE, ILL. 
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STRONG: 
TOUGH: 





WE say so and YOU will agree when 
have tried the NEW STORMS CAMEO X-TRA 


Ribbon. 


Here is a ribbon that can really take 
at the same time give beautiful 


impressions, 


harp, 


STORMS CAMEO X-TRA is just the 


you need for heavy duty requirements 


sacrificing quality of results. 


STORMS CAMEO X-TRA is a MUST for 
tromatic and other electric typewriters. 
lent too for Elliott-Fisher and Fanfold billers 


REMEMBER: You change ribbons less often 
when you change to STORMS CAMEO X-TRA. 


Write NOW for more details about this 








n you 


it and 
clear 


ribbor 


witho il 


Elk ( 
Excel 


out 


standing product. Address Dept. C. 


4 

uo 
Fy \ 
‘s 

“ ‘ 

Le Tx i 
a ee 








se" 
*teoRns evens 


veaee mane 





Manufacturers of ‘‘The Complete Line’’ 


H. M. STORMS 
Company 


STORMS 
BROOKLYN 
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BUIL 
16, 


DING 
N.Y. 


NEWS NOTES FROM NSA DISTRICT NO. 4 


R. E. Hilburn, Correspondent 


Skagseth Stationery Company, Miami, is opening a 
new branch store at 1468 N.W. 36th St. in the Allapatta 
district. Felix Ross is to manage the new store 

* 

Another news item from SkKagseth is that Arne 
Skagseth, Sr., is to lose his last daughter, Greta, 
to Jack Brasington on June i5. The best wishes of 
all us go to the coupie 


+ > 


Millard J. Haisten was recently made manager of 
Foster’s Store, Miami. Foster’s is Miami's oldest office 
supply and office furniture store. Ward G. Foster, 
founder of the company, began business in St. Augus- 
tine in the year 1888 and moved to Miami in 1906 
Mr. Haisten became affiliated with the company in 
July, 1925, and has acted as salesman and buye! 

7 * * 

Another new firm in the office supply field is in 
St. Petersburg, Fla. Gene Burr and William Barth 
have opened the Office Supply Company at 942 Cen- 
tral Ave. Both of these boys were formerly with 
P. K. Smith 

Bob Brokaw, a duplicating specialist, recently went 
with George Stuart, Inc., Orlando, Fla. Bob has been 
operating in and around the central portion of Florida 
for the past 20 years. Congratulations to George on 
being elected governor of the Fourth District, NSA 
They couldn’t have made a better choice 

* * 

While we are on elections, this will be a good time 
to bring forth the new slate for the Southern Travelers 
Club, elected for the forthcoming year at the regional 
at Boca Raton. The “wheels” are as follows 

Homer Nix, president; Bill Schroeder, first vice 
president; Glen Moak, second vice-president Al 
Lampkin, third vice-president and Charlie Hucke, 
secretary-treasurer 

The Southern Travelers Club presented Mrs. Hucke 
with a fine silver pitcher in appreciation for her 
splendid work for the club the past year. Charlie 
has the name but if the truth were known the 
lady” does the dirty work 


Tyler Office Supply Company, with the “home offic: 
in Winter Haven, has recently opened a new branch 


store in Dade City, Fla. The firm already has a branch 
in Haines City. Mr. Collins is to be the manager of 
the new branch. 

os x 

Just learned that Dick Momand, formerly 
Momand and Miller, Miami, has opened a new store 
Biscayne Blvd. 

* - 

Charles Fincher of P. K. Smith Company, St. Pete 
burg, Fla., suffered a heart attack on April 12 which 
laid him up in the hospital, but good. He had hi 
family and friends scared stiff for a week or so, but 


barring a setback, he is coming along nicely and 
expects to return to Atlanta for a few weeks until 
sufficiently recovered to resume his duties with P.K 


v + 
Dot Powell, the gal golfing stationer from Sanford 
Fla., entered the Florida State Amateur tournament 
at Tallahassee and got as far as the semi-finals before 
ting knocked for a loop. Dot is going to win one 


get 
of se affairs yet, because she is a fine little golfer 
and doesn’t know what the word quit means. Bette! 


luck next time, Dot 


l 
t} 
A 


> ~ . 


if 
ry 


The golfing boys of the fourth district took a terrifi 
beating from the Boca Raton course at their recent 
regional. A young gale, plus just 112 sand traps, made 


OFFICE APPLIANCES, June, 1950 





(STAPLE FIRST RR, featring the MARKWELL TACKMASTER! 
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STAPLING PROBLEMS! 


YOd TISMAAVW S,LI 


iSANIHIVW ONIWdVLS ¥711399 
MARKWELL SOLVES ALL 














COPYRIGHT (960 GY MARRWELA MFG CO..1mC. 


MARKWELL TACKMASTER 1S TOPS IN Fy 
PLEASE WRITE today FOR CATALOG & DEALER DISCOUNTS 


MARKWELL MFG. CO., INC. ° 200 HUDSON ST. NEW YORK 13, N. Y. 





Continuous Piane 
Hinges 


THE 
ACKNOWLEDGED 


Heavy Gauge All 
Steel Tep 





Beautiful 
Hammerloid 


Finish 


LEADER 
IN ITS FIELD ! 


Elbow Ty pe of 
Drop Leaf Arm 





Exclusive One 
Piece Rigid 
Lee Bracket 


MASO’S NEW 
“E-CON-0-ME” 


ALL STEEL UTILITY STAND 


IT’S YOUR ANSWER TO THE DEMAND 
FOR ays AT A PRICE! 


illy a custom -built job. With your 


One Pieee, Rigid 
Center Brace— 
Offset for Greater 
Lee Reom 


Curved Legs tor 
Beauty, Strength 





and Added 
I a 4 Room 


1 brown, beautiful hammerloid : ——e 
he | s f: company for any office setting. The 1%” Casters 
e snag proof, free of burrs with no 
you can aie on yee still holds its 
And—the price really melts all sales No. 695 


ONLY 2 BOLTS TO pay“ 


Hinges, D eaf Arms and Leg “os ket are all as IT’S AN IDEAL VOLUME SELLER 
a the ct S ip in the . bots for the legs me . Your price minded customers will go for the top 
e BK { race ind the conome 1s complete y quality mate rials and construction. des igned and 


nutes’ time Measures 46”"x18 
inu time. M 444° x! built into this attractive, long lasting beauty. It’s 


an outstanding value at a price that really brings 


Don't Pass Up This BIG PROFIT MAKER—Order Today. those volume sales. 


MASO STEEL PRODUCTS  awihaus 








Steel and Wood Office Equipment Chicago 5, Illizois 
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eas 
... the dealers’ Py) ES 
SAFE LINE | (AHAB So 


the different 


OFFICE MACHINE 
COVER 


i S —_— 
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THE COVER THAT... 
FOLDS FLAT! 





...in a JIFFY, every time. Always handy 
for instant reuse. ONE SIZE, for type- 
writers to 14°’ and for most adding and 
calculating machines. 

INDIVIDUALLY PACKAGED in display carton 


ATTRACTIVE, coated fabric. 






-, 


ae 


WRITE for complete dealer 
information and literature. 


FINKE 
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MANUFACTURING CO. 


609 CALUMET AVENUE 
AURORA fCLINOTS 








HIGHER QUALITY — LOWER PRICES 


Steel STORAGE, WARDROBE AND 
COMBINATION CABINETS, ALSO 
SECTIONAL BOOKCASES AND 


STEEL TRANSFER FILES 





Write for latest catalog and NEW Dealer price list. 


LEGAL & LETTER SIZES a 
| Made in Special Sizes as | 5% 
Requested. 4 
Ma cel ; 
ele 4 
| rei ree 
al hes . a 
det way ck P| 
de ets < md 
iv ii ‘ ; 
re ) 
- iS 
zB 
The « ew IMPROVED a 
bake ish | reer 
| Gray “ : 
Ma 
| 


* |PARKER STEEL PRODUCTS INC. 


Manufacturers of Steel Office Equipment 





54-60 COLUMBIA STREET * BROOKLYN 2, NEW YORK 








Easy to Sell— Profitable to Handle 









eye 


vide a 


Is” 











There is a real demand for the RITE-LINE Copyholder becaus« 
typist ke it. Sav n ang promotes accuracy and speed 
espe y in copy mns of figures. Self-contained. oa 
meta ompact, attra Requires no instaliation or se 
Attachments tor copying from wider sheets 
15° extension eye guide $1.10 
20° extension eye guide $1.25 


For fu write to 


RITE-LINE CORPORATION -~ 1025 [5th St., N. W., Washington 5, D. C. 


particulars, discount, efc., 


_RITE-LINE COPYHOLDER. 


ee ren oe ici —_ 
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ust about the toughest one ever. 
onial of how tough it was, could be 
lan it took the winner 82 blows to get around. 
Waterman Pen Company was the 


n : mi, has a nice new store cater- 
ing to the fu ure and equipment customers of 
Miami on Biscayne also. Big neon sign ’n’ everything 
ist below thi ard Johnson restaurant. 
*—-<« 
SIEKERT & BAUM HONORS VET EMPLOYEE 
Siekert & B Stationery Company, Milwaukee, 


W recently k “time out” to honor Edwin E. Gerds 
s fortietl niversary with the company, pre- 

ing him wit! old wrist watch. Mr. Gerds began 

is employment ith the firm as an errand boy at 
$3.00 veek from 7 in the morning until 6 
{ veek. He rose in the organization, 





SIEKERT & BAUM 40-YEAR EMPLOYEE PRESENTED 
GOLD WRIST WATCH.—Top picture, left to right: Fred 


Siekert, vice-president of the firm: Edwin E. Gerds, 
who recently completed 40 years with the company, 
ind Arthur J. Baum, president, who made the presenta- 

on on March Below: group of employees with 

ords exceeding 15 years. Left to right: George H. 
Schumacher, 38 years; William Mavis, 28 years; Fred J. 
Edwin E. Gerds, 40 years; Ervin E. 
Mueller 1rs; Roland Mattke, 26 years, and Melvin 
Breutzmann, 16 years. Not in photo was Russell Barker, 
28 years, maki! g’and total of 236 years of service. 


x 

® 
fT 

¥ 


the epartment to inside salesman. For 

5 1as been one of the firm’s most 

essful out ity salesmen and has called on the 

( count e same territory through all these 

4] p lloyees who have been with the 

rs or more. They include George 

1. Schumache years, purchasing agent; William 

favis, 28 yea! ide salesman; Fred J. Siekert, 30 

years, vice-pre Ervin E. Mueller, 32 years; Ro- 

Mattke store manager, and Melvin 

B zmal itside salesman. Another of the 

Outside Salesman Russell Bar- 

6 vi il for the group, including Mr 

Gerds. i ( ears of service for the company, 
which was ¢ ed in 1904 
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DOPP-BILT for Quality 


PRICED TO TODAY’S MARKET 


for Volume Sales! 


PORTFOLIOS 


Exceptionally fine 
quality, large ca- 
pacity, multiple 
pocket portfolios 
with disappearing 
handles and leather 
gussets. Dopp-BiILtT 
in smooth or em- 
bossed Top Grain 
and Split Cowhide. 








Big-VALUE Bu 


ys in 
Salesmen, top de 


mand by Students 
4 ee Quality-made to SELL 
an ' e famous DOPP-KiT America’ 

9 Toilet Kit, and a j po 
ally Advertised fine leat 


—by the 
& fastest. 


her goods. 


fitmokers' 


CHARLES DOPPELT & CO., INC. 


2024 S$. WABASH AVE., CHICAGO 16 


Write for Cof 
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No. G- 349 
Stenogr aphic Desk 
LY 





Write for free illustrated brochure 
on complete SKYLINER line. 


orna-metal products co. 
2412 So. Seventh St. . St. Lowvis 4, Mo. 





VISIBLE FILING 


EQUIPMENT 


KARDEX-ACME-POST INDEX 


Etc. All types of panel equipment 
Thoroughly Rebuilt 
and Guaranteed 












Surplus Equipment 
BOUGHT 


One of the oldest established 
dealers of visible filing equip- 
ment in the country. 


COMMERCIAL 
CARD SYSTEM CO. 


135 GRAND STREET 
NEW YORK 13, N.Y. 
CA nal 6-5728 

















Double Utility 


¢ The World at Your Fingertips 
¢ A tray for pens and pencils 


A Quality 
Desk Item 
« 


Priced at 
Only $2.00 





MODEL NO. 700 ILLUSTRATED. OTHER 
MODELS UP TO $90 IN CATALOG NO. 58. 


Fe THE GEORGE F. CRAMCO., INC. 


730 E. WASHINGTON ST. 
INDIANAPOLIS 7, INDIANA 








Jhe New 


\dlhner 








“THE MACHINE TO COUNT ON" 





4 
ADDS e SUBTRACTS e MULTIPLIES 


Dual purpose operating keys—Non-add and electric correction keys 

No idle strokes—Rubber cushioned mechanism and fast unidi- 
rectional main shaft for long life, speedy and quiet operation 
Quick and easy repairs through simplified assembly in sections 
Rubber roller feet permit moving without lifting 


Compare Prices and Performance! 


Ivan a inc. 


210 FIFTH AVENUE, NEW YORK 10, N. Y. 


SOLE DISTRIBUTORS FOR U.S.A 
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NEWS NOTES FROM NSA DISTRICT 


E. J. Mitchell, Correspondent 


NO. 8 


annot give you a report this month 
y of the Eighth Region held in 
Kansas City, Mo., on May 11, 12 and 13 but a complete 
review of it will be found in the July issue of OFFICE 
APPLIANCES. It was a grand meeting in every respect, 
as all who atte! well know. Our hearty congratu- 
Governor J. L. Wren, Jr., of The House of 
City, and President Bill Pickering of 
the Midwest Travelers Club and Eberhard Faber Pencil 
Company 


I regret 


that I 


he fine convention 


lations to 


> > 
The unique ice cards mailed to his trade by 
Stratton Terstegge of Binney & Smith Company have 
attracted considerable attention. The first one to 
recently come 1 ir attention depicted Stratton ar- 
riving on an elephant; the current one shows him 
hopping in on a pogo stick. We wonder whether he 
will use the democrats’ emblem next time. 
* > * 
We apologize Ray Kline of Security Stationery 


Company, Kansas City, Mo., for ourselves and for some 


yf the writers of the publicity pieces for the recent 
onvention for spelling Ray’s last name with a “C” 
nstead of a “K Regardless of our errors, Ray re- 
ail od stationer and a fine gentleman, and will 


peddlers 


* 


Recent St. Louis visitors included George Desmond, 


Victor Safe & I pment Company, and Herb Walsh, 
Ace Fastener ( who was hurrying toward home 
from an exté trip only to start a few days later 
on | swing ind the circuit for the regional meet- 
ings in Distri 9,8, 7 and 6. He attended District 
No. 5 meeting Stratton Terstegge of Binney & 
Smith Comps bbled into town as did Lee Gamel, 
he new Bate nufacturing Company representa- 
tive who is making his home in Kansas City, Mo. Jack 
Kennedy of Trussell Manufacturing Company was 


eabdoul 


seen he ier in the year and reports busi- 
ne a POOdG a evel 
Duke, In f Wichita, Kans., which recently com- 


bined the Duke Pri 
Western Office Su 


Ave. store, held 


ting & Office Supply Company and 
ly into one beautiful, large Topeka 
rmal opening on March 20. The 





flor pieces m friends in and out of the industry 
vere beautiful a1 numerous and the attendance 
ghout the d: and evening ran well over 2,500 
V Earl Duke, president, and Earl, Jr., vice-presi- 
de of the firn tertained the visiting salesmen at 
breakfast to start the busy opening day. Mr. Duke, Sr., 
addressed the ithering with a hearty welcome and 
vas followec Homer Lay, sales manager, who out- 
ned the p! f activities. It was really a very 
rand event with most interesting and attractive dis- 
of the supply lines, specialty items and 
vyood and steel office furniture featured by the Duke 
rganization 

Among the visi salesmen present were George 
Litchfield, Jasper Chair Company; W. T. Bill Martin, 
Shaw Walker Con ny; R. C. Fitzgerald, Mastercraft 


Corporation; Barrett K. Mitchell, Invincible Metal 
Furniture Cor E. J. Mitchell, Hoosier Desk Com- 
pany and Jasper Seating Company; Jimmy O’Brien. 
Boorum & Pease Company; Art O’Hara, Acco Products 
Company; Al Perry, Carpenter Paper Company; Tom 
Seward, Speed Products Company; Lee Gamel, Bates 
Manufacturing Company, and many others to whom 
failing memory. There were 44 
including several local newspa- 


J 


we apt ylogize 


present for ore 


per representative nd the men of the store and sales 
rganization 

The Jop M lealers were about swamped with 
ffice chai! recently when George Rocker, 
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SPEED-MO’S 12 SUPERIOR FEATURES 


. . « More Sales 


MEAN 


.. . Faster Turnover 
. . « Bigger Profits! 


Customers Ask For SPEED-MO By Name 


It's Silent . 
It's Sweat Proof 

It's Dust Proof 

It's Lint Proof 

It's Sag Proof 


Cleans Stamp While 
Inking 

Full Rich Inking 

Easy on Rubber Stamps 
Large, Natural Reservoir. 
Can be Re-Inked 
indefinitely 

@ No Scraping Before Inking 


RIVET- O MANUFACTURING 


It's Long Lived 
Clean, Sharp Impressions 








In Canada, for complete information, write 


S2 Momewood Ave., Hamilton, Canada 


ORANGE, MASSACHUSETTS 


Bossence & Co., 


MAIN STREET . 
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SEE PAGE 
223 

FOR 
ANOTHER 
MODEL. 


“PATENT APPLIED FOR 





< Coons form 


F-L-E-X-1-B-1-L-1-T-Y 
WITH THESE STANDARDIZED 
“ECONO-FORM” COMPONENTS 
YOU CAN ASSEMBLE THIS DESK 
OR 26 OTHER MODELS FROM YOUR 
REGULAR INVENTORY, TO MEET 
EVERY OFFICE REQUIREMENT. 





MODEL 3231 
SECRETARIAL 
DESK 
(Top Size 58°’x30”’) 


“WITH RETRACTABLE STATIONERY COMPARTMENT 


“THE WORLD'S 


MOST VERSATILE DESK” 


Write for illustrated brochure and price list 


2412 PENNA AVE., N.W 


“hat 
% hidhad WASHINGTON 7, D.C. 

















Tubular 


\ STEEL FOLDING 
‘ 





Seamless tube construction with extra 
steel reinforcing bar within lees—Die-formed 
leg stretchers for extra streneth ar rigidity. Choice 


of large, curved plywood « 


maximum comfort 


eX 1R3 


and correct 





METAL PRODUCTS e GREEN BAY @ WISCONSIN 
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Gunlocke Chair Company; Holt Pilkington, Sturgi 
Chair Company; Gene Mitchell, Jasper Seating Com 
pany; George Litchfield, Jasper Chair Company, and 
Vic Lydon, Milwaukee Chair Company, called within 
a few hours of each other. 

* * & 

Fred Pitt, manufacturers’ representative, received a 
hurried summons late in April to the bedside of his 
father in New York, who was reported critically ill 

” * * 

Courtney Wall is reported recuperating from a sud 
den illness which required hospital care in Little Rock 
Ark., recently. As everyone knows, Courtney is the 
McMillian Book Company representative throughout 
the midwest and south 

om * 

The item which we carried on the passing of Chet 
Smith, former Codo Manufacturing Company repre- 
sentative and later a manufacturers’ agent in this 
territory, has proved much in error. The news came 
to the writer by mail and was not signed. Mrs. Smith 
confirms the fact that Chet is alive and much im- 
proved over his condition of health of about a year ago 
Our most sincere apologies to the Smith family with 
every good wish to Chet 

4 * © 

June should bring news of the formation of a new 
office supply and equipment dealer in Des Moines 
Iowa. Plans are well under way for incorporation 
Space has been leased and stock are being bought 

a - 

Visitors to St. Louis from Kansas City during April 
were Miss Vivian Fairow and Miss Florence Burke, 
both of the George E. Baird & Son staff, who spent a 
big part of their time taking in the opera, visiting the 
Bill Boharts, Gene Mitchells and Izzy Vodas, and see- 
ing a big league ball game. Should anyone be inter- 
ested in hearing the details of this trip, Paul Baird has 
heard it all 11 times and can recite it from memory 
Vivian now has bigger plans for her 1951 vacation, but 
Paul—well, ask him 

* 

Paul R. McCollem, Inc., Kansas City, Mo., has beau- 
tified the store pe 1424 Walnut St., having redecorated 
the walls and ceiling, carpeted the entire sales floor 
placed growing greenery and new lighting throughout 
and laid linoleum tile at the entrance. All they need 
now is someone to come in and buy, although they 
report a very nice volume for the first three months 
of this year as C ympared to last year. Featured at 
McCollem’s are the Stow & Davis wood desks, Milwau- 
kee wood chairs and Metal Office Furniture Company 
steel desks and chairs. ‘ 

* * 

An advertisement in a recent Kansas City, Mo 
newspaper announced that Schooley Printing & Sta- 
tionery Company is now exclusive agent for Doten & 
Dunton office desks, as it is for Hoosier desks. Bob 
Dishman is manager of the office furniture depart- 
ment at Schooley’s 


+. 


Seen around Kansas City late in April, in addition 
to your correspondent, were R. B. “Bob” Valleau of 
Leopold desks, John Lathrop of F. S. Webster Company, 
Walter Kane of National Blank Book Company, Barrett 
Mitchell of Invincible Metal Furniture Company, Bill 
Bohart of E. Faber Pencil Company, George Litchfield 
of Jasper Chair Company, Dan Consodine, manufac- 
turers’ representative. On the more important side of 
our industry we find Cliff Talty of Gallup Map & Sta- 
tionery Company beginning to look like his old self 
Cliff has been ailing for a long time, but seems greatly 
improved. Vaughan Williams of the Schooley staff 
was very much in evidence at the 40 & 8 gathering in 
Jefferson City, Mo., late in April. With spring here, 
Claude Myers of the office furniture firm of that name 
is trying to get his more important work out of the 
way before noon each day so he can keep in practice 
at cow-pasture pool. Jos. D. Landes, vice-president 


¢ 


and secretary of Schooley’s is becoming most adept at 
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ROLLS eee better 
for 
DOMESTIC > than 
and it i 
: EXPORT _ ever. 
Trade 
| 
r thirty years GRAPHIC Duplicator 
ive earned an enviable reputation 
itstanding quality, recuperctive AGATE CARD TRAYS 
uniformity ind dependability 
{ fine materials they keep their fine Made to serve . . . of extra heavy fiberboard 
jy qualities over a long period. For | with reinforced edges of Kraft tape. Outside 
es of duplicators WRITE FOR covered with black and white agate paper 
COMPLETE and inside is lined with blue glazed paper. 
HECTOGRAPHS AND REFILL INFORMATION Easily adjustable pinch type follower block 
attractively lithographed | also label holder and pull on outside one end. 
ers. Two and four surface Oak Inside length: 11%, inches. 
e dup tors in five sizes 
GRAPHIC DUPLICATOR CO. hedges MANUFACTURING COMPANY 
473 BROADWAY NEW YORK 13, N. Y. 2931 WENTWORTH AVE. . CHICAGO 16, ILLINOIS 















34” Lip 
Greater 
Foot Space 


5 Colors 





C-Thru calibrations are 
there to stay — because 
C-Thru ruling and draw- 
ing devices are laminated. 
They‘re applied accurately 
on stable plastic for a life- 


EXECUTIVE MAT 
No. 1502—48"x54” 


time of service. 


For greater customer satisfaction 


Protects carpets. Covers worn spots. Made of durable — higher SALES and PROFITS — 
Tempered fibre. Also available—Standard size 36" x 48". 
Colors: Brown, Green, Black, Maroon and Silver Gray. 


3 SHIPPING POINTS 
Y. Chicago, Ili. « Lawrel, Miss. 


it’s C-Thru every time. 


FEATURE C-THRU 
the QUALITY Line 


Long Isiand, N 





TRIADGLES ~ DATIGATIOHAL (ESTOOMERTS ~« STERCILE « PROTRACTORS « OTHLS CERICES 


WooDALL [NDUSTRIES [NC. 





Vs lini 


HARTFORD, CONN., U. S. A. 





3500 OAKTON ST CORSS ees Se ae SKOKIE, ILL. 
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CHAIR 
MATS 


For That 
MODERN DESK 


(ISLAND BASE 


IDEAL OVER HEAVY 

CARPETS — ROUGH 

FLOORS — WORN 
SPOTS 





Made of 


TEMPERED 
HARDBOARD 


COLORS: BROWN - GREEN - MAROON - BLACK - GREY 
CIRCULAR PRICES 














YALITY nn 
HaroB0ae? UPON REQUEST 
HARDBOARD FABRICATORS, INC. 


59 BRANCH ST . ST. LOUIS 7, MO 








quality 





performance 
THE BENTSON 


“6 op-Flite 


3200 Series FILE 


Guaranteed long-lasting perform- 
ance is the only proof of master 
craftsmanship. Bentson Top-Flite 
filing cabinets have a reputation 
for highest quality performance 
through the years . . . effortless 
operation, enduring beauty, rigid 
stability. This high standard of 
dependability means satisfied cus- 
tomers and more business for you. 


If you haven't received your con- 
venient file folder of BENTSON 
catalogs, write for it today. 





| “The Line of Most Assistance” 


(he BENTSON MFG. CO. 


MANUFACTURERS OF STEEL OFFICE EQUIPMENT 











AURORA + ILLINOIS 
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STEEL SHELVING 


Shelving for every stock and 
storeroom use. Ruggedly con- 
structed and easy to assemble. 


Remle BIN UNITS 


For display or storage of al! 
types of parts and small pack- 
aged items. Adjustable to meet 
your individual needs. 


-Remle. RUNTS 


Our most popular line of all- 
steel compartment shelving 
and bin units—only 39” high. 


WRITE FOR DEALER FACTS 


Rewhe CORPORATION 


54th & CENTER ST., WEST 
MILWAUKEE 10, WISCONSIN 







FORCE "Seltinking Mand date 
DIE PLATE 
DATERS AND 
NUMBERERS 





Write for catalog “C” 
on complete line. 





1875-1950 
Three quarters of 
o century $ service 


WM.A.FORCE AND COMPANY 


INCORPORATED 
64 WHITE STREET, NEW YORK 13, WN. Y 
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front lawn manicuring, while Harry Moore and Roy 
Moreland of the same organization are improving their 


most attractive homes at Lake Lottawana, near Kan- 
5s City 
~ : a 
Fifty years ago, in 1900, Clarence R. Comfort, then 
20 years of age, severed his connections with his 


Strickland Stationers of St. Louis, and 


st employe! 


founded the Comfort Printing & Stationery Company, 
by renting desk space in a second floor, rear location 
on lower Olive street, which was then the printing 
center of the His business grew rapidly, causing 
him to make several moves, each time to larger quar- 
ters with added equipment. The firm he founded now 
occupies five large floors at 200 S. 7th St., and a four- 
tory retail store 9th and Locust Sts. in the heart 
he retail district. Mr. Comfort guided his firm to 
rosperity until his death in 1940. In 1942 his son, 


Hartley B. Comfort, succeeded to the presidency and 


active management of the business, which now oper- 
ites a large printing and lithographing department, 
specialty printing department, two retail office supply 

i equipment stores. The present personnel includes, 


in addition to Hartley Comfort, James A. Collum, vice- 
president and sales manager; R. W. Hoogstraet, vice- 
James L. Sloss, secretary; A. C. Heins, as- 
Raymond J. Hamig is superintendent 
Robert Comfort stationery manager, and 
nager of furniture department. Six- 


president 


tant treasure! 
OI printing 


James Miller n 


teen outside ilesmen cover local and out-of-town 
territories, servin total of 20,496 current customers 
scattered throughout every one of our 48 states. Our 
ongratulatior this fine organization and may it 
inue to grow and prosper. 
oe epime e 


JOINS PIONEER OFFICE SUPPLY 
nnection of ten years with the Trick & 
Seattle, Wash., A. L. Tredway re- 
vacation for a few weeks and 
then became affiliated as store manager with the 
Pioneer Office Supply Company, Klamath Falls, Ore. 
One of the best known men in the western part of the 
country, Mr. Tredway was functioning as a manufac- 


TREDWAY 
Following a « 
Murray Company 


signed recently, took a 














A. L. TREDWA* 


in the western states for many 
years prior to hi nnection with Trick & Murray. 
Early in May, Mr. Tredway went on a trip to Cali- 


representative 


f lia with M1 i Mrs. Clifford C. Voight, owners of 
he Pioneer Offi Supply Company, for the purpose 
of inspecting the stores of successful stationers. A new 
building in a \ ‘ation in the center of the retail 
distri f Kla th Falls wili be ready for occupancy 


siness about the first of July. An 


by the Pionee 
] new quarters will be published 


Strated story I tne 
=< 
NATIONAL STATIONERS EXPANDS FACILITIES 
National Stationers, 108 Arch St., Philadelphia 7, 
Pa., is expanding facilities and has acquired another 


building of 14,000 square feet at 1008 Arch St. This 
will be used for the display and warehousing of office 
furniture, steel ilipment, safes and allied lines 
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Ehrlich Designed 
High Grade Leather Upholstered 
OFFICE CHAIRS 
DAVENPORTS AND RELATED FURNITURE 


Satisfaction Guaranteed 
Immediate Delivery 
Reasonable Prices 







No. 935-P. 
17-18" between 
arms 


23'/." overall width 
20" height from 
seat adjustable 
19" sitting depth 
24" overall depth 
35"" overall height 


Write for Photos 
of Entire Line 
and Dealer's 
Price List. 


GRAND RAPIDS 
LEATHER FURNITURE CO. 


201-207 Front Avenue, NW. Grand Rapids 4, Mich. 











BUSINESS-CARD FILE 





3x5 AND 4x6 
ALUMINUM 
CARD FILES 





ADD TO YOUR PROFIT WITH THIS LINE 
OF HOME-O-NIZE SMALL FILING UNITS 


Good design and quality are two reasons why Home-O-Nize 
Aluminum Card Files are finding acceptance from more and 
more dealers. Now a new file has been added—-THE BUSI- 
NESS CARD FILE. A practical convenience that fills many 
uses in addition to filing of caller's ——— = 
business cards. Write for special in- ( = db, A 

troductory offer. Ask for catalog sheets "7 | 
on H-O-N products. = 
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PERMA 


CHAIR MATS 


Beveled Edges — Standard Colors 


sof 


Style 9648. 36” wide, 
48” to end of lip 






LIST PRICES EACH IN DOZ 


$70 


Style 9649. 48” wide 


4” to end of lip 


EN LOTS 


SUBJECT TO LIBERAL DEALER DISCOUNT. 


These mats are not to be used on carpeted floors. 


GEO. E. FOX & 


SAMPLE ROOM, OFFICES AND 


317 N. WELLS ST., CHICAGO 10, 


OPPOSITE THE MERCHANDI 


CO. 


FACTORY 
ILLINOIS 


SE MART 











NEV--KURE 


CARBON PAP 


is plastic Jaa 


INCREASES 
OFFICE PRODUCTION 
CUTS COSTS 


Secretaries and bosses acclaim NEV-R 





KURL carbon paper as one office suppl} 
that keeps down expenses and overhead 
It increases production and lasts longer 
It's thinner yet it has more body and won't 
slip or slide because of its plastic back . 
You cut costs, because NEV-R-KURL makes 
up to 50%, more copies per sheet, the 
fore one box does the work of two ordi 
nary boxes. It won't tree, curl, smudge 
or wrinkle. Use NEV-R-KURL in bookkeep 
ing and billing machines too. 


Phillips 


PROCESS CO., INC. 
192 MILL ST., ROCHESTER, 14, N.Y. 


A. PHILLIPS. President 
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CLEAR-PRINT 
WOOD STAMP PADS 


NEWS NOTES FROM NSA DISTRICT NO. 7 


Al Nordstrom, Correspondent 


Myron Emmons, Stevens Point stationer, is back on 
the job for a few hours daily after a long siege and 
tussle with Ol’ Man Sickness, and reports that he is 
feeling better day by day. 

* * * 

Among the Fox River Valley dealers attending the 
7th District meeting were Mr. and Mrs. Clem Kaster 
of Green Bay, Mr. and Mrs. Dewey Heck of Appleton 
and Ed Napp, Manitowoc’s high-powered stationer 

+ . o 

Word reaches us that the Northwest Travelers Club’s 
monthly meeting was held at the usual spot, the 
Commerce Club, in Minneapolis on Saturday, April 29 
The writer was unable to be present but the genial 
and hard-working secretary-treasurer, Bo Bergquist, 
reports the following travelers in attendance—Ray 
Hammond, president of the club; Jack Gunthrum, 
first vice-president; Jack Berry, second vice-president; 
“Inks” Schaefer, Harry Short, Mel Sowell, Paul Struck, 
De Luxe Carlson, Ray Rudie, Elmer Rossin, Ray John- 
son, Vern McCann, Berk Ertl, Hank Huette, Ivan 
Cornelius, “Singer” Caruso and the genial secretary 
Minneapolis stationers present were O. J. Bertelson 
E. M. Hansen, Walter Hubbs and Del Deming. The 
May regional meeting was discussed, reports coming 
both from the dealers and the travelers. Great interest 
was shown in the coming convention and the out- 
standing program which had been worked out by 
Governor Bob Jerue and his worthy committees, in- 
cluding the ladies’ program and a host of exceptional 
speakers, the House of Friendship sponsored by the 
Travelers, and the Twin City Stationers pre-convention 
party on May 18 

Ed Hansen (so reports Bo), was irresistibly and im- 
pressively eloquent in predicting that the coming 
regional would be the best in the history of the Sev- 
enth District. We know that Ed’s prediction usually 
comes true, and if the hard work of the committees 
is any criterion this should be a very successful meet- 
ing. After the convention a full report on both Ed’s 
prediction and an announcement of the next travelers 
meeting will be given. See you in emenitiis 

—-> 


TYPEWRITER DEALERS TRY NEW AD PLAN 

Two interesting departures from standard advertis- 
ing procedures on portable typewriters are being tried 
out by two dealers in widely separated sections of the 
country 

In Idaho, one dealer has been running four seven- 
line newspaper advertisements almost daily on each 
of four leading brands—exceedingly small space but 
with great frequency. The average sized portable ad 
run by all dealers is 105 lines. Down in West Virginia 
another dealer has been running seven-inch advertise- 
ments daily in both morning and evening newspapers 
featuring one leading brand of portable 

In the first ten weeks of 1950, a total of approxi- 
mately 20 pages of newspaper advertisements has been 
run by dealers in all sections of the country, according 
to Advertising Checking Bureau, which tabulates 
newspaper linage figures in this field. 

—_e|) , 


PRINTING SHOP SOLD BY C. L. ODOM 

C. L. Odom, owner of the Odom Printing & Office 
Supply, Portales, N. Mex., recently sold the printing 
establishment to Hugh Bishop and William L. Culver, 
who are operating it as the Portales Printing & Litho 
Company 

Mr. Odom is retaining his office supply stock and 
his agency for the Remington Rand line of typewriters 
and adding machines. He states that his purpose in 
selling the printing establishment was to devote more 
time to selling office supplies and office machines 
He will continue to operate from his present location 
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the Mong 


new NEI 
Guardsman 
Insulated File 


“The file with a sense of responsibility” 


Deliveries now starting to 
Guardsman Franchise Dealers. 


UARDSMAN SAFE COMPANY 


John Robertson 












La Porte, Indiana 


HERE'S 
HOW 
10 


- SELL 
A MAN’ 





Thousands of office-working men need MORE 
than a steno’s chair, LESS than an executive 
model. Fritz-Cross Model 150-L was designed 
specifically for those men—it’s man-sized and 
brute-strong. and built for masculine comfort 
and pride. Like all F-C chairs, it's handsomely 
finished in a smart range of colors and uphol- 
sterings . . . a worthy member of a chair-line 
that builds sales and profits in any competition! 


THE FRITZ-CROSS COMPANY 


300 East Fourth Street St. Paul 1, Minnesota 
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: WITH THESE STANDARDIZED 
Wd “ECONO-FORM” COMPONENTS 
YOU CAN ASSEMBLE THIS DESK 
OR 26 OTHER MODELS FROM YOUR 
REGULAR INVENTORY, TO MEET 
EVERY OFFICE REQUIREMENT. 


SEE PAGE 
230 
FOR 
ANOTHER | 
MODEL. 







MODEL 3101 
(Top Size 45” x 30°’) 
TYPIST DESK WITH 


"RETRACTABLE STATIONERY COMPARTMENT 


“THE WORLD'S MOST VERSATILE DESK” 


WRITE FOR NEW CIRCULAR AND PRICE LIST 


2412 PENNA AVE., N.W. 
Jeubean Cpt PP gma, WASHINGTON 7, D.C. 


“PATENT APPLIED FOR 























OFFICE APPLIANCES, June, 1950 


STURDY Sfeel CABINETS 





STORAGE—WARDROBE—-COMBINATIONS 
COUNTER AND DESK HIGH UTILITY AND SMALL 
PARTS UNITS. NON-SUSPENSION LEGAL AND 
LETTER FILES. 


Illustrated Literature and Price Lists Available. 


KEYSTONE STEEL EQUIPMENT CO., INC. 
15 LOMBARD ST. PHILADELPHIA 47, PA. 
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TWP pees 
Ae) METAL BOXES 
for Security—Utility 


1. STRENGTH —Interlocking corners, reinforced bot- 
tom, heavy gauge steel. 


2. EYE APPEAL—Finished in attractive colors, Gray 
and Green Hammer-kraft, and Olive Green smooth 
finish. 


3. CHOICE OF LOCKS—Padlock type latch lock, 
Cabinet or Sesamee Combination. 


4. ASSORTMENT OF SIZES.-A size for every need 


@ A Quality Product Priced Right. Send 
for catalogue and prices today. 


AIRLINE 


WAREHOUSE POINT ° 
CHAIR CUSHIONS 


‘Perfect’ F 
FEATURING 


GOODYEAR AIRFOAM 


IN 
De Luxe 
EXECUTIVE 
STYLE 


IN THREE 
SIZES 


MANUFACTURING 
COMPANY 
OF CONNECTICUT 


CONNECTICUT 














FOAM RUBBER 





. 


Covered with velour—fibre & velour—also corduroy & 
fibre in 2" thickness with boxed edges. 


"W) , Ald FOAM RUBBER 


CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubbe: 
having thousands of air cells 
that breathe with every move. 

Colors: Brown, Green. Sizes: 
7 x 18°15" © 17"—14," 
x 15," 





Write for New Illustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


Adams Ave. & Leiper St.. Bldg. No. 5 Philadelphia 24, Pa. 
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STREAMLINED FOR GREATER EFFICIENCY 
THE 


DRI-KWIK 


STAMP PAD 






SPECIAL FEATURES 
OF STAMP PAD BOX: 


1. Cellophane wrapping insures freshness of Pad—your guar- 
antee of a new stamp pad. 


Sizes No. 1 (234”x44") and No. 2 (314"x614"), the most 
pepeles sizes, have redesigned boxes. 
olled edges and round corners prevent pad cover from 


jamming. 
Extended ~ | on the cover for fingertip control in opening 
Insert board keeps inside of your pad clean 


SPECIAL FEATURES OF DRI-KWIK INK: 


1. Odorless 
Instant drying when stamped, ink remains moist in the 
pad when not in use 
Brilliant five colors, Red, Black, Violet, Blue, Green 


For Performance, Style and Your Satisfaction 
Order Dri-Kwik Stamp Pads and Inks Today 


FULTON Marking Equipment Co. 


82 Fulton Street Elizabeth 1, New Jersey 





PITTSBURGH CUT WIRE CO. 
1112-20 Galveston Ave., Pittsburgh 12, Pa. 
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BERTRAM EVANS 
editor of Stationery Trade Review 
I publication in this industry, died 
Hospital, Kensington, on February 
the magazine which he 
for the March issue 
Eva born in Hedensford on June 26 
the « leath of his father he, with his 
operation of the small printing 
iness of the family. He was a stu- 
applied to typography and also 
writing. It is not surprising 
mn centered on editing and pub- 
his own. His first venture was 
Re inded in 1930. This was followed 
Trade Review. Industrial Arts, 
entirely new ground in trade 
he founded and edited, ran from 
1933 4 int-editor with John Tarr he pro- 
? try from September, 1937, to 


press 


LOOK ¢ ne 


Samp 
LOI 


“Ane ' icn Ore 


KE 


litorial work, Bertram Evans was 
especially on subjects connected 


Evans & Personal 
the creation and 


Bertram 
esponsible for 


iol f lifferent kinds of advertising, dis- 


id 


OFFICE 
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nson & Company, 


li d Hanso1 Brothers 
Hanson Scale Company 


11ea OI 4 8) 


na 1 ++ T) 


packa and for exhibition work. Here 
wedded to practical first-hand 
side of the stationery trade 
him t rk of outstanding value for firms 
idled by stationers 


ali 
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MARIUS H. HANSEN 

84, founder and president of 
Chicago, died April 22, 
yme at 2738 Lincoln St., Evanston, Ill. 
ive f Denmark, Mr. Hansen in 1888 
which later became 


estab- 
the 


a widow, Janne; a 
tre of the company: 
ndchildren 


son, Stanley 
a daughter, 


ij ’ , 
< ~< -< 
ry 4 4 


JI. HOWARD TALMAGE 
I ige., advertising manager for Yaw- 
Manufacturing Company, Rochester, 
1950, in his forty-seventh year. 
ipied this position with Yawman and Erbe 


m: the major portion of his business 
ie off ment industry and was well and 
knov ng stationery and office equip- 
» hi ition with the Yawman and Erbe 
turing ( pany, he served in a sales and pro- 
capacity ith Diebold Safe and Lock Com- 
Visible Ri rd Company 
William, a student 


at Kent State 


D. AUBREY HALGREN 

‘ircle of stationers in Seattle 
Aubrey Halgren, 55, sales man- 

ike, Moffitt and Towne, died in 
after a week’s illness. He had 

well-known wholesale paper 

manager at Seattle 


B] 


esm; l tne 


nd its sales 


sister, Mrs 
three brothers, 


i@aves a 
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EIGHTY YEARS of specialization—of 
constant research and improvement 
have made the Favorite Line pre- 
eminent in the field of Expanding 
Products. It has developed a ‘know 
how” 
zation of materials and in methods 


in the selection and standardi- 


of construction that assures 






utmost strength, neatness 


and durability of products. | 


Ask for Catalog 














Hall-Welter not only builds the 
best checkwriters sold, but they are 
equipped by 35 years experience to 
| show dealers how to make sales and 
get a profitable volume in this spe- 
cialized field. The “Speedrite Al- 
bum of Evidence,” a dramatic sales 
closing tool, proves the dangers of 
using unprotected checks. It is only 
one of the direct practical aids we 
supply dealers. Ask us how we can 
help you sell “Speedrites” to your 
customers. 


ADORESS. 40 MT. HOPE AVENUE 
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Dr. Lavon Halgren of Salt Lake City, Utah; Clifford 
in Idaho, and Rene Halgren of Logan, Utah.——-CML 
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DESK MRS. ELIZABETH C. KERSHAW 
Mrs. Elizabeth C. Kershaw, well known to the sta- 
TRAYS tionery and office supply trade of the Spokane Valley 
area, where she had resided in Spokane and vicinity 


THE TRADEMARK OF QUALITY aoe “Sigs > ie naa : a a 
for the past 55 years, died recently at her home in 


eas : Millwood, Wash. She was the wife of Frederick L 

A QUALITY TRAY At A Competitive Price Kershaw, owner of Kershaw’s Office Supply Company 
1 aa : at W. 612 Sprague Ave., Spokane. 

The Kershaws were married in 1894 and made their 
home in Spokane for 48 years before moving to nearby 
Spokane Valley seven years ago. 

Survivors beside the husband include a daughter, 
Mrs. Charles Yenney, and a grandson, Charles, Jr 
CML 


way, > 
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CHARLES MITCHELL 
Charles Mitchell, 75, of 2842 Sheridan Rd., Chicago 


e TRIM AND NEAT IN DESIGN a pioneer in the lamp industry, died April 24 in Miami 
@ BETTER CONSTRUCTION ‘la 
e@ FINER FINISH The decedent was associated with the Mitchell Man- 
e FULL FELT BOTTOMS ufacturing Company, 2525 Clybourn Ave., Chicago 
e@ EACH TRAY INDIVIDUALLY INSPECTED Surviving are the widow, Fannie, two daughters 
AVAILABLE IN Mrs. Nettie Solomon, and Mrs. Florence Green: a son 
Walnut and Mahogany finish, Oak Bernard A., and a sister, Mrs. Fannie Turner 
and Blond Oak, Green and Gray + fs 
Write for Catalog WILLIAM D. EDWARDS 
———___—_. William D. Edwards, 52, of 1238 Glendening Rd 
CHAIR MATS—DESK TRAYS—ARCH BOARDS Wilmette, Ill.. was found dead in the bathtub of his 
CLIP BOARDS—BLACK BOARDS—ARM RESTS home April 27, apparently having been electrocuted 


by an electric heater found in the water beside him 
He was office manager for A. B. Dick & Company 


STEMPEL manuracturine COMPANY | “o"Scutt SSsct*SeSei ‘Sh 


7, v ’ 
>< - >< 


2830 Roberta Street Dallas 16, Texas As 
MAXWELL LOWN 


Maxwell Lown, who formerly operated a stationery 
business in Olean, N. Y., and later became publishe1 
of the Olean News, a weekly newspaper, died April 10 











* after an illness of several months. He formerly served 
e as city welfare commissioner. His wife, a daughter and 
a son survive.—GET 
tok + 


FRANK M. VAWTER 
Frank M. Vawter, retired former vice-president of 
the Baker-Vawter Company, manufacturers of looss 
leaf supplies and equipment, died recently at his home, 
1804 Sherman Ave., Evanston, II. 
He is survived by a son, Harry; two daughters 
Jessie and Helen, and a sister, Mrs. Ernest P. Bicknell 
| Services and burial were at Ladoga, Ind 
—>- 


STEEL 
STORAGE 
CABINET 


(OR WARDROBE) 


will Sell 
on Sight! 


STAPLE-MASTER NEW DISPLAY 


WANNA SET 
g IT WORK? 


Here’s a show 
piece of practical 
value with quick 
turnover and 
priced right for 
good profit. 
Made of heavy gauge steel with four adjustable 
shelves and a three-way lock in handle. 





Finished in olive green or gray baked enamel. In 
two sizes — 
36” wide, 18” deep and either 72 or 78” high. 





Shipping weight 150 pounds. 
: : ; ' Markwell Manufacturing Co., Inc., 200 Hudson St., New York 
Equally serviceable as a Cabinet or wardrobe. 13, N. Y., is offering this display free to dealers who request 
it. The display is 14 inches wide, 10!/2 inches high and 4 
inches deep, lithographed in blue and green on heavy white 

Writes ye A cardboard. It was designed and produced exclusively for 
: ees , Markwell by E. J. Freeman and Associates, New York, N. Y. 
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PRONG- 
FASTENER 
BINDERS 


ELBE) 
LINE 





1 
-__—_— 
| 


P =e 
_ 


PRESSBOARD FOLDERS 








Ree ee 
Complete Catal I 


ELBE FILE & BINDER CO., INC., Fall River, Mass. 








THAT ADDOMETER 
ADDING MACHINES 


AT ONLY 


@ There's logic plus proof 
behind Addometer’s sales appeal. 
Addometer fills a definite need for a portable low- 
cost adding machine among accountants, small and 
large businesses, professional men, retailers, service 
stations, farmers, architects, and many others. The 
remarkable 8-column Addometer adds, subtracts 
direct, multiplies as speecily and efficiently as many 
big, expensive adding machines—yet costs only 
$12.95! It has exclusive features which no other 
machine offers. 


FREE display stand with every 


order of 6 or more Addometers 
get started with this special offer 
today! Write Dept. A-6 


Qy 





Reliable Typewriter & Adding Machine Company 
303 W. Monroe Street + Chicago 6, Illinois 














Our 29th Year 





MULTISTAM 


STENCIL DUPLICATOR 





NC., NORFOLK. VA, 





No. 3 Postcard 
and Shipping 
Tag Outfit 

$1950 ; . 
19 iiSeess 


COMPLETE 





STENCIL DUPLICATOR for 


THE ORIGINAL HAND ae / 





Yo. 3 POSTCARD 
ng Guide, $2.50 extra 


y to make copies. PRINTS 1000 OR MORE 

FAR PIES FF TENCIL, ONE INKING. Simply type, write, 
jraw t t and print on postcards, boxes, cartons, 
stamp. NO moving parts, of non-cor 

METAL. last y. Replaceable ink pads Prints up to 19 lines 
Nitt durable case plete outfit sizes, 


r packaging. Write tor FREE FOLDER. 
DEALERS——-WRITE FOR DETAILS AND DISCOUNTS TO 
THE MULTISTAMP CO., INC., NORFOLK, VIRGINIA 
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“SENTRY” Ends 
Safe Deposit Box 
Nuisance 


The charges on compar- 
able safe deposit box 
space for one year exceed 
the low cost of a "Sentry." 
Show customers how they 
can eliminate annoying 
fees, trips to the bank at 
certain hours, on particular days and have 
positive 24-hour protection with a “Sentry.” 
You have free access 8,760 hours per year 
compared to the 1,275 a safe deposit box is 
available. These safes are an asset to any 
home or office, and they move fast. 


Inside, 15x!2x!2'/, 
Outside, 24'/.x17'/.x!7'/, 


Look at these selling features: 
Vermiculite insulation 
Tamper-proof lock 
Punch-proof door. 


BRUSH-PUNNETT CO. 
545 WEST AVENUE « ROCHESTER, NEW YORK 
Manufacturers of “Sentry” Safes for Over 20 Yeers 
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CONVOY cLen-Coard, * 
STORAGE FILES 


MAKE THE COST AND WEIGHT 
OF STEEL UNNECESSARY 


| We proudly announce the NEW 








Convoy Chem-board Storage 
Files weigh little over half as 
much as steel files . . . are priced 
in the corrugated paper board 
range—with serviceability in the 
steel range .. . take less than 
10% more space than steel files 

. can be stacked to the ceiling 








without supports . .. mate to- 
gether top-to-bottom and lock 
DUPLICATING INK | & guia tdawedde...’. hove 
sis wax-like texture that makes 
Perfect Results = From the originators of he agi or 
1. No slip sheeting. Mini- drawers slide easily . . . are ship- 
"mum penetration. homogenized duplicating 540 pounds is only a part ped assembled for easy installa- 
2. No clogging of cylinder. ° ° of the load these wonder ; ‘ .- 
3: Nohardeningofthepad. inks comes an entirely Giles will carry and permit tion without — are ‘waser 
4. Does not destroy sten- ° . . ian, ecebieds ian ‘alos resistant — moisture will not 
cits. new ink—nine years in ne. pave nny 
5. For open or closed cyl- ki , , 
inders. the making. 
6. in any climate. ‘ Chem-board is the product of Convoy’s exclusive chemical 
7. Black, sharp copy. Available in 
8. Stencils an hands easily POUND or HALF-POUND Cans mpregnation process that hardens the raw corrugated paper 
cleansed with warm a a ‘wie a ite iniediiiilien euneil 
water. Canode Rapid Dry is the latest board and thoroughly binds the fibers. It is widely used to 
a rot ryy addition to their regular line of replace steel and wood industrial tote boxes. 
Rapid Dry Ink as listed Homogenized Inks. eae 
above—. You'll like Convoy quality and 
Manufactured by economy. Write today for de- CONVOY 


scriptive folder and prices on i 
INK SPECIALTIES COMPANY | 3 s:2ndere sizes: and detais aed 
STORAGE FILES 


about our dealer franchise. 
INCORPORATED 


523 N. HALSTED STREET © CHICAGO 22, ILLINOIS CONVOY, INC. + P.O. Station B, Canton 6, Ohio 


e your CLEARTYPE MAP 


DEPARTMENT IS READY TO MOVE 




















mee Ef /:)"/) ANY SIZE 
ALL EXTRAS 
SEES = =— strong 


Immediate Delivery From Stock 





° 





Beyond 
pelief 


| For Extra 
| Heavy Duty 
5 Service 

HOW IT GRIPS 


A slope in the 
keyhole joins with 
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NO NUTS - 











\ : the taper on the . 
NO BOLTS - ve y r stud to form the We have broken all precedent with the 
wD TOMS - Sid etehtest end e d duction of a dealer file 
ONLYASTUD 4 /|\ strongest of grips. manufacture and pro 


die a complete line of 






An exclusive 
Equipto design. 


for Speedy i 
Shelf Assembly "*'. ‘ 


PENDING 


and display unit to han 
CLEARTYPE MAPS. 
Ask for details abou 


unit, help you to advertise an 












t how we install this 
d bring PROFITS 










to YOU. 
670 PRAIRIE F 
Phone Aurora 9232 a, Reply Dept. A-1 
AURORA, ae | AMERICAN MAP COMPANY, INC. 
' (ee 16 East 42 St. NLY. 17, NLY. 








BINS DRAWER UNITS. TOOL TENDERS CARTS. INSERTS COUNTERS BENCHES 
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AMES SUPPLY COMPANY, 564 W. RANDOLPH ST., 
CHICAGO 6, ILL.—A new and attractive 33-page catalog has 
been published for typewriter and office machine dealers to 
distribute to their customers. Because of a co-operative printing 
plan, the personalized catalog may be obtained at far less ex- 


pense than if dealers prepared their own. An added feature 


of the catalog is the imprint of the firm name on cover and an} 


ndividualized price list with selling prices set by the dealer 
himself. Additional information may be obtained from any 
of the Ames branches. 


W. H. GUNLOCKE CHAIR COMPANY, WAYLAND, 
N. Y.—Distribution has begun for the new Gunlocke catalog 
No. 45, “Chairs for Your Working Comfort.” While it is 
developed for directed to the ultimate chair users, the 
book constitutes not only a catalog for the 
manual as well. An introductory article 
Choose Your Business Chair.”” The illustra- 

ing data make this catalog invaluable to 


nformation in the 
dealer, but a sales 
leals with “How t« 
tions and accompan 


the chair salesman 


MILO HARDING CO., 432 W. PICO BLVD., LOS AN- 
GELES 15, CALIF.—The new 1950 Tempo catalog containing 
information on a range of duplicating products, has just 
e Milo Harding Company of os Angeles 


been announced by th 


und Pittsburgh. The new edition is the largest and most com- 
plete in the histor the Milo Harding Company. Included 
is information new Tempo electric duplicator which 
is now in production at the Los Angeles plant. The full line of 


Tempo stencils, inks and duplicating accessories are also covered 


in the new catalog, 


may be obtained by writing the Los Angeles or Pittsburgh offices 
of the Milo Harding Company. 


THE MILWAUKEE CHAIR COMPANY, 3022 W. CEN- 
TER ST., MILWAUKEE 10, WIS.—A new price list No. 92 
has been issued, dated May 1, which applies to the firm’s lates: 
catalog, No. 60. A few minor changes were made to adjust 
the spread between leg chairs and revolving chairs. This was 
necessary, it was explained, to partly offset several increases in 
the cost of chair irons and casters since the last price list, No. 
two years ago. There are also nominal 
ipholstered chairs. 


91, was issued nearly 


ncreases on some 


REMINGTON RAND, INC., 315 FOURTH AVE., NEW 
YORK 10, N. Y.—How to design and build “custom-made” 
files is the subject of new booklet on Record-Stack just published 
by Remington Rand, Inc. The 12-page, fully-illustrated bro- 
the variations of Record-Stack arrange- 
used in offices. Full catalog data, in- 
cluding dimensions of the various file cabinets and file sections. 
is provided in the back of the booklet. Identified as SC 677 
it may be obtained at branch offices or by writing the company’s 
home office at the above address. 


chure shows several of 


ments which have been 


SAFEGUARD 


new revised copy has 


CORPORATION, LANSDALE, PA.—A 
been released of “Checks, Their Use and 
Protection.” This impressive collection of check protection 
data contains 121 pages. Court decisions and actual case his- 
tories make the book fascinating reading and at the same time 
enable salesmen to talk intelligently on check protection to 
prospects. Copies are available to those writing Safeguard. 


STAR LOOSE LEAF COMPANY, INC., DEPT. O, 165 
DUANE ST., NEW YORK 13, N. Y.—Distribution is an- 
nounced of the n« t-page illustrated loose leaf binder catalog 
No. 15¢C. Detailed many of the new items and it contains 
a new Multo-ring and sales presentation section. A unique 
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along with complete price information.) 
Copies of the new Tempo catalog are available to the trade and) 
































DROP US A LINE 


At any time . ..onanyitem... 
in the broad field of Carbon Papers 
and Inked Ribbons. Perhaps our 55 
years of manufacturing experience 
can help you get the order! 


It's really a good idea because the 
‘ "U.S. Line" has the reputation of 
being the dealers’ line, simply be- 
cause it combines quality, service 
and wholesale prices that make real 
profits possible for you! 








For Domestic & Export Trade 


General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 
621-623 CHERRY STREET 
PHILA. 6, PENNA. 

Established 1595 








FOUNTAIN PENS WITH 
*'THE RIGHT POINT FOR 
THE WAY YOU WRITE” 


Points instantly 
replaceable in 
case of dam- 
age. To select 
or replace... 
here's all you do. 


MADE BY THE MAKERS OF... 
[ATT Fountain Pen Desk Sets 


Lape a = Dip-Less Writing Sets 
rian ae Steel Pen Points 
Aare ae = Push-Pencils 


THE ESTERBROOK PEN COMPANY, CAMDEN, N. J. 
In Caneda: The Brown Brothers, Lid., Toronte 
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SEE PAGE 
210 

FOR 
ANOTHER 
MODEL. 


MODEL 3333-Z 





| a“ he ” 
a ORC 

F-L-E-X-1I-B-I-L-I-T-Y 

WITH THESE STANDARDIZED 

“ECONO-FORM” COMPONENTS 

YOU CAN ASSEMBLE THIS DESK 

| OR 26 OTHER MODELS FROM YOUR 


REGULAR INVENTORY, TO MEET 
EVERY OFFICE REQUIREMENT. 


JR. DOUBLE DESK 


(Top Size 58” x 


39”) 


“THE WORLD’S MOST VERSATILE DESK” 


WRITE FOR NEW CIRCULAR AND PRICE LIST 


2412 PENNA AVE., N.W. 


Khia Gpegiom GAGA WASHINGTON 7, D.C. 

















PRECISION 







TIME STAMP 





FOUR STAR 
SUPERIORITY 
40 Hour Precision 
Clock Movement 


Jeweled Balance 
Clock Movement 


— 


Patented Universal 
Joint Absorbs Shock 


% One year guarantee 


— 


GIVES YOU SALES AD- 
VANTAGES THAT BOOST 
VOLUME AND PROFITS 


A.D. JOSLLN wee. company 


MANISTEE 


MICHIGAN 


comparative stock number guide is featured for quick reference. 
Free copies are available upon writing to the sales manager at 
the above address. 


TOLEDO METAL FURNITURE COMPANY, 1100-1200 
HASTINGS ST., TOLEDO, OHIO—Made available for en- 
velope stuffers with dealer’s name imprinted are a series of ad- 
vertising pieces on cafeteria furniture, posture chairs, typewriter 
stands, high desk stools, vault trucks, filing equipment, tool tables 
and steel stools. The entire line of Uhl steel products is described 
in the stuffers, the current catalog No. 100H and price list 
No. 1048. 


WELLS CHAIR CORPORATION, 725 S. LA SALLE ST.., 
CHICAGO 5, ILL.—A new catalog, No. 111, has been issued 
to present the Posture-Rite Aluna-Steel chairs including such 





models as the President, the Vice-President, the Secretary, the 
Comptroller, the Receptionist, the Guest and the Visitor. Com- 
plete specifications and illustrations are included in the descrip- 
tions. 





BUSINESS OPPORTUNITIES 





Fire-Ravaged Firm Wants Trade Catalogs—Des Moines Stationery Com 
pany, 608 Walnut St., Des Moines 9, Iowa, recently suffering almost con 
plete loss of stock in a fire, desires to build up a new file of trade 

italogs and price information. Help of manufacturers and suppliers is 


London Firm Seeks Trade Relations—Bowler Products, Ltd., 22 Brutor 
Bond St., London, W.1I England, desires contacts with United Stat 
nanufacturers of statio mery and office appliances in order to establish a 


plan of making such products in England and then distributing them bot! 
in that intry and the hard sterling area including western Europe At 
present, it is pointed out, direct importation is not possible 


New Firm Needs Vrade Literature—H. S. Snow, Box 298, Angola, Ind., 


is opening a new office ipply store, Snow's Typewriter & Office Suppl) 
and will need catalogs and price lists from manufacturers 

New Baitimore Form Wants Trade Mailings—The Baltimore Bookkeey; 
ing & Adding Machine Company i716 Nortonia Rd Baltimore 16, Md 
a new fir desires to be placed on the mailing list of the manufacture 
nd suppliers in the ind 





CORPORATION REPORTS AND 
FINANCIAL NOTES 
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Minnesota Pansge J *. _ eens Company, St. Paul, Minn.—Th« 


- ! it employees in the vear history 
firm's general pr fit-sharing plan was paid to 6,540 workers May of 
the firm's quarter re om a total of $315,990 was set aside for distribu 
emy yees at 28 plants and offices in 1 state About 4,200 of 
hos flected wor it the main plant and cffices here. This was the 
fifty-third consecutive quarterly profit-sharing distribution made by the 
mpany, the announcement said. The program is in effect for all per 
! el mployees not participating in any other form of extra compensa 
in Employee dividend payments are based on individual earnings f 
the quarter Those with more than 30 months’ service received check 
for 7.2 per cent of their total regular and overtime income for the first 
three months of 1950. Shorter-term workers received amounts based on 
! th of service. 


International Business Machines Corp., New York, N. Y.—Net in 


ifter taxes IBM and subsidiary companies for the three months end 

Marc 50, as reported April 21 by Thomas J. Watson, chairman of 
the boa was $8,606 t in increase if $788,026 over the net incomé [ 
$7,8 for the three th f the — us year Net income, after 
taxes three I ended March 1Ynd yas equivalent 1 

$ per share on 2,7¢ is shares outstanding at the end of the pe 

It mpa with $2.83 per share in the corresponding 1949 per if 
computed on the same number of shares. On January 25, 1950, the num 
ber f itstanding shares was increased from 2,632,007 shares to 2,763,545 
shares as the result of a per cent stock dividend 
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NOTHING COULD BE FINER 





INGENTO 


QUALITY TRIMMER 


e SINGLE-CON- 
TROL PAPER GUIDE 





= e GOLDEN-LAC- 
Series NDLE . 
MIDCO QUERED HA \, 
desk BRASS-PLATED FIT- 
lamp TINGS 
@ TEMPERED TOOL A 
STEEL CUTTING 
EDGES 
Available in 1-Tube and 2-Tube Models Now you can sell more Ingento Trimmers than ever! 


are a Many new outstandi 

knowledged superiority in lighting efficiency, trouble-free . y . 4 . features make them the finest 
arr 5 honntied Gallien Race cents 0 Gen Gecten trimming boards on the market. Sizes: 6, 8, 10, 12, 

portable desk lamp in the quality field. 15, 18, 24 and 30 inches. For complete informa- 

» Mit model for every supplementary lighting requirement tion see your jobber or write today. Dept 60A. 


j 
mi prices on equest 


MIDWEST NATURLITE COMPANY IDEAL Jel slelels SUPPLY oF 
225 West Kinzie Street Chicago 10, Illinois 8318 Birkhoff Ave., Chicago 20, Ill. 














s 





lf its from | Engel 


Stationers! It's your Line—Exclusively! 

“Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pizate your 


customers and cash in on your missionary 
work. 


m. Ay i\ 

















- 
if, A) id, h t J Write for liberal discounts and sales help on: 
e Sil Sapo loot tones 
Coin Bags Teller's Moisteners 
—4 i, = waaay + —puee 
Metal Clasp Bags Wrapper Cabinets 
— Suprise & ~s —s a ’ 
nen 3 ing ags olin orage rays 
REGAL TYPEWRITER COMPANY, INC. Downey Change Trays 
200 H T 
wis soa NEW YORK 13, N.Y. PT) aa DD 
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FOR SALE 
AT FRACTION OF COST 
ALL OR PART 


63—13 drawer Y&E 8x5 Steel Visible Card Cabinets in green. 
Also 20—18 drawer 8x6 Stee! Acme Cabinets in green with 


pockets and wires. Supplier advises suitable for 8x4, 8x5, 8x6 
and 8x7 cards. 

Also 5—1I5 drawer wood Acme Cabinets green with same 
kind pockets and wires 


May be inspected at 


FIRST AMERICAN NATIONAL BANK 
NASHVILLE, TENNESSEE 











Sell Top Management First — 


When the “Boss” finds out 
how comfortable he can be 
In HIS OWN 
CRAMER POSTURE CHAIR — 
It will be easy to sell 
@ STENOGRAPHIC CHAIRS 

@ FACTORY CHAIRS 
@ AND OTHER MODELS 


' Cramer 


POSTURE CHAIR CO., INC. 
1205 CHARLOTTE 
\ KANSAS CITY 6, MissouR! 








CATALOG 





No.3 or 4 
Bond Box 






LOWER PRICES 


Effective Jan. 16, 1950 


BIGGER PROFITS 


on 


Quality Steel 


OFFICE SPECIALTIES 
WRITE FOR OUR 
NEW PRICE LIST 


Card File 


Transfer 
Case 


Our Special Order Dept 
is equipped to handle 
individual needs 


Get Iliustrated Catalog of Complete Line 


DEHLER MFG. COMPANY 
216 N. CLINTON ST., CHICAGO 6, ILL 








...@ quality 
product at an 
amazing | 


°o 
We have 
LOW PRICE! 


styles of Ring and Post 


4é a7 . : 
Binders. Produced in any 
know-how” | *":*:.. | 


White for Free Catalog 


o STANDARD LOOSE LEAF & BINDERY CO. 


1717-19 S. HALSTED ST. . CHICAGO 8, ILLINOIS 














Theres rtlways rt Warket for the Gest 


536 BROADWAY NEW YORK 12, N. Y. 


DEALERS' send for latest catalogue now! 
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THE HANDY NEW 


- Memo-Roll 


All-steel construction Gray < 
Green Hammerloid finish—No 
parts to break or lose or get out 
of order—Rubber Cushion Sup 
ports—3 3/16 wide by 
O1/, one 
Uses regular Add 
nq Machine Rolls 
about 250 
ft. Conve 
nient Pencil 
Holder cen 
tered 
Roll 













LIST PRICE 
$1.25 Complete 
Extra Rolls 25c¢ each 


Send for Literature 


GRAN-ADELL MFG. CO. 


1846 W. BELMONT AVE. s CHICAGO 13, ILLINOIS 


and Dealer's Prices 

















Campers’ Equipment Must Be Marked . 


NOW IS 
THE 
TIME 


Sell th nexpensive. con 
plete tHle outfit 
any name an be se? up in 


with which 


rubber type and printed 
with indelible ink on sports 
equipment, tents, Daqgage 
aundry, etc. Easy to use 





Write for dealer prices 
SUPERIOR MARKING EQUIPMENT COMPANY 
1800 W. Larchmont, Chicago 13, Ill. © 533 Mission St., San Francisco, Cal 


R. A. STEWART & CO., INC 


80 Duane Street, New York 7, N. Y 
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SURE TO SATISFY 


MASTER SPEED KEYS 


Springs instead of rubber 


Sp 





eed Keys save the operator from 
re fingers and broken nails, increase 
machine speed and reduce fatigue. 


Typebars respond faster and easier and type impressions 
me out clea sharper and more uniform 
Thousands of set use with more being sold every day 
Talk, show, and demonstrate these fine quality keys at every 
pportunity. Get share of this KEY business. 
Dealer discount d sample key furnished on request 


SPEED KEY CORPORATION 22,5, Chauncey Street 














SECURITY 
wiragestiad 


| 
and all Canvas. | 
Your mail bag sales | 
select | 

— 

piete dea riptive ti- (, 

justrated price circu- | 
lar, write: 
| 
\ 


CANVAS PRODUCTS |. 
J CORP. 


“cw iti james St. 
FOND Dy LAC, 
wis. 














WORLD WIDE SERVICE—HIGHEST QUALITY PRODUCTS 


WRITE FOR OUR LATEST CATALOG 
INTERNATIONAL CASH REGISTER PARTS COMPANY 


Successors to Chicago Cash ter Part 


2810 W. ADDISON ST. CHICAGO 18, ILL 


ua mer 6 ae 35 CFs 


Write All Your Check: 

















Safeguard 
CHECK WRITER 







Write For 
Literature! 


Safeguard Corp. canspate, ra. 


OVERSEAS OISTRIBUTOR SAFEGUARD INTER RATIONAL SSt2 LAMCASTE® avEwur PRia 
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The “Buy-Word” in Binder Clips 





@ The Original” and still the best 








@ Holds, clamps, binds anything 

@ Precision-made of tempered 
spring steel for lifetime 
service 


@ Removable nickel-plated handles 





CUSHMAN & DENISON MFG. CO. 
135 West 23rd St., N. Y. 11, N. Y. 


BINDER CLIPS 











MODERN 
BAIL 
OLDER 


| UNDERWOOD 
"Ball in writing position TYPEWRITERS 


(Replaces old paper-fingers and rods 
Installed in 5 minutes. All carriage lengths up to 18". 
EVERY UNDERWOOD SHOULD HAVE ONE 
Install Modern Bails and you will sell more typewriters at better prices 
BAILS PRICED LOW—PROFITS GOOD 


WESTERN PATENT ACCESSORIES CO. 


ALSO DISTRIBUTED BY AMES SUPPLY COMPANY 


6611 SUNSET BLVD. LOS ANGELES 28, CALIF. 














MARK/LO~ 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need 
Write us for details. 


Markilo Company, Mfrs. 


3633 S. Racine Ave. Chieage 9, U. 8. A. 









ACCURACY 
means QUALITY 


* Wiggins Blank Scored 
Card Stock and Lever Bin- 
der Cases are made for En- 
gravers and Printers who 
have reputations to main- 
tain. 





As to quality, neither can scauab oon 


be excelled at any price. 
Somples on request. 
@ Carried by the following paper merchants: 











New York City Cineinnati Grand Rapids 
Allan & Gray The Chatfield Paper Co Carpenter Paper Co 
Pittsburgh Detroit Houston 
Chatfleld & Woods Co Seaman-Patrick Paper Co L. 8. Bosworth Co., Ine 
THE JOHN B. WIGGINS COMPANY 
634 S. FEDERAL ST. * CHICAGO 5, ILL. 
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WALZ FIREPROOF 





SELF-RELEASING 
CHEMICAL PROTECTION 
Customer appeal! Special high 
tempercture insuletion Rich 
silver-gray steel casing — full 
hinge—tumbler lock. Luxurious- 
ly lined 


WALZ MANUFACTURING CO. 3 SIZES: 


808 SO. HARVEY AVE. OAK PARK, ILL, $10.95 
* $15.50 


GY, WRITE FOR FULL DETANULS & DISCounr $22.50 


Y 
VMMMMMMM@qwdEUh 


MR. DEALER... 
DON’T LOSE THOSE ORDERS 
NEEDLESSLY! 


IT COSTS YOU LESS TO DRAW 
FROM OUR LARGE STOCK OF 
WOOD AND STEEL 
DESKS - CHAIRS - FILING CABINETS 
LEATHER FURNITURE and ACCESSORIES 
IMMEDIATE SHIPMENTS 


Write or call for complete 
prices and dealer discounts 


OFFICE FURNITURE WHOLESALE DISTRIBUTORS 


74 Broad St., New York 4, N. Y. Bowling Green 9-8231 
Southern Warehouse—Miami, Florida 









information 

















m CLASSIC == 


SERIES of : 
DESK NAME 
PLATES 


Large assortment. 
Plastic and Walnut. 
Standard and custom made. Insert type. 
Names interchangeable. A name plate 
for every type of desk, e.g., gold on blue plastic 
for grey desks, etc. Door plates. Office stick-out 
signs. Gold stamping. Plastic fabrications Write for descriptive 
list of our many model desk name plates today. 


PLASTIC & WOOD PRODUCTS CO. 
18229 W. McNichols Rd. Detroit 19, Michigan 


(Anything in BRONZE, plaques especially 
from the WALTER E. KUTCH CO. at the same address 


WILSON 






es 
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the NEW. IMPROVED ‘Cecaurest” 


Pat. Ne. 0144,677, ether Patents Pending 


® ideal for 


© PLANTS . Raise the headpiece to any desired 


© OFFICES iti 

> Gmemnens position . . . It will automatically stay at 
e HOTELS that position . .. To release the ‘““Magic- 
© GAME ROOMS é : 

© DENS Hold,’”’ raise the headpiece all the way. 


eNIGHT CLUBS 
@ TERMINALS 

® DOCTORS 

e GYMS 

® INSTITUTIONS 


It can then be lowered to the ‘‘flat’’ posi- 
tion. Available in the finest plastic mate- 
rials in a wide variety of colors. Show 


Leisurest for extra sales!!! 


WRITE FOR OUR NEW 1950 CATALOG OF LEATHER FURNITURE 


MPERIAL <ettee Feit 2 


STREET @ 






Be WEST 471th NEW YORK 19 N 





ATTENTION DEALER SALESMEN 


Calling on Banks @ Building & Loans Ass‘ns. @ Furniture 
@ Radio @ Appliance Stores 





COVERS 
ERSONALIZED ouns® 
eTATEMENT SHE N  asss00kS 


eae 


~ 
savINGs passsooKs MACHINE POST! 
OAN PASSBOOT <sB00KS eit SYRAPPERS 
COMMERCIAS A CASES com RuLED FORMS 
POCNET oa envELore® reN arn cAnDs 
e 


ERS 
DEPOSIT SE BOOKS oime SAV 
Cy WALLETS 
Le 


> William LOX LINE Tuc. 


1270 Ontario Street Cleveland 13, Oi0 cmt 











THE KING 
OF ALL CHAIRS 


America’s most cuomfort- 
able true posture chair. 
Cast aluminum base 2” 
ball bearing casters, fin- 


fully 


required; up- 


ger-tip adjustable, 
no tools 
holstered in finest fabrics 
in all popular colors. For 


prices and literature write 


KING POSTURE CHAIR CO. 


953 So. Raymond Ave. 
Pasadena 2, Calif. 





For MORE PROAT witnour STOCK 
OR INVESTMENT So nnis 


PRINTED-TO-ORDER 
e RESTAURANT CHECKS 
ge: ° TAGS 

| 2 e SALESBOOKS 

\ \ FAST DIRECT DELIVERY 


4 AN 2 ; 
\@\ (Ennis) 


TAG AND SALESBOOK COMPANY 


General Office & Factory: Ennis, Texas «+ Eastern Division: Chatham, Vo 
Warehouses in Houston, Birmingham, New Orleans, Albuquerque 
Sales Office at Los Angeles 
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OFFICE FURNITURE 


at Low Cost 


OFFICE AND TYPEWRITER DESKS 
COSTUMERS 


in Mahogany, Walnut or Oak 
PROMPT DELIVERY GUARANTEED 
Write for Illustrated Catalog of Our Complete Line 


McLEOD furniture Company 


1359 N. NORTH BRANCH ST. CHICAGO 22, ILL. 
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The Original 
SINGLE - FLUID 
Ink Eradicator 


@ INK-OUT contains no free acid, 
leaves no brown stains. 

@ INK-OUT makes permanent eradica- 
tions quickly with one application. 

@ INK-OUT removes ink, iodine, fruit 
and medicine stains from paper, 
hands and clothing. 


MONTCLAIR. NEW JERSEY 


CARDINELL CORPORATION 








modern 
streamlined 


filing by ADVANCE 
No. 105 Letter Size 
Portable File 


Furnished with one set of our No 
25 A-Z Best-A-File hanging folders 
Beautifully finished in hammerloid 
grey. Hinged lid with a chrome 
handle drops back and down out 
of the way. 2"' easy rolling casters 
Welded set-up construction. 27''H 
x!8''D overall. Individually packed 
Can be shipped by Parcel Post 
Write for Catalog 


L ADVANCE INDUSTRIES 


1900 So. California Ave. Chicago 8, Ill. 








“Have You Investigated ... 
the SALES PROFITS 


from the New and basically 
REVOLUTIONARY 


AGNE~DE 


CARD SYSTEM 


BUSINESS EFFICIENCY AIDS 


BOX 258-A SKOKIE, ILL. 

















ROLLING STORE LADDERS 
“A” Type Ladders ° Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store- 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 











Send for Folder 
and prices. 








Straight Side Style Manufactured by 


I. D. COTTERMA 


Library Style 


4535 N. Ravenswood Ave. 
CHICAGO 40 
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DAYTON STENCIL 
WORKS CO. *siic”™ 











; \ \ JOIN THE 
=\ OPPORTUNITY 





AVVEST /(N &S. SAVINGS BONDS 























OFFICE APPLIANCES, June, 1950 


—<—<“<<<<<— 


A fanufacturers 
of Office Furniture 
of Popular Price 


Write for catalog and current price list 


DOR O Menutacturing co. 


220 W. Institute Place 
Chicago 10, Illinois 

















The istinguished 


No. 846 Executive Chair . 843 Executive Chair No. 1175 Secretarial Chair 


N Cob Se 
ow in POW ay. 
THE FIRST REALLY ORIGINAL ADVANCE IN COMMERCIAL FURNITURE IN A DECADE!? 





More beautiful than even everyone agrees. More du- HK 
Customers are looking for 
rable, too, because ROYALCHROME’Ss sensation-creating new ng 
; this emblem of their Au- 
4 . > ’ nrotects its oOo ) » ete ° 
satin chrome finish actually protects its own beauty! Last thorized Royal Dealer... 
longer as it stays smarter. Sells stronger and in volume. 


A complete line nationally advertised. New Custom-Satin 
Chrome designs by Roy ALCHROME tor your every othee and 


| lay profit with this Ia 


(TIS Tb 
iis) i 


DOYALCHROME 





reception room selling need. Stock, 


1 
} 


most sought-after line of distinctive’ business furniture in 
America. 
Upholstered Super-TufTex leatherette, Top 


Grain Genuine Leather, Medium Buff Leath- 


er or magic Rovalon (100 Vvlon) material 





...featured in all Royal 
national advertising 


ROYAL METAL MANUFACTURING COMPANY 


1753 NORTH MICHIGAN AVENUE > CHICAGO 1 











MICHIGAN CITY, INDIANA . NEW Y RK CITY . LOS ANGELES . PRESTON, ONTARIO 
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EASY AS... 


APPLY COPY 
_ FACE DOWN 
_ ON SURFACE 


PRINT 50-75 
CLEAN SHARP 
COPIES QUICKLY 


E EYER *Quabity 


HEKTOGRAPHS 
Note Size No. 2! 
Letter Size No. 22 
Legal Size No. 23 
Folio Size No. 24 


WRITE, TYPE 
or DRAW ANY 
DESIRED COPY 





es. in four popular sizes. 










HERTOGRAPH 











TWO STYLES OF INEXPENSIVE DUPLICATORS 
YEAR IN, YEAR OUT FAVORITES FOR SMALL RUNS! 


IDEAL DUPLICATORS HEYER HEKTOGRAPHS 
yusoed ape fens 


Time-tested and widely used. 
Attractive lithographed, rust- 
proof metal pan duplicators 










IMMEDIATE DELIVERY - oper BY NUMBER 


REFILL 
IDEAL curler COMPOSITION 

rare age whee cara ; | Ib. Can No. 280 
ote oue o. o. i 

Lettor Stau’<: Mec No. 7 2'/ Ib. Can No. 281 

Legal Size No. No. 8 5 Ib. Can No. 282 

Folio Size No. No, 3 10 Ib. Can No. 283 








YOUR COMPETITION Won't Tell You, 







The TRUTH /S... 
IT’S BEEN A “SELLOUT” 


WHENEVER... WHEREVER THIS GREAT NEW 
VALUE “Leader” HAS BEEN ADVERTISED 


Build good-will! Enjoy plus profits! Be the dealer to answer the pent-up 














INCLUDED 





















demand for a quality portable typewriter at a price! Display and adver- x woo? 

tise the ‘“‘Leader’’ with its wonderful ‘Family Keyboard” that types oly Net Pe, 
arithmetic and business symbols. Don’t let this profit parade pass you by. wait unt! oy Aye Ly 

Be the dealer to cash in on Underwood’s new MAGNETIC, PROFIT- a inity a wy 2s 


PRODUCING, PRICE-APPEAL PROMOTION! 
PLUS PROFITS WITH THE RIGHT KIND OF 
NEW CUSTOMER ‘Sell the Underwood “Leader” and you put 


honest, steady family people on your books . perfect credit 
accounts... people who are ideal prospects for future purchases too! 

















POWERFUL 











PROMOTE WITH PRESTIGE FOR PROFIT! ; NEWSPAPER 
Sell the Underwood “‘Leader’”’ and you sell AD-MATS 
a known, respected product sure to per- j 
form to perfection. You'll create good-will! Top* lew ANB OISPLAY 









od Sn «6Cl «CM ATERIAL 


You'll win customers who will come back 


oon es 


WRITE, WIRE 
or PHONE TODAY 





UNDERWOOD CORPORATION - Portable Typewriter Division: ONE PARK AVE., NEW YORK(6, N. Y. 








